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WHAT IS 
YOUR VISION 

FOR THE FUTURE?
In this time of uncertainty, the Jeunesse Family is stronger than ever. 

We were leaders of our teams, our communities and our families and we  
adjusted to our new realities amidst the Covid-19 unprecedent situation.

We are working around the clock to keep you connected to Jeunesse 
happenings and news around the world with Jeunesse LIVE virtual events 

and we are launching new exciting additions to our Y.E.S. System.  

Because of your commitment and the hard work of all of our Jeunesse 
Family worldwide, we had some of our best months ever in sales in                    

Europe & Middle East during 2020 and we want to thank you for it and       
for this amazing journey together. 

During this challenging time, we’ve already seen that YOU are leading by 
example and we’re here to help you continue to succeed and go above and 

beyond your wildest dreams.

Now, more than ever, is the time to set your Vision for the coming year 
and make an action plan to achieve your goals. Rest assured we’re here to 
support you every step of the way, as one team, one family, one Jeunesse.

TAKE CARE,                                                                   
AND WE CAN’T WAIT TO 

CONNECT WITH YOU SOON!
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JEUNESSE MAGAZINE enters 
the Europe & Middle East market 

with an innovative proposal, making 
it a working tool for its thousands of 
Distributors. The editions will cover 

the whole universe of the great 
Jeunesse Family, present in 146 

countries, and will also bring exclusive 
content on networking marketing.
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It is with immense joy and gratitude that I 
welcome you to the second edition of our 
Jeunesse Europe & Middle East Magazine.

In this publication, we’ll share important 
news, the amazing achievements of 
our Distributors and the principles of 
Founders Randy Ray and 
Wendy Lewis, along with 
Chief Visionary Officer Scott 
Lewis. We’ll explore how 
our mission is realized in our 
Jeunesse Europe & Middle 
East markets, and how we’ll 
continue to go after our 
vision in these countries and 
many more to come.

I believe it is a great 
privilege for us all to be part 
of Jeunesse, a company 
that is thriving and breaking 
records in the network 
marketing industry. Not only 
have we achieved incredible 
success in such little time, but we have a 
united purpose that guides us every single 
day: to help millions of people around the 
world Look, Feel and Live Young while 
unleashing their full potential.

In this context, Jeunesse has a great 
advantage because we have created 
a culture of family, of leading with our 
hearts and doing things the right way. 
We have innovative products with 
reliable technology behind them, and 

we are opening doors for life-changing 
opportunities. In the Europe & Middle East 
region, we are pleased to see phenomenal 
regional growth and an amazingly 
high number of rank advancements 
– both proof of the hard work and 
dedication of our Jeunesse Distributors. 

Congratulations to all!

Another important 
achievement in our strategy 
as a global brand is the 
ability to adapt to the 
challenges of this new era, 
such as how we began 
hosting high-quality virtual 
events in response to the 
pandemic. We brought 
Jeunesse closer to our 
global family with Jeunesse 
LIVE broadcasts that include 
important topics like how 
to bring your business into 
the virtual space and take 
advantage of our home-

based business model.

In the future, we plan to have even more 
tools to improve our communication and 
boost the presence and businesses of our 
Jeunesse Distributors around the world.

Thank you for your loyalty to Jeunesse 
and for being part of the Jeunesse Family. 
One Team. One Family. One Jeunesse.

Generation Young        
is our home
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APT-200 is a trademark of Nathan Newman, MD. 

R E S U LT S  A R E  A 
B E A U T I F U L  T H I N G
The Luminesce skin care line restores youthful 
vitality and radiance to your skin, reduces the 
appearance of fine lines and wrinkles and reveals 
your youthful glow. 
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flawless skin brightener 
No matter what season it is, flawless and 
glowing skin is in. Formulated with Silver Ear 
extract — a staple ingredient in Asian skin 
care for thousands of years — Luminesce 
Flawless Skin Brightener is a lightweight, non-
greasy formula that boosts youthful radiance 
and awakens the transformation of your skin’s 
beauty.

cellular rejuvenation serum  
This must-have, lightweight serum 
contains the highest concentration 

of our Jeunesse exclusive APT-200. 
Developed by a dermatologist, the serum 

helps minimize the look of fine lines and 
wrinkles, and it features antioxidants and 

vitamins to help bring out your skin’s 
luminous glow.

youth restoring cleanser 
Our gentle cleanser should be the first step in your skin care 
routine. Ideal for extreme environments because it doesn’t 
leave your face feeling dry, Luminesce Youth Restoring 
Cleanser luxuriously exfoliates and removes dirt, debris and 
impurities, while hydrating the skin with vitamin E.

Amazing on its own, beneath makeup or lovingly 
caring for your hands after application, Luminesce 

Daily Moisturizing Complex is your go-to moisturizer 
with broad spectrum SPF 30. The proprietary formula 
with APT-200 also includes a special blend of vitamins 
and antioxidants to help refresh, and fruit and legume 

extracts to help moisturize.

daily moisturizing complex | day

 
B E S T 

S E L L E R

advanced night repair | night
A. Must. Have. This deeply moisturizing night 

cream replenishes and restores while you 
sleep — and bonus! — it feels incredible on all 

complexions. Let Advanced Night Repair work 
its wonders to restore luminosity and reduce 
the appearance of fine dehydration lines with 
watermelon and green tea extracts. It’s your 

saving grace against the elements.
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essential body renewal
It’s essential to take care of skin from head to 
toe and indulge your whole body with much-
needed hydration. Use Luminesce Essential 
Body Renewal to help hydrate and refresh 
skin with a special blend of vitamins and 
antioxidants, and you’ll be saying so long to 
dry spots and dull skin. Damp skin is more 
receptive to sealing in moisture, so keep a tube 
near your shower and at the sink, so you can 
apply it liberally after bathing.

ultimate lifting masque 

You can keep your glow factor on point by sloughing 
off dead skin cells, which can prevent moisture from 
penetrating the skin barrier. Give yourself the full spa 

treatment with Luminesce Ultimate Lifting Masque, 
which peels away dead skin to reveal a smoother, 

more firm and youthful-looking complexion.

HydraShield™ Mask   

Infused with antioxidant-rich 
shea butter and ultra-hydrating 
Asian grass root extract, the 
HydraShield Mask is designed to 
minimize the effects of exposure to 
environmental aggressors. It also 
helps visibly soothe and moisturize 
skin to reveal a more radiant and 
youthful complexion. 
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YOUR
BUSINESS 

in the palm of 
YOUR HAND
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STORIES 
that

inspire
With a visionary 

stance,  Founders 
Randy Ray and Wendy 

Lewis recognized 
the importance 

of innovation and 
established Jeunesse 

with the intent to 
transform lives with a 

differentiated business.

FOUNDERS
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We want our Distributors 
to be happy and enjoy 
every day of their lives 
to the fullest. Let them 
succeed and feel special 
by making a difference.

FOUNDERS
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Wendy Lewis 

No retirement. Only health, well-being and prosperity. Since officially un-
retiring, this has been the goal for Jeunesse Founders Randy Ray and 
Wendy Lewis. With these ideals in mind, the couple revolutionized the direct 
sales market when they launched Jeunesse at 9:09 p.m. Sept. 9, 2009. 
In many cultures, the number 9 represents longevity, and it reflects the 
Founders’ desire to create a legacy company. With one of the industry’s 
most impressive compensation plans, innovative products and a global 
training and support platform, Jeunesse has – in just nine short years – 
helped change the lives of thousands of people in the Jeunesse Family they 
empower to unleash their potential, across more than 145 countries around 
the world.

“We launched 
Jeunesse for 
two reasons: To 
help Distributors 
achieve their 
dreams and to 
help feed children 
around the world.” 
With countless awards, including 
eight Woman of the Year awards, 
countless Women World Awards 
and Stevie Awards for Women 
in Business, Wendy Lewis has 
also been named three times 
among the Most Influential 
Women in Direct Selling by Direct 
Selling News. As co-founder of 
a global company, Wendy is the 

embodiment of the multitasking 
woman of the 21st century.
 

“What motivates Wendy is to be 
the best and give the best service 
to everyone,” says Randy Ray. “It is 
an honor to be with Wendy.”

Wendy graduated from the 
University of Pennsylvania with a 
BA in sociology and mathematics, 
and later earned an M.Ed. in 
educational psychology, statistics 
and measurement from Temple 
University. Wendy began her 
career in 1985 with the creation 
of Automated Medical Systems 
Consultants, a service network that 
brought together more than 450 
physicians. Like Jeunesse, AMSC 
was founded in partnership with 
Randy. 

“I learned all about business 
with him,” says Wendy. “We did 
everything together, and we began 
to work together.” 
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The second son of a poor, landless 
tenant family in Tennessee, Randy 
Ray remembers a childhood with 
hunger, hardship, often no shoes 
to wear and being forced to eat 
earthen “cakes” to cheat that hunger. 
But as a child, Randy set goals and 
pursued them with determination. 
The first was to become a millionaire 
by age 35; the second, to eat 
whatever he wanted, whenever 
he wanted; and lastly, to travel the 
world.

From the difficult roots, the 
teachings are still useful. 

My father said, ‘When 
we leave, we will leave 
with empty pockets. 

You will leave only two 
things behind: How 
you treated Mother 
Nature and how you 

treated people.
Randy Ray

Randy 
Ray

FOUNDERS

“

” 

In 1994, with the sale of AMSC, the couple got into network marketing as co-owners 
at Market-Q, implementing software systems, commission processing and total 
customer support service. 

“I ended up enchanted with network marketing because it’s a system that allows 
anyone to be whatever they want and get what they crave, if they work hard and do 
not give up,” explains Wendy. 

Jeunesse has thousands of Distributors across more than 145 countries worldwide. 

“Everyone around the world sees us as Mom and Dad. We feel like we’re a big 
family,” she says. “My job is to take care of our Distributors, giving them the best 
opportunities. What makes us succeed is their passion, their love, their hard work.” 

Also acknowledged for her involvement in social projects, volunteer work and 
environmental campaigns, Wendy launched Jeunesse Kids, the company’s nonprofit 
foundation. The mission of Jeunesse Kids is to empower communities to give children 
a brighter future. In 2018 alone, Jeunesse Kids raised $3 million in support of local 
initiatives around the world.
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Having gone from the boy who did 
not have “two cents to rub together” 
to Florida’s Entrepreneur of the Year, 
Randy has built a career based on 
leadership and concern for others. 

“At the end of the day, what matters is 
what I did to make the world a better 
place,” he explains.

Randy holds degrees in computer 
science and psychology, and has more 
than four decades of experience in 
the tech industry. He has designed, 
sold and installed countless hardware 
and software systems through the 
years for multinational companies 
and world-renowned organizations, 
including NASA and the United States 
Department of Transportation. He 
joined the network marketing business 
with his wife, Wendy, with their 
Market-Q company. 

Says his wife Wendy, “Randy leads 
with his heart and is the best person 
I’ve ever met.” 

With the creation of Jeunesse in 2009, 
Randy brought together his expertise 
in technology and business to create 
a unique opportunity for Jeunesse 
Distributors. 

“Thanks to all the Distributors and 
employees, we have been able to grow 
the way we have grown,” he says.

Amid the accolades enjoyed with the 
success of Jeunesse, Ray has never 
lost sight of his company’s primary 
ambition: To help others. In Jeunesse, 
Randy has found the perfect vehicle to 
bring the bright future he envisioned 
as a boy to thousands across the 
globe.

FOUNDERS
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VISION.
INSPIRATION.
With CVO Scott Lewis’ direction, Jeunesse 
reached a record $1.46 billion USD mark in 
annual sales for 2018.

STRATEGY LEADERSHIP 

FOUNDED IN 
FAMILY

VALUES
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LEADERSHIP 

FOUNDED IN 
FAMILY

VALUES
Scott Lewis is the son of Wendy 

Lewis – and so much more. 
Enchanted with direct marketing 

since he was young, he shepherds 
the global reach of Jeunesse 
as an industry-leading brand.
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Scott Lewis’ pioneering vision is in 
his DNA. When the son of Jeunesse 
Co-Founder Wendy Lewis was just 10 
years old, he attended his first direct 
marketing event. Since then, he has 
not stopped learning: from working 
in a customer service department 
at a company run by Wendy and 
Randy, to studying psychology 
and achieving a master’s in human 
resource management, the Jeunesse 
Chief Visionary Officer has perfected 
the skills required to anticipate and 
disseminate market trends and 
distinguish strengths and challenges 
within companies. Before becoming 
CVO, Scott was the Jeunesse Vice 
President of Worldwide Operations, 
defining the company’s impressively 
rapid global reach. That ability to 
detect the pulse of the industry has 
been essential in Jeunesse having 

reached a record-
breaking $1.46 billion 
USD in annual sales 
in 2018. And as 
Jeunesse continues 
to set standards 
internationally 
in the industry, 
Scott believes in a 
foundation of values 
built from remaining 
close as a family. 

“It’s important to be with Distributors, 
spend time in local markets, get 
feedback and really see them 
expanding in business. It’s energizing 
and invigorating,” he says, adding 
that he believes the solid basis for 
business lies in relationships and strict 
ethical principles. While establishing 
new relationships, Scott makes a 

STRATEGY
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COMMUNICATOR
Always open to dialogue, Scott 

understands the needs of 
Jeunesse Distributors as they 

strive to achieve their goals.

point of maintaining strong 
professional relationships 
as well as friendships with 
the entire Jeunesse Family, from 
Distributors across more than 145 
countries to the global assembly of 
Jeunesse corporate employees. And 
because of this, Scott has also refined 
his talents as a communicator. 

Like his mother, the CVO is married in 
life and in business. He shares his 
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journey with his wife, Isabel, as they 
work side by side and travel the 
world with a mutual passion for 
helping others. 

“It’s a blessing to be part of 
a cause like that,” Isabel says. 
“Jeunesse is not just a business. We 
open our lives to them and they 
do the same for us. We share that 
dream together.” 

For Scott and Isabel, it is a pleasure 
to see the continued growth of 
the Distributors, who truly are the 
heart of Jeunesse and a union of 
people transforming the world. The 
Lewises believe in maintaining high 
standards while constantly looking 
for ways to raise the bar. 

“We have traveled with the 
Jeunesse Family, we have laughed 

together, cried together, celebrated 
together,” Scott says. According 
to him, what makes the difference 
for Jeunesse as a company is the 
investment in the well-being and 
growth of its Distributors. “No 
matter how much success you 
have, the important thing is to 
remain humble.”

As Jeunesse continues to expand 
its worldwide, cutting-edge brand, 
Scott sees limitless potential for 
the future. With his marketplace 
savvy and passion to actively lead 
in the transformation of the lives 
of others, as well as in changing 
the world, the potential for the 
Jeunesse Family to succeed 
indeed seems boundless.

“Hard work is not work when we 
share a collective mission and we 

STRATEGY
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Our short-term 
goal is to continue 

to develop our 
Distributors by 

welcoming them 
and helping them 

achieve their goals.

seek it with a united front,” he 
says. In his work, Scott applies 
five concepts of leadership: 
Focus on service, working with 
purpose, a foundation of strong 
values, character of leadership, 
and action. 

“You have to listen and 
understand your team, so you 
can support them in the best 
way,” he explains. “Make sure 
you are connecting with them 
and leading with your heart.”

“

” 
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30

your daily aloe boost

A L O E  V E R A  D R I N K  G E LTM

FEATURES
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Taste some of the world's best aloe. 

Sensibly farmed and efficiently harvested 

for freshness, this prized aloe gel from 

the Dominican Republic makes up 95% 

of ready-to-drink Alōmūn. Blended with 

Spanish honey, royal jelly and a splash  

of lemon juice, Alōmūn is your daily  

aloe boost.

FEATURES

PROPRIETARY
FORMULA

WITH SIMPLE
INGREDIENTS

95%
ALOE
VERA

NO ADDED
ARTIFICIAL
FLAVORS

This product is not intended to diagnose, 
treat, cure or prevent any disease.
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The  making of a 
FAMILY

BUSINESS
From its beginning, the focus of Jeunesse       

has always been on the global market.

MOTIVATION



JEUNESSE EUROPE AND MIDDLE EAST MAGAZINE  33

The tendency of family businesses 
is to think small. But not Jeunesse. 
When Randy Ray and Wendy 
Lewis came out of retirement to 
create Jeunesse, the goal from the 
beginning was to build a global 
billion-dollar brand. In just nine years, 
with the collaboration of Wendy’s 
son, Scott Lewis, the dream was 
accomplished when the company 
reached $1.46 billion USD in annual 
sales in 2018.

Jeunesse launched at 9:09 p.m. Sept. 
9, 2009. The number nine represents 
longevity, and reflects the Founders’ 

desire to create a legacy – a company 
with staying power in the direct 
selling industry. 

With unique products made in the 
United States, one of the most 
rewarding marketing plans and 
technical knowledge to create a 
cutting-edge platform for distribution, 
training and support, Jeunesse 
was ready for success. The solid 
foundation andfocus on international 
expansion proved to be a winning 
combination.
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Vision of success
Leading the brand’s strategic vision requires creative 
thinking and solid confidence in the unlimited potential 
of the future. Fortunately, Scott Lewis embodies these 
characteristics, coupled with the market experience 
and passion for bringing positive impacts to the 
lives of others. He understands that the company’s 
success is rooted in commitment to the network of 
people and on a relationship-focused basis, always 
guided by ethical principles. In addition to thinking 
about guidelines, standards and strategies, he works 
for the effectiveness of operations around the world. 
For Scott, Jeunesse is much more than a business. It 
is truly a family - one that he serves and leads in an 
honest and humble way. He and his wife, Isabel, travel 
and work side by side with leaders around the world 
and are still passionate about helping others grow - 
including children in many countries through Jeunesse 
Kids, a nonprofit institution.

Industry Innovators
Prior to Jeunesse, Randy Ray and Wendy Lewis 
enjoyed rewarding careers in technology, co-
founded other successful companies, and invested 
considerable time and resources in giving back to the 
needy through multiple philanthropic initiatives and 
doing volunteer works with their own hands.

MOTIVATION
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LEGACY
Scott and Isabel 

pass on the values of 
the Jeunesse family 

ethically and humbly.
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Sports or any kind of kinetic activity – from 
golf to ballroom dance classes to swimming 
laps to a long walk after dinner – can 
offer contentedness and a general sense 
of well-being just as easily as they offer 
invigoration.

Sports and exercise help you reclaim a bit 
of your youth, and staying active cultivates 
rewarding relationships while you embrace 
your vitality. With Jeunesse, your vitality is 
Reserve-d.

When you wake up with Reserve, you’re 
getting a heart-healthy burst of Resveratrol 
that contains no artificial flavors, colors or 
sweeteners, and your day is off to a better 
start. 

SLOWING DOES NOT EQUAL ‘STOP’

As we age, wear and tear happen faster 
than our systems can repair themselves. 
Muscle strength declines every day, and 

women start losing muscle mass earlier 
than men. Range of motion decreases, too, 
along with the elasticity of everything that 
works in concert with our muscles – joints, 
ligaments, tendons.
Moderate exercise can slow that 
progression and help lessen the loss of 
muscle tissue. When we exercise, we 
typically find ourselves hungry afterward, 
looking for healthful refueling options. 
Our intake of nutrients and superfoods, 
including the blueberry, dark cherry, açai 
berry, grape and pomegranate in Reserve, 
reinforces our overall well-being.

Reserve is as on-the-go as we are these 
days. The convenient one-serving packet 
is a seasoned traveler. Put it next to your 
auto-program coffee pot or toss it in 
your bag for the gym or the golf course. 
It’s ready when and where you are. Then 
go burn up the hiking trail as well as all 
that energy, and enjoy the resulting good 
night’s sleep. Wake up and do it all again. 
The more we “go,” the less we slow.

V I T A L I T Y  R E S E R V E D 

KEEP 
MOVING 
WITH 
RESERVE
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IT’S UP TO US
Sports and exercise do much more than work your muscles. Exercise releases 
endorphins and discourages depression. 

Every human being ages at a different rate, but we can write our own story about how 
rapidly or more gracefully we age. And why not? A sedentary lifestyle aids in the decline 
of our internal systems. 

Get up and get your Reserve!

Learn more about the benefits of Reserve, check out videos and purchase any of these 
amazing products on the Reserve home page. Distributors: Purchase in Joffice.
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Born in the United States, Kyle 
graduated from Utah’s Brigham 
Young University with a degree in 
accounting and went on to receive 
an MBA from the University of 
South Florida. He then earned his 
CPA and worked for several years 
at one of the prestigious “Big Four” 
international accounting firms. 

Kyle was introduced to network 
marketing when he became the 
Chief Financial Officer of a well-
known direct selling company, and 
he has been involved in the industry 
ever since. In his previous endeavors, 
he helped several network marketing 
companies with expansions into 
various parts of the globe, and 
at one of those companies, he 
facilitated worldwide development 
into more than 60 countries. 

As Jeunesse President of Europe 
& Middle East, Kyle drives viable 
strategies, manages operations 
and supports Distributor business 
growth. He loves the analytical 
aspect of his job, but he is equally 
passionate about interacting with 
Jeunesse leaders and supporting 
their success.

“The Jeunesse executive team, 
made up of my colleagues and 
directed by Wendy Lewis, Randy 
Ray and Scott Lewis, is filled 
with amazing people that have 
incredible vision and exceptional 
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“abilities”. It is a privilege to be 
guided by the ethical principles of 
our Founders and Chief Visionary 
Officer, who have become like a 
family to me while we work as One 
Team. One Family. One Jeunesse. to 
accomplish the Jeunesse mission. To 
know that we’re working together 
to make a powerful and lasting 
impact in the world, lift up children 
and communities in need, and 
change lives, makes Jeunesse an 
exciting milestone in my career. I’m 
glad to be part of a cutting-edge 
company that breaks records and 
demonstrates rapid growth.”

He considers it a great honor and 
also a professional challenge to work 
with Founders Wendy Lewis and 
Randy Ray, CVO Scott Lewis and 
his colleagues, who for nearly eight 
years have encouraged him to learn 
and grow as a leader. As Jeunesse 
President of Europe & Middle East, 
Kyle tries to push himself outside of 
his comfort zone and give his best, so 
his region can reach its full potential. 

He envisions continued collaboration 
with everyone in the Jeunesse Family 
– corporate leaders and Distributors 
alike – to ensure we spread our 
mission in many more countries, while 
helping and serving others. Kyle is 
thrilled to travel the world to meet 
with top field leaders and also share 
the Jeunesse opportunity with new 
Distributors. He believes we help 
ourselves when we first help others. 

Kyle says, “I am proud that 
our region is full of dedicated, 
hardworking Distributors. We 
are realizing more success as 
we introduce our business in 
new countries within our region, 
including the United Arab Emirates 
and Egypt. Our industry has 

boundless potential, and those 
who discover and embrace the 
entrepreneurial spirit will have a 
huge impact as we introduce people 
to the power of this industry and the 
power of the Jeunesse Family.”

While other network marketing 
companies have been established for 
a long time, Jeunesse is young, having 
just celebrated its 11th anniversary. 
Despite being a younger company, 
Jeunesse has become an industry 
leader in a short time by helping 
people around the globe unleash 
their potential through innovative 
products and an empowering business 
opportunity. 

Although we’ve already achieved 
impressive growth, Kyle believes the 
Jeunesse journey to the top is just 
beginning. His vision for the Europe & 
Middle East region includes launching 
more high-tech products, tools and 
projects, as well as continuing world-
class events. Events will always 
include top-notch leadership training, 
influential speakers and chances to 
introduce Jeunesse to people who 
want to succeed by investing in 
themselves.

To grow, Kyle knows that technology 
and science will create the path 
forward in our industry. Technology 
and, in particular, social media will 
influence the ways in which we do 
business. Jeunesse strives to be 
on the forefront of technological 
innovation, as well as science, in order 
to support our Distributors in the best 
way possible. Finding ways to drive 
innovation excites Kyle, as he looks to 
the future of the Europe & Middle East 
region. While he focuses on growth, 
he’ll continue to lead his markets with 
a Servant’s Heart and integrity. 
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Each of our experts supports 

the development, formulation 

and testing of our innovative 

Y.E.S. Youth Enhancement 

System products, each 

bringing a unique background 

and knowledge to Jeunesse.

A Nobel Prize nominee, one 
of the first board-certified 
anti-aging physicians in the 
world and an internationally 
recognized innovator. 

Vincent 
Giampapa, M.D.

The graduate of UC San 
Diego’s School of Medicine 
has extensive training in 
exercise science, psychiatry 
and the mind-body  
connection in health.

Donna 
Antarr, M.D.

A graduate of the medical 
school of Tongji University in 
Shanghai, she has extensive 
experience in teaching and 
research in the medical 
sciences.

Yanbin  
Ma, M.D.

A specialist in preventive, 
regenerative and anti-aging 
medicine, he is renowned for 
his expertise in regenerative, 
hormonal and nutritional 
techniques.

Luis 
Martinez, M.D.

Complementing his degrees  
in neurophysiology, his 
cutting-edge stem cell 
research has garnered global 
recognition in regenerative 
medicine and wellness.

Christian 
Drapeau, MSc

A board-certified 
dermatologist and cosmetic 
surgeon, the creator of 
Luminesce and RVL is an 
integral part of the Jeunesse 
Family foundation.

Nathan  
Newman, M.D.

Our Director of Product 
Sciences has decades of 
experience as an intensive 
care physician and holds 
an advanced degree in 
Chinese medicine.

William 
Amzallag, M.D.

J E U N E S S E  S C I E N T I F I C 

ADVISORY 
BOARD

In her professional activities 
Dr. Varvara Veretyuk adheres 
to a holistic approach, not just 
solving momentary health 
problems of a person, but at 
the same time being engaged 
in the prevention of chronic 
diseases and the extension of 
active longevity.

Varvara 
Veretyuk, M.D.
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In as few as two minutes, Instantly Ageless®  reduces the appearance of under-eye 

bags, fine lines, wrinkles and enlarged pores. This powerful microcream targets areas 

that lack elasticity, revealing a more toned, smoother complexion - with results that 

last up to nine hours.
Individual results may vary based on lifestyle, age and environmental factors. 

Instantly Ageless is a trademark of Anti Age Technologies, LLC.25 vials per box
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DR. GIAMPAPA’S 
PERSONAL TIPS FOR 
CELL HEALTH
We all want our cells to age well. It’s easy math: Healthy 
cells = longer life.

Dr. Vincent Giampapa, a board-certified physician, 
Nobel Prize nominee and member of the Jeunesse 
Scientific Advisory Board, has dedicated his career to the 
study and practice of preventative medicine. Passionate 
about empowering people to look, live and feel young, 
Dr. Giampapa partnered with Jeunesse to create AM & PM 
Essentials, two supplements formulated for cell health.*

Through his research, Dr. Giampapa has pinpointed four things that can have a BIG 
impact on how our cells age now and in the future.

DR. G’S FOUR SIMPLE TIPS TO A MORE VIBRANT, HEALTHIER LIFE

TIP 1: FOOD – QUANTITY AND QUALITY

The first tip for optimum cell health is about proper food quantity 
and quality. You are what you eat, right? First, let’s talk quantity. 
In the modern age, most of us always have a smartphone with us. 
Essentially, it’s a palm computer that can determine how much 
food we should eat at each meal. Don’t have your phone with 
you? Good thing your hands are always “handy.” Put your hands 
together. Dr. Giampapa notes the amount of food that fits in our 
two palms is a great measure of how much food we should eat    
at each meal.

Now, let’s move on to quality. Dr. Giampapa recommends that 
our food at each meal be divided into three equal parts: protein, 
carbohydrates and fats. 

Protein is our primary source of fuel and the most important 
thing we should be eating. Next is carbohydrates, which should 
come mainly from fruits and vegetables. And finally, fats. Most of 
the fats we ingest should come from cold-water fish, seeds, nuts 
and EVOO (extra virgin olive oil). According to Dr. Giampapa, 
when we eat the right quantity of the right foods, we keep our  
hormones and blood sugar at optimal levels. Fewer cravings 
means less snacking!
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TIP 2: EXERCISE – TIMING, TYPE & DURATION

The second tip for optimum cell health is: Be sure to exercise. While it’s probably not 
a surprise exercise is important, keep in mind the timing, type and duration of exercise 
makes a big difference.

Timing really matters, and the best time to start exercising is first thing in the morning. 
A quick 10- to 15-minute walk sets our calorie burn rate higher for the whole day. 
According to Dr. Giampapa, no matter what we’re eating, exercise helps us more quickly 
metabolize food. In the evening, doing some push-ups or very light weight work helps 
reset our cell cycles.

Type of exercise is another key thing we need to focus on, especially as we age. Here are 
the three types of exercise Dr. Giampapa advises we implement in our daily routine:

• Aerobic exercise can help keep the heart in good shape and the vascular system 
clean and responsive to blood pressure.

• Resistive exercise (weightlifting or yoga) helps keep the cardiovascular system in 
optimal shape, our muscles toned and bone density strong.

• Flexibility exercises help with our balance, our movement throughout the day and 
our ability to avoid injuries as we grow older.

Duration of exercise is a whole new thing once you’re older than 40. Dr. Giampapa says 
working out for a minute and then resting for two minutes trains both the heart’s ability 
to pump more blood and its ability to recover. This new approach to exercise has shown 
to be more beneficial than constantly running on a treadmill. (Translation: Take a breather 
here and there.)
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TIP 3: MANAGE STRESS

The third tip for optimum cell health is 
managing stress. To help us when we 
don’t manage stress and our bodies 
produce elevated cortisol, the age-
accelerating hormone, Dr. Giampapa 
suggests: “The best advice I can give 
anybody, especially in today’s fast-paced 
world, is to slow down, be in the moment 
and break the constant sense of time 
urgency.” He proposes three steps for 
instant destressing:

Take 4-5 deep breaths (Break the 
constant flow of thoughts)

Mediate (Clear your mind)

Smile (Change your hormone and stress 
levels immediately)

Power of belief can also have an impact 
on our outlook, and a healthy outlook 
can be regarded as pretty important. 
Regarding improved cell health, Dr. 
Giampapa recommends a phrase that, 
repeated over time, could help retrain our 
thoughts.

TIP 4: GOOD SUPPLEMENTS

Dr. Giampapa’s fourth tip for optimum cell health is taking good supplements that help 
you look and feel better from the inside out. Exclusive to Jeunesse, he developed AM 
& PM Essentials to target 
your body’s morning and 
nighttime needs with two 
exclusive formulas:

AM Essentials has essential 
vitamins and key minerals 
to help you get up and go 
each morning.

PM Essentials contains key 
nutrients and exclusive 
blends to help you have a 
more restful sleep.*
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7 4 3  A N D  C O U N T I N G

AWARDS
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The goal of Jeunesse Kids is to make 
a meaningful difference in the lives of 
children across the world. Acting on 
both a global and local level, Jeunesse 
Kids helps children in need through two 
main programs — village sponsorship 
and local initiatives.

Jeunesse Kids partners with WE Charity 
and its WE Villages program to adopt 
villages in underdeveloped countries 
and implements a proven international 
development model to address five 
areas of impact: 

1. Education
2. Water
3. Health
4. Food
5. Opportunity

Solutions in these five pillars help lift 
communities out of poverty within five 
years.

Jeunesse Kids also supports local 
charitable initiatives connected with 
major Jeunesse events. These local 
initiatives are focused on a specific 
project that will yield sustainable, long-
term benefits, such as buildings, facility 
renovations, equipment, infrastructure, 
medical treatments and education. 

EMPOWERING COMMUNITIES 
TO GIVE CHILDREN A

BRIGHTER FUTURE.
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OUR MISSION
ONE HEART. ONE HOPE. ONE MISSON.

Jeunesse Kids is dedicated to creating 
a positive impact in the lives of children 
worldwide. As a nonprofit charitable 
501(c)(3) foundation, Jeunesse Kids 
is funded and supported by a vast 
community of caring individuals whose 
mission is to build better tomorrows 
for young people in underprivileged 
communities around the world.
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Jeunesse Kids teamed up with the 
Peter Pan House to renovate “The 
Big House of Peter Pan,” which 
accommodates children being treated 
for cancer and their families. 

Located in Rome, Italy, the House 
serves families during the entirety of 
their children’s cancer treatment – free 
of charge. The Peter Pan Association 
also offers free emotional, financial and 
practical support during their stays. 

Since 2000, Peter Pan has provided 
temporary lodging and care for about 
700 families. Every year, the House 
hosts about 120 families, offering 
around 22,000 days of hospitality 
to sick children and teenagers, as 
well as their loved ones, to reduce 
hospitalization rates.

The House requires ongoing 
maintenance, and the Peter Pan 
Association is only able to serve these 
families thanks to the generosity of 
people like our Jeunesse Distributors 
who donated an amazing $63,167.91 
USD during EXPO NEXT 2019: Milan. 

We’re proud to share that with this 
donation from Jeunesse Kids, the 
Association was able to renovate six 
family rooms that were in dire shape. 
The renovation was completed, and the 
Inauguration Ceremony took place in 
November 2019. 

LEARN MORE:             
@JEUNESSEKIDS.ORG

TEAMING UP 
TO CHANGE 
LIVES
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With Jeunesse, we offer 
people so much more than 
just a job; we give them the 
opportunity to be part of a 
movement. 

Because I know that this movement, full of 
like-minded entrepreneurs from all around 
the world, placed their confidence and 
trust in ME, I know I need to deliver 100% 
of the time. I’m more driven, more focused 
and more confident in this company than 
I’ve ever been. I know that Jeunesse is 
destined to be one of the great legacy 
network marketing companies, something 
that is passed down to new generations 
of entrepreneurs who believe in our same 
vision. 

As you get closer to your vision, it evolves, 
just like as you get closer to the horizon, 
it changes and shifts. Even my vision has 
evolved. It began with becoming a billion-
dollar company, but then it shifted into 
becoming a multibillion-dollar company. 
Now it has grown to become the biggest 
network marketing company worldwide. 

Since I’ve defined my vision for Jeunesse, 
I’m laser-focused on where we will take 
this company. When the world began to 
change, I knew that we needed to pivot. 
We were going to adapt and do whatever 
it takes to achieve our vision. Our “what” 
never changed, only the “how.”

So rather than sit and wait, we went out 
and leveraged today’s technology into 
helping our Distributors be successful, 
even when other companies stayed 

stagnant. We brought our marketing, 
events and IT teams together to build 
new digital platforms that increased 
the efficiency and efficacy of building 
a business online. We are continually 
enhancing and expanding upon these 
tools. 

Even better, we transitioned our events 
— even our biggest event of the year, 
EXPO 2020 Vision — online. But we did it 
in a way that no one else ever dreamed. 
Sure, we could have hosted the event on 
Zoom like our competitors, but we pride 
ourselves on being industry leaders. We 
curated an online experience that brought 
together our global Family to celebrate 
our achievements, learn how to excel even 
in trying times and share our vision for 
2021 and beyond. 

That’s the great thing about being a 
visionary. Your vision evolves, but it’s 
driven by a purpose that doesn’t change. 
When Randy Ray and Wendy Lewis 
started this company, they built it on the 
foundation of serving others. And that’s 
what drives us every day: serving you! 
Nothing inspires me more than to see our 
Distributors from all around the world 
tap into their potential, setting their goals 
high and then achieving those goals with 
Jeunesse. 

It’s not about the numbers, the milestones 
or the recognition. It’s about the lives 
we touch and the difference we make all 
around the world. That is my calling — 
that’s our calling — to go out there and 
make a meaningful impact worldwide. So 
let’s go out and make it happen. 
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FINITI
INFINITE 
POSSIBILITES 
NOBEL PRIZE WINNING RESEARCH HAS UNCOVERED A FUNDAMENTAL CAUSE OF 
NATURAL CELLULAR AGING. 
The answer cannot be seen by the human eye and is something called a telomere. 
Telomeres are made of repetitive DNA sequences that are the protective caps, or ends, of 
our chromosomes. Their duty is to protect our DNA. When we are born, our telomeres are 
long, but as time goes on, they begin to shorten. So short, in fact, that our telomeres fray 
similar to the ends of a shoelace and a journey called “cellular aging” begins. 

WHEN OUR TELOMERES BECOME TOO SHORT, OUR CELLS CAN NO LONGER CARRY 
OUT THEIR CRITICAL FUNCTIONS. 
Cells start to self-destruct and eventually die. Scientists call this apoptosis. Cells dying are 
one thing, but when cells simply stop functioning, known as senescence, they can spew 
out dangerous free radicals and inflammatory molecules that essentially damage nearby 
cells. So, how do we battle this process? A patented nutrient has been shown to safely 
add length to short telomeres in humans.* What’s more fascinating is that this is the only 
known substance in the history of all mankind capable of doing this.

NO ARTIFICIAL 
COLORS

NO
PRESERVATIVES
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®

FINITI™ NATURALLY ENHANCES THE 
ENZYME (TELOMERASE) NEEDED TO 
LENGTHEN OUR SHORT TELOMERES.*
This adds healthy life to our cells. 
Thousands of studies show the connection 
between short telomeres and the 
natural process of cellular aging. Of 
course nothing is known to stop aging, 
but healthy cells equal healthy internal 
systems. Healthy systems equal a healthy 
body. And a healthy body equals a strong, 
happy, youthful you.

BENEFITS: 
• Contains the only known patented 

nutrient shown to lengthen short 
telomeres in humans

• Transiently activates telomerase, the 
enzyme that adds length to telomeres* 

• Supports the delay in cellular aging, 
including cells of the immune system 

• Promotes a feeling of youthful vitality 

• Contains a powerful combination of 
antioxidants that protect our cells, 
dna, stem cells, and telomeres from 
oxidative stress 

• A source of natural nutrients that help 
maintain our body’s adult stem cells 

• Supports our natural rejuvenation 
system 

• Supports the maintenance of our 
natural dna repair mechanisms

Learn more about the benefits of Finiti, 
check out videos and purchase any of 
these amazing products on the Finiti home 
page. Distributors: Purchase in Joffice.

*de Jesus, Bruno Bernardes, Kerstin Schneeberger, Elsa Vera, Agueda Tejera, 
Calvin Harley, and Maria Blasco. August 2011. “The telomerase activator TA-65 
elongates short telomeres and increases healthspan of adult/old mice without 
increasing cancer incidence.” Aging Cell 10(4): 604-621. Harley CB, Liu W, Blasco 
MA, Vera E, Andrews WH, Briggs LA, Raaele JM. February 2011. “A natural product 
telomerase activator as part of a health maintenance program.” Rejuvenation 
Research 14(1): 45-56. Malorga, Brenda, Riley Bateman, Greg Sweeney, Danielle 
Finger, Taylor Dimler, Rita B. Eros and Hector F. Valenzuela. March 2013. 
“Functional Assessment of Pharmacological Telomerase Activators in Human T 
Cells.” Cells. 2(1), 163-187; doi:10.3390/cells2010163.
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MOMENTS THAT WILL 
CHANGE YOUR LIFE

Looking for the ideal way to bring new stakeholders to 
Jeunesse? You will find that Jeunesse events provide 
informative presentations and the opportunity to connect 
with the corporate team in a face-to-face personal encounter 
environment.

Our annual world conference is an incredible opportunity 
to experience a truly global enterprise. EXPO will make you 
feel inspired, rewarded and prepared. From launching new 
products to cutting-edge training sessions, Jeunesse EXPO 
is an event you will not want to miss!

LEAD was created for leaders, by leaders. It is your chance 
to become the leader you are meant to be. Get training 
worldwide and get inspired by the largest Distributors, 
members of the Executive Team and the Jeunesse Founders. 
Commit yourself to being the best at learning with the best.

A school in the events! Joining Jeunesse University is the 
first step into building a strong global business. Learn 
about the company and the products it has, attend training 
sessions, listen to the greatest leaders, and establish new 
connections.

Jeunesse Conventions are major events with major impacts. 
Discover tools to attract and develop a winning team. Be the 
first to hear about new products and gain insight through 
training sessions coming directly from esteemed leaders.
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VISION OF LEADER
Chief Visionary Officer Scott Lewis 
believes that success is due to the 

Distributor’s and Corporate Team’s 
commitment to the Jeunesse Family.
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BEAUTY STARTS 
FROM WITHIN
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Each decade, your 

skin loses up to 30% 

of its collagen. Loss 

of collagen and 

elastin causes skin 

to appear loose, dull 

and saggy. 

 11,000 mg hydrolyzed collagen

 Vitamin C contributes to the normal 
collagen formation for the normal 
function of skin. 

 Biotin, niacin, and zinc contribute to 
the maintenance of normal skin. 

 Biotin and zinc contribute to the 
maintenance of normal hair.

 Zinc contributes to the maintenance of 
normal nails.

 6 superfruits: açai berry, blueberry, 
pomegranate, cherry, grape seed  
and acerola

 8 vitamins, amino acid, and mineral

Biotin (vitamin B7) 

Niacin (niacinamide) 

Pantothenic acid

Vitamin B6 (pyroxine HCL) 

Vitamin B12 (cyanocobalamin)

Vitamin C

L-cysteine

Zinc

Naära’s beauty-promoting nutrients like 
vitamin C, biotin, niacin and zinc help 
guard your youthful appearance.

NAÄRA BEAUTY PROMOTING 
NUTRIENTS:

Hair

Skin

Nails

40 YEARS30 YEARS 50 YEARS
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Some years ago, Bruno Grilo decided 
he wanted to understand the potential 
of network marketing. He had the 
opportunity to start building his 
Jeunesse business part time, while 
remaining at his full-time job. Today, 
he continues to work part time on 
his Jeunesse business, but with the 
time and financial freedom to live his 
life full time.

Bruno believes this opportunity offers 
the ability to begin working on a 
brighter future. He has seen many 
people investing five to ten hours a 
week and experiencing amazing results. 
According to Bruno, Jeunesse helps 
people create an extra income stream 
and find balance, because although 
it’s not the amount of money you 
have that will define your happiness, 
if your monthly income is consistently 
higher than your monthly expenses, 
it will set you on the right path. And 
when you develop yourself physically, 
emotionally and financially, your life is 
sure to improve.

“Jeunesse allows you to have 
leverage — leverage of time, effort 
and income. When you spread the 
philosophy of taking care of your body 
and enhancing your entrepreneurial 
mindset, you build a network of like-
minded people around the world. This 

can give you the freedom to set your 
priorities and define where and with 
whom you spend your time.”

Bruno starts by taking care of his 
body with diet, exercise, nutritional 
supplements and skin care. And he 
has made the decision to be a real 
professional in this industry, building 
his personal brand, following a 
working system, learning with mentors, 
implementing business-building 
activities with discipline, and teaching 
others to replicate the philosophy and 
the process.

“The best recommendation I can 
give, from my personal experience, 
is to be humble, admit the need to 
be mentored, and devote time to 
learning from someone else who has 
knowledge and proven success.” 

Bruno Teles Grilo
Diamond Director - Portugal 
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“Do what you love, and you will never 
have to work a day in your life.”
 
Fabian is blackbelt in Brazilian jiu-jitsu, 
a passionate kitesurfer and he loves any 
kind of sports. “By doing those activities 
I am meeting new people constantly. 
That is why Jeunesse is the perfect 
vehicle for me.”
 
Before Jeunesse Fabian and Veronika 
were gym-owners, with 2 fitness clubs. 
“Veronika and I were working 16hours 
a day. We were making a reasonable 
income, but there was no time for the fun 
things in life.” 
 
“I think the most valuable currency is 
called time. It is the only currency you 
will never get back. When I realized that, 
it became very clear that there is only 
ONE way to achieve that. We needed a 
business with system and leverage. When 
we found out that Jeunesse would take all 
the entrepreneurial headache away from 
us and our only job would be to create 
consumer-based networks, we were in. 
 
It was the best decision of our lives. 
Beside becoming financially independent 
and helping thousands of people around 
the world to build their own business, we 
also founded our own charity, the United 
in Love Foundation. 
Wendy and Randy inspired us that giving 
back to children in need is one of the most 

precious things someone can do in life. 
We love Jeunesse kids and we love the 
220 children we are taking of right now. 
(All credit here goes to Veronika as she is 
the driving force.)”
  
“We are honored to be featured as 
Diamond Directors in this magazine, but 
we are much more looking forward to the 
future success stories, we will be able to 
read here within the next years. I am 100% 
convinced that anyone can go to the top 
in our profession.  But I have to say one 
thing. Network marketing is very simple, 
but it is not easy, because people are 
complicated.
Like any business, it needs dedication, 
work and the will to succeed. 
You just cannot fail; you can only quit. 
 
Keep on working on your dreams, focus 
on the success of your team and you will 
reach your goals. For some people it takes 
longer than for others, but this is not a 
sprint, it is a marathon!”

Fabian and   
Veronika Fitzner

Diamond Directors - Germany 
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Gianni’s and his wife Antonietta’s 
story is made of big dreams, 
hopes and wishes for growth, but 
it was when they had to deal with 
adversity that their life truly found 
the right path.

The couple began working their 
business full time six years ago. In 
2014, inspired by their friend Stefania 
Lo Gatto’s determination to dive into 
network marketing, they joined her 
in building a team of like-minded 
Jeunesse Distributors. Together, 
they faced rejection and fear of the 
unknown. It was a big step jumping 
in with no backup plan, but their 
leaders led them well and they soon 
learned to work consistently and 
duplicate themselves. Attending 
a convention in Berlin completely 
changed their mindsets, allowing 
them to build their business with 
greater commitment and the drive to 
learn and succeed.

Today, it is hard for Gianni and 
Antonietta to believe how far 
they have come. And they 
have also watched teammates 
change their lives and the lives 
of their families, all thanks to this 
extraordinary company.
“This is proof that teamwork 
always pays off, and in large 
amounts, because it allows 

everyone to grow together —      
but only if we stay together.”
When asked if they recommend 
building a network marketing 
business, Gianni and Antonietta ask 
their own question: Why not? In their 
opinion, when it comes to network 
marketing, the most difficult thing to 
do is to choose the right company 
— and they believe that company 
is Jeunesse! 

The couple outlines 10 fundamental 
aspects to seriously consider 
regarding network marketing: 

1) Anyone can do it 
2) There are no bosses 
3) You are your own boss 
4) Low risk 
5) You can work as a team 
6) You have no time constraints
7) You can share your work with 

your family 
8) You help people 
9) The bulk of the work is already 

done as far as developing 
products and marketing tools  

10) Security for the future.

“And with network marketing, you 
can work from wherever you want 
and sell to virtually anyone, in all of 
the countries in which the company 
operates. What could be better?”

Gianni Sepe        
Diamond Director - Italy 
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When Diamond Director Ketty Mosca 
first discovered network marketing, 
she was immediately fascinated by the 
idea of creating a team. She was highly 
motivated to succeed and to help others 
experience success as well.

Over time, Ketty has come to the 
conclusion that Jeunesse is the perfect 
opportunity for everybody, especially 
women who may not think they have 
the time for it! She believes that often, 
women are very busy looking after 
the kids and taking care of the house, 
etc. Jeunesse allows them to gain free 
time to live life and enjoy quality time. 
Jeunesse offers the ability to work from 
home, the beach or anywhere else. 

“Jeunesse is an opportunity where 
other successful people support 
you and teach you how to build 
your business and make some 
extra money.” 

Thanks to Jeunesse, Ketty’s lifestyle 
improved drastically, and she has the 
opportunity to travel the world to 
attend outstanding events and enjoy 
wonderful vacations with her family. 
Jeunesse has provided training and 

personal development opportunities 
that help her grow as a person and as a 
network marketing professional. Thanks 
to Jeunesse, Ketty has met thousands 
of like-minded individuals, some of them 
now her very best friends.
“This opportunity allows me to 
balance private life and work life. 
Being in this industry, I have learned 
that taking time for family and the 
lifestyle I desire is very important. 
Jeunesse generously offers the 
opportunity to take time and live it in 
world-class style.”

“I’ve seen many people dramatically 
improve their lives. I’ve seen the 
impact created by Jeunesse Kids. I 
know the story and the passion of 
our Founders and CVO. I can hardly 
count all the awards and recognition 
Jeunesse receives every year. I think 
this is enough to prove without a 
doubt that we are a great company 
worth joining.”

Ketty Mosca
Diamond Director - Italy 
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With more than 10 years’ experience in 
network marketing, Miguel believes in 
personal relationships and hard work. 
He started his first network marketing 
business at age 28, and throughout the 
years, he has learned the basics of the 
industry that helped him achieve the 
Diamond Director rank, such as having 
a global platform to build your business 
internationally.

Before Jeunesse, he worked in small 
network companies, and the biggest 
difference he says is this, “In a small 
company, everything is smaller: the 
mentality, the goals, the vision. When 
I joined Jeunesse in November 2014, 
I understood immediately that the 
success of the company was not an 
accident. It has a big vision!”

Part of the Jeunesse vision is to have 
a global family of Distributors and 
Customers. About this, Miguel says, 
“Building internationally is really good 
for stabilizing your business because you 
don’t depend on the economy of one 
country. Imagine you have a business 
only in one country and suddenly your 
country goes into a deep economic 
crisis. What’s going to happen? You will 
be in trouble. On the other hand, having 
your business in multiple countries gives 
you protection and security against 
the crisis. I operate my business in 86 

countries, and Jeunesse operates in 
more than 145 markets, so why should I 
limit myself?”

Jeunesse is not only a products 
company, but also a technological 
one. Miguel uses this technology to 
boost his business across the globe, 
saying, “Being in Portugal, I can sign 
up someone from Russia, and that 
person can sign up someone in Brazil. 
All of them will receive products in 4-5 
days, and I will immediately receive my 
commission. This global platform allows 
us to do the things that we want faster 
and in a secure and efficient way.”

For new Distributors who want to launch 
their business globally, Miguel suggests, 
“If you are starting from zero, don’t 
depend on social media. Search through 
your existing contacts. This is how I 
achieved success in my business. I met 
people in person, even traveling to meet 
with them. And while doing this, I looked 
to established leaders to understand 
what they do to support their teams, so 
I could show up and support mine.”

Miguel encourages others to join 
Jeunesse, saying, “Thanks to this 
business, I achieved everything I’ve ever 
wanted, and I won’t stop going after 
my new goals!”

Miguel de 
Oliveira

Diamond Director - Portugal 
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Oleg G. Permyakov’s career in network 
marketing revolutionized his life, and it 
all started almost three decades ago 
when he finished his military career. 
Now he runs his Jeunesse business in 
his home country of Russia and in the 
neighboring CIS countries.

He credits his daily actions to helping 
him achieve the Diamond Director rank, 
saying, “Do the same simple actions 
every day, and it will help you make 
money in our business.”

The first action: Use Jeunesse products. 
Oleg says, “I start and end my day with 
our products! I love our Y.E.S. Youth 
Enhancement System products.”

Second, he thinks that every day you 
should schedule meetings with new 
leads to tell them about the company, 
products and global opportunities. “The 
more meetings you have, and the more 
regular they are, the better your result 
will be. That’s the secret of success in 
our industry.”

Also, he keeps in touch with his 
team members in his first level of 
sponsorship on a daily basis. He says, 
“I can advise, as well as do trainings 
and presentations for them and their 
guests.” In trainings and presentations, 
Oleg demonstrates how our products 
work and shares his own testimonials.

Another daily action he takes to help his 
team grow is leading by example, which 
he believes is the most important skill 
that a leader can pass on to his team. 
Oleg says, “I’m constantly trying to hit 
new ranks, and by doing that, I earn 
commissions and show my team how 
to do the same.” 

To new and established Distributors, 
Oleg recommends attending training 
sessions and events, which he believes 
are crucial for business growth. He says, 
“Events help Distributors build their 
businesses and teams because they 
inspire, empower and motivate people 
to join, build, grow, thrive and then 
share with others.”

Oleg G. 
Permyakov

Diamond Director - Russia 
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With his experience in the direct 
selling industry, he’s learned 
it’s best to start immediately 
and act from the very start as 
quickly and as hard as possible. 
He’s also learned in the power 
of dreams, saying, “You need 
to dream bigger. Success is 
possible in network marketing, 
but only to those who are 
striving for success and ready 
to work hard.”
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Serge Gilardi & 
Eric Clerc

Diamond Directors - Switzerland 

Serge Gilardi and Eric Clerc started with 
Jeunesse in October 2016, making it 
official at the Jeunesse EXPO Empower 
event in Orlando, Florida. Impressively, 
they reached the rank of Emerald 
Director in the same month, and the 
rank of Diamond Director only nine 
months later. 

They were drawn to the network 
marketing industry because they could 
impact lives in different countries and 
cultures. They say the three reasons this 
is important to them are, “You multiply 
your potential and expand your market; 
your business is more secure than if it 
depends on a single country or market; 
and the international aspect attracts 
and excites.” 

Jeunesse, with its innovative Y.E.S. Youth 
Enhancement System products and 
international technological platform, 
has what they say is a “pandemic-
proof business that’s super-efficient 
in times with or without crisis, online 
and offline.” 

The global platform of Jeunesse has 
helped them grow their business in 

approximately 80 countries, with a 
strong group in about 10 countries. They 
suggest that Distributors who want to 
build internationally start locally, saying, 
“When your results, your success, your 
earnings become more substantial, 
you can focus on international 
development. Because even if we can 
work online, a group abroad needs you 
to travel there physically to strengthen 
it, develop it and build trust and 
relationships with people.”

When asked why someone should join 
Jeunesse, they say, “We appreciate 
all that Jeunesse has to offer: the 
corporate team, international strategy, 
top-quality products and events, 
technology, great leadership, training, 
career plan, promotions and travel. 
Plus, for the first time in the history 
of our industry, Jeunesse brings 
together the credibility and solidity 
of a billion-dollar company, while 
also having amazing potential for 
extraordinary growth!” 

With Jeunesse, they believe that 
everyone can accomplish their full 
potential and have the ability to dream 
and achieve.



JEUNESSE EUROPE AND MIDDLE EAST MAGAZINE  73



74  JEUNESSE EUROPE AND MIDDLE EAST MAGAZINE

Andreas decided to start a full-time 
network marketing business in 2017, using 
his expertise in business management to 
help him succeed in this industry. 

“In network marketing, you can create 
momentum from scratch. You have 
the unlimited potential to craft the life 
you want and become the person you 
want to be. Network marketing gives 
you the chance to bring out the winner 
inside you!”

He was drawn to network marketing after 
meeting with his best friend who presented 
him with the opportunity. When he began 
his Jeunesse business, he wanted to share 
it with everyone, too. So, he skimmed his 
contacts and reached out to people he 
knew would be a great fit for his team and 
invited them to his first event.

His upline supplied him with the 
opportunity presentation, so all he had to 
do was fill the room with the right people, 
and he was successful! 

His long-term success is due to his daily 
habits, which include having a fixed 
timeslot for networking with new people 
and creating social media content and 
marketing strategies to improve his 
visibility. He also looks for opportunities to 
help his team and continually learns how to 
improve his skills.

These daily practices helped him achieve 
the rank of Ruby Director in his first 
month with Jeunesse. “It was a feeling 
of having arrived, after looking and 
searching for so long. I realized I found 
the right company with the right people 
and the right products. And I was so 
thankful that there were people trusting 
me and Jeunesse from the beginning. 
But this first rank qualification was only 
the start of something even bigger.”

There were many difficult moments on 
his path, but he maintained the belief that 
success is no accident. It takes hard work, 
perseverance, studying, sacrifice, and 
most of all, love for what you do or are 
learning to do. 

Andreas is committed to building a legacy 
in direct sales, understanding his purpose, 
capabilities, motivation and potential. 
He’s also determined to find the right 
people for his team – the future leaders 
– and help them become professionals in 
the industry.

Though he’s the one distinguished as a 
Diamond Director, Andreas considers his 
wife and two kids the diamonds in his life, 
saying without them, none of his success 
would be possible. He’s also thankful 
for his mentors, team and the Jeunesse 
Family. He looks forward to mentoring 
others, while working to achieve his next 
goal of Double Diamond Director.

Andreas Küffner 
New Diamond Director - Germany 
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Elisabetta started her career in network 
marketing in June of 2015. That’s when 
she made the decision to be solely 
responsible for her success. Since then, 
she’s built her business in Italy as well 
as around the globe, traveling to help 
her team turn their vision of success 
into reality. 

Elisabetta strongly believes that 
“success doesn’t come from 
perfection, but from progression.”  
She says, “You have to understand that 
based on what you believe, on your 
values and on your daily actions, you 
determine who you will become in this 
business and in life.”

She still remembers how it felt after her 
first rank achievement and when she 
closed her first cycle at Jeunesse. “I still 
can feel the emotion. In that moment, 
I realized that it could be done, and 
that with perseverance and action, 
everything is possible, that every limit 
is only within myself and that every 
solution is also in my power.” 

She’s used her belief to fuel her 
journey to Diamond Director, setting 
her purpose and her plan for the 
future, while working toward her goals 
with a growth mindset. Focusing on 
self-discovery, she always strives to 
become her best self and unleash her 
true potential.

Every morning, she creates a list of what 
she has to do and works by priorities, 
starting with the hardest, so everything 
else can be easier! Many people 
complain that they never have enough 
time to get it all done, but Elisabetta 
believes that we can inch ourselves 
closer to achieving more through our 
time management.

She believes that events are a 
fundamental part of her business. 
“We all have enormous untapped 
potential. It’s like going to the gym, 
the more weights you lift, the more 
muscles you will develop to lift heavier 
weights. Investing in yourself is the 
best investment you could ever make 
because you will be the owner of that 
investment for the rest of your life.” 

Elisabetta 
Evangelista 

New Diamond Director - Italy 
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“Don’t chase the money. Do 
what you love, and add value to 
the world, to the lives of others, 
and you will be rewarded, taking 
your life to new heights. You 
need to consistently lead others 
by supporting people to grow 
intentionally through pursuing 
goals that stretch their skills and 
limits. Promote your downline. 
Real leaders don’t push themselves 
forward, but they push their people 
forward, give them an opportunity 
to stand up and be seen. A rank 
does not give you rights, but duties 
and responsibilities. We need to 
understand that whatever rank 
we reach, it doesn’t belong to us. 
It belongs to the people in the 
team. Without them, we wouldn’t 
be where we are. Be humble. 
Always remember where you 
came from, and do your best to 
elevate others.”

For her success, she thanks her two 
families – her parents whose love 
and support has helped her reach 
her dreams and her Jeunesse Family, 
who she says is the reason she works 
to improve every day. In the future, 
she will continue to operate with the 
belief that elevating others is the 
only true way to elevate yourself.
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Wife and husband Maria and Piero 
had careers as opticians’ optometrists 
with seven optical stores before they 
transitioned to working in direct sales. 
They began part time, and for the last 
decade, have dedicated their full time to 
being successful in the industry.
 
“Believe in yourself, and give yourself 
time to learn this profession.”

Maria and Piero were Diamond Directors 
in another company, but they watched 
Jeunesse achieving great milestones. 
They decided to attend a Discover 
Jeunesse event, and it was love at first 
sight because of how Jeunesse helps 
impact others’ lives through a unique 
lifestyle and the opportunity to give 
back through Jeunesse Kids. 

After the event, they joined Jeunesse, 
and since, have been working toward 
their goal to achieve the rank of 
Diamond Director. There have been 
several difficult moments, but they 
have always managed them with great 
confidence in the company and in 
themselves. 

This perseverance helped them achieve 
their goal, which has been a great joy 
for them as well as a new starting point. 

Now they feel motivated and ready to 
go after their next goal of becoming 
Diamond Directors. 

To continue their success, they’ll focus 
on training. “Events give people vision, 
and it’s at events that people make big 
decisions. We have built our success 
on company events, and it’s how we’ll 
build out future. Jeunesse creates 
the best events in the direct selling 
industry, not only for the quantity, but 
for the quality.” 

They are passionate about the idea of 
having a global business, saying, “We 
have always believed in globalization, 
so we have diversified our business 
in countries around the world. This 
diversification makes us stronger 
in the field and is also a great 
opportunity to relate with people from 
different cultures.” 

Maria and Piero thank their hardworking 
team and incredible Sponsors for the 
commitment they put in every day. 
They also thank Co-Founders Wendy 
Lewis and Randy Ray, along with Chief 
Visionary Officer Scott Lewis, for 
creating Jeunesse. Throughout their 
journey to Diamond Director, their family 
– including their three children – has 
encouraged them to succeed. 

Maria Inserra   
and Husband Piero Sbrizzi 

New Diamond Director - Italy 
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Mehdi Ayari became an entrepreneur 
after high school, and in addition to 
being a Jeunesse Diamond Director, he 
is a partner and managing director at a 
personal fitness-training concept.

“What is important for success is your 
own attitude. You must never give up. 
If you fall down six times, you have to 
stand up again the seventh time.”

Throughout his life, Mehdi struggled 
with weight management. But when 
he learned about Jeunesse, he was 
interested in trying ZEN Project 8 and 
using the program to grow a Jeunesse 
business. Through a healthy diet, 
active lifestyle and the help of ZEN 
BODI products, he transformed his 
appearance. As a result, people asked 
him how he did it. This is how he shared 
Jeunesse with more and more people 
and built his Jeunesse business. 
“At first, I was unsure about network 
marketing, but I decided to do it. 
It turned out to be one of the best 
decisions I’ve ever made.” 

According to Mehdi, Jeunesse training 
sessions and events are essential as they 
inspire and motivate people to do more. 

“The team spirit, the magic that 
happens at events needs to be seen.    
I recommend no one to miss an event.” 
The road to achieve this success has 
not always been easy, and Mehdi thanks 
his team and his Sponsor Danien Feier 
for their support. With the Jeunesse 
products and opportunity, he has been 
able to achieve his goal of connecting 
with others about leading a life they 
love. To him, Jeunesse is even greater 
than he imagined, and he encourages 
everyone he meets to discover 
how Jeunesse can help them reach 
their dreams.

“I only have one thing to say to 
someone who wants to start a 
network marketing business: Just do 
it ...  it changed my life, and it will 
change yours.” 

Mehdi Ayari  
New Diamond Director - United Arab Emirates 
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Born to be an entrepreneur, Omar has 
been helping build his family’s company 
since he was only 17 years old. He 
decided to start his own business in 
2018, venturing into network marketing, 
where he soon found Jeunesse. 

“I love working with people, helping 
them grow and make the ordinary 
extraordinary. I encourage my team to 
follow a simple system of replicating 
leaders who have already reached the 
success they want.”

For him, what sets network marketing 
apart from other industries is the team 
mentality, but also the chance for 
personal growth. His favorite part about 
direct sales is working with others to 
see them achieve their dreams, while 
reaching his own. 

Omar schedules his daily routine to 
be most productive, saying, “The first 
thing I do when I wake up is focus on 
balancing my attitude with a Tibetan 
ritual, then I read 10 pages of a book. 
Mindset and reading are fundamental 
for personal growth.” 

He thinks that focusing on personal 
growth, events and training have helped 
him achieve results. Omar also studies 
every day, believing that as soon as we 
stop growing, we start declining. 

“There are three principles that must 
be followed if you want to achieve 
big goals in network marketing. 1. Be 
hungry for success and growth. 2. 
Be willing to change and learn. 3. Be 
coachable and delete ‘in my opinion’ 
from your vocabulary, focusing on 
following those who have achieved the 
results you want. If you follow these 
principles and you keep the business 
simple, you are going to succeed.” 

According to him, leading by example 
is the best support a leader can give 
to his team. He thinks that network 
marketing is an industry based on 
relationships and this is why he loves his 
team and loves to see them succeed. 
For him, the success of his team is his 
biggest success. 

“My philosophy is based on an 80/20 
rule. I give 20% of my time to the 
people that want to succeed the most, 

Omar De 
Tommaso

New Diamond Director - Italy 
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and the remaining 80% is dedicated 
to creating new groups. The ones 
in my 20%, I support with Zoom 
training and strategy sessions.” 

He’s thankful for the Jeunesse 
opportunity, which has empowered 
him to go after his goals. He’s also 
extremely grateful for his Sponsor 
and team, plus the support of his 
family and girlfriend. His vision for 
2020 is to become a Double Diamond 
Director and help five others become 
Diamond Directors. 
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Diamond Director Roland Kegye grew 
up in Székesfehérvár, Hungary, and 
currently lives in the Hungarian capital 
of Budapest. After college, he worked 
more than 10 years as a sports agent, 
representing basketball and handball 
players across Europe. Then in 2011, he 
was introduced to network marketing, 
and in 2014, was invited to a Jeunesse 
EXPO, where he learned about the 
company, products and vision. 

He attended another Jeunesse event in 
December 2015 in Frankfurt, Germany, 
with Double Diamond Director Alex 
Arnold. For Roland, this event was 
lifechanging. It inspired him to contact 
people he knew would be interested in 
the business. He invited 24 of them to an 
event in Tallinn, Estonia, and 75% of them 
signed up! Since starting with Jeunesse 
in January 2016, he continues to leverage 
the power of events to grow his business. 

In Roland’s opinion, events are crucial to 
succeed in this business and Jeunesse 
plays the game of events on a totally 
different level than anyone else. He 
finds them motivating, informative and 
inspiring, saying, “I highly recommend 
everyone to attend every event and 
training session because that is what 
can give the full picture of why we are 
a billion-dollar company!”

In Roland’s words, his life turned “upside 
down” for the better since joining 
Jeunesse. “Today, I and my family 
have an amazing lifestyle. Jeunesse 
gave us the opportunity to live our 
lives at the highest level.” Through 
the Jeunesse opportunity, Roland has 
enjoyed meeting new people and helping 
them reach their goals, while also having 
a flexible schedule. He spends as much 
time as possible with his spouse, Anita, 
and their two beautiful daughter.
  
But none of this would have been 
possible without Co-Founders Wendy 
Lewis and Randy Ray. Roland thanks 
them, as well as Chief Visionary Officer 
Scott Lewis, Kyle Copeland, President 
of Europe & Middle East, and the entire 
Jeunesse management team for their 
vision and support. 

His continuing inspiration is thanks 
to Imperial Diamond Director Jason 
Caramanis and Double Diamond Director 
Adam Gilmer, who put their hearts and 
souls into the business, but Rolands 
biggest gratitude goes for Double 
Diamond Direcror Alex Arnold who is 
holding Rolands hands from day one and 
as a mentor coach and great friend has 
enormous role in his success! “My goal 
is to help as many people as I can to be 
recognized on the international stages 
for reaching a new rank. That is what 
really motivates me!”

Roland Kegye 
New Diamond Director - Hungary 



JEUNESSE EUROPE AND MIDDLE EAST MAGAZINE  85



86  JEUNESSE EUROPE AND MIDDLE EAST MAGAZINE

Selman Olgun studied industrial 
engineering and business administration 
at two universities, which sparked his 
interest in starting his own business. His 
entrepreneurial spirit led him to network 
marketing, and he has become an ace in 
the industry over the past 10 years. 

He was introduced to Jeunesse by 
his oldest brother Enes Olgun, and 
after researching the company’s 
achievements and products, he joined 
Jeunesse full time. He felt like he had 
taken the first step in a very long 
journey. “It is difficult to do something 
for the first time, but easier to do 
it again. Therefore, I felt like I had 
achieved the most difficult part of it.” 

Selman names two things he finds most 
special about Jeunesse: travelling and 
giving. First, he believes Jeunesse offers 
the best opportunity in the industry for 
people to travel the world. He says, “It’s 
great to be able to do my job anytime, 
anywhere.” And for him, Emerald 
Experience 2020 was truly exceptional. 
Second, what makes Selman happiest 
is helping others have brighter futures 

through Jeunesse Kids™ and the 
Jeunesse opportunity.
His team is everything to him. He 
considers them not only colleagues, 
but also family. The more they achieve, 
the happier he feels. To support their 
success, Selman talks to the members 
of his team every day. He thinks that 
the basis of network marketing is 
communication, so the more you 
communicate, the more you achieve.

Selman deeply admires Co-Founders 
Wendy Lewis and Randy Ray for their 
vision and willingness to help others. 
From their example, Selman has learned 
to work hard every day, think big and 
focus on winning together.

He is grateful to his Sponsor and brother 
Enes, who is a wonderful mentor, both 
professionally and personally. He is also 
thankful to the rest of his family and 
his team for the incredible support he’s 
received on his journey to Diamond 
Director. The Jeunesse Family has 
helped him reach this new rank, and he 
is looking forward to helping others on 
his team do the same.

Selman Olgun 
New Diamond Director - Turkey 
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Diamond Director Tayler Schweigert 
grew up in Germany, but at 21, moved to 
Dubai, United Arab Emirates, where he 
now lives. Once there, he began working 
in a hotel and was comfortable but 
unhappy, until he found Jeunesse. 

Tayler became an entrepreneur, starting 
his own Jeunesse business, while 
learning and developing his skills as 
well as the mindset to achieve success. 
He believes that anyone, no matter 
their background or circumstance, 
can become who they desire to be. 
All they need is hard work, discipline 
and determination. For him, network 
marketing provides average people with 
an above average opportunity.

He loves traveling the world and sharing 
his journeys on social media. He and 
his fiancée have traveled to more than 
81 countries in just the past two years, 
building their business mainly through 
social media. It has become his personal 
No. 1 driver for leads, clients and 
brand awareness. 

“There is no question anymore 
whether you do or don’t do social 
media marketing. The question is how 
well you do it. Most people miss out on 
the potential of social media to boost 
business because they’re not willing 
to master it. Remember this: You 
are just one click away from a dream 
team member living ANYWHERE in 
the world. “ 

According to Tayler, “I am blessed to 
be with Jeunesse, a company which 
has created immense value online. 
The presence of Jeunesse online 
is something you need to utilize 
throughout your branding. There are 
very few companies like Jeunesse 
that are leveraging their power online. 
The most important tip I can give 
you is documenting your Jeunesse 
journey. Tell your audience what you’re 
planning to do, speak it into existence 
and document your daily operations. 
Once people see your results, you 
will have unlimited prospects coming 
to you on social media wanting to 
work with you.” 

Tayler Schweigert 
New Diamond Director - Germany 
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Tayler would like to thank his upline, 
including Calvin Becerra, Danien Feier, 
Stefania Lo Gatto and Fabian Fitzner, 
as well as his family, friends and fiancée 
Anika for supporting him in every way 
and making him the person he is today. 
“I am motivated by the future. It is so 
bright and clear. I can’t wait to see us 
all in the next 20 years, celebrating 
our success.”

He and his fiancée regularly contribute 
to Jeunesse Kids, and they have plans 
to start their own charity. They never 
forget that millions of people in the world 
still face challenges with accessibility 
to things as basic as clean water and 
food. Their mission is to make an impact 
that will make a difference to not only 
themselves, but also to others. 
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Diamond Director Waleed Shehadeh 
grew up in Jordan and is currently based 
in Dubai, where he runs his full-time 
Jeunesse business. He is a Mechatronics 
Engineer and a passionate football fan, 
scuba diver and foodie. 

“A simple rule I follow in life is: Always 
believe something wonderful is 
about to happen.”

Wonderful is how he perceived network 
marketing when on 31 May 2008, his 
friend introduced a network marketing 
opportunity to him. He says, “I was 
finishing my last year of engineering 
education, and I was impressed with 
the concept. It was an easy ‘Yes’ for 
me since there were no risks. Then 
in October 2018, I was introduced to 
Jeunesse, which was a magical turning 
point in my career.”

He joined Jeunesse with the belief 
that his dreams could come true with 
the help of exceptional products 
and the extraordinary Jeunesse 
Financial Rewards Plan. From Day 1, 
all his spare time went to building his 
business. He says, “Once I met the 
first qualification, then I knew I could 

make the next one, and the next one, 
all the way to the top. The amount of 
my belief increased a million percent, 
and I was never surer that it was only 
a matter of time before I achieved 
all my goals.”

He attributes his success to his mentor’s 
encouragement to qualify for every 
incentive, promotion and trip Jeunesse 
offers. By doing so, he has traveled the 
world and built his team in more than 
45 countries. He enjoys connecting 
with wonderful people, as well as giving 
back to those in need through Jeunesse 
Kids and other charities. He believes 
being able to change a person’s life 
is priceless. 

Waleed is thankful to his team for 
helping make his achievement of 
Diamond Director rank possible. 
He is grateful to Khattab Yousef for 
introducing him to Jeunesse and to     
Dr. Islam Mohammad for the guidance 
and dozens of planning meetings, as well 
as to Danien Feier for his mentorship, 
wisdom and support. He will continue to 
dream big, with his next goal being to 
advance to Double Diamond Director. 

Waleed Shehadeh 
New Diamond Director - United Arab Emirates 
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Husband and wife István and Zsuzsa 
Kádas have been entrepreneurs for 
30 years. Upon joining Jeunesse, they 
recognized the opportunity to truly 
change their lives with the business 
and products. In January of 2016, they 
started working their Jeunesse business 
full time, with no plan B. 

“We believe that through network 
marketing, ordinary people can 
achieve unlimited success if they work 
hard, listen to their leaders and lead 
by example.”

The pair was motivated for success, 
reaching the rank of Sapphire Executive 
in three months, Sapphire Elite Executive 
in 15 months, and Ruby Director in 22 
months. Driven by their dream to stand 
among the top leaders in Jeunesse, 
István and Zsuzsa worked consistently 
to achieve the Emerald Director and 
Diamond Director ranks. They are proud 
of how far they have come, and they 
plan to bring many along with them. 

“We’re working on others’ success. 
We say that you really hit the rank 
when you help another person to 
hit it, too. We will soon become the 
strongest and most successful network 
marketing team in Central Europe. We 
are absolutely sure about this.” 

Like Founder Randy Ray, István and 
Zsuzsa believe that one of the most 
important things in life is how you 
treat others. They are thankful to the 
Founders for creating Jeunesse, and 
they are so grateful for their Sponsors 
and teammates. They hope to continue 
changing lives through Jeunesse for 
many more years to come.

“Jeunesse is a truly incredible 
company founded to help ordinary 
people live extraordinary lives. Seize 
the chance that does not come 
every day and make your dreams 
come true.” 

Zsuzsa and    
István Kádas

New Diamond Directors - Hungary 
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When Stefania started her career in 
network marketing, she was a full-
time single mother of three boys. She 
said she knew she wasn’t perfect, but 
decided to stop focusing on her failures 
and step out of her comfort zone. So, 
how did she become a Double Diamond 
Director? For her, becoming a successful 
entrepreneur didn’t just happen 
overnight; good things take time.

First, she prioritized her faith and 
interests, saying, “The number one 
superpower I had to start with was 
definitely my faith. This helped me 
find my ‘why,’ which is important 
because working hard for something 
you don’t care about is called stress, 
but working for something you love 
is called purpose. It’s important to 
master the art of being positive and 
enthusiastic in purpose.”

On her journey to Double Diamond 
Director, she’s learned a lot along the 
way. She encourages new Distributors 
to remember network marketing isn’t 
a game or a lottery but a serious 
profession that requires energy. “Never 
forget that money follows energy. 
Don’t just be busy. Be productive.”  

For her, being productive toward her 
goals means cutting out distractions. 
She says, “Consistency, repetition and 
sacrifice are key to your success.” 
Ways she’s found success include 
making at least two 90-day runs 
with her team every year to create 
momentum and using social media with 
a no-spam strategy. “ATTRACT. Don’t 
SPAM. Find your tribe, and be real, 
authentic and inspiring, no matter where 
you are in life. It’s all about creating 
relationships.

She has a “tribe” of other women on her 
team who she thanks for helping her 
achieve this rank. Stefania encourages 
others to harness the power of 
successful women, looking to those 
who already have the success you want. 
She has also learned the importance of 
servant leadership in helping women 
unleash their potential. She thinks a 
true leader loves people for who they 
are and helps them use their unique 
strengths to excel in network marketing.  

She says her relationships thrive 
because she believes in others before 
they believe in themselves, and she 
supports their success by teaching them 

Stefania            
Lo Gatto

Double Diamond Director - Italy 



JEUNESSE EUROPE AND MIDDLE EAST MAGAZINE  95

to love the products, not take “no” 
for an answer and not quit. “You 
have to believe in yourself, the 
profession, the products and the 
company and its vision. Remember 
when someone tells you it can’t 
be done, it’s more of a reflection 
of their limitations, not yours. 
I’ve never seen people fail in 
network marketing. I just saw them 
quit too early.”

Above all, her mindset and attitude 
help her continue being successful. 
My attitude of being thankful and 
grateful helped me get where I am 
today. Never forget where you came 
from. Never think it’s all because of 
you. In network marketing, it’s all 
about the team work.”
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Dr. Islam Mohamed and Dr. Islam Wasfy 
are both doctors and now are business 
partners that have completely changed 
their lives through Jeunesse. Network 
marketing wasn’t something that came 
easy for them in the beginning, but once 
they put their hearts into it, they soon 
discovered the rewards of this industry 
and its amazing platform for success.

Dr. Mohamed’s first contact with 
network marketing was when someone 
in the military presented the opportunity 
to him. At the time, he was working as 
a doctor and pharmacist in a military 
hospital, but he decided to try it. 

Dr. Islam 
Mohamed and 

Dr. Islam Wasfy
New Double Diamond Directors                            

United Arab Emirates
Dr. Mohamed says, “In the beginning, 
I felt like I could do it easily because 
of my experience as a doctor, but the 
reality was that no one joined me, 
even after 55 presentations to 55 
people on my contact list. I was very 
demotivated, and I felt I couldn’t do 
it. I felt I was not meant to do this. But 
I asked my upline for help and was 
assured that the people I wanted to 
enroll would join me in this business 
if they saw me succeed first. So, after 
this initial struggle, I enrolled my 
mom, and then I enrolled more people. 
It wasn’t long before I felt that I was in 
the right place.” 
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Dr. Islam Wasfy was introduced to 
network marketing eight years ago, 
when his best friend and now business 
partner, Dr. Mohamed, set up a meeting 
and presented him with the opportunity. 
Dr. Wasfy says, “Honestly, at the 
beginning my reaction wasn’t the best. 
I was so negative because I had heard 
negative feedback about network 
marketing, but after joining this 
industry, I realized how wrong I was.” 

At first, Dr. Wasfy thought it would 
just be a Plan B for him. But after 
attending trainings and events, he 
made the decision to reorganize his 
priorities and work in network marketing 

on a permanent basis.  “I work hard 
to prove to myself that I made the 
best decision. I was so happy after I 
reached my first qualification because 
I realized I had in fact made the best 
decision of my life.” 

Their lives have absolutely changed for 
the better since they joined Jeunesse. 
Dr. Mohamed says, “I want to tell 
everyone reading this magazine that 
this is the best industry, the best 
company in it, and it has the best 
products and the best team. Together, 
we’re One Team. One Family. 
One Jeunesse.” 
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Danien is originally from Germany, but 
is now living the life of his dreams with 
his wife Stefania Lo Gatto, herself a top 
industry earner, and his family in Dubai, 
United Arab Emirates. 

When asked about his start in this 
industry, he said, “I got introduced 
to network marketing because of a 
Google search of ‘work from home.’ I 
signed up for a 2-day event when I was 
18 years old. I was amazed and blown 
away that something like this would 
even exist. I couldn’t understand how 
no one had ever contacted me about 
this and how the whole world was 
not involved in network marketing. I 
had no professional background or 
success, but I was so excited to have 
an opportunity to learn and become 
successful. And I loved that they 
would provide the training. Also, I fell 
in love with the idea of duplication. 
There was a chance to build a team 
and get paid.”

Danien has built an organization 
made up of hundreds of thousands of 
Distributors in more than 120 countries, 
making him the first-ever Triple Diamond 
Director in the Jeunesse Europe & 
Middle East region. However, his path 
has not always been easy.

“In the beginning, I spoke with my 
friends and family and people in 
school. It was a disaster. Most people 
were skeptical and made fun of 
it. Some were really angry, and it 
was interesting because it was the 
complete opposite of what I expected. 
I expected to go out and sign up 
100 people by the next week, and 
I ended up signing no one. It was a 
lot more difficult than I thought, and 
I was confused about how people 
reacted to it. Because it was so hard 
signing people up, I focused on selling 
products. I found customers who 
bought the products, and that’s what 
got me going.” 

Danien Feier 
New Triple Diamond Director

United Arab Emirates



JEUNESSE EUROPE AND MIDDLE EAST MAGAZINE  101



102  JEUNESSE EUROPE AND MIDDLE EAST MAGAZINE

He continues, saying, “It took me 7 
months to reach my first qualification, 
and I was very proud when I achieved 
it because it was hard. I think the 
struggle in this business is overcoming 
difficult moments all the way to the 
top. And even when you’re at the top, 
it doesn’t stop there. It’s just different 
challenges. But once you learn how to 
overcome difficulties, they won’t be as 
difficult anymore.” 

Exhibiting an incredible amount of 
know-how, charisma and passion, he 
uniquely embodies a new generation of 
network marketers who have found their 
way of life in this industry. 

To new Distributors, he advises, “Don’t 
dream small dreams. The worst thing 
that could happen to you is if a small 
dream comes true. Give yourself 
time. Don’t give up after a few weeks. 
You can overestimate what you can 

achieve in a few weeks, but completely 
underestimate what can happen over 
time. Use that initial time to plug into 
the system, follow your leaders and 
uplines, and show up. Sometimes, even 
with the speed of technology that we 
have nowadays, people still need to 
have some patience to see results. 
They see the glory, but not the story 
of most people. So, don’t be hard on 
yourself in the beginning for making 
mistakes, and don’t overvalue things 
that don’t work. Sometimes you’ll 
make mistakes. That’s normal, and it 
won’t affect your business as much 
as you think. Don’t overthink things, 
and don’t wait until you are perfect 
because you never will be.” 

According to Danien, the main 
qualities needed to succeed in 
network marketing are persistence 
and motivation, as well as the ability 
to manage your emotions, create 
excitement from within yourself and care 
about people. “If you help other people 
get what they want, you’ll get what 
you want. Ultimately, that’s the beauty 
of our business.” 

Every day, Danien works toward 
achieving the vision he and his team 
determined for themselves. He says,     
“I have an international team, but what 
unifies them all is that they are hungry, 
want to grow and achieve bigger 
things, and they love the company 
and community. Their passion is 
contagious.” 

As a leader, he believes he should have 
a “no problem” attitude, be teachable, 
bring the right values to the table, be 
focused and solution-oriented, as well 
as remain ready to take responsibility. 
He encourages other leaders to 
do the same.
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He thanks Co-Founders Wendy 
Lewis and Randy Ray, Chief 
Visionary Officer Scott Lewis, 
the Jeunesse management team 
and executives, and President 
of Europe & Middle East Kyle 
Copeland for working hard to 
make big things happen. He’s 
grateful to his team, which has 
unbelievable leaders from all over 
the world, and to his incredible 
wife, who he says is a machine in 
this business and has helped him 
achieve the rank and success he 
has today. He also thanks God 
for giving him the opportunity 
to be involved with network 
marketing, as well as his parents 
for teaching him early that if he 
wants something, he has to work 
hard for it.
Reflecting on his Jeunesse journey, 
he says, “My life has completely 

changed since I joined Jeunesse, and it’s been 
an amazing journey that I’m extremely grateful 
for. I’ve travelled the world with Jeunesse, 
achieved financial success, met great friends, 
become a better leader, experienced world-class 
training and events, and learned to think bigger. 
But I think I’m just getting started. That’s the 
craziest part.” 

His future goals are to create a billion-dollar 
organization and help hundreds of people get to 
the Diamond Director rank and beyond, so they 
can unlock their true potential in this industry.

Finally, Danien wants to leave a message to the 
readers of this magazine, “You all are very blessed 
because you’re reading this Jeunesse magazine. 
It shows your interest, and that’s the curiosity 
that is required to succeed in this business. I 
wish you the very best from my heart. I hope that 
your dreams come true, and trust me, anything is 
possible in network marketing.” 
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AÇAI: THE JEWEL OF THE AMAZON   

MonaVie Active’s “star” ingredient is Açaí; a small, dark-violet berry grown in the heart of 
the Amazon, açai berries have a unique phytonutrient composition of antioxidants, poly-
phenols, vitamins, minerals and amino acids.

Indigenous Brazilians have been eating açai berries for centuries due to their health and 
wellness benefits. The berry-filled fronds are harvested, leaving the açai palm tree to 
grow year after year. After harvest, the açai pulp is removed from the seed. The pulp is 
then flash-pasteurized to help retain the flavor, color and beneficial nutrients.

MONAVIE ACTIVE LIVE IN MOTION

A delicious blend of 19 super fruits and plant-based glucosamine

It’s time to get moving! MonaVie Active is an antioxidant blend of 19 fruits — including 
the Brasilian açai berry — and plant-derived glucosamine. Active’s fruit blend contains 
naturally occurring vitamin C*, which contributes to the protection of cells from oxida-
tive stress and to normal collagen formation for the normal function of cartilage. No 
matter where life takes you, delicious Active can help you feel great every step of the 
way.

KEY BENEFITS

• Naturally occurring vitamin C contributes to normal collagen formation for 
the normal function of cartilage

• Vitamin C contributes to the protection of cells from oxidative stress
• Superfruit blend of 19 fruits with naturally occurring vitamin C, including the 

Brasilian açai berry

It’s time to live the Active life with Monavie. A simple way to feel young, stay in motion 
and live healthier. 

Learn more about the benefits of Reserve, check out videos and purchase any of these 
amazing products on the Reserve home page. Distributors: Purchase in Joffice.

* Vitamin C contributes to the protection of cells from oxidative stress and to 
normal collagen formation for the normal function of cartilage.

Not all Jeunesse products are available in all markets

®

A C T I V E
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Hundreds of thousands of people from all corners of the world make up the Jeunesse Family, 

unrestricted by geography, language or culture. 

J E U N E S S E  A R O U N D 

THE GLOBE
 

 

AMERICAN SAMOA
BERMUDA 
CANADA
GUAM
NORTHERN MARIANA ISLANDS
PUERTO RICO 
UNITED STATES
VIRGIN ISLANDS, US

NORTH AMERICA

LATIN AMERICA

BRAZIL &
ARGENTINA

CHILE 
COLOMBIA 
COSTA RICA
DOMINICAN REPUBLIC 

ECUADOR
EL SALVADOR
GUATEMALA

MEXICO
PANAMA
PERU
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ANGOLA
AUSTRALIA
BENIN
BOTSWANA 
BRUNEI 
DARUSSALAM
BURKINA FASO
BURUNDI 
CAMBODIA
CAMEROON
CHRISTMAS 
ISLAND
CONGO

CÔTE D'IVOIRE
DR OF CONGO
ESWATINI
ETHIOPIA
FIJI
GABON
GHANA
GUINEA        
GUINEA 
BISSAU
INDIA
INDONESIA
KENYA            

LESOTHO
MALAWI
MALAYSIA
MOZAMBIQUE
NAMIBIA
NEW ZEALAND
NIGER
NIGERIA
PHILIPPINES
RWANDA
SENEGAL
SINGAPORE
SOUTH AFRICA

HONG KONG
MACAU           
TAIWAN 

SOUTH KOREA
THAILAND
TOGO
UGANDA
UNITED REPUBLIC OF TANZANIA
ZAMBIA
ZIMBABWE

ALBANIA
ALGERIA
ARMENIA 
AUSTRIA
AZERBAIJAN
BAHRAIN
BELARUS
BELGIUM
BULGARIA
CANARY  
CANARY ISLANDS

CROATIA
CYPRUS
CZECH REPUBLIC
DENMARK
EGYPT
ESTONIA
FINLAND
FRANCE
GEORGIA
GERMANY
GIBRALTAR

GREECE
GUADELOUPE
GUERNSEY
HUNGARY
ICELAND
IRAQ
IRELAND
ISRAEL 
ITALY
JERSEY
JORDAN
KAZAKHSTAN
KUWAIT
KYRGYZSTAN

LATVIA
LEBANON
LITHUANIA
LUXEMBOURG
MALTA
MARTINIQUE
MAURITIUS
MOLDOVA
MONACO
MONGOLIA
MOROCCO
NETHERLANDS
NORTH MACEDONIA
NORWAY

OMAN
PAKISTAN
POLAND
PORTUGAL
QATAR
RÉUNION
ROMANIA
RUSSIAN FEDERATION
SAUDI ARABIA
SERBIA
SLOVAKIA
SLOVENIA
SPAIN
SWEDEN

SWITZERLAND
TAJIKISTAN
TUNISIA
TURKEY
TURKMENISTAN                    
UKRAINE
UNITED ARAB EMIRATES 
UNITED KINGDOM
UZBEKISTAN

EUROPE & MIDDLE EAST

ASIA-PACIFIC & AFRICA

GREATER CHINA

JAPAN
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E S S E N T I A L  O I L 
B L E N D S

T H E  A RT O F B L E N D I N G
Harmonizing the Jeunesse Youth Enhancement System, E·VŌK Essential Oil 
Blends are expertly crafted with Mother Earth’s exquisite elements to embody 
and enhance the benefits of each represented Y.E.S. category. In our proprietary 
processes, E·VŌK relies on extraction at the perfect moment to assure our 
mindful measures result in uncompromising potency.

Our essential Oil Blends are able to transform your mood, bringing a feeling of 
renewal, positive energy, clarity, tranquility or confidence. What mood do you 
want to wake up to today?

E·VŌ K N E B U L I Z I N G  D I F F U S E R
The E·VŌK Nebulizing Diffuser transforms any space with the aromatic 
benefits of essential oils. The elegant, user-friendly design is easy and safe 
to use, developed for the enjoyment of essential oils without the risk of heat 
or the diluting effect of water. This allows Mother Nature’s most exquisite 
elements to be released into the air in their purest form and delivers a premium 
aromatherapy experience.

Features
• Simple LED light instructions

• Diffuses safely without heat or moisture

• Customizable experience with three settings

• Spans 12-20 square meters | 129-215 square feet
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E V O K E  P O W E R  O F  S C E N T

Scent is a link between your environment and your 
emotions, with 75% of emotions being generated by what 
we smell. Let the appealing aromas of E·VŌK Essential 
Oil Blends transport you to a retreat all your own, a 
transformation of your spirit and your state of mind.

C L A R I T YE N H A N C E BALANCED E F E N DE N E R G I Z E

A L L N AT U R E ,  N OT H I N G  SY N T H E T I C
U N I Q U E ,  S I G N AT U R E  B L E N DS

Eucalyptus, 
Rosemary, 

Peppermint, 
Geranium, 
Cardamom

Lemon, Basil, 
Frankincense, 

Spearmint

Orange, 
Bergamot, 

Lemon, Ylang-
Ylang, Lavandin, 

Vetiver, Clary 
Sage, Roman 
Chamomile

Orange, 
Eucalyptus, 
Rosemary, 
Tangerine

Lavender, 
Lavandin, Cassia, 

Cinnamon, 
Amyris, Star 
Anise, Myrrh, 
Sandalwood
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Los Cabos, located at the tip of the 
1,000-mile-long Baja California Peninsula, 
is one of the world’s most diverse tourist 
destinations. Boasting a dramatic desert 
backdrop nestled by coastlines of the 
Pacific Ocean and Sea of Cortez, Los 
Cabos is home to award-winning resorts 
and culinary offerings considered some of 
the finest available anywhere. 

EXPLORE LOS 
CABOS AND 
ITS MANY 
ATTRACTIONS:

2. GO WHALE WATCHING

3. TAKE A SWIM AT LOVER’S BEACH

1. TAKE A DAY TRIP TO 
SAN JOSÉ DEL CABO

4. VISIT LAND’S END (EL ARCO)



JEUNESSE EUROPE AND MIDDLE EAST MAGAZINE  111

5. DO AN OUTBACK 
CAMEL SAFARI

6. DRINK A COCKTAIL AND 
WATCH THE SUNSET

8. TAKE A SHOPPING TRIP

7. GO SCUBA DIVING OR 
SNORKELING

9. EXPERIENCE CABO’S NIGHTLIFE
10. TASTE THE LOCAL FOOD
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While there are new measures that 
must be followed in order to keep 
you safe during your trip to Cabo 
San Lucas, you’ll find it’s more fun to 
follow the rules there than at home. 
Take this list with you, and enjoy your 
time in paradise!

1

19

7

10

12

18

17

14

11

2

12

20

5 4

8

16

3

1. Passport
2. Hat
3. Water bottle
4. Beach bag
5. Day bag
6. Swimwear
7. Flip-flops
8. Water shoes
9. Underwater camera or waterproof phone case
10. Phone and portable charger
11. Earbuds
12. Laptop
13. Sunscreen
14. Sunglasses
15. Dressy clothing for special events
16. RVL Advanced Hair Care System
17. AlōClnz
18. RevitaBlū  
19. Luminesce 
20. NV

15

9

6
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CABO SAN 
LUCAS 

Documents: Passport/Visa

Coin: Mexican Peso

Language: Spanish

Weather
In March, average temperatures 
in Cabo San Lucas are 29° 
C high/17° C low. The sea  
temperature averages 28° C.

Being a destination full of 
contrasts, this involves cuisine 
too. Los Cabos has experienced 
a complete mix of culinary 
influences from all over the 
world. Mexico’s varied and 
lauded cuisine is well represented 
throughout Los Cabos, with 
restaurants expertly preparing 
dishes that hail from a number 
of the country’s states, proudly 
celebrating national traditions. 

7  MUST-TRY 
DISHES 
1. Mexican Chocolate Clam
A kind of clam which is prepared 
in a unique fashion.

2. Shrimp and Fish Tacos
Shrimp and fish tacos are known 
as the classic meals of Cabo San 
Lucas.

3. Smoked Marlin
Delicious when served with 
cheese and vegetables on a corn 
tortilla.

4. Comida de Pobres
Simple but extremely delicious 
and popular.

5. Guemes Tamales and Fajados 
Chicken Tamales
Traditional dishes from the Baja 
Peninsula. 

6. Pitahaya
There is ample pitahaya because 
of the unique climate and flora of 
the area.

7. Clamato and Damiana Drinks
As per the tradition of Cabo 
San Lucas, a meal should be 
accompanied by Clamato tomato 
juice and Damiana, a well-known 
digestive liquor.
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  Go like 

clockwork

  Balance 

your gut

BaoLife™ is a five-fibre fruit drink that uses baobab fruit and other plant-based 

ingredients to keep your digestion system working like clockwork, and your gut  

bacteria in balance.

CLOCKWORK
G O  L I K E

BAOBAB 
FRUIT  
promotes general  
well-being

INULIN 
balances  
gut bacteria

KONJAC ACEROLA 
& CRANBERRY  
extracts provide 
antioxidants
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BAOBAB 
FRUIT  
The baobab (BEY-oh-bab) 
tree towers majestically 
from the sub-Saharan 
plains of Senegal. Its 
fruit is 100% organic, 
exceptionally nutrient-rich 
and its eco-harvesting is  
a source of income for 
local people. 

Baobab fruit is useful: 

• For regularity of 
intestinal transit

GO LIKE CLOCKWORK 
   Promotes regularity

   Delivers 2.9 g of fibre per serving

   Provides roughage

BALANCE YOUR DIGESTIVE TRACT 
   Feeds “good” gut bacteria

   Normalizes bowel function

   Provides antioxidants

Less than  
3x per week

Always 
hungry

Weight 
gain

Maintaining your health is an inside job. BaoLife feeds your intestinal 

tract the nutrients you need to have a smooth and productive day, 

every day.

BAOLIFE BELLY BENEFITS

BAOBAB: TREE OF LIFE

3 SIGNS YOU NEED MORE FIBRE

1 2 3

Baobab (Adansonia digitata L.) tree: known as the “tree of life” and the “upside down tree”
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WE BELIEVE IN WORKING &  PLAYING HARD 

Jeunesse offers you the opportunity to earn luxury 
Jeunesse Travel experiences for you and your family. 
From the beaches of Hawaii to the mountains of 
Switzerland, these trips take Jeunesse high-achievers  
to world-class destinations around the globe. 

We believe in the importance of treating our top leaders  
with an experience that is unparalleled in the industry.  
Join us as we explore new locales and make lifelong  
memories together!
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World-class tourism, unparalleled shopping, 
thrilling nightlife, magnificent sights and 
unforgettable experiences … this is Dubai!  
A one-of-a-kind setting created to be 
unique in every way, this city is teeming 
with life and possibility.

DUBAI 
TRAVEL 
GUIDE

9 of the Most 
Instagrammable 
Sites in Dubai

Dubai is unquestionably one of the most gram-worthy 
cities in the world — the hashtag #Dubai has been used 
nearly 100 million times!

It’s no secret to anyone that this city is full of amazing 
things to do and gorgeous places to visit. From “old Dubai” 
to “new Dubai” and everywhere in between, it’s one super-
photogenic locale.

Are you ready to up your Instagram game and take your 
best shot at these stunning Dubai landmarks?

1. Burj Khalifa
Going up to the world’s 
tallest building definitely 
needs to be on your 
Dubai itinerary! Not 
only you will get an 
incredible view from the 
top of the Burj Khalifa, 
there are countless 
Instagram worthy photo 
options up there too! 

2. Burj al Arab
The Burj al Arab is one of 
the most luxurious buildings 
in the world and a true icon 
of Dubai. Although staying 
there is very expensive but 
luckily admiring it from the 
outside will not cost you a 
penny. 

3. Dubai Creek 
Harbour
The best time to go is 
definitely sunset! You can’t 
really do anything else 
around apart from taking 
a few photos and admiring 
the views but they are for 
sure worth it!
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4. Atlantis, The Palm
is a legendary hotel in 
Dubai located on the 
artificial palm-tree shaped 
archipelago called Palm 
Jumeirah. The hotel itself 
is really beautiful inside 
and out but what’s really 
special about this place is 
the indoor aquarium! 

5. Dubai Miracle 
Garden
is a legendary hotel in Dubai 
The Dubai Miracle Garden 
is one of the most beautiful 
gardens in the world. 

6. Dubai Desert
No Dubai itinerary is 
complete without visiting 
the Dubai Desert! Not 
only you will have an 
exciting day touring the 
desert, you will have 
many amazing photo 
opportunities there too!

7. Jumeirah Beach
A must do in Dubai is also 
to spend a day relaxing at 
a private beach. The view 
at Jumeirah Beach is very 
beautiful with the all the 
building behind.

8.  Wings of Mexico 
Statue
The Wings of Mexico 
statue is one of the 
coolest installations in 
Dubai and it’s a must visit 
on every Instagrammer’s 
itinerary. 

9. The Frame
the newest attraction in 
Dubai is The Frame, and 
it literally frames perfectly 
Dubai through its windows.
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DOCUMENTS

Passport
and Visa

Arabic
UAE  
Dirham

YOUR 
ESSENTIAL 
TRAVEL 
GUIDE TO 
DUBAI, UAE

ARABIC
Arabic is the o�cial language of 
the UAE, although English is the 
most spoken language in Dubai

There is a lot of shopping you can do 
in Dubai, from the biggest Malls to the 
souks. Don’t forget that bargaining is 

expected at most marketplaces.

WEATHER
The climate of Dubai is 
subtropical desert, with 
very mild or pleasantly 
warm winters and really 
hot summers.  

PASSPORT
To travel to Dubai, your 
passport must be valid for a 
minimum period of 6 months 
from the date you  enter the 
country.
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SORI 
DJALO
I was born in Guinea, Bissau. I came to 
Portugal with my father and brothers. We 
all wanted to have a chance for a better 
life and better opportunities. So Porto 
became my home.

Most of the friends of my brothers were 
playing football, some of them were doing 
boxing. I also started to train boxing when I 
was 13. At 16 I became a regional champion.
When I was 18 I got acquainted with 
Brazilian jiu jitsu. That was love from the 
first training. I never stoped after. Starting 
from the blue belt I won all possible 
competitions at that time. I was national 
champion and also BI-CHAMPION which 
means I won twice the championship.

Little bit later I started practicing MMA. At 
that period this sport was not too strong 
and popular in Portugal. I won 3 times 
at the national championship and all the 
competitions on the Arena Warrior.  But not 
only I won 3 time the MMA championship I 
also became the face of MMA in Portugal.

But what I’m really proud of is that now I 
have the best and the biggest team and my 
own school. My athletes were starting from 
“0” at my school and they arrived to a point 
that they started to sign up contracts with 
UFC(Ultimate Fighting Chamionship) and 
Bellator. UFC is a number 1 League of MMA 
in the world. Bellator is the second League 
in the world. And in both of them I have 

athletes that I was teaching and now 
they are fighting around the world.

I love the fact that I changed the 
perception of this sport in Portugal.

I’m so passionate now about working 
with kids because I know that this way 
I really can change their lives for better. 
Some of them had problems at school, 
some of them were weak and not 
confident, some of them had serious 
physical problems and they recovered 
and started to feel much better. This is 
what makes me really happy, this is my 
personal impact to the world!
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NOW 
INTRODUCING: 

EUROPEAN 
CUISINE MEAL 

PLAN & RECIPE 
BOOKLET
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M A R K  M A C D O N A L D
MEET MARK

Co-creator of the ZEN 28 program 
and ZEN Brand Ambassador, Mark 

Macdonald is an international nutrition 
and fitness expert, TV personality and 

New York Times best-selling author.

I’m Mark Macdonald, co-creator of the ZEN 
BODI product line and the ZEN 28 program.

Welcome to your 28-day nutrition 
revolution!

This simple-to-follow plan is designed to 
guide you every step of the way with your 
health, and most importantly, empower 
your food education so you start living your 
best health!

ZEN 28 has helped hundreds of thousands 
of people around the world transform their 
health, balance their bodies and live life to 
the fullest. Your time is now!

Ok, it’s time to get started…  

I’m excited to rock this journey together. 
Are you ready? Your 28-day experience 
begins now! 

MASSIVE HUGS,
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