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ARE YOU 
READY TO MAKE 
YOUR DREAMS 
COME TRUE? 
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WITH JEUNESSE, 
WE BELIEVE 

YOU CAN

The year of 2019 started with big goals for our 

company. Many challenges and great victories 

made 2018 an historic year for Jeunesse. We 

reached $1.46 billion in annual sales and we are 

in the top 20 biggest companies of the industry 

for the third consecutive year. Our brand 

is now present in more than 140 countries. 

Above all, our most remarkable achievement 

as the Jeunesse Family was to have YOU with 

us. Generation Young is going to be bigger in 

2019, stronger in 2019, unstoppable in 2019.                                        

We are what is NEXT.

We will grow together.
We will live Jeunesse.
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JEUNESSE MAGAZINE enters 
The Europe & Middle East market 

with an innovative proposal, making 
it a working tool for its thousands of 
Distributors. The editions will cover 

the whole universe of the great 
Jeunesse Family, present in 146 

countries, and will also bring exclusive 
content on networking marketing.
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It is with great pleasure that I welcome 
you to the first edition of our new 
Jeunesse Europe & Middle East Magazine.

In this publication we will not only 
gather the most important news and 
achievements of our Distributors and 
Jeunesse Corporate Family, 
we will also consolidate the 
principles of our Founders, 
Randy Ray and Wendy 
Lewis, and Chief Visionary 
Scott Lewis in every country 
in which we are present, 
assuring that our mission 
is represented and will 
be accomplished in those 
countries, and in many more 
to come.

It is a great privilege for 
all of us to be part of the 
Jeunesse Family, a company 
that is thriving and breaking 
records in the industry, 
not only because of the 
incredible numbers achieved 
in so little time, but also because of the 
purpose that guides us every single day: 
To help millions of people all around the 
world look, feel and live young while 
developing their full potential. 

In this context, Jeunesse has a great 
advantage, because we have created a 
culture of family of values, of leading with 
our hearts and doing things the right 
way. We have innovative products with 
reliable technology behind them, and 

we are opening doors for life-changing 
opportunities.

In the Europe & Middle East region, we 
are consolidating our business in many 
countries, and we are also pleased to see 
regional growth into countries including 
United Arab Emirates and Egypt.

Another important 
achievement in our strategy 
as a global brand was 
Jeunesse becoming an 
official sponsor of the 
internationally known 
football club, Galatasaray 
SK. Galatasaray is a well-
liked and successful Turkish 
club with brand values that 
align with Jeunesse and our 
commitment to providing 
quality, innovation and a 
top-notch brand experience.

We believe our products 
are a perfect match for 
Galatasaray’s passionate 

fan base, and we are proud that they 
are experiencing what it’s like to live 
Jeunesse.

We will have new tools to intensify our 
communication, to boost even more 
the presence and the business of our 
Jeunesse Distributors all around the 
globe.

Thank you for your loyalty to Jeunesse, 
and for being part of the Jeunesse Family. 
Generation Young is our home.

A family that never 
stops growing
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#IamJeunesseMagazine

Your photo could be 
here in the next edition 
of Jeunesse Europe & 

Middle East Magazine.

Post a photo of yourself 
with the magazine 

on your Facebook or 
Instagram (don’t forget 
to make it public) with 

the hashtag below and a 
creative description. We 

can’t wait to see it!



The Luminesce skin care line restores youthful 

vitality and radiance to your skin, reduces the 

appearance of fine lines and wrinkles and reveals 

your youthful glow. 

R E S U LT S  A R E  A 
B E A U T I F U L  T H I N G
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CELLULAR 
REJUVENATION 
SERUM  

Diminish the 
look of fine 

lines and 
wrinkles

Bring out your skin's 

luminous glow with 

this effective serum. 

Dermatologist-developed, 

this must-have serum helps 

minimize the look of fine 

lines and wrinkles to restore 

your skin’s youthful radiance. 
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DAILY 
MOISTURIZING 
COMPLEX  

Protect 
with broad 
spectrum 
SPF 30

Nourish and protect your radiant glow all day, 

every day. This lightweight facial lotion protects 

and moisturizes with fruit and legume extracts to 

keep skin looking vibrant and beautiful. 
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ADVANCED 
NIGHT 

REPAIR 

Hydrate 
with richly 
moisturizing 
ingredients

Replenish and restore your skin 

while you sleep. Formulated 

with antioxidants and hydrating 

ingredients. This moisturizing 

night cream restores luminosity 

while reducing the appearance of 

fine dehydration lines for a more 

youthful-looking appearance. 

Wake up looking rested and 

refreshed.
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YOUTH 
RESTORING 
CLEANSER  

Cleanse skin 
to remove 
debris and 
impurities

Begin your beauty routine by washing away the stress 

of daily life. This special blend of alpha and beta hydroxy 

acids exfoliates and sweeps away skin-cell buildup so 

your skin is fresh and ready to absorb the maximum 

benefits of the Luminesce skin care line. 



JEUNESSE EMEA MAGAZINE  19

FLAWLESS 
SKIN 

BRIGHTENER

Minimize the 
appearance of 

discoloration

Attain flawless skin with this unique 

brightening gel. This hydrating formula includes 

ingredients that reduce the appearance of 

hyperpigmentation and refine the look of pores 

for healthy, bright-looking skin. See visible 

improvements with this highly effective gel.
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HYDRASHIELD 
MASK

Helps minimize the effects of exposure to 

environmental aggressors with four powerful 

elements: antipollution, detoxification, hydration and 

APT-200. 

Made of coconut biocellulose, this mask is infused 

with antioxidant-rich shea butter and ultra-hydrating 

Asian grass root extract. Dull, tired skin is instantly 

soothed and moisturized. This 4-in-1 shield helps 

strengthen the skin’s protective barrier to reveal a 

more radiant and youthful complexion.
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ULTIMATE 
LIFTING 

MASQUE

Exfoliate for 
a deep and 

thorough 
cleanse.

Give yourself spa-level treatment 

with this nourishing, lifting masque. 

Uniquely formulated.
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ESSENTIAL 
BODY 
RENEWAL

Hydrate with 
essential 
moisturizing 
ingredients.

Moisturize your skin with this 

luxe body lotion. This lightweight 

formula, enriched with fruit and 

legume extracts, provides long-

lasting hydration and rejuvenation. 

This non-greasy moisturizer helps 

maintain your youthful radiance 

from head to toe.
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JMOBILE 4.0
Cutting-edge updates to how you succeed with mobile business
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STORIES 
that

inspire
With a visionary 

stance,  Founders 
Randy Ray and Wendy 

Lewis recognized 
the importance 

of innovation and 
established Jeunesse 

with the intent to 
transform lives with a 

differentiated business.

FOUNDERS
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We want our Distributors 
to be happy and enjoy 
every day of their lives 
to the fullest. Let them 
succeed and feel special 
by making a difference.

FOUNDERS
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Wendy Lewis 

No retirement. Only health, well-being and prosperity. Since officially un-retiring, 
this has been the goal for Jeunesse Founders Randy Ray and Wendy Lewis. 
With these ideals in mind, the couple revolutionized the direct sales market 
when they launched Jeunesse at 9:09 p.m. Sept. 9, 2009. In many cultures, the 
number 9 represents longevity, and it reflects the Founders’ desire to create 
a legacy company. With one of the industry’s most impressive compensation 
plans, innovative products and a global training and support platform, Jeunesse 
has – in just nine short years – helped change the lives of thousands of people in 
the Jeunesse Family they empower to unleash their potential, across more than 
140 countries around the world.

“We launched 
Jeunesse for 
two reasons: To 
help Distributors 
achieve their 
dreams and to 
help feed children 
around the world.” 
With countless awards, including 
eight Woman of the Year awards, 
countless Women World Awards 
and Stevie Awards for Women in 
Business, Wendy Lewis has also 
been named three times among 
the Most Influential Women in 
Direct Selling by Direct Selling 
News, as co-founder of a global 
company.

Wendy is the embodiment of the 
multitasking woman of the 21st 
century.
 

“What motivates Wendy is to be 
the best and give the best service 
to everyone,” says Randy Ray. “It is 
an honor to be with Wendy.”

Wendy graduated from the 
University of Pennsylvania with a 
BA in sociology and mathematics, 
and later earned an M.Ed. in 
educational psychology, statistics 
and measurement from Temple 
University, Wendy began her 
career in 1985, with the creation 
of Automated Medical Systems 
Consultants, a service network that 
brought together more than 450 
physicians. Like Jeunesse, AMSC 
was founded in partnership with 
Randy. 

“I learned all about business 
with him,” says Wendy. “We did 
everything together, and we began 
to work together.” 
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The second son of a poor, landless 
tenant family in Tennessee, Randy 
Ray remembers a childhood with 
hunger, hardship, often no shoes 
to wear and being forced to eat 
earthen “cakes” to cheat that hunger. 
But as a child, Randy set goals and 
pursued them with determination. 
The first was to become a millionaire 
by age 35; the second, to eat 
whatever he wanted, whenever 
he wanted; and lastly, to travel the 
world.

From the difficult roots, the 
teachings are still useful. 

My father said, ‘When 
we leave, we will leave 
with empty pockets. 

You will leave only two 
things behind: How 
you treated Mother 
Nature and how you 

treated people.
Randy Ray

In 1994, with the sale of AMSC, the couple got into network marketing as co-owners 
at Market-Q, implementing software systems, commission processing and total 
customer support service. 

“I ended up enchanted with network marketing because it’s a system that allows 
anyone to be whatever they want and get what they crave, if they work hard and do 
not give up,” explains Wendy. 

Jeunesse has thousands of Distributors across more than 140 countries worldwide. 

“Everyone around the world sees us as Mom and Dad. We feel like we’re a big 
family,” she says. “My job is to take care of our Distributors, giving them the best 
opportunities. What makes us succeed is their passion, their love, their hard work.” 

Also acknowledged for her involvement in social projects, volunteer work and 
environmental campaigns, Wendy launched Jeunesse Kids, the company’s nonprofit 
foundation. The mission of Jeunesse Kids is to empower communities to give children 
a brighter future. In 2018 alone, Jeunesse Kids raised $3 million in support of local 
initiatives around the world.

Randy 
Ray

FOUNDERS

“

” 
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Having gone from the boy who did 
not have “two cents to rub together” 
to Florida’s Entrepreneur of the Year, 
Randy has built a career based on 
leadership and concern for others. 

“At the end of the day, what matters 
is what I did to make the world a 
better place,” he explains.

Randy holds degrees in computer 
science and psychology, and has 
more than four decades of experience 
in the tech industry. He has designed, 
sold and installed countless hardware 
and software systems through the 
years for multinational companies 
and world-renowned organizations, 
including NASA and the United 
States Department of Transportation. 
He joined the network marketing 
business with his wife, Wendy, with 
their Market-Q company. 

Says his wife Wendy, “Randy leads 
with his heart and is the best person 
I’ve ever met.” 

With the creation of Jeunesse in 
2009, Randy brought together his 
expertise in technology and business 
to create a unique opportunity for 
Jeunesse Distributors. 

“Thanks to all the Distributors and 
employees, we have been able to 
grow the way we have grown,” he 
says.

Amid the accolades enjoyed with the 
success of Jeunesse, Ray has never 
lost sight of his company’s primary 
ambition: To help others. In Jeunesse, 
Randy has found the perfect 
vehicle to bring the bright future he 
envisioned as a boy to thousands 
across the globe.

FOUNDERS
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Minimize the 
appearance of 

discoloration of 
your skin with the 

Luminesce Flawless 
Skin Brightener.

Apply Cellular 
Rejuvenation 
Serum to diminish 
the look of fine lines 
and wrinkles.

The Luminesce 
Youth Restoring 
Cleanser gently 
removes debris 

and impurities of 
your skin.

Use the Luminesce 
Daily Moisturizing 
Complex with broad 
spectrum SPF 30 to 
protect your skin.

DAILY 
SKIN CARE 
ROUTINE
If you’re looking to restore youthful 

vitality and radiance to your skin, 

read on!

Step 1

Step 2
Step 3

Step 4

Apply NV Primer to 
fill in fine lines while 
extending the wear 
of your makeup.

Step 5

Achieve a flawless, airbrushed 
look by using NV BB 

Perfecting Mist Foundation 
with exclusive APT-200 and 

moisturizing ingredients.

Step 6 Create a subtle 
glow that is light 

weight and oil free 
with NV Bronzer.

Step 7
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VISION.
INSPIRATION.
With CVO Scott Lewis’ direction, Jeunesse 
reached a record $1.46 billion USD mark in 
annual sales for 2018.

STRATEGY

LEADERSHIP 

FOUNDED IN 
FAMILY

VALUES
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LEADERSHIP 

FOUNDED IN 
FAMILY

VALUES
Scott Lewis is the son of Wendy 

Lewis – and so much more. 
Enchanted with direct marketing 

since he was young, he shepherds 
the global reach of Jeunesse 
as an industry-leading brand.
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Scott Lewis’ pioneering vision is in his 
DNA. When the son of Jeunesse Co-
Founder Wendy Lewis was just 10 
years old, he attended his first direct 
marketing event. Since then, he has 
not stopped learning: From working 
in a customer service department 
at a company run by Wendy and 
Randy to studying psychology 
and achieving a master’s in human 
resource management, the Jeunesse 
Chief Visionary Officer has perfected 
the skills required to anticipate and 
disseminate market trends and 
distinguish strengths and challenges 
within companies. Before becoming 
CVO, Scott was Jeunesse Vice 
President of Worldwide Operations, 
defining the company’s impressively 
rapid global reach. That ability to 
detect the pulse of the industry has 
been essential in Jeunesse having 
reached a record-breaking $1.46 

billion USD in annual 
sales in 2018. And as 
Jeunesse continues 
to set standards 
internationally 
in the industry, 
Scott believes in a 
foundation of values 
built from remaining 
close as a family. 

“It’s important to be 
with Distributors, spend time in local 
markets, get feedback and really 
see them expanding in business. It’s 
energizing and invigorating,” he said, 
adding that he believes the solid 
basis for business lies in relationships 
and strict ethical principles. While 
establishing new relationships, Scott 
makes a point of maintaining strong 
professional relationships as well as 
friendships with the entire Jeunesse 

STRATEGY
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COMMUNICATOR
Always open to dialogue, Scott 

understands the needs of 
Jeunesse Distributors as they 

strive to achieve their goals.

Family, from Distributors 
across more than 140 
countries to the global 
assembly of Jeunesse corporate 
employees. And because of this, 
Scott has also refined his talents as a 
communicator. 

Like his mother, the CVO is married 
in life and in business. He shares his 
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journey with his wife, Isabel, as 
they work side by side and travel 
the world with a mutual passion for 
helping others. 

“It’s a blessing to be part of 
a cause like that,” Isabel said. 
“Jeunesse is not just a business. 
We open our lives to them and 
they do the same for us. We share 
that dream together.” 

For Scott and Isabel, it is a pleasure 
to see the continued growth of 
the Distributors, who truly are the 
heart of Jeunesse and a union of 
people transforming the world. 
The Lewises believe in maintaining 
high standards while constantly 
looking for ways to raise the bar. 

“We have traveled with the 
Jeunesse Family, we have laughed 

together, cried together, celebrated 
together,” Scott said. According 
to him, what makes the difference 
for Jeunesse as a company is the 
investment in the well-being and 
growth of its Distributors. “No 
matter how much success you 
have, the important thing is to 
remain humble.”

As Jeunesse continues to expand 
its worldwide, cutting-edge brand, 
Scott sees limitless potential for 
the future. With his marketplace 
savvy and passion to actively lead 
in the transformation of the lives 
of others, as well as in changing 
the world, the potential for the 
Jeunesse Family to succeed 
indeed seems boundless.

“Hard work is not work when we 
share a collective mission and we 

STRATEGY
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Our short-term 
goal is to continue 

to develop our 
Distributors by 

welcoming them 
and helping them 

achieve their goals.

seek it with a united front,” he 
said. In his work, Scott applies 
five concepts of leadership: 
Focus on service, working with 
purpose, a foundation of strong 
values, character of leadership, 
and action. 

“You have to listen and 
understand your team, so you 
can support them in the best 
way,” he explains. “Make sure 
you are connecting with them 
and leading with your heart.”

“

” 
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B E T T E R  I N G R E D I E N T S 
F O R  A  B E T T E R  Y O U
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30 packets per box

  No artificial 

flavours

  No artificial 

colours 

  No artificial 

sweeteners

Reserve is a delicious food supplement that contains grape 
seed extract titrated in resveratrol, aloe powder, grape seed 

extract, açaí extract, and green tea leaf extract.
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The  making of a 
FAMILY

BUSINESS
From its beginning, the focus of Jeunesse       

has always been on the global market.

MOTIVATION
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The tendency of family businesses 
is to think small. But not Jeunesse. 
When Randy Ray and Wendy 
Lewis came out of retirement to 
create Jeunesse, the goal from the 
beginning was, to build a global 
billion-dollar brand. In just nine years, 
with the collaboration of Wendy’s 
son, Scott Lewis, the dream was 
accomplished when the company 
reached $1.46 billion USD in annual 
sales in 2018.

Jeunesse launched at 9:09 p.m. Sept. 
9, 2009. The number nine represents 
longevity, and reflects the Founders’ 

desire to create a legacy – a company 
with staying power in the direct 
selling industry. 

With unique products made in the 
United States, one of the most 
rewarding marketing plans and 
technical knowledge to create a 
cutting-edge platform for distribution, 
training and support, Jeunesse 
was ready for success. The solid 
foundation andfocus on international 
expansion proved to be a winning 
combination.
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Vision of success
Leading the brand’s strategic vision requires creative 
thinking and solid confidence in the unlimited potential 
of the future. Fortunately, Scott Lewis embodies these 
characteristics, coupled with the market experience 
and passion for bringing positive impacts to the 
lives of others. He understands that the company’s 
success is rooted in commitment to the network of 
people and on a relationship-focused basis, always 
guided by ethical principles. In addition to thinking 
about guidelines, standards and strategies, he works 
for the effectiveness of operations around the world. 
For Scott, Jeunesse is much more than a business. It 
is truly a family - one that he serves and leads in an 
honest and humble way. He and his wife, Isabel, travel 
and work side by side with leaders around the world 
and are still passionate about helping others grow - 
including children in many countries through Jeunesse 
Kids, a nonprofit institution.

Industry Innovators
Prior to Jeunesse, Randy Ray and Wendy Lewis 
enjoyed rewarding careers in technology, co-
founded other successful companies, and invested 
considerable time and resources in giving back to the 
needy through multiple philanthropic initiatives and 
doing volunteer works with their own hands.

MOTIVATION
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LEGACY
Scott and Isabel 

pass on the values of 
the Jeunesse family 

ethically and humbly.



APPLICATIONS SOLD

MORE THAN

50 MILLION
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Within 2 minutes, Instantly Ageless reduces the 
appearance of under-eye bags, fine lines, wrinkles 
and enlarged pores. The powerful microcream's 
simple, makeup-type application puts you in control 

— with  results that last up to 9 hours. 

25 vials per box

r

ONLY 2 
MINUTES TO 
STUNNING!
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MISSION 
without 

boundaries

Born in the United States, 
Kyle graduated from 

Brigham Young University 
with a degree in accounting, 

and went on to receive an 
MBA from the University 
of South Florida. He then 

earned his CPA and worked 
for several years at one of 

the “Big Four” international 
accounting firms. As 

President of Europe & 
Middle East for Jeunesse, 

Kyle drives viable strategies, 
manages operations 

and supports Distributor 
recruiting initiatives.
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Q: When did network 
marketing become a part of 
your life?
A: I was introduced to network 
marketing when I became the Chief 
Financial Officer of a well-known 
direct selling company, and I have 
been involved in the industry ever 
since. I love the analytical aspect of 
my job, but I am equally passionate 
about interacting every day with 
Jeunesse leaders and supporting 
their growth.

In my other previous endeavors, I 
have helped direct expansions at 
several network marketing companies into 
various parts of the globe, and, at one of 
those companies, I facilitated development 
into more than 60 countries worldwide. 

Q: What is the balance of 
your experience in Jeunesse as 
President of Europe & Middle 
East?
A: The Jeunesse executive team, directed

by Wendy, Randy and Scott, and including  
my colleagues, are amazing people.They 
are people with incredible preparation 
and exceptional abilities. Our professional 
relationships have become friendships, 
and we truly consider ourselves a family, 
and that means working together for the 
Jeunesse mission is truly a joy.

I’m also thrilled to be given the incredible 
opportunity to travel the world, meeting 
and growing with field leaders and new 
Distributors and sharing our mission. 
We help ourselves when first we help 
others. To know that all of us are working 
together to make a powerful and lasting 

impact on the world, lifting up children 
and communities in need, changing lives – 
being part of Jeunesse is definitely one of 
the most amazing moments of my career.

Q: Describe your job in Jeunesse?
A: I have been with the Jeunesse Family 
for almost eight years now, and have been 
amazed to be part of such a dynamic 
company, one that demonstrates such 
rapid growth in the industry. I hope to 
continue collaborating with everyone in 
the Jeunesse Family – corporate leaders 
and Distributors alike – to ensure that we 
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accomplish our mission in many more 
countries, while helping and serving 
others. It is a privilege to be part of a 
cutting-edge company that continues to 
break records in this industry.

To work with Wendy, Randy, Scott and 
my colleagues is not only a great honor, 
but also a professional challenge, and a 
challenge that I embrace. I learn every 
day. It is a true privilege to be guided by 
the ethical principles of our Founders 
and CVO Scott Lewis.

Q: Jeunesse has quickly achieved 
success in the Europe & Middle 
East region. What was the 
biggest challenge in this process?
A: As President of Europe & Middle East, 
I have always tried to put myself outside 
of my comfort zone and give the best of 
me. I am proud that our region is full of 
dedicated, hard-working Distributors and 
corporate leaders. We are realizing more 
success as we introduce our business in 
new countries in our region, including 
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United Arab Emirates and Egypt.

While other industry leaders have 
been around for a long time, Jeunesse 
is young, having just celebrated our 
ninth anniversary. And despite being a 
young company, Jeunesse has become 
an industry leader in that short time. 
We continue to have an incredible 
opportunity to share the Jeunesse 
mission of helping more and more 
people around the globe to unleash their 
potential, many of whom do not yet 
understand the power of our industry.

Q: What does the Jeunesse 
Family expect for the coming 
months and years?
A: Jeunesse broke another record in 2018, 
with $1.46 billion USD in sales. We know 
that rapid growth can’t continue forever. 
And the numbers don’t represent our 
mission as a whole. We want to create 
a positive impact in the world and we 
are achieving this through our first-class 
opportunity and different social projects. 

We are just in the beginning and there is 
a long way to go. There are a lot of new 
high-tech products, new projects on the 
horizon and the people who will benefit 
from that are our Distributors. Our global 
tours and educational events, filled with 
every kind of leadership training you 
can imagine, with the most influential 
speakers and teachers and innovators 
in the world, will continue to introduce 
Jeunesse to people who want to succeed 
by investing in themselves, and we will 
show them how to do that.

Q: Jeunesse is moved by 
innovation. What is the news for 
the business of our Distributors?
A: Technology and science are creating a 
path forward in our industry. Technology 
and, in particular, social media will 
continue to influence the ways in which 
we do business. Jeunesse is always 
looking to lead the way in technological 
innovation, as well as science, in order to 
support our Distributors in the best way 
possible.

The future of the Europe & Middle East 
region is exciting, as we continue to 
lead with our servant’s heart and lead 
with integrity as One Team, One Family, 
One Jeunesse. We are building organic 
business while attracting top European 
leadership. 

Our industry has boundless potential, 
and those who discover and embrace 
the entrepreneurial spirit will have a huge 
impact. As we continue to introduce 
people to the power of this industry, 
the power of the Jeunesse Family, I am 
confident that, within the next five years, 
we will have 100 new Diamond Directors 
in the region, and we will be the No. 1 
company in Italy by the end of 2020.
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ONE HEART. ONE HOPE. ONE MISSION.

EMPOWERING COMMUNITIES 
TO GIVE CHILDREN A

BRIGHTER FUTURE.
Jeunesse Kids™ is dedicated to creating a positive impact in the lives of children 
worldwide. As a nonprofit charitable foundation, Jeunesse Kids is funded and 
supported by a vast community of caring individuals whose mission is to build 
better tomorrows for young people in underprivileged communities around the 
world.

We envision a world where all 
children have the opportunity to 
grow and flourish and look forward 
to a happy, successful future. 
A child’s access to education 
is critical, including not only 
academia but also nutrition and 
healthcare education. Without 
this foundation, cycles of poverty 
and despair continue. When you 
support Jeunesse Kids, you team 
up with a vast community of 
Distributors and philanthropists 
who are finding little ways to 
give back. Together, our small 
contributions add up and make a 
world of difference in the lives of 
children.



JEUNESSE EMEA MAGAZINE  53

Our goals are centered 
on bringing relief to 
communities and 
schools in every 
continent, from 
local shoe drives, to 
healthcare education in 
third-world countries, 
to fundraising for 
children’s hospitals. 
We welcome 
involvement and 
encourage Distributors 
to spearhead 
projects in their local 
communities.

GOALS
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de Amicis primary school. The 
donation will fund a state-of-the-art 
classroom.

“With a common mission to empower 
people and communities, we are 
proud to partner with Andrea Bocelli 
Foundation to support the important 
project. The school and classroom we 
are funding will provide the prospect 
of a brighter future for the children 
in Muccia for decades to come," said 
Chief Visionary Officer Scott Lewis.

The new school will not only help 
children learn and grow, it will 
represent a rebirth of the community. 
This will be the second school rebuilt 
for the Andrea Bocelli Foundation, 
as there was also a completion of a 
school reconstruction in Sarnano, Italy.

GO TO  HTTP://JEUNESSEKIDS.
ORG/ TO LEARN MORE ABOUT 
JEUNESSE KIDS.

Jeunesse Kids teamed up with the 
Andrea Bocelli Foundation at the 
Jeunesse EXPO9 Thrive 2018 World 
Tour: Rome to help rebuild a school 
in Muccia, Italy.

The school, along with much of 
the town, was destroyed in the 
earthquakes that hit the area in 2016. 
Today, 95% of the homes in Muccia 
are still uninhabitable. Children and 
their families are living in temporary 
homes, and students are attending 
school in container classrooms.

Thanks to our Generous Jeunesse 
Family, close to $40,000 USD was 
raised to help rebuild the Edmondo 

TEAMING UP 
TO CHANGE 
LIVES
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Minimize the 
appearance of 

discoloration of your 
skin with the Flawless 

Skin Brightener.

Apply Cellular 
Rejuvenation 

Serum to diminish 
the look of fine lines 

and wrinkles.

The Youth 
Restoring 
Cleanser gently 
removes debris 
and impurities of 
your skin.

Replenish and 
restore your skin 
while you sleep with 
Advanced Night 
Repair.

NIGHT  
SKINCARE 
ROUTINE
If you’re looking to restore youthful 

vitality and radiance to your skin, 

read on!

Step 1

Step 2

Step 3

Step 4



56  JEUNESSE EMEA MAGAZINE

T h E  m a k i n g  o f  a 

EXECUTIVE 
TEAM

Robert Dawson earned a baccalaureate 
degree in accounting. He also earned a 
Juris Doctorate degree from University of 
Nebraska College of Law. His educational 
achievements along with his intimate 
knowledge of the direct selling industry are 
ideal for helping Jeunesse grow into the 
direct selling powerhouse it is destined to 
become.

Robert ran a highly successful private 
practice for 14 years prior to joining the 
Jeunesse team. Together, he and his 
wife Kimberli stay busy raising their two 
daughters, Lauryn and Kate.

ROB DAWSON 
  FOUNDER EXECUTIVE 
- CHIEF LEGAL OFFICER

Ryan Ogden earned his bachelor’s degree in 
finance and master’s degree in accounting 
from Utah State University. After graduation, 
he served for several years with one of the 
‘Big Four’ international accounting firms and 
accepted a position in Japan as the Director 
of International Finance with a direct selling 
company. Later, he returned to the U.S. to 
continue working in the same industry.

Ryan brings a wealth of experience to 
Jeunesse and loves the personal touch that 
the direct selling environment offers. He 
and his wife Rochele enjoy raising their four 
sons together. When he finds the time, Ryan 
also enjoys participating in several sports, 
including basketball, tennis, and water skiing.

RYAN OGDEN  
EXECUTIVE – CHIEF 
FINANCIAL OFFICER
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T h E  m a k i n g  o f  a 

Mark Patterson is a branding specialist 
with award-winning marketing campaigns 
from around the globe. After attending the 
University of Utah and working 15+ years 
in the direct selling industry, Mark has held 
leadership positions for many principal 
international companies. Classically trained 
in brand management, Mark’s expertise 
incorporates an extensive palette of all 
facets of marketing strategy and brand-
building. Possessing extensive experience 
leading and inspiring award-winning teams, 
Mark’s vision has led to a spectrum of more 
than 150 awards, ranging from design to 
social media campaigns, new products, 
and communication programs. Mark is 
driven to achieve business objectives, 
enable organizational effectiveness, 
advance corporate culture, and foster high-
performing teams.

MARK PATTERSON 
  EXECUTIVE – CHIEF 
MARKETING OFFICER

Dennis is a distinguished senior executive 
with more than 36 years of experience and 
an impressive track record in the industry, 
including co-founding a successful direct 
selling company in 2011. As a high-energy 
and inspirational leader, he has excelled at 
fostering rapid growth in sales organizations. 
In addition to his role as a senior executive 
in the industry, Dennis is also credited as a 
bestselling author, trusted consultant, and 
highly sought-after international speaker and 
trainer. Dennis is an outstanding addition 
to the Jeunesse family and the executive 
team. He brings an incredible array of talent, 
experience and integrity that aligns perfectly 
with our mission and values. Dennis is 
responsible for helping the Jeunesse family 
continue to expand domestically and 
internationally, with a focus on training and 
developing leaders.

DENNIS WINDSOR 
  EXECUTIVE – CHIEF 

DEVELOPMENT OFFICER
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15 servings 

Naära® Beauty Drink is a food supplement that combines 
11,000 mg of hydrolyzed collagen with beauty-promoting 
nutrients to help support youthful-looking hair, skin and 
nails.
 

  11,000 mg hydrolyzed collagen.

  Vitamin C contributes to the normal collagen formation for the 
normal function of skin.

  Biotin, niacin and zinc contribute to the maintenance of normal 
skin. 

  Biotin and zinc contribute to the 

     maintenance of normal hair. 

  Zinc contributes to the maintenance of normal nails.
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ADVISORY 
BOARD

Emerging from a family of internationally 
prominent physicians, Dr. Nathan Newman, 
is carrying on an important legacy. He is 
a world-renowned cosmetic surgeon with 
a fully-accredited and respected cosmetic 
surgery practice in Beverly Hills, California.

His passion, expertise, and education are 
what qualify him to be a medical spokesman 
and advisor for Jeunesse.

Dr. Newman is dedicated to providing the 
best available care as well as educating 
his patients on the latest developments 
in the cosmetic surgery field. Using this 
same approach, he assists our independent 
Distributors to be successful in building 
their businesses. He does this by giving the 
highest quality education and most up-
to-date information to our independent 
Distributors. These critical, valuable services 
have helped bring global recognition to 
Jeunesse for being the fastest growing, life-
changing opportunity in today’s market.

Dr. Newman is constantly striving to develop 
new and superior methods of achieving 
natural, undetectable cosmetic results 
with the least risk and most benefit for 
each individual. He is an original thinker 
and innovator, and is ushering in the future 
of cosmetic surgery. Using the normal, 
regenerative abilities of your own stem 
cell-rich fat, Dr. Newman has found a way 
to safely and naturally amplify, lift, and re-
define the contours of your entire face and 
body.

Dr. Newman was educated and trained at 
several prestigious medical institutions in 
the United States. After graduating from 
the Albert Einstein College of Medicine in 
New York City, he completed his internship 
in internal medicine at UCLA-VA Medical 
Center in Los Angeles. He continued his 
training with a residency in dermatology 
at Cook County Hospital in Chicago 
and completed a fellowship through the 
American Academy of Cosmetic Surgery in 
Riverside, California. He is board-certified 
in dermatology and specializes in cosmetic 
surgery.

As part of his philosophy to educate his 
patients, Dr. Newman writes monthly articles 
in LA Health News magazine. He is published 
in many prestigious medical journals and 
has been a speaker at numerous medical 
conferences. He has regularly presented on 
television and radio on the latest advances 
in cosmetic surgery. He has been recognized 
by Cambridge Who’s Who for his leadership, 
dedication, and entrepreneurship as a 
cosmetic surgeon.

NATHAN 
NEWMAN, M.D.

j E U n E S S E  S c i E n T i f i c 
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Vincent C. Giampapa, M.D., F.A.C.S., is 
a Board Certified Plastic Reconstructive 
Surgeon as well as an Assistant Clinical 
Professor of Plastic and Reconstructive 
Surgery at Rutgers University of Medicine 
and Dentistry in New Brunswick, New 
Jersey.

He is also the Director of the Plastic 
Surgery Center Internationalé and The 
Giampapa Institute for Anti-Aging Medical 
Therapy in Montclair, New Jersey. While he 
currently serves as a medical spokesman 
and advisor for Jeunesse, he has worked as 
a consultant for NASA in prior years.

Dr. Giampapa received his M.D. degree 
from Mt. Sinai Medical School in New York, 
New York. Additionally, he has completed 
medical training in plastic surgery and 
a year-long fellowship in microsurgery 
and hand at New York University Medical 
Center. He is a Fellow of the American 
College of Surgeons and a former Research 

Fellow for other prestigious institutions 
including Columbia Presbyterian Medical 
Center in New York City, New York.

Dr. Giampapa is a pioneer in his field. He is 
one of the first Board Certified anti-aging 
physicians in the world and internationally 
recognized as an innovator in new 
cosmetic and surgical techniques, and 
instrumentation. He is a founding member 
of the American Academy of Anti-Aging 
Medicine and served as the first President 
of the American Board of Anti-Aging 
Medicine. Dr. Giampapa has been awarded 
many patents from the United States 
Government for unique cell culture delivery 
techniques as well as new drug delivery 
systems and surgical instrument designs.

Dr. Giampapa is published in numerous 
academic journals, including Annals 
of Plastic Surgery, Journal of Plastic 
Reconstructive Surgery, Journal of 
Reconstructive Microsurgery, and Journal 
of Anti-Aging Medicine. He is the author 
of the first and only medical textbook on 
anti-aging medicine and age management 
for aesthetic surgeons. He has written 
five books, including: Breaking the Aging 
Code and The Anti-Aging Solution: 5 
Simple Steps to Looking and Feeling 
Young. Dr. Giampapa has been featured 
in myriad national magazines, and radio 
and television programs, including CNN, 
WABC-TV, Fox News Channel, Geraldo, 
Joan Rivers, Phil Donahue, and Anderson 
Cooper.

VINCENT 
GIAMPAPA, M.D.
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Dr. William Amzallag is a specialist in the areas 
of nutrition and skin care. He received his 
degree in Anesthesiology and Intensive Care as 
well as a degree in Chinese Medicine from the 
University of Montpellier in France.

He has decades of experience in the medical 
industry in addition to a 14-year background 
in the field of direct selling. He previously 
operated a successful private practice in the 
south of France. Additionally, Dr. Amzallag has 
extensive scientific and business experience 
in all areas of nutrition, skincare, research, 

development, recruiting, sales and marketing, 
manufacturing, formulation design, legal and 
product notifications, and customer service. 

He serves as medical spokesman and advisor 
of the European Union. He has a vast scientific 
and business background in all areas of 
nutrition and skincare, including but not limited 
to research and development. He is also fluent 
in French, English, and Spanish.

Dr. Amzallag is driven by innovative concepts 
related to holistic and western medicine, 
food supplements, weight management, and 
cosmetics. He has served as the Vice President 
and General Manager of Europe for several 
well-known direct selling companies. With 
a holistic approach and training in Eastern 
practices, he believes in a healthy lifestyle that 
combines weight control, good nutrition and 
cosmetic products. 

WILLIAM 
AMZALLAG, M.D.

j E U n E S S E  S c i E n T i f i c 

ADVISORY 
BOARD

All Jeunesse products 
are coherent and 
science-based.

- Dr. William Amzallag

“
” 
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Dr. Antarr has always had a passionate interest in 
both science and helping people feel healthy and 
strong naturally. A graduate of the New York City 
High School of Performing Arts as a ballet major, 
she continued as a professional ballet dancer 
throughout college and medical school.

Dr. Antarr graduated from Hunter College in New 
York City summa cum laude with a BA in honors 
curriculum. She took all the required classes 
for the food science and registered dietitian 
program, but chose instead to apply to medical 
school. She turned down acceptance to Harvard 
and Johns Hopkins, the top two medical schools 
in the country, in favor of the University of 
California, San Diego School of Medicine (UCSD 
School of Medicine). UCSD School of Medicine 
is also one of the country’s top medical schools, 
and has the added benefits of a physically active 
culture and healthy, outdoors lifestyle.

After graduation and post-graduate training she 

began practice in San Diego. A then radical idea, 
she focused on a more preventative approach to 
health: Preventative and Rejuvenation Medicine. 
This included educating her patients in proper 
diet, physical activity, and the correct use of 
nutritional supplements. While in practice, she 
completed a Master of Exercise Physiology 
degree, became a Certified Exercise Specialist 
from the American College of Sports Medicine, 
and was invited and joined the Honor Society of 
Phi Kappa Phi. She later completed a three-year 
residency in Psychiatry at UCSD, which added 
the mind-body connection to her practice.

Dr. Antarr has also served as the only female 
physician on the medical advisory board of a 
billion-dollar health and wellness company. Using 
the ‘feeling great weight’ concept her practice 
embodied, she performed a pre-clinical trial 
for their natural weight loss product. As Vice 
President of Product Training and Development 
for a nutrition company, she published original 
research on stem cell nutrition.

Dr. Antarr is a highly sought after public speaker. 
She has captivated audiences as large as several 
thousand people and has been featured as 
both a guest speaker at countless seminars and 
conferences worldwide. Her medical expertise 
spans a wide range of topics related to naturally 
achieving a state of wellbeing, and rejuvenating 
the mind and body.

DONNA 
ANTARR, M.D.



Dr. Luis Martinez is a specialist in preventive, 
regenerative and anti-aging medicine. He is 
renowned for his expertise in regenerative, 
hormonal and nutritional techniques that can 
repair and restore cellular functions as well as 
increase human life expectancy.

As a Jeunesse scientific adviser, Dr. Martinez 
focuses heavily on the Latin America region, 
offering his specialized knowledge to assist in 
the development and growth of the company 
and its cutting-edge products.

With private practices in Puerto Rico and the 
continental United States, he is an affiliated 
physician with Puerto Rico’s Ponce School of 
Medicine and works as a biomedical consultant, 
international lecturer and clinical researcher.

LUIS 
MARTINEZ, M.D.

Christian Drapeau is a stem cell specialist who 
has attained global recognition for his work 
in regenerative medicine and wellness. He 
graduated with honors from McGill University, 
earning a bachelor's degree and master's 
degree in neurophysiology.

His research includes the unique study of 
botanicals on the brain, which led to his 
specialized expertise in plant-based stem 
cell research. He is known for the discovery, 
research and development of plant extracts 
that support the body’s natural regenerative 
potential.

In addition to his duties as a Jeunesse scientific 
adviser, he travels the globe for not only plant 
discovery and research, but also as a wellness 
product innovator and an international 
speaker. A best-selling author, he is fluent in 
English, French and Spanish.

CHRIS
DRAPEAU, MSC.

j E U n E S S E  S c i E n T i f i c 

ADVISORY 
BOARD
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LUIGI DI SALVO
On the Way to the Top

“I started my career 
in the industry when 
I was still very young. 

At the age of 13, I used 
my mother’s name to 
sign up with a leading 

cosmetics direct 
selling company. That 

was really my first 
experience, and it was 

instant love.”  

Luigi joined the Jeunesse Family as Director of Business Development for Europe 
in Nov. 2015. He has brought with him a proven track record of success. 
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A few years later, while he was 
attending high school, Luigi worked 
as part-time Distributor for a direct 
selling company, developing a small 
team of schoolmates to sell cosmetics 
products.

“Finally, I was invited to a meeting of 
an Italian network marketing company 
selling TLC plans and discount 
services for families. I joined, and at 
that time, without internet and all 
the tools and technologies available 
today, it was not easy to get updates, 
training, inspiration and involve other 
people.”

Despite these barriers and his very 
young age, he soon became one of 

the highest-ranking Distributors in the 
company. But after a few short years, 
the company unfortunately went out 
of business after its listing on the 
public stock exchange.

Luigi quickly understood the 
importance of investing money 
and time to get the best training 
for himself, in order to achieve 
peak performance in his life and in 
business. He attended seminars and 
received certification from world-
class business coaches and corporate 
trainers, and immediately put into 
practice all that he learned, while 
helping his customers to improve their 
performances. 

“I am accustomed to leading 
people and corporations 

beyond their expectations. I 
believe in the habit of going 

the extra mile, and people 
who know me can tell you 
that I live the philosophy 

of Whatever it takes. I love 
challenges and strategizing to 

achieve outstanding goals. It 
makes me feel excited.”
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“Every day I feel blessed that 
I am in this role, because I 
can serve and support the 
whole Jeunesse Family. 
Together we have done a lot 
and I truly believe that the 
best is yet to come.

 “I know the potential of the 
markets, I know the potential 
of our products and of the 
opportunity, and I know 
the potential of our leaders 
and our management team, 
and because of this, I truly 
believe that 2019 will be 
another outstanding year full 
of accomplishments and new 
records.”

This attitude has helped Luigi earn 
several awards and honors for 
professional excellence.

After his first interview with Kyle 
Copeland, President of Europe & 
Middle East, Luigi had a chance 
to also meet Founders Randy Ray 
and Wendy Lewis, as well as Chief 
Visionary Officer Scott Lewis, during 
an event in Paris.

“For the first time, I am seeing a 
company with a human soul. In fact, 
talking to the Founders was the key 
point that led me to make the final 
decision of growing with Jeunesse, 
accepting the job offer despite 
nearly signing an agreement for a 
similar position with a competitor. It’s 
incredible how passionate and caring 
they are. It’s incredible how the vision 
inspired me, and still inspires me more 
every day.”

In the role of Director of Business 
Development, Europe, he works 
passionately at everything he does. 
He frequently travels across the 
region to support field leaders in 
their countries, and he loves being 
surrounded by the enthusiastic 
Jeunesse Family. You can see him on 
the stage at our major events and 
also in other meetings throughout the 
region, or during an online event. 
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Advanced Hair Care System

REVEAL YOUR BEST HAIR  with RVL, a luxury 
at-home hair care system that would just as 
easily be at home in the world’s most exquisite 
salons. Infused with Jeunesse exclusive HPT-6 
– a revolutionary polypeptide technology – and 
botanicals like fenugreek, flaxseed oil and jojoba 
oil, RVL blends the finest of science and nature. 
Uniquely formulated, each product works to help 
gently revitalize the appearance of your hair and 
scalp for fuller looking hair. The invigorating citrus 
scent of the RVL collection has a hint of clarifying 
eucalyptus for an alluring and uplifting experience.

R E V E a L  YO U R  B E S T  H A I R
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RVL™ ULTRA
REFINING SHAMPOO

Jeunesse exclusive HPT-6™ moisturizes and conditions 
while lubricating hair for a static-free finish.

Keep all hair types happy and looking more healthy with our RVL Ultra 
Refining Shampoo, which cleanses, moisturizes and conditions while 
lubricating hair for a static-free, soft and smooth finish. RVL Ultra 
Refining Shampoo contains shikakai, fenugreek, flaxseed oil and glycerin 
to help pull moisture to dry hair, add weightless volume and restore 
your hair’s ideal look. Mindfully developed with botanicals, vitamins and 
minerals, this gentle shampoo is free of parabens, sulfates, silicones and 
dyes.

Apply a generous amount of RVL Ultra Refining Shampoo into wet hair and 
massage onto scalp. Rinse well. Repeat, if desired. Use daily. Follow with 
RVL Scalp Infusion Treatment, if desired, and then RVL Multi-perfecting 
Leave-in Conditioner.

DIRECTIONS
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Shake applicator. Remove the lid and safety cap. Turn the plunger counterclockwise 
until it cannot be turned farther. After using RVL Ultra Refining Shampoo, place serum 
applicator directly on damp or dry scalp, and gently press to release serum. Press 2 to 
3 “clicks” directly onto the areas desired. Massage serum into scalp until fully 
absorbed. To store, turn the applicator’s plunger clockwise until plunger cannot be 
turned farther. Follow with RVL Multi-perfecting Leave-in Conditioner.
When the device is empty, turn the plunger counterclockwise and carefully remove it 
from the tube. Remove the safety cap from the replacement plunger and insert the 
new plunger into the tube.

DIRECTIONS

RVL™ SCALP
INFUSION TREATMENT

Our indulgent serum adds sought-after shine while 
moisturizing both the hair and scalp.

RVL Scalp Infusion Treatment gently hydrates strands and boosts 
volume to reveal noticeably healthier-looking hair. The powerful 

blend of proprietary and botanical ingredients – including Jeunesse 
exclusive HPT-6 – creates a scalp-invigorating experience, morning 

and night.
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RVL™ MULTI-PERFECTING 
LEAVE-IN CONDITIONER 

This multitasking marvel helps maintain shine while 
discouraging the frizzies.

Moisturize and volumize with our multitasking RVL 
Multi-perfecting Leave-in Conditioner, which naturally detangles 
and conditions hair – without weighing it down. Developed with 
proprietary and botanical ingredients, this formula gently 
supports the vitality of your hair and scalp with omega-3 fatty 
acids and Jeunesse exclusive HPT-6™, as well as the feather-light 
oils of black seed, flaxseed and jojoba. It’s also a feel-good choice, 
as it’s free of parabens, sulfates, silicones and dyes. Reveal your 
radiance with healthier-looking, healthier-feeling hair.

Shake bottle. After RVL Ultra Refining Shampoo and, if using, RVL Scalp 
Infusion Treatment, spray RVL Multi-perfecting Leave-in Conditioner evenly 
throughout wet or dry hair. Use in morning and/or evening, after 
shampooing and before styling.

DIRECTIONS
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Nigella sativa seed 
extracts

B E N E F I T S

Nourishes hair and scalp

Builds strength from within

Promotes the look  
of thicker, fuller hair

Leaves hair soft and shiny, 
with a long-lasting silky feel

Helps hair retain moisture 

and prevents dehydration

F E A T U R E S

Ideal for all hair types

Safe for color-treated hair

Developed by a board-
certified dermatologist 

Lightweight, quick-
absorbing formulas

F R E E  F R O M

INDIAN 
GOOSEBERRY

CURRY LEAF

BLACK SEED

Hibiscus sabdariffa stem 
cell extract

ROSELLE
Acacia Concinna stem 
cell extract

SHIK AK AI

Ocimum Tenuiflorum 
stem cell extract

TULSI
Murraya Koenigii 
leaf extract

B O T A N I C A L S

PAR AB E NS

SU LFATES

SILICONES

Phyllanthus Emblica 
Fruit Extract

DYES
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Part of a family of internationally 
prominent physicians, board-certified 
dermatologist, stem cell specialist and 
world-renowned cosmetic surgeon 
Nathan Newman, M.D., carries on an 
important legacy. Published in many 
prestigious medical journals, he has 
been a sought-after expert and speaker 
at numerous international medical 
conferences. Dr. Newman, who helms 
a fully-accredited and respected 
cosmetic surgery practice in Beverly 
Hills, California, is the creator of the 
RVL Advanced Hair Care System, as 
well as the Luminesce skin care line, 
which started it all for Jeunesse. He has 
been recognized by Cambridge Who’s 
Who for his leadership, dedication, and 
entrepreneurship as a cosmetic surgeon. 
It goes without saying that we are proud 
and honored to have Dr. Newman, with 
his passion and his expertise, as a leading 
voice on the Jeunesse Scientific Advisory 
Board. 

Q: How did you first connect with 
Jeunesse Founders Randy Ray and 
Wendy Lewis?
A: I met Randy and Wendy in 2009. 
Randy had a problem with his knee and 
he came to my office in Beverly Hills for 
a stem cell treatment. 

Q: How did this lead to your 
involvement with Jeunesse? 
A: Randy saw improvement from the 
treatment, and while he was in the 
office we started talking. He asked me 
what else I did with my technology 
and research. I told him about the 
polypeptide technology that we used 
to make a cosmetic product. He asked 
me, “How many of these do you sell in a 
month?” I said, “About 40.” Then he said, 
“How would you like to sell 40,000?”

Q: How did you respond to that offer? 
A: I said sure, of course! Randy and 
Wendy went back to Florida and then 
two days later they called me. They said, 
“We've started a new company called 
Jeunesse and we're going to sell your 
product.” And the rest is history. 

Q: Your original product that got 
Randy’s attention became Luminesce 
Cellular Rejuvenation Serum, which 
is a breakthrough product. Jeunesse 
has recently introduced something 
else you’re very excited about. 
A: Yes. The RVL Advanced Hair Care 
System is the next big thing that we've 
created. 

BEYOND 
SCIENCE
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Q: You devoted nine years to developing this hair care line. What sets these 
three products apart from others?
A: We've created a unique set of polypeptides we call HPT-6, or Hair Polypeptide 
Technology 6. It contains the polypeptides from six different plants:

HPT-6 is entirely novel; there is no other product on the market like it. Like Luminesce 
Cellular Rejuvenation Serum before it, it’s a revolutionary product because it’s a new 
way of approaching hair care. 

Q: What can you tell us about the products?
The RVL Advanced Hair Care System includes a gently cleansing shampoo, a scalp 
serum and a hydrating leave-in conditioner with HPT-6.

RVL Ultra Refining Shampoo is used on a daily basis, or as often as someone would 
usually wash their hair. 

RVL Scalp Infusion Treatment, which includes HPT-6,                                            
should be used on wet or dry scalp, but not in the 
shower because you don’t rinse this product. 
The treatment should be used twice a day. 
The user applies two or three pumps on 
the scalp, massages it into the scalp 
and leaves it. 

RVL Multi-perfecting Leave-in 
Conditioner comes next, and it 
also has HPT-6. Spray it on wet 
or dry hair and then style and 
you’re done. 

Q: Who is the system for?
A: The RVL Advanced Hair 
Care System is designed to 
be used for men and women 
alike, and is ideal for all hair 
types.

NATHAN 
NEWMAN, M.D.

• Black seed oil

• Indian gooseberry 

• Curry leaf

• Shikakai

• Tulsi (holy basil) 

• Roselle (hibiscus extract)
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FA S T
EASY

A N D
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Highlights of 
EXPO9 Thrive: 
Rome

The Jeunesse EXPO9 Thrive 2018 World Tour: Rome was an amazing event, with 
more than 8,000 Distributors and Jeunesse corporate leaders converging to 
celebrate their joint accomplishments as One Team, One Family, One Jeunesse. 
Taking place 12-14 Oct. 2018 at the PalaLottomatica, EXPO9 Thrive: Rome offered 
unparalleled products, marketing tools, content-rich presentations and networking 
opportunities to help the Jeunesse Family Thrive in 2018 and beyond.  
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The first day featured the inaugural 
Dream Night for the Europe & 
Middle East region. Founder & Chief 
Executive Officer Randy Ray along 
with some of our top Distributors 
inspired all in attendance with the 
journeys that fueled their dreams.

Chief Marketing Officer Mark Patterson and Dr. 
Nathan Newman, scientific adviser, took the stage 
to launch the revolutionary RVL Advanced Hair Care 
System. RVL is a luxury at-home hair care system 
that would just as easily be at home in the world’s 
most exquisite salons. The collection represents nine 
years of research and product development by Dr. 
Newman, a stem cell scientist and world-renowned, 
board-certified dermatologist and cosmetic surgeon. 

Founders Randy Ray and 
Wendy Lewis kicked off Day 2 
of EXPO9 Thrive: Rome with the 
remarkable history of Jeunesse. 
Chief Visionary Officer Scott 
Lewis shared his 2019 vision to 
keep Jeunesse on the forefront 
of innovation and magnify the 
positive impact Jeunesse is 
making worldwide. 
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EXPO9 attendees had the honor 
of hearing from three Jeunesse 
Double Diamond Directors and 
cheering for our rank-advancing 
Distributors, as they were 
recognized on stage. Recognition 
went to more than 100 new 
Sapphire Executives, 70 new 
Sapphire 25 Executives, 30 new 
Sapphire 50 Executives, 20 new 
Sapphire Elite Executives, 16 new 
Ruby Directors, two new Emerald 
Directors and four new Diamond 
Directors. Jeunesse also hosted an 
elegant Star Gala to celebrate the 
achievements of more than 500 
Europe & Middle East Distributors 
with the rank of Sapphire Elite 
Executive or above.
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The third and final day of EXPO9 Thrive: 
Rome began early with a “ZENergize 
Workout,” led by ZEN Brand Ambassador 
Mark Macdonald. Generous Distributors 
also exercised their servant’s hearts 
by donating to Jeunesse Kids. During 
EXPO9, Jeunesse Kids partnered with 
the foundation of legendary opera 
singer Andrea Bocelli to help rebuild a 
Muccia, Italy, school that was affected by 
catastrophic earthquakes. In total, Jeunesse 
Kids raised $40,000 USD for the Andrea 
Bocelli Foundation, which will help rebuild 
the Edmondo de Amicis Primary School.  



84  JEUNESSE EMEA MAGAZINE

The crowd also celebrated 
the new football sponsorships 
Jeunesse has throughout Europe:

• Galatasaray

• Dynamo Kiev

• Stefano Sturaro of Sporting 
Clube de Portugal

And Jeunesse revealed the 
destination of the Europe & 
Middle East Sales Incentive Trip 
2019. Eager Distributors were 
ecstatic when Bali, Indonesia, 
was announced as the next 
Lifestyle Rewards experience. Any 
Jeunesse Distributor from the 
Europe & Middle East region can 
qualify to participate in this once-
in-a-lifetime trip. 

As One Team, One Family, One 
Jeunesse, Distributors and 
corporate leaders celebrated, 
learned and THRIVED at EXPO9. 
After such a successful event, 
Jeunesse can’t wait go to the 
NEXT level in 2019 on the 
Jeunesse EXPO NEXT 2019 World 
Tour.



JEUNESSE EMEA MAGAZINE  85



86  JEUNESSE EMEA MAGAZINE

Y O U R  B E S T  Y O U

• Formulated by a pioneer in stem cell 

research

• Exclusive formula with plant-based 

ingredients

• Nourishes and supports your 

body

• Individual packets that are 

easy to share
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Formulated by a pioneer in stem cell research, 
RevitaBlū is a botanical blend of blue-green 

algae, sea buckthorn berry and aloe vera with 
coconut water powder. It’s a refreshing drink 

mix that tastes as great as it works. 

These sought-after ingredients are legendary in their pure form. 

Combined in our exclusive formula, they help nourish and support 

your body. As you come to realize the amazing benefits of these 

ingredients, there is no question RevitaBlū will be the go-to product 

for your life and lifestyle. Revitalize and renew with RevitaBlū.



88  JEUNESSE EMEA MAGAZINE

MOMENTS THAT WILL 
CHANGE YOUR LIFE

Jeunesse 
EXPO

Jeunesse 
EXPO

Jeunesse 
LEAD

Jeunesse 
University

Jeunesse 
Convention

Regional 
Events

Discover 
Jeunesse

Looking for the ideal way to bring new stakeholders to 
Jeunesse? You will find that Jeunesse events provide 
informative presentations and the opportunity to connect 
with the corporate team in a face-to-face personal encounter 
environment.

Jeunesse regional events take our best to a city near you! 
Plan your way to success in an intimate setting with local 
leaders and the corporate team. Train yourself with the 
winning strategies to take your business to the next level.

Our annual world conference is an incredible opportunity 
to experience a truly global enterprise. EXPO will make you 
feel inspired, rewarded and prepared. From launching new 
products to cutting-edge training sessions, Jeunesse EXPO 
is an event you will not want to miss!

LEAD was created for leaders, by leaders. It is your chance 
to become the leader you are meant to be. Get training 
worldwide and get inspired by the largest Distributors, 
members of the Executive Team and the Jeunesse Founders. 
Commit yourself to being the best at learning with the best.

A school in the events! Joining Jeunesse University is the 
first step into building a strong global business. Learn 
about the company and the products it has, attend training 
sessions, listen to the greatest leaders, and establish new 
connections.

Jeunesse Conventions are major events with major impacts. 
Discover tools to attract and develop a winning team. Be the 
first to hear about new products and gain insight through 
training sessions coming directly from esteemed leaders.
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VISION OF LEADER
Chief Visionary Officer Scott Lewis 
believes that success is due to the 

Distributor’s and Corporate Team’s 
commitment to the Jeunesse Family.
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REALLY GOOD, 
GOOD-FOR-YOU 
ENERGY

We didn’t create the energy drink …                           

we just perfected it.  

with ingredients sourced from around the world, 

creating a fusion of flavor and function that’s perfectly 

refreshing and positively energizing.

  

TASTES 
GREAT

WITH 
B-VITAMINS

NO 
ARTIFICIAL 
SWEETENERS

ONLY 
50 

CALORIES
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LEADERSHIP 

IN EMEA
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Danien has been around the network 
marketing profession for almost 15 
years. He is completely dedicated to this 
industry, and in love with it, because 
of the nearly unlimited potential this 
opportunity provides to every single 
person involved. He is living the life he 
always wanted and his daily mission 
is to keep his business and network 
growing. He is a true network marketing 
professional with an incredible amount of 
energy and passion.

Danien was 17 when he first became aware 
of the network marketing industry. Once 
that happened, he couldn’t sleep at night – 
he immediately felt this was his chance. 

It was far from a straight path, however. 
He nearly lost his way; he dropped out of 
network marketing three years after he 
started in the field. 

“I was very young back then and, being 
still inexperienced, made a bad decision 
which led to an even worse situation, 
which eventually led me to leave the 
business. But, lucky me, I retraced 
my steps and re-embraced network 
marketing, with a clearer view of what I 
needed to do to advance in the business: 
I needed a mentor that I could follow and 
learn from about how to be successful and 
how to do things right.”

And where does Danien finds himself 
now?

“Now I’m 33, and I’ve done many things. 
I’ve grown, learned a lot and improved 
myself, met extraordinary people, built a 

successful business and now I'm living the 
life I’ve always dreamed of, which makes 
me happy. It might sound sentimental, 
but that is exactly what I want for each 
and every one involved. My goal is to help 
everyone to achieve this.” said Danien. He 
met his wife, Stefania Lo Gatto (herself 
a Double Diamond Director), in this 
business. “She is literally the best thing 
that ever happened to me. My incredible 
gift from God,” he states.

A few years ago, Danien decided to move 
to Dubai, and he realized he could do that 
thanks to his business.

“The first time I landed in Dubai I 
immediately felt an attraction and I felt 
home. I felt that I should move there one 
day. And that’s exactly what I did. I moved, 
and I could do that only because of the 
freedom of network marketing that allows 
you to work from any place you desire in 
the world. It wouldn’t have been that easy, 
or even at all possible, if I had worked in 
any other business on earth.”

“I want to give back what I’ve received. 
Network marketing has given me 
everything I’ve ever wanted: freedom 
and prosperity in mind and soul, both 
financially and personally. I am inspired 
by this purpose: helping people, touching 
their lives, leading them to their peak 
performance. I always ask people: Are you 
adapting your life to your job, or is your 
job, your business, a vehicle that supports 
your life? The answer that makes your life 
happier is the latter, and I found that in 
network marketing.”

Danien Feier
Double Diamond Director
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“My mission is to 
lead people to their 
breakthrough point by 
working side by side with 
them and sharing all the 
knowledge of network 
marketing.”
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Network marketing has been a new 
challenge for Stefania: The first time 
she faced something on her own, in 
pursuit of economic independence. 
Jeunesse arrived in the darkest moment 
of her life, and it was the spark that 
allowed her to restart, just as she always 
dreamed, for herself and her kids.

“Network marketing is a star in the sky 
that is within your reach, if you only 
believe.”

Stefania is a professional networker, and 
a Jeunesse Double Diamond Director, 
but more than that, she is a woman who 
wakes up with a smile on her face every 
morning.

“My job is to help people believe in their 
dreams and realize them. When they 
finally have them in their grasp, their joy 
is also mine.”

Stefania was born in Milan to a family 
that always wanted the best for her. She 
attended the Institut auf dem Robenberg, 
a boarding school in Switzerland, and she 
graduated in Business Communication 
from the American International 
University in Los Angeles. Life gave her 
a fairytale marriage and three beautiful 
kids. She and her family lived in London, 
Los Angeles, Miami, New York and 
Cascais, Portugal.

“I was a full-time mom, with love and 
dedication, although I speak four 
languages and could have been a 

businesswoman in a corporation. But no, 
I chose my children every day.”

In 2013 her life fell apart. Her fairytale 
marriage did not have the classic ending 
of “They lived happily ever after.” Instead, 
she faced a new challenge: Economic 
independence for herself and her kids. 

“I was alone, and this filled me with an 
energy I had never felt before. My rebirth 
was professional network marketing. I got 
to work, studying the skills of the greatest 
networkers, like Eric Worre. It was not a 
game. I did get results.

“I got to know remarkable people who 
took me by the hand and helped me find 
my wings, and today I return the favor 
with pleasure by helping those who enter 
this wonderful world.

“Network marketing is independence and 
the freedom to spend your time as you 
please. It is also friendship, empathy and 
success sharing, because I’m always side 
by side with those who believe and work 
hard.

“I am grateful to God for giving me a 
second chance, in business and with 
love. In this profession I met my husband, 
Danien Feier, who is also a Double 
Diamond Director in Jeunesse, and I love 
to work closely with him. 

My wish for the future is to change lives, 
one at the time. I love this job because 
only by blessing others can you bless 
yourself.”

Stefania Lo Gatto
Double Diamond Director
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“Why did I choose 
Jeunesse? Because it’s the 
hottest company in network 
marketing, the most sought-
after and with the most 
advanced products. In short, 
if you’re even slightly aware 
of it, you cannot help but 
want to be part of it.
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Gianni’s story is made of big dreams, 
hopes and wishes to grow, but it was 
when he had to deal with the worst of 
adversities that his life got on the right 
path.

 Twenty years ago, Gianni decided to 
move to the United States. He went there 
with a head full of dreams, temporarily 
leaving behind his wife Antonietta, along 
with his son Marco, who was just 3 years 
old. Gianni’s desire was to accomplish 
something big in the catering and 
restaurant industry. With great sacrifices, 
Gianni realized his projects. 

“Everything seemed perfect! Finally my 
family could reach me. I was so happy!”

 But his happiness did not last long. The 
unexpected was around the corner.

 First came the tragedy of Sept. 11, 2001. 
Then the financial crisis in 2007. Both 
affected his business, because it was 
located in proximity of the affected 
areas in New York. Gianni experienced 
enormous difficulties.

“I tried to save my business, but there 
was nothing I could do to prevent the 
catastrophe. In a few months, all I had 
created was lost.”

 So, Gianni made the decision to return to 
Italy. 

“I could not stand that my wife 
Antonietta had to go to work in order to 

pay our bills, while I was trying to find a 
valid solution that would get us out of 
this big drama. This was my main ‘Why.’ ”

And then one day the solution arrived. 

“I met a woman with a crazy mindset 
and a great ability to speak. This woman 
was Stefania Lo Gatto. I contacted her 
and arranged to meet her in Milan. She 
introduced me to network marketing, 
and she asked me to join her in building 
a great team. I decided to accept her 
challenge and to follow her on this 
fantastic journey. 

 Stefania, who is now a Jeunesse Double 
Diamond Director, then invited Gianni to 
attend a convention in Berlin, and he was 
determined to be there, despite having 
no money to pay for the travel and hotel. 
It represented a huge sacrifice. 

“I want to tell you this: That convention 
totally changed my life. I was so happy 
to start my business in the network 
marketing industry!”

Now Gianni is a Diamond Director, and 
his family’s lives are totally changed. 
Finally, they are enjoying their life.  

“Of course my wife Antonietta and I, 
we fought against some adversities and 
difficulties in order to achieve this result, 
but we succeeded only because we’ve 
helped other people to improve their 
lives."

Gianni Sepe & 
Antonietta Autorino
Diamond Directors
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"I strongly believe that if 
you are blessed, you also 
must in your turn become 
a blessing to others. Thank 
you, Jeunesse, for giving us 
the chance to do so!”
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When they first started in network 
marketing, Diamond Directors Ketty and 
Pier were immediately fascinated by the 
idea of creating a team, and they were 
motivated to succeed. 

Pier got into network marketing when 
he was 17 years old. He worked hard to 
build a team with whom he could share 
success, he participated in all events 
and training courses, and that’s when he 
realized how important it is to receive the 
proper support from the right company.

“We would like to tell you about our first 
qualification we reached in Jeunesse, 
because we reached it together. In June 
2015, we reached the qualification of 
Sapphire Elite Executive; in October we 
became Ruby Directors – the first in Italy. 
Then, in April 2016, we became Emerald 
Directors, the only Emerald Directors 
in Italy. To earn a qualification requires 
important business volumes. This 
qualification is very important, because it 
acknowledges the hard work done and is 
an inspiration to other Distributors. 

When a ship opens the way, it’s easier for 
other boats to follow!”

Since Pier and Ketty started with 
Jeunesse, they have faced challenges, 
but thanks to their extraordinary team, 
their Sponsor Stefania Lo Gatto, their 
uplines Danien Feier and Calvin Becerra, 
and the support of the Jeunesse 
management team, they achieved the 

qualification as Diamond Directors in 
March 2017. 

“Our main goal is to achieve the rank of 
Double Diamond Directors.

Ketty and Pier believe that one of the 
key ingredients to success is working 
on qualities such as consistency and 
determination. They also believe it is 
crucial to choose a company that you 
really like and you can feel as yours. 
Choose a sponsor, and then take your 
time.

“Everything is moving faster, but you 
must remember you will need time 
for your team to grow and ensure an 
increasing future income. It takes up to 
three years, at least.

“We have a great team made up of 
very different people; professional 
experts, successful businessmen and 
women, housewives, students, workers 
and doctors that are entering network 
marketing for the first time.” 

For us, a leader is a person who achieves 
his goals by encouraging others to 
achieve their own, through his behavior 
and attitude. “Our leaders are people 
who have remarkable values, and they 
share them. In our network you have the 
possibility to work with who you really 
like, and each of our first lines are special. 
We genuinely care about each other!”

Ketty Mosca & 
Pier Cuzzoli
Diamond Directors
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"A company like this is 
so extraordinary, we are 
sure to meet the goal to 
become the No. 1 company 
worldwide in direct selling 
in the next few years."
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Miguel de Oliveira
Diamond Director
With more than 10 years’ experience in 
network marketing, Miguel believes in 
personal relationships and hard work. 
He started in his first network marketing 
business at age 28, and throughout the 
years he has learned the basics of the 
industry that helped him to get to the 
top.

“I always wanted to be free, so I never 
had a normal job. Before I joined my first 
network business, I had a rock’n’roll band. 
I always loved rock’n’roll music, from 
the time I was 3 or 4 years old. I started 
a band when I was 18, and we quickly 
became popular in Portugal. We played 
in music festivals and on TV shows. 
After 10 years of success, I wanted to do 
something very different.”

In Jeunesse, everything started with 
a phone call. In October 2014, while 
enjoying the sunshine in his hometown 
Porto, Miguel got a call from a friend, and 
was invited to a dinner in Macau.

Along with 14,000 Distributors, Miguel 
participated in Jeunesse EXPO5, 
and realized the perfect momentum: 
Jeunesse was just getting started in 
Europe. He joined immediately. After 
2½ years, he had more than 50,000 
Distributors across more than 50 
countries in his downline.

One of Miguel’s secrets to success is 
to surround himself with good people 
and spend time with them. His goal is 

to understand what they want and help 
them achieve their goals. 

“Understand that you are unique; it 
doesn’t matter what other people say. If 
you truly, honestly believe you deserve 
the best, you can achieve it.”

Miguel believes that your goals will define 
your success. “Just “want” is not good 
enough. It’s all about hard work.

Miguel takes great care to spend time 
with his team and help those who want to 
be helped.  “I push the ones who want to 
be pushed. I don’t like telling people you 
need to do this, this and this, because I 
believe all of us are different and all of us 
are unique. I encourage my team to tell 
me what they can be good at, and we 
work together on this.

“We need to be open to learn, we need 
to be open to sit in the front row and 
listen to someone talking. It’s always 
good to be open to listen, to see new 
things, to learn new ideas.”

The biggest change in Miguel’s life since 
he joined Jeunesse was his quick rise in 
going international. “I spend most of my 
time with people from other countries. It 
doesn’t matter if it is personal meetings, 
phone calls, emails or webinars. So, 
basically, all routines in my life changed. 
I love the fact that everything is going to 
a completely different level than what I’m 
used to in my life.”
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"Do the job and keep doing 
it. At some point, people 
will notice that you are 
there, and they will see you 
succeed.”
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Oleg G. Permyakov lives in Russia, and 
he works in Russia and the neighboring 
countries of CIS and beyond. His career 
in network marketing revolutionized 
his life, and it all started almost three 
decades ago, when he finished his 
military career.

Although he was a high-ranking military 
naval officer, respected and admired, 
his monthly pension after the break of 
epochs and social systems in Russia 
“turned into peanuts” with the financial 
and economic crisis that followed. “It was 
not enough to live one day on.” 

Oleg began looking for other 
opportunities. He changed professions 
several times to find a source of 
reasonable income. Then he became 
acquainted with network marketing.  

“Initially I understood neither the industry 
nor the company.” But he would not 
give up. He worked hard, and learned 
diligently. “I was learning and working 
around the clock, as I wanted to succeed. 
Once I started to earn enough, more 
than enough, I could see my family being 
proud of me again. And then, the Good 
Lord gave me this unique chance to get to 
know Randy Ray and Wendy Lewis, and a 
little later Scott Lewis and his wife Isabel. I 
fell in love with these people.”

Randy’s life story and childhood 
resonated in many respects with Oleg. 

“I had the same difficult childhood and 
teenage years. Randy’s way of doing 

things, his motto to never give up and 
never surrender, also resonated with 
me. Wendy’s unique, I say genius, 
mathematical, business and operational 
skills made me sure this new business I 
was joining was set to succeed.

“And Scott’s vision, together with the 
family’s values, made me sure my future 
was bright, and I was in the right place.”

Oleg has been “all in” with Jeunesse from 
the start, and has worked hard to become 
a Diamond Director. Now, he works hard 
to thrive even more, and he has another 
goal – and a plan to get there – in the 
near future.

“You will see me become a Double 
Diamond Director soon.”

While Oleg’s wife, family and friends 
are tremendously proud of him and his 
remarkable achievements, they have 
taken that a step further and have joined 
him in Jeunesse.

“My life is completely different, and I am a 
different person compared to what I used 
to be. I am healthy and in great shape 
in my late 60s due to our best, unique 
products. Together with a healthy and 
active lifestyle, they are incredible. I feel 
young and I act young. I am so happy to 
see my teammates thriving in business 
and being happier and healthier people. 
I thank them for following me and I am 
happy to give back.

“I love Jeunesse and I LIVE JEUNESSE!”

Oleg G. Permyakov
Diamond Director
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Oleg G. Permyakov
Diamond Director

"What makes me especially 
happy about Jeunesse is 
the fact that I can share this 
opportunity with others. I 
am changing people’s lives 
around me for the better."
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Fabien Fitzner was born in Germany. He 
was introduced to network marketing 
at a young age, at just 22 years old. 
The young entrepreneur faced many 
obstacles on his way to success, but 
now he lives a dream life in Dubai with 
his wife and business partner, Veronika. 
Thanks to Jeunesse, they have the great 
privilege to travel the world to impact as 
many people as possible, and that is their 
ultimate purpose.

When Fabian started this career, he was 
fresh out of the military. He was a young 
boy studying sports, and the people he 
knew were not business-oriented. Soon, 
he had to get out of his comfort zone 
and approach new people. “It took time 
for me to be able to do that, because I 
was scared of rejection. But after a while, 
I did it. And it was a great experience.”

One of the most difficult moments in 
Fabian’s life was when he came back 
to Germany, after living in Spain for 
eight years with Veronika and opening 
their own health club chain. During that 
time, they had stopped doing network 
marketing, but then: “Financial crises 
went to Spain and we were losing lots of 
money. Network marketing kicked back 
into my head and we decided to start 
doing it again. So, we sold the gyms, 
but the person we sold to never paid 
us. We had to go back to Germany and 

start from scratch with no contacts and 
no money. One year later, our business 
wasn’t growing and I took a job. After 
being an entrepreneur for many years, 
I was back to being an employee and 
I wasn’t happy, but I settled. I thought 
I was not good enough to succeed in 
network marketing. At that point, a good 
friend said to me, “If you stop now, what 
is going to happen to all these people 
who started because of you? You will kill 
their dreams, not only yours.” That was a 
defining moment, a big part of my “Why,” 
and since then I changed my approach 
and focus on others.” 

That’s when he found his drive. For 
Fabian, the most important thing as a 
leader is to transmit belief -- belief in the 
company, in the vision, in the products 
and in ourselves.

“I have the best team in the world. I am 
grateful for everyone who trusts us.”

Fabian says that the quality of their 
connections is the key to success. 
“Network marketing is personal 
development with a product attached. 
And that is the beauty of our industry. 
None of us has planned to be a 
network marketing professional. We got 
approached by someone and we decided 
to take the opportunity and make the 
most out of it.” 

Fabian & Veronika 
Fitzner
Diamond Directors
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“Nowadays, the world is 
becoming smaller and it’s 
easy to connect to people 
internationally, but this is 
still a relationship business, 
relations must be true.”
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Some years ago, Bruno Grilo decided 
he wanted to understand the potential 
of network marketing. He had the 
opportunity to start working part time 
as a professional networker, while 
remaining in his full-time job. Today, 
he works part time as a professional 
networker but with the time and 
financial freedom to live his life in full 
time. 

And he is an advocate of network 
marketing: “This super interesting 
business model is often misunderstood 
by some misinformation and false social 
perceptions. The trends, numbers and 
facts prove the effectiveness of this 
emerging and noble industry. Today, it is 
an honor to be recognized internationally 
as Diamond Director at Jeunesse. More 
importantly, my mission is to help and 
train new entrepreneurs who want to 
embrace this profession, characterized 
by an immediate low-cost startup, with 
high earning potential and an incredible 
personal development vehicle.”  

As an entrepreneur he believes there 
are two key moments: The moment of 
ascending, in which you need to learn to 
be humble, taking care of the business 
and protecting the earned assets; and 
the descending moment, in which it is 
crucial to understand and be loyal to the 
fundamentals that drive you, so you can 
lead with creativity and productivity that 
will enhance the next ascending curve.

For Bruno, several types of personalities 
are found among leaders, and there is not 
a correct or incorrect type. “If someone 
has good results building a team, it is 
because he or she is a good leader. For 
me, the most important feature is being 
truthful to your essence. If you act in 
a genuine, passionate way, people will 
admire your nature and listen to your 
mission, independently of your type. 
What I love about the team I work with 
is the diversification of personalities and 
nationalities, each of them giving the best 
of themselves with a common philosophy. 
We are all different, but we are one.

“I normally say that before starting 
a business you need to awaken your 
purpose. After that, set up your network 
with passion, building your list of leads, 
inviting them to understand what we have 
to offer, following up and guiding through 
the process those you know will join the 
movement. But the last and dramatically 
important step is attending a company’s 
events, and your team’s events, offline 
and online. The DNA of a team is built at 
events, and the strength of mindset for an 
individual is settled. “

Bruno’s goal for the future is to be happy. 
“Body, mind, life and wallet are the key 
words of my principles”. He highly values 
spending quality time with family, running 
in the mountains, surfing, reading and 
learning about all the aspects of network 
marketing, financial management and 
investment. 

Bruno Teles Grilo
Diamond Director
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“I work as a networker 
without the feeling I am 
working, and I have the 
time for my life priorities. 
I can call this happiness.” 
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Serge Gilardi and Eric Clerc started 
in Jeunesse in October 2016, making 
it official at the Jeunesse EXPO7 
Empower 2016 World Tour stop in 
Orlando, Florida. They reached the rank 
of Emerald Director in the same month, 
and the rank of Diamond Director 
only nine months later. They believe 
that everyone should find a way to 
accomplish their full potential and have 
the ability to dream and achieve.

“Before network marketing, I was a 
Judo coach. A friend presented network 
marketing to me when I was only 25 
years old. My friend was not good at it, 
and the presentation didn’t convince me. 
But I trusted him and I saw the possibility 
of making extra money. In the beginning, 
I organized phone calls and meetings in 
my free time, and of course I didn’t miss a 
presentation or training.” – Serge

They faced difficulties, especially with 
enrolling people, but when they started 
to learn from those who were good at it, 
they improved. Their ambition, belief and 
the people with whom they surrounded 
themselves helped Serge and Eric 
switch from an employee mindset to an 
entrepreneur mindset.

After their first qualification, they felt 
proud and confident to reach better 
results. They saw that leaders in 
their upline believed in them, in their 
leadership capacity, and that was key.

Now their priority is to support and 
coach their teams, identifying the next 
leaders.

“We help them through close 
communication, events, tours, 
promotions and training. For me, a leader 
should transmit work ethic, ambition, 
high standards and beliefs.” – Serge 

“We provide our team our knowledge, 
ethics and experience. We love them and 
believe in them. We are a family.” – Eric

Eric’s and Serge’s obsession is to help 
their teams become Diamond Directors. 
According to them, “You have to work 
hard before your business works. 
Trainings and events are the powerful 
tools of the business. It will improve 
you and your team in the three most 
important things: Mindset, skills and 
energy.” – Serge 

For them, in order to succeed a 
person must be ambitious, coachable, 
responsible, to have work ethics, never 
give up, be reliable and want to help 
others.

“For me, success means that your 
accomplishments have gone higher than 
you ever expected. I gave a lot to others, 
and I received 1,000 times more. Every 
day I feel gratitude. Jeunesse gave me 
the possibility to renew my dream and to 
lead my team higher than ever. We know 
this industry inside and out and there is 
no better place today to be a Diamond 
Director than in Jeunesse.” – Eric 

For them, the most incredible thing 
about Jeunesse is to have friends, teams, 
leaders and corporate support all over 
the world.

Serge Gilardi & 
Eric Clerc
Diamond Directors
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“It’s the first time we have 
had this kind of partnership 
and friendship with a billion-
dollar company, and the 
amazing people who work in 
it. Jeunesse is something very 
special.” – Serge 
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Dr. Islam Mohamed and Dr. Islam Wasfy 
are two doctors and business partners 
that have completely changed their lives 
through Jeunesse. Network marketing 
wasn’t something that came easy for 
them in the beginning, but once they 
their hearts into it, they soon discovered 
the rewards of this industry and its 
amazing platform for success.

Dr. Mohamed’s first contact with 
network marketing was when a 
stranger in the military presented the 
opportunity to him. He was working as 
a doctor and pharmacist in a military 
hospital. 

“In the beginning, I felt like I could do 
it easily because of my experience as 
doctor. But the reality was that no one 
joined me after exactly 55 presentations 
to 55 people on my contact list. I was 
very demotivated, and I felt I couldn’t 
do it. I felt I was not meant to do this. 
But still, I asked my upline for help and 
he assured me that the people I wanted 
to enroll would join me in this business 
if they saw me succeed first. So, after 
this initial struggle, I enrolled my mom. 
And then I enrolled more people. And it 
wasn’t long before I felt that I was in the 
right place.” – Dr. Islam Mohamed

Dr. Wasfy was introduced to network 
marketing eight years ago, when his best 

friend and business partner set a meeting 
with himself and his upline and presented 
him the opportunity. 

“Honestly, at the beginning my reaction 
wasn’t the best. I was so negative 
because I had heard about network 
marketing before, and really had a lot of 
negative feedback. But after joining this 
industry, I realized how wrong I was.” – 
Dr. Islam Wasfy

After joining, he decided it would be 
just a Plan B. But after attending a lot of 
training and events, he made the hard 
decision to reorganize his priorities and 
work only in network marketing, on a 
permanent basis.

“The most difficult moment of my life was 
when I decided to close my pharmacy 
and stop my previous career to work 
permanently in network marketing, 
though I was not earning a lot of money 
at that time. I promised myself I would 
work hard to prove to myself that I made 
the best decision. I was so happy after I 
reached my first qualification, I realized I 
had made the best decision of my life.” – 
Dr. Islam Wasfy

One of Dr. Mohamed’s worst moments 
was when his dad kicked him out of the 
house because he didn’t understand 
network marketing as a profession and 
the fact that Islam’s mother had joined 

Dr. Islam Mohamed 
& Dr. Islam Wasfy
Diamond Directors
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“Anyone with a dream can 
be successful in the network 
marketing business.” 
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him in the business. But, thanks to Islam’s 
drive and determination, it all ended well.

“I managed this bad moment by working 
hard to prove my father wrong. And 
because of that, I achieved things that 
no one in my family had achieved before. 
After only six months, I bought my first 
car. This was a remarkable achievement 
for me.  I came home and I showed it to 
my father. At this point, he apologized to 
me for his previous bad reaction. No one 
in our family had owned a car before. He 
was really proud of me and this was one 
of the best feelings ever. It was my best-
ever success story.” – Dr. Islam Mohamed

These two business partners believe in 
leading by example to help their teams. 

“The characteristics I want to see in them, 
I should find first in myself.” – Dr. Islam 
Mohamed

They have an organization called “kaizen 
organization” that is based on the 
concept of continuous development, and 
they have an event agenda and training 
every six months.

“Our team has the most powerful leaders. 
They are strong, dedicated and they 
have big dreams. I believe that soon they 
will be on top of the world.” – Dr. Islam 
Mohamed

“On a daily basis, I wake up managing my 
communication with all my Level 1 leaders 
and confirm our meeting agenda. After 
that, I go to my office and do my Zoom 

meetings, online and 
offline presentations.” – 
Dr. Islam Wasfy

They believe that 
events are the one 
and only sure thing 
in network marketing 
to reach financial 
freedom and to 
build more leaders. 
Because of the power 
of association and the 
difference it makes to 
the paradigm shift in 
people’s mindset.

Dr. Islam Mohamed 
and Dr. Islam Wasfy 
define specific and 
ambitious goals for 
themselves and for 
their teams:

“Our goals are to be 
the first to achieve 
the Crown Diamond 
Director rank in 
Jeunesse. To create 
a lot of Diamonds 
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and a lot of success stories, 
to help millions of people all 
over the world to change their 
lives through this unbelievable 
industry. To help our level one 
to be the top earners in this 
industry. To make Jeunesse 
the no.1 network marketing 
company in the Middle east and 
in the world in sales.” – Dr. Islam 
Mohamed and Dr. Islam Wasfy

Their lives have absolutely 
changed for the better since 
they joined Jeunesse. 

“I feel that this is the best 
company with the best 
products. I want to tell everyone 
reading this magazine that 
you are on the best platform 
ever. This is the best industry, 
the best company, the best 
products and the best team. 
One Team. One Family. One 
Jeunesse.” – Dr. Islam Mohamed
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 MONAVIE ACTIVE® 
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PREMIER AÇAI FRUIT BLEND
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LATIN AMERICA
ARGENTINA 
BOLIVIA
BRAZIL
CANADA
CHILE
COLOMBIA      
COSTA RICA
DOMINICAN REPUBLIC
ECUADOR
EL SALVADOR
GUATEMALA
MEXICO          
PANAMA         
PERU

NORTH AMERICA
BERMUDA
CANADA                   
PUERTO RICO
UNITED STATES

Hundreds of thousands of people from all corners of the world make up the Jeunesse Family, unrestricted 
by geography, language or culture. 

J E U N E S S E 

GLOBAL FAMILY
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AFRICA
ANGOLA
BENIN
BURUNDI
BOTSWANA 
CAMEROON
CONGO
DEMOCRATIC 
REPUBLIC OF 
THE CONGO
ETHIOPIA
GABON
GHANA
GUINEA        

KENYA            
LESOTHO
MALAWI
MAURITIUS
MOROCCO
MOZAMBIQUE
NAMIBIA
NIGER
NIGERIA
RÉUNION
RWANDA
SENEGAL
SOUTH AFRICA
SWAZILAND

TOGO
TUNISIA
UGANDA
UNITED 
REPUBLIC OF 
TANZANIA
ZAMBIA
ZIMBABWE

EUROPE & 
MIDDLE EAST
ALBANIA
AUSTRIA
ARMENIA
AZERBAIJAN
BELARUS
BELGIUM
BULGARIA
CANARY ISLANDS
CROATIA
CYPRUS

CZECH REPUBLIC
DENMARK
ESTONIA
FINLAND
FRANCE
GEORGIA
GERMANY
GIBRALTAR
GREECE
GUERNSEY
HUNGARY

ICELAND
IRELAND
ISRAEL
ITALY
JERSEY
KAZAKHSTAN
KYRGYZSTAN
LATVIA
LITHUANIA
LUXEMBOURG
MALTA
MOLDOVA

MONACO
NETHERLANDS
NORWAY
POLAND
PORTUGAL
ROMANIA
RUSSIAN  
FEDERATION
SLOVAKIA
SLOVENIA
SPAIN
SWEDEN

SWITZERLAND
TAJIKISTAN
TURKEY
TURKMENISTAN                    
UKRAINE
UNITED ARAB 
EMIRATES 
UNITED KINGDOM
UZBEKISTAN

CAMBODIA
INDONESIA
JAPAN
MALAYSIA
PHILIPPINES

SINGAPORE     
SOUTH KOREA             
THAILAND 

AUSTRALIA
FIJI 
NEW ZEALAND

HONG KONG
MACAU           
TAIWAN 

ASIA PACIFIC 

GREATER CHINA
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Modest caloric intake, a balanced diet, and regular physical activity should be part of any healthy weight-
management program.

S I M P L E .  R E A L I S T I C .  R E S U L T S .
The ZEN BODI product line works to eliminate toxins, feed your body and help 

you achieve your weight management goals. These premium products work 

synergistically with ZEN Project 8 — an 8-week program that guides you through 

3 easy-to-follow phases including expert coaching and ongoing support from an 

active community. 
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ZEN PRIME   
contains cleansing milk thistle, full-

spectrum plant enzymes, grape 
seed extract, dandelion root and 

juniper berry.
14 capsules per bottle 

1-week supply

®
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ZEN SHAPE 
as made to help you reach your 
fitness and wellness goals — a perfect 
complement to your healthy lifestyle.
120 capsules per bottle                          
1-month supply

®
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ZEN FIT  

is an exclusive blend of 10 
amino acids. Available in 
delicious Watermelon and 
Fruit Punch flavors, ZEN Fit 
is a vital part of the ZEN 
system.
 
30 flavor packets per box 
 

®
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ZEN FUZE®        

protein shakes, featuring 
TruCELLE, help fill you 

up and fuel your day.
Flavors:               

Chocolate Dream, 
Vanilla Bliss

28 servings

TruCelle is a trademark of Glanbia, PLC.
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It's always 
exciting to 
be aligned 
with the best 
of the best!

With an eye on connecting its brand 
with more customers worldwide, 
Jeunesse struck an incredible 
partnership in 2017 with one of the 
most successful football clubs in all of 
Europe: the Turkish League Champion, 
Galatasaray S.K.

The Istanbul-based football league is 
part of the larger Galatasaray Sports 
Club, which is comprised of 14 branches 
and 1,400 licensed athletes. Founded in 
1905, Galatasaray is the most successful 
Turkish football club, boasting 20 Super 
Lig titles, 17 Turkish Cups and 15 Turkish 
Super Cups. Since 2011, the football 
league has played at Türk Telekom 
Stadium, a sports arena located in 
the Seyrantepe quarter of the Sarıyer 
district. It seats more than 52,000. 
Galatasaray S.K. also enjoys a large 
social media following with more than 
25,000 active fans across its channels. 

Galatasaray S.K.
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“Galatasaray SK is 
honored to partner 

with Jeunesse, one of 
the fastest growing 
direct sellers in the 
world. This joining 

of power is ideal, as 
Galatasaray SK is one 

of the biggest teams in 
Europe.”- Galatasaray 

Chairman Mustafa 
Cengiz 

The partnership represents an 
elite collaboration and mutual 
commitment to growth, as well 
as promoting a healthy and 
youthful lifestyle.

Calling one of Jeunesse 
fastest growing markets home, 
Galatasaray and its partnership 
with Jeunesse, which runs 
through 2020, put the entire 
Y.E.S. Youth Enhancement 
System in the hands of not only 
the club’s elite players, but also 
in front of its fans at both Türk 
Telekom Stadium and digital 
outlets, bolstering Jeunesse as a 
go-to choice for Distributors and 
Customers throughout Turkey.
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“We are excited to 
join forces with one 
of the most storied 
football clubs in 
Europe. Galatasaray 
S.K. is a well-liked 
and successful 
club with brand 
values that align 
with Jeunesse and 
our commitment to 
providing quality, 
innovation and a 
top-notch brand 
experience. We 
believe our products 
are a perfect match 
for Galatasaray’s 
passionate fan 
base, and we can’t 
wait for them 
to experience 
what it’s like to 
live Jeunesse.” – 
Jeunesse Chief 
Visionary Officer 
Scott Lewis
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In your opinion, what are the main 
qualities an athlete should have in 
order to succeed?
It’s fundamental to train as much as 
possible to improve the technique 
and physical preparation. By being 
constant, I’m sure one can reach the 
highest level of performance. At a 
mental level, however, to get all the 
way to the maximum levels you have 
to do a job that encompasses many 
factors, from what you eat to how 
much you sleep to how much you train. 
It is a longer process. When I started 
playing, psychological coaches were 
not used often. Now, I have to say a 
psychological coach is a good thing, 
and a good idea for anyone who wants 
to improve their performance.

What are your goals for the future?
Continue to work to get to the top of 
my career and return to play with the 
National Team. My goal is to play at the 
Olympic Games in 2020.

What are your favorite Jeunesse 
products and how do they help you 
live a healthier lifestyle?
I drink NEVO before training and 
competing. It gives me a good charge 
of energy.

Jeunesse is thrilled to team up with 
Thomas Beretta, professional volleyball 
player, as we continue to grow in Europe, 
supporting a healthy and active lifestyle. 
Learn more about this professional 
athlete and his experience with Jeunesse 
products:

When did you started your career?
At 15, I played volleyball for the first time 
in a club Serie C, near my home. A friend 
invited me for the first time, so that is how 
I started playing volleyball. As a result, I 
ended up participating in competitions, 
and when I was 19 I was asked to be part 
of the Italian Under-20 national team. 

Describe the most significant 
milestones in your career.
I got at the national Level 2 bronze medal 
in 2014, and I also participated in the 
2014 European Games. In the European 
Championship 2013, I got silver medal, 
World League 2013, a bronze medal, World 
Grand Champions Cup 2013, a bronze 
medal.

Thomas 
Beretta
Volleyball Player
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"I drink ZEN Fuze after 
weightlifting and ZEN Fit. 
Those two are my favorites 
when it is gym time. I must 
say that they are certainly the 
best I have tried so far. Their 
taste and flavor are the best, 
but also the quality, energy 
and completeness. I feel very 
good after training when I 
take them."
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Donovan 
Dzvoronok
Volleyball Player
When did the Volleyball 
come into your life?
All my family have played volleyball, so 
when I was 4 years old I already knew 
how to 

dribble, bagging, making the base. 
However, as a child, volleyball was not 
that fun for me, so I 

chose to do  other sports. Then at the 
age of 12, I started officially playing 
volleyball.

As a professional athlete, 
what were your main 
achievements?
One of them was with the National 
Team in the Czech Republic; we were 
fifth in the European Championship. 
For me it was always a dream to play 
in Italy, because Italy has the strongest 

championship in the world. I moved to 
Monza when I was 19. So, coming to It 
aly and playing here is an achieved goal. 
I also won all the youth camps in the 
Czech Republic. I was a top scorer in 
the European Championship, but also in 
Monza.

In which main international 
competitions did you 
participate?
The World League 2016, 2017, 2018, the 
European Championship 2017 and the 
World Championship 2017.

In your opinion, what are 
the main aspects an athlete 
should work on, to be 
successful?
Mental preparation is very important 
here in Italy. All players are talented and 
are good in volleyball, and the one that 
wins is usually the strongest mentally.

What are your favorite 
Jeunesse products and how 
do they help you achieve a 
healthier lifestyle?
It’s difficult to name only one favorite 
product, because I'm using almost all of 
them on an everyday basis.

At Jeunesse, we are passionate 
about Redefining Youth through 
our products. Generation Young  
brings people together with 
the simple idea that everyone 
deserves a chance to live, feel 
and look young. 

Learn more about the volleyball 
player Donovan Dzvoronok, and 
how Jeunesse is helping him to 
improve his healthy lifestyle:
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"My favorite is product 
is Reserve, because I 
can use it as a snack. 
Each time I drink 
it I feel good and 
recharged. I drink Nevo 
to get energy when 
I'm tired or I feel a little 
down. I take it before 
all the races, and it 
charges me up."
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Simone 
Buti
Volleyball Player
When did you start competing?
I started playing volleyball more than 
20 years ago, in 1998, but in 2003 I left 
the club where I started playing and I 
became a professional player.

Describe the most significant 
milestones in your career.
The biggest accomplishment of my 
career is the many years I spent with the 
Italian National Team, in which I have 
collected more than 120 appearances and 
won several medals. The most beautiful 
medal I have is certainly the Silver Medal 
I won at the Olympic Games in Rio de 
Janeiro in 2016.

I was lucky enough to play all the most 
important national and international 
competitions with the various clubs 
in which I played. The most famous 
international competitions in which I 
participated with the Italian National 
Team Serie A are the Champions 
League, European Championships, 
World Championship and the Olympics 
in 2016.

In your opinion, what is the most 
important quality that a person 
should have in order to succeed?
At the sports level, I think there are 
many aspects to work on to achieve 
great goals. If I have to choose one, I 
would definitely say tenacity. Tenacity is 
the quality that helps you refuse to give 
up when things do not go as expected.

What is your goal for the future?
I want to improve my technique, 
because I think it can always get 
better, even when you have achieved 
important goals. But and above all, 
I want to be an example and inspire 
younger athletes on the field.

Jeunesse is proud to introduce 
the partnership with volleyball 
player Simone Buti in its assembly 
of official sponsorships. Learn 
more about this Olympic 
Champion and how this 
partnership represents the 
perfect collaboration, promoting a 
healthier and youthful lifestyle:
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"I use many Jeunesse 
products. If I have to 
choose one favorite, I would 
say Nevo. It gives me an 
immediate and long-lasting 
energy – not to mention it 
is very tasty. And the ZEN 
Fuze and ZEN Fit, which I 
use after physical activity. I 
consider these products to 
be the best on the market."
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Dynamo 
Kyiv

The popular Kyiv-based football 
club was founded in 1928 as part of 
the Soviet Dynamo Sports Society, 
playing in the Ukrainian Premier 
League. Dynamo Kyiv is regarded 
as the most successful Ukrainian 
football club, never having been 
relegated to a lower division and 
boasting a wealth of titles: USSR 
Vtshata Liga, USSR Cup, USSR 
Season Cup, national Cup and 
national Premier League Cup titles, 
two UEFA Cup Winners’ Cups and 7 
UEFA Cups.

Jeunesse is proud 
to partner in its 
worldwide assembly 
of official sponsorships 
with Ukraine’s FC 
Dynamo Kyiv.



JEUNESSE EMEA MAGAZINE  137

“Jeunesse keeps uniting 
millions of people around 
the world. We’re happy 
to greet FC Dynamo Kyiv 
sportsmen in Jeunesse 
family.” – Jeunesse Chief 
Visionary Officer Scott Lewis 
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“We’re impressed by the Dynamo 
organization, history and victorious 
traditions. This is the club we’d 
like to be associated with. Though 
our company is quite young, we 
also have our own traditions, so 
our partnership will be a perfect 
symbiosis. We wish your club 
many new trophies! I’m absolutely 
sure that due to cooperation with 
Dynamo our popularity and success 
will grow. Owners of the company 
Wendy and Scott Lewis are very 
optimistic about the Ukrainian 
market. Now we all are Dynamo 
loyal fans!” – Kyle Copeland, 
President of Europe & Middle East, 
Jeunesse

The impressive Lobanovskyi Dynamo 
Kyiv Stadium, named after the late 
Soviet-Ukrainian player, coaching 
legend and FIFA Order of Merit 
recipient Valeriy Lobanovskyi – has 
a seating capacity for approximately 
17,000. Dynamo Kyiv also enjoys a 
large social media following, with more 
than 253,000 fans across its channels.

The passion and dedication of this 
team to their sport and to practice 
an active and healthy lifestyle 
perfectly demonstrate what it is to live 
Generation Young.

 Jeunesse is happy to team up with 
Dynamo Kyiv and the world’s No. 1 
sport and to introduce our premium 
family of products to even more of the 
world’s football passionate fans.
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Stefano
Sturaro
Football Player 

Jeunesse has recently partnered in a sponsorship of professional athlete 
Stefano Sturaro, midfielder for the Italian National Team and for the 
Portuguese club Sporting Lisbon, for which he is on loan from Juventus. 
Stefano is well-known for being a quick, hard-working and tactically 
versatile player.
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Stefano
Sturaro
Football Player 

Stefano is well-known 
for being a quick, 
hard-working and 
tactically versatile 
player.
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When did you start competing?
I started as a child in the Ospedaletti Football 
Club. Then I moved to San Remese Football 
Club, which is a team from my hometown.

 

What were the most significant 
milestones in your career?
Definitely the beginning of my career, because 
I started very young in the Genoa CFC. I was 
15 and I became a man at a very early age, far 
away from home. Among my most significant 
memories, I will mention two: My first goal 
in the Italian Premier League in the game 
Genoa-Catania (2 March 2014), and my first 
goal in the Champions League in the game 
Juventus-Bayern Munich (23 Feb. 2016).

I played in the Champions League with 
Juventus Team. A special game for me was 
the semifinal in 2015. We won the game 
2-1 over Real Madrid. In 2016, I played with 
the National Team within the European 
Championship. I will never forget the game 
against Sweden. The tension was very high. I 
remember I entered the game from the bench, 
and we won 1-0. It was an unforgettable 

My favorite product 
is Nevo, the energy 

drink. It's perfect for 
my sport, it's low in 
calories. Since I use 

Nevo, I definitely feel 
more fit, toned and 

less tired.
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game! Even though we lost in 
the quarterfinals with penalties 
against Germany, still a burning 
defeat.

 

As an athlete, what 
qualities do you 
work on, in order to 
succeed?
Physical qualities and mental 
qualities. Only a well-trained 
athlete can overcome his limits. 
But we must never forget 
the importance of the mental 
aspect. The combination of 
these two factors is the secret 
of success.

 What are your goals for the future?
I wish to accomplish enough that I get great satisfaction while wearing the Genoa 
shirt, the team where I grew up as a footballer and as a man. I owe so much to this 
team, to the whole Genoa environment and especially to the griffin fans.
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Access marketing tools at ShareJeunesse.com
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Access marketing tools at ShareJeunesse.com
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Are you looking for a getaway that is as far from ordinary as it gets? You have the 
chance for just that when you qualify for the Europe & Middle East Sales Incentive 
Trip 2019: Bali. 

Tirta Gangga Royal Water Garden 
Meaning “water from the Ganges,” this is the former palace of the royal Karangasem 
family, dating from 1946. This scenic landmark on Bali’s highest mountain was lovingly 
restored after it was blanketed in volcanic ash from Mount Agung in 1963. It features 
an 11-tiered, lotus-tipped fountain that spirals 10 meters high, sandstone wading pools 
and a fish pond with a path of stepping stones across the water, surrounded by royal 
guardian figures to protect you as you pass.

EXPLORING 
the exotic in Bali

Land of prayers and offerings, the island of the gods reveals a feast for the senses. 
Are you ready to enjoy the soul of Bali? With Jeunesse, you can.

What 
to visit?

Ancient Bali temples dot the highlands and coasts. 
Several of them have become the island’s most iconic 
landmarks. They feature magnificent centuries-old 
architecture. Great for photos, they're usually set against 
exotic backdrops.

With Jeunesse, you’ll visit two: the Ulun Danu Beratan 
Temple and Taman Ayun Temple. Qualifiers will also visit 
Tirta Gangga, a former royal palace.
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You’ll think you’ve 
escaped to an 
undiscovered and 
ancient kingdom, 
which isn’t far 
from the truth. 
Many memorable 
adventures await  
you in Bali when 
you qualify for 
this trip with your 
Jeunesse Family. 
Make sure you are 
there and prepare 
to INDULGE. 
DISCOVER. 
EXPLORE.

Taman Ayun 
It translates as “beautiful garden.” As you take in 
this expanse adorned with Chinese architectural 

flare, you might not be able to decide which 
is more breathtaking: the towering tiers, the 

expansive and inspiring landscape or the climb to 
the top of the wooden bell tower, Bale Kulkul, for 

an unrivaled view of the complex.

Ulun Danu 
Beratan Temple
It means “the source 
temple of Lake Beratan,” 
and it boasts a beautiful 
waterside location that 
makes it sometimes 
appear to be floating on 
the lake. It’s the ultimate 
selfie spot and an ideal 
place to pause, appreciate 
and contemplate. The 
various multitiered shrines 
dedicated to the gods 
display striking Balinese 
architecture.
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BALI
Packing List

Traveling to Bali is a step into another world. 
Bring these essential items, but also arrive with 
an open mind, a friendly heart, patience, a spirit 
of adventure and a smile. Bali will do the rest.

1 - Passport; 2 - Scarf; 3 - Flip-flops, 4 - Underwater camera; 5 - Phone; 6 - Headphones;    
7 - Powerbank; 8 - Computer; 9- Sunscreen; 10 - Luminesce Skincare Line; 11 - Hat;              
12 - Sunglasses; 13 - NV; 14 - Day bag; 15 - First aid kit; 16 - Hicking shoes/sandals;               
17 - Money belt; 18 - RVL Advanced Haircare System
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BALI
TIPS

Documents: Passport

Coin: Indonesian Rupiah

Language: Indonesian

Weather
Bali weather follows two seasons: dry and wet, 
although you can expect mostly warm and humid 
days throughout the year. The dry season is May 
to September. This offers sunny days and an 
average temperature of 31 degrees Celsius. You 
can expect a good balance between sun, sand 
and surf during this time. Be prepared with light 
fabrics and clothing that work for both heat and 
humidity.

SHOPPER’S 
PARADISE

• Silken batiks and rare, 
traditional textiles

• Balinese paintings

• Genuine Balinese wood 
carvings

• Balinese coffee

• Gold and silver jewelry

• Ceramics

• Homewares

• Spices

5  MUST-TRY 
DISHES 

1. Babi Guling
Slow-cooked suckling pig

2. Nasi Campur
Mixed dishes with rice

3. Sate Lilit Ikan
Fish satay

4. Bebek Betutu
Smoked duck

5. Nasi/Mie Goreng
Fried rice/ Fried noodles
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PLAY JEUNESSE
Point. Shoot. Play.


