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LIVING ROOM
Il 19'8"X 13'4"

EAMILY ROOM
18'5"X 17'2"

L]

S

KITCHEN
17'2"X 13'9"

% @ e

EATING AREA
11'2"X 10'2"

7'5"X 6'9"

GARAGE
19'9"X 9'4" |

MAIN _FLOOR

Main Floor 1,740 sq.ft.
Upper Floor 2,112 sq.ft.

Total 3,852 sq.ft.

Garage 435 sq.ft.
Balcony 106 sq.ft.



MASTER BEDRM
32'9"X 12'7"
BALC.
18'3° UPPER FLOOR
X
5'7"
vmn vaw!  POTENTIAL
11'6"X 10'10" kb B ‘l Main Floor 1,740 sq.ft.
Upper Floor 2,112 sq.ft.
-w — ——] ——
Total 3,852 sq.ft.
Garage 435 sq.ft.

Balcony 106 sq.ft.



FOR OVER 15 YEARS, GRECH STRATEGICALLY MARKETED LEADING BRANDS
ACROSS NORTH AMERICA SUCH-AS MCDONALDS RESTAURANTS, FUTURE SHOP,
NIKE, SEARS AND OTHER INTERNATIONAL BRANDS. WITH THIS CORPORATE
APPROACH;HE IS CONSECUTIVELY PLACED IN THE TOP 10 REALTORS OF ALL
GREATER VANCOUVER AND HAS HIS BEAUTIFUL PERSONAL OFFICE - AS SEEN
IN THIS IMAGE - IN DUNDARAVE, WEST VANCOUVER NEXT DOOR TO DELANY'S

COFEFEESHOP.

EVERY HOME DEMANDS ITS OWN STRATEGY ...

THAT'S THE POINT

DEREKGRECH.COM
604.833.4862
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