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Creating an Engaging App for Open Days
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Offering a compelling mobile experience to your prospective students 
can give you a competitive edge during Open Day season, allowing 
you to attract more high-quality candidates to your university.  An 
Open Day guide is a great opportunity to engage with your prospects 
while staying agile and up to date quickly. There is no requirement to 
spend hours at a printer creating leaflets (or reprinting at 7 am when 
your room is suddenly double booked). Your students will love being 
able to access all the information they need straight away from the 
device they carry in their pocket. 

Building with Guidebook is easy, even without technical experience! 

When embarking on a mobile strategy and introducing apps into 
existing processes, it’s important to start with clear obtainable goals. 
Once these are defined create a timeline for yourself to keep on track 
and set up a call with your Account Manager to help to ensure you’re 
set up for success and for tips on best practices.

Creating an Engaging App for Open Days

Goals

Think long-term. 

Use the metrics and feedback to improve your 
Open Days time and time again. Reflect on your 
goals and compare these to your results to see how 
you can change and improve.

Achieve high engagement from your users.

Our app will become the primary place students and their 
parents access information about your university, so you 
should make sure your app is the go-to source for information. 

Go paperless and make updates quickly. 

Going mobile will help eliminate hours normally spent printing, 
keeping your team agile. 

Get more insight from your visitors. 

Turn this into a two-way platform for communication and 
receive more feedback through easy to fill out surveys.
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Building your Guide
We recommend promoting your guide six weeks before your Open Day, so with this in mind, planning out the content should be done a few months before 
you intend to promote. Your content needs to be precise and well laid out so your users can find the information they need quickly and easily. When 
planning out your content, think like a user — add content you think they will want to engage with that adds value to their experience.

For each Open Day guide, we encourage you to have the following features, but you can always add more based on what you think your users will need.

Schedule
Break this down by course or faculty to help students navigate to relevant content. 

Custom Lists
Create lists containing Course Information, Student Services and Extracurriculars available. 

Maps of the Campus
You can make these interactive, and also link directly to Google Maps. 

Logistics
Add information on how to get to your campus and other userful information like on-site restaurants.

Recruitment Videos 
Embed videos into your guide to create a great first impression. 

FAQs
Provide answers to commonly asked questions here. 

Links to Social Media
Encourage prospective students to follow you to keep up to date. 

Photos of the University 
Showcase your campus and share what’s happening on the day. 

Two Way Communication
Use Surveys and Notifications to keep them up to date as content changes and learn more about your users. 

Student Stories 
Encourage your current students to share their reasons for picking the university, and why they would recommend it to others.
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Promoting your Guide

6-8 Weeks Before

An app extends the time you can communicate with your prospective 
students, something you can’t get from a printed booklet. We 
recommend starting promotion as early as possible, around 6 weeks 
before the event. Begin by adding maps, contact information, details 
of how to get there and the date of your event. The earlier you start 
promoting your guide via email and social media, the more time you 
have to build excitement by releasing more content in the run-up to 
the day. 

If you are concerned that you won’t have all of the content when 
you begin - that’s ok, you can drip-feed information as it becomes 
available. This also gives you a reason to promote more and to update 
current users about new features with notifications to your Open Day.

During the lead up, make sure your colleagues are on board. Word 
of mouth is powerful, so it’s great when staff members have the app 
downloaded and can encourage users to engage when they meet 
them around campus. Work with your team to create on-site signage 
to advertise your app — if you have screens throughout campus 
where you can show why and how to download your guide, even 
better. 

4 Weeks Before

In the month before your Open Day students and parents will be 
starting to plan their day and how to get there. Take the time to add 
any features you think will add more value. We recommend looking 
back to the goals you set to see if you are missing any key features 
to help you achieve them. Make sure you encourage engagement 
by communicating any changes via sending Push Notifications.  We 
recommend you continue to promote via your other channels to 
encourage maximum adoption.

1 Week Before

In the week before your Open Day, check your guide’s metrics to see 
how your app is being adopted. You can also compare these results 
with the goals you have set. Keep your promotion going to ensure as 
many of your prospective students are aware of your app as possible. 
Your guide will be the go-to point of reference and how your users to 
stay up to date with any last minutes changes, so continue to upload 
as much useful content as possible. 

Pro Tip

The most successful Open Day apps have really great adoption 
before anyone sets foot on campus. Talk to your Account 
Manager for help with your promotion strategy.

Pro Tip

Don’t forget to include the parents! From our experience, we have 
learned that parents are just as keen to learn about the University 
as students are and more likely, come more prepared. Make sure 

you add information that they will find interesting too.

https://support.guidebook.com/hc/en-us/articles/205012050
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During

Once you get to the day - this is where your prior planning pays off. 
Make sure to continue spreading the word about your app during the 
day on help desks and at sessions. Send out timed notifications to 
your users to welcome them, and alert them to changes, updates and 
fun things happening during the day. 

If you have any features such as Messaging, Interact and Photos 
enabled, make sure to monitor these and answer any questions 
that arise. To build further engagement, you could run a game or 
competition using Scavenger Hunts with QR codes. If you want to 
gather feedback throughout the event, link your surveys to sessions 
so that users can take the time to give you feedback in the moment.

What’s Next

With mobile technology, engagement doesn’t end when they leave 
to go home. Whilst paper programs can still be referenced after the 
event, this doesn’t give you an opportunity to communicate and gain 
feedback from these prospective students. 

Each deployment is an opportunity to learn and improve your event 
and guide for next time. You can prove the value of the technology by 
starting with a single, focused project, such as Open Days, then easily 
build out the app to more departments, more students, and more 
touch points throughout their lifecycle. Starting with prospective 
students gives you the opportunity to gain more insight into popular 
student interests and feedback. Also, they’re a great way to set the 
bar high for communications with students from the get-go. 

With our Guide Metrics, you can track all clicks through your guide 
to see which topics gained the most interest. You have the ability to 
send personalised targeted marketing to different groups based on 
their behaviour in your guide. We also have customisable surveys 
that are quick and easy to create.

Once you’ve mastered the Open Day guide, check out our guide on 
Welcome Weeks. Have any questions? Check our wiki at support.
guidebook.com or email us at support@guidebook.com. 
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