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I recently had a pastor tell me “once college students start coming to our church, we will figure out
what to do with them.” At that moment, a whole new conversation began. I think this is often the
perspective in ministry. We have so many things going on that the thought of adding one more
thing feels almost impossible, especially if it involves thinking about someone that is not already in
your church. 

As ministry leaders, we must recognize that we cannot dismiss a demographic within our
community. If college-aged people are in your community but are not in your church, it is essential
to ask why. Once we begin to understand why they are not coming, we can begin to take steps to
intentionally engage them with the Gospel.

I believe there are two helpful aspects to consider. First, recognizing cultural changes are
impacting the ways young people interact with faith and the church. Once we understand these
changes, we can respond. Second, ministry leaders must think through the experience a young
person has when they visit your church. 



WE LIVE IN A POST-
CHRISTIAN CULTURE

6% of Millennials have a biblical
worldview (Barna Group, 2014) while only
4% of Generation Z do (Barna Group,
2018b). This means biblical truth is no
longer impacting the way these
demographics see and understand the
world around them.

We have a new reality. Christianity’s cultural
influence in the United States continues to
deteriorate (Barna Group, 2017). Church
attendance, affiliation to religious beliefs,
spiritual disciplines, and the acknowledgment
of God’s existence have consistently been
declining for decades (Barna Group, 2017).
These realities are extremely evident in
today’s young people, specifically Millennials
and Generation Z. 

The proportion of people who identify as
Christian continues to drop with each
generation (Barna Group, 2018a)

Teenagers are twice as likely as adults to
claim to be atheists (Barna Group, 2018b)
Generation Z does not claim a religious
identity (Barna Group, 2018a)
One in five teenagers choose “a negative,
judgmental image to represent the
Christians Church” (Barna Group, 2018b)
3 out of 10 Millennials do not believe that
the Church is important and state they can
find God in other places (Barna Group,
2014)
2/3 of Millennials “believe that
Churchgoers are hypocritical” (Barna
Group, 2014)

Views towards Faith and the Church:

WHEN A COLLEGE STUDENT VISITS YOUR CHURCH,
WHAT DO THEY EXPERIENCE?

Put options online. Students will look at
your website before they visit. Make it clear
who they need to contact if they have
questions, want information, or possibly
need a ride. 
If you have a worship guide, put the
information in there. Make sure there is 

Is there a place for them?
 Contrary to popular belief, most students are
not looking for something flashy or dynamic.
They are looking to be invited into a community
that will welcome and care for them. If a
student visits your church, what will they
experience? Will they see that they have a
place? If your church has Sunday school, is
there a class for them to attend? A small group
option? 

 Have a plan and make sure that key people
(greeters, staff, etc) know about it! Make it
visible! 

 Do you have a plan in place for them to get
connected and around other church
members?

Students struggle to intersect faith and real
life. To them, those two things are disjointed.
Also, because they view the church as
unsafe and judgmental, they do not think it is
allowed to question Christianity (the church,
Bible, faith, etc). Make it known that
questions are welcomed and explicitly state
how they can ask their questions.

helpful signage so they know where to go and
what is offered. 

How will you invest in them? 

Are there ways for them to serve?
 Students want to give back and serve. Help
them discover their gifting and look for ways for
them to serve based on their gifting.

Is there a safe place for them to ask questions?
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