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Warm Up  
 

“What are the stories we tell ourselves about wealth, possessions, 
status, and success? What does our stuff say about us as people? 

 
The only way to be faithful to Christ in this time is if the light of the 

gospel addresses the longings and the lies in our never-ending quest for 
more” (pg. 93, paragraphs 3 & 4). 

 
How/where do you shop? 

For what are most likely shopping or what do you enjoy shopping for 
most? 

 
Understanding the issue of shopping and consumerism 

 
“Like Apple, most corporations don’t just sell products; they make 
promises. They offer a remedy to help heal the brokenness of this 

world or soften the pain of fractured lives. They tap into our longing for 
redemption and our need to be made new” (pg. 95, paragraph 1). 

 
“Advertising taps into our longing for wholeness, and shopping 

becomes the religious activity intended to satisfy our needs. Advertising 
is effective because one of the prevailing myths of our time is that 

salvation comes through accumulation. As we accumulate, stuff, we 
find happiness, or at least security” (pg. 95, paragraph 2).  

 
How have you seen advertisers do this? 

Where do you see the myth of salvation through accumulation? 
 



“The myth of accumulation is so powerful and ever present that 
we often don’t notice it. We also don’t see how our habits of 

accumulation, as well as our expectations for how easy it ought to 
be to buy something, shape our hearts” (pg. 95, paragraph 3). 

 
“No, the myth that we can ‘shop for happiness’ works on us 

subconsciously, getting to our hearts through our actions. It’s not 
what we affirm out loud that makes the biggest impact but what 

we assume in quiet, the practices we don’t even think about” (pg. 
97 paragraph 1). 

 
What makes these myths so subtle? 

Do you see things in this chapter/discussion that make you aware 
of how and why you shop that you didn’t think of before? 

What are some of the ways we can see how our shopping habits 
influences our understanding and relationship to stuff? 

 
Longing and Lies in Shopping and Consumerism 

 
What are the longings expressed in the cultural myths of shopping 

and what are the lies? 
 

“The longing expressed in the story is the desire for stability and 
comfort. That longing is good. …The lie in this story is that 

accumulation is the goal of life and that it is a good and noble 
thing for our financial aspirations to be the primary guide for our 

actions and choices” (pg. 100, paragraph 2). 
 

“Nothing is harder than untangling the longing and the lies in the 
American Dream” (pg. 100, paragraph 4). 

 



“I may not believe the lie that money is all I need to make me 
happy, but I have fallen for the myth that money makes me 

happier” (pg. 106, paragraph 4). 
 

What does it often take to help see the longing and lies and tell 
the difference between them? 

 
Responding to the Longing and Lies of Consumerism 

 
What is the truth that counters the lies in consumerism/the 

American Dream? 
 

“What if we tell our life story in a way that differs from the 
American Dream, not a story where we move from rags to riches 
but where we move forward or backward in terms of holiness?” 

(pg. 103, paragraph 2) 
 

“The top of the ladders is not a house or money or job security 
but God doing everything He can to make me more like Jesus” 

(pg. 103, paragraph 3).  
 

How would Lie Detector or Complimentary Christians respond to 
consumerism? 

 
“Seeing through the myth of accumulation, [Lie-detector 

Christians] say the solution is to immediately divest yourself of 
wealth, as if it’s a hot potato that can’t help but burn you,” (pg. 

107, paragraph 2). 
 

“The extreme version of the Complimentary Christian approach to 
wealth is to answer the longing for comfort and stability by 

saying, ‘God wants you to be healthy and wealthy’” (pgs. 107, 
paragraph 3). 



 
Living Faithfully in a Consumerism World 

 
“God doesn’t tell us to withdraw from society and go hide in a 

cave somewhere; He expects us to be faithful here and now” (pg. 
108, paragraph 2). 

 
1.                     our goals. 

“The fundamental story that defines our life is not growth in wealth but 
growth in Christlikeness” (pg. 108, paragraph 3) 

 
2. Involve the   . 

“You can’t rely on your own analysis as to whether you look 
more like Jesus from year to year because your heart it 

deceptive. You’ve got to ask the people around you that 
question…” (pg. 109, paragraph 1). 

 
3. Use practices like    and    .  

“The regular habit of cheerful and consistent giving will loosen 
the grip our stuff has on our hearts” (pgs. 111, paragraph 1).  

 
4. Remember that true joy comes from   . 

“The American Dream is about shopping for happiness. The 
Kingdom Dream is about experiencing joy in God” (pg. 111, 

paragraph 2). 
 

“Faithfulness will look different from person to person, from 
church to church, but we are all called to be good stewards 

who sacrifice for the King out of gospel soaked generous 
hearts” (pg. 111, paragraph 3).  

 
What would a list of “gospel benefits” look like and how would 

it change our relationship with shopping and consumerism? 


