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Introduction 

 
Pg. 19 (2nd paragraph): 

“…if you’re like me, you love your phone but also sense, deep down, that not everything about it is good 
for you. For example, the phone’s proximity. …In the twenty-first century we keep our friends close and 
our phones closer.”  

 
Pg. 20 (2nd paragraph): 

“The bigger question is how this technology works on our hearts and minds without our even knowing it. 
It’s not what you’re looking at on your phone but that you’re always looking at your phone. It’s not what 
you might access on your phone that is most influential; it’s what your phone accesses in you. It’s not 
enough to ask, ‘What am I doing on my phone’ Instead, we got to ask, ‘What is my phone doing to me?’” 

 
-Let’s describe our own phone habits: amount of time, what we (primarily) use it for, what we do when 
we don’t have access to it, ways it makes you happy/sad, ways we question our own phone habits, etc.  
-How does Trevin Wax describe the issues with our phones that might be different than what we 
typically talk about? What’s the issue? What’s at stake with our phones? 

 
Describing the Myth 

 
Pg. 20 (3rd paragraph): 
 “The primary myth the smart phone tells you every day is that you are the center of the universe. 
  

-What supports this statement from your experience with smart phones? 
 
Pg. 20 (4th paragraph):  

“To be faithful Christians in this—our time—we need to listen carefully to what our phones are telling us. 
What are the myths? What story does your phone tell you about who you are your place in the world?” 
 

Pg. 21 (1st paragraph): 
“And the scary thing is, we like the myths we tell our phones and the myths our phones tell us, and 
sometimes it’s hard to tell the difference.” 

  
-What are some of the (main) lies our phones tell us and we tell our phones? 

 
 

Category 1: Lies and Longing for Gaining Knowledge from Our Phones 
-What can you identify about the longing and the lies in the knowledge we find on our phones? 

 
Pg. 22 (3rd paragraph): 

“But along with this explosion of knowledge comes the myth told to us by our devices: The phone gives 
you the knowledge you need most. The phone says, ‘Hey, I’ve got knowledge! Come over and get more 
book smarts, become more culturally savvy, stay tuned in to online conversations.” 
-What types of “knowledge” do we seek on our phones? 
-How is our search for knowledge good? 
-What’s wrong with what our phones tell us? 

 
Pg. 24 (5th paragraph):  
 “You’ve tailored your intake of knowledge. And now your phone tells you another myth: You are right.” 
 
Pg. 25 (1st paragraph): 

“Once you’ve taken this step, technology is no longer just about informing you; it’s forming in you a 
desire to hear people who usually affirm and never challenge your assumptions. It’s telling you two 
things: You have the knowledge you need most, and you are right.” 
 



-How do we get to a place where we believe we’re always right? 
-Do you see this happening online? 

 
 

Category 2: Lies and Longing for Being Known on Our Phones 
-What can you identify about the longing and the lies in the desire to be known on our phones? 

 
Pg. 28 (2nd paragraph): 

“The selfie, Facebook pictures, the comment, the blog—all places where we put ourselves out there in 
public and hope to be known. And just as we tailor the kind of knowledge we want to receive, we also 
tailor how we want people to receive knowledge about us. We tailor our portrait and create an online 
person we want others to see and admire.” 

 
Pg. 28 (3rd paragraph): 

“If our news intake is selective, then our publishing output is even more so. We share what we think will 
increase our stature or make us look good before others.” 
 
-Describe what and why we typically share about ourselves online. 
-What are some lies we tell or believe through online sharing? 

 
Pg. 30 (1st paragraph): 

“Here is where our longing to know meets our longing to be known. We want to be affirmed and 
accepted by others. We want to be seen, to know we’re not invisible, to know that we matter.” 
 
-What’s right in our desire to be known? 

 
 

Dealing with the Myths 
 
Step 1: Recognize that the myths don’t       (longing and lies). 
 
Pg. 31 (3rd paragraph): 

“The phone holds power over you because it’s myths are seductive. You feel this longing to know and be 
known, and the phone says, ‘I can answer that.’ (No pun intended). But the phone lets you down, unable 
to give you wisdom, unable to provide flesh-and-blood connection.” 

 
Pg. 34 (2nd paragraph): 

“We will never really know our world (even if we have Wikipedia), and we will never really be known 
(even if we have thousands of Facebook friends [or Instagram followers]) if we coast along enthralled by 
the myths we are told and the myths we tell.” 

 
Step 2: Identify the     story of the gospel (light). 
 
Pg. 34 (3rd paragraph): 

“In order to be faithful to Christ in this time, when the myth of technology is ever present, we will need 
to ask this question: How does the gospel tell a better story than the myth told to us by our phones?” 
 

Pg. 37 (3rd-5th paragraph): 
“God doesn’t just see the image you want the word to see; he sees what you’d never want the world to 
know. And He loves you anyway. …God outshines our self-displays of glory with His sacrificial display of 
love. He loves you just as you are but also enough to make you more like Him.” 
 
“The gospel makes it possible for us to know God. …Knowledge of God, not just knowledge about him—
that is the boast of the believer.” 
 
“The gospel also makes it possible for us to be truly known.” 

 
Step 3:    from sinful practices to the better story of the gospel. 



 
Pg. 35 (1st paragraph): 

“Faithful Christian living involves turning away from self and toward God, a daily exercise of 
remembering that we were made to know and love God, that we were made to be known and loved by 
God, and that God (not us) is at the center of all things.” 

 
Step 4: Put into practice    standards for phone use.  

 
Pg. 38 (7th paragraph): 

“If the phone says, ‘This is your world,’ we will need to counteract that myth by creating both time and 
space for us to experience real life, not the self-tailored world of make-believe on our screen.” 
 

*Carve out time daily, weekly, monthly, when the rhythm of your life allows your phone to be off. (pg. 39) 
 
*Carve our space—actual rooms and places in your life—to be phone free. (pg. 39) 
 
*If you are going to shape your intake of news online, you should seek out the voices you find to be full of 
truth and grace. Look for people known for thoughtfulness and wisdom, not for ranting and raving. (pg. 39) 
 
*Add to your news intake people who have vastly different worldviews. (pg. 39) 
 
*Do not underestimate the power of the church in counteracting the myth that “you are right.” (pg. 40) 
 
*Turn your phone into a device that reminds you often how big the world is and how small you are. …Take the 
device that says, ‘You are the center of the universe’ and make it say ‘God is all in all.’” (pg. 40) 
 
 
  
 
 


