
Creative/Communications 
Director

OVERVIEW 

We’re looking for a Christian creative professional with a passion to use their marketing/communications skills to help 
the church communicate visually through printed material, social media, graphics and design both within the 
congregation and to the broader community. The ultimate goal is to impact our community with the gospel. The ideal 
candidate thinks strategically and understands the unique challenges of doing so in a deadline-driven work 
environment and within a church context. 

RESPONSIBILITIES 

• Lead the creative process for creating and executing all graphics and printed materials used in weekend worship 
services and all church communications channels. 

• Serve as the church’s brand manager, responsible for safeguarding how the church’s brand is portrayed in all 
communications pieces.  

• Develop and ensure (with support of Worship Pastor and Administrative Pastor) all church-wide and individual 
ministry branding guidelines. (Ensure the church’s mobile app and website have a look consistent with the church’s 
brand.) 

• Create a system of quality control for all the communication the church produces, from web copy to emails to printed 
products to videos. 

• Develop the church’s mobile-first inbound marketing and communications plan that will attract new people into our 
communications channels, deepen their engagement, and strategically bring them into the life of the church 

• Take ultimate responsibility for all pieces of church content, including print, email, social media, web, mobile app, etc. 
Ensure every piece of content is visually appealing, technically effective, grammatically correct, doctrinally accurate, 
and within the church’s brand framework. 

• Understand the overall messaging of the church and how it can be implemented most effectively. 
• Provide strategic vision for how the church presents itself to the community. 
• Create and maintain a church-wide social media strategy (in conjunction with other ministry leaders) that supports 

the church’s ministry goals. 
• Create and manage the church’s social media ads. 
• Create social media content that is distributed through the various social media channels. 
• Work with local media outlets to share the stories about how our church is impacting the community. 
• Works with the church’s facilities staff to ensure all signage throughout the campus communities effectively within 

the brand framework. 
• Work with the Connections Director to ensure the Sunday morning experience at the church is welcoming. 
• Gathers and prioritizes information from ministry leaders for church communications . 
• Stay current on trends in marketing, communications, and social media. 
• Identify ways to support and unleash the artistic talents of lay artist, photographers, and designers in the church. 



• Manage all volunteers, freelancers, and staff involved in visual communication. 
• Participate in all staff meetings/retreats. 

REQUIREMENTS 

• A bachelor’s degree in marketing, communications, graphic design, art or related field or experience serving in a 
similar role for another organization where managing the organization’s branding strategy was a significant part of 
the role. 

• A demonstrated ability to work with people of all ages, ethnicities, and socio-economic backgrounds. 
• An excellent communicator (both written and verbal) and creative thinker with the ability to use data to inform 

strategy. 
• Strong attention to detail. 
• A track record of completing creative projects with excellence and punctuality. 
• A strong creative flair that can be restrained within a consistent brand strategy for the church. 
• Professional social media experience and a deep understanding of how to use social media within a church setting. 
• Deep understanding of current trends in social media and how the medium is used within the work of the church. 
• Familiarity with the inbound marketing methodology. 
• An ability to manage the different “seasons” of the church, to lean in to work when periods are particularly busy, and 

to lean in to family and other responsibilities during the rest of the year. 
• Basic understanding of modern marketing and branding best practices. 
• A clear understanding of how to communicate visually in a church setting. 
• Demonstrated experience in working with teams of people to direct them toward a common goal. 
• A growing relationship with God characterized by the fruit of the Spirit. 
• A commitment to the mission of the church. 
• Understanding of and willingness to serve within the doctrinal commitments of the church. 

DESIRED ATTRIBUTES 
Caring 
Detail-oriented 
Compassionate 
Forward Thinking 

Self-motivated 
Team Player 
Innovative 


