
Introduction:

Why have a ‘Social Media Policy’? Weblogs and social media are a 
growing part of this fellowship and many of our staff / volunteers have 
started personal sites and/or use social media daily.  We believe it’s 
important to lay out guidelines while we are still early in this growth. A 
church is a unique entity which is rightly held to the highest standards and 
we take that responsibility very seriously.

Calvary Chapel Monroe / Calvary Monroe (CCM/CM), generally views 
creating or contributing to personal websites, blogs, social networks, 
message boards, virtual worlds, and other kinds of social media positively. 
We recognize the desire of many of our staff & volunteers to participate in 
online community and encourage this form of networking and idea 
exchange.

As an employee and/or volunteer of CM you may be seen by our 
members, attendees, and outside parties as a representative of our 
organization. That means that while you may view your online presence 
as a personal project, many readers will associate you and the views you 
express with our church. In light of that, we ask that you observe the 
guidelines outlined below.

Please keep in mind that these guidelines will continue to evolve as new 
social networking technologies emerge.  If you have questions, please 
contact Pastor Rob Loomis at rob@calvarymonroe.com.

Notify a Pastor or Ministry Leader:

If you have a personal website or blog or are considering creating one, 
please discuss this with your Ministry Leader.

Include a disclaimer:

Include this or a similar statement on your blog home page or in a 
prominent location on your social media site: 

I work/serve at Calvary Monroe. Everything here, however, is my 
personal opinion and is not read or approved before it is posted. 
Opinions, conclusions and other information expressed here do not 
necessarily reflect the views of Calvary Monroe.
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Maintain confidentiality:

Ask permission before reporting on conversations or meetings that are 
meant to be private or for internal use only. Do not disclose any 
information, pictures, or videos that are confidential or proprietary to CM. 
This includes information that will become public, but has not yet been 
announced or posted.

Copyright:

Do not use CM logos on your site or reproduce church material without 
first obtaining written permission.

An overview of our copyright guidelines are below:

All CM environment names, copyrights, and trademarks are the property 
of CM and should be used according to our guidelines.

You may embed or link CM-owned video, graphics, or other materials 
(including video from services or events) to your site if they have already 
been posted publicly by CM on ministry-owned websites or blogs. 

Please do not post any content that is the property of another individual 
or company unless you have written permission or are sure that the use of 
the material is legally permitted. This is your responsibility; we cannot 
provide you with legal advice regarding copyrights.

Use good judgment:

Remember that what you write is public. You should always assume that it 
will be read by your boss, your co-workers, church volunteers, attendees, 
other church leaders, your parents, your children, your spouse, and the 
attorney for the person who doesn't like you. Ask yourself if you are 
comfortable with all of these people reading what you plan to post.

What you write is your responsibility and you are legally responsible for 
your comments.

Write as yourself. Use your real name. If you choose to identify yourself as 
an employee of CM or to discuss anything related to the organization, be 
clear about your role.
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Be accurate in what you write and ensure that you have all the facts 
about your subject. If you make a mistake, admit it and be quick to 
correct it.

Be careful that what you write would not impair your ability to work with 
your staff team, lead your volunteer teams, speak with credibility to other 
churches, or represent us in the community. Remember that frustrations 
are best expressed in person. Sarcasm does not usually translate well, so 
be careful how you use humor.

Respect your audience. Be thoughtful. Donʼt refer to volunteers, 
attendees, or vendors by name without permission. Donʼt post pictures of 
others without permission. Donʼt use ethnic slurs, personal insults, 
obscenity, or engage in any conversation that would not be acceptable 
in any workplace.

Choose your topics wisely. There are some ideas that are best discussed in 
a personal conversation rather than a public forum. These might include 
political views and the churchʼs stance or policy on certain topics. Donʼt 
allow your posts to hinder someoneʼs spiritual growth.

Remember that what you write, even if retracted, is archived and can be 
with you longer than you might expect.

Refer press inquiries:

Your posts may generate media coverage.  Yes it does happen. If a 
member of the media contacts you about an CM-related post or requests 
CM information of any kind, contact Pastor Doug Sommer or Pastor Rob 
Loomis for direction on how to respond.

Advertise wisely:

Should you choose to advertise on your site, to the extent you have 
control, ensure that the ads are consistent with our values.
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Final Thoughts:

As much as your blog, Twitter stream, Facebook page, etc. might feel like 
your virtual living room where all your friends stop by to catch up, it’s really 
a highly public space.  Also, all that content you are posting lives on 
indefinitely in search engines.  So think of your web presence less like a 
living room and more like your front yard.  Sobering isn’t it? 

When in doubt, choose to be positive. Whether you’re responding to a 
snarky comment, frustrated with a comment, or trying to decide if you 
should write about something that’s bothering you; you’ll never regret 
taking the high road (and sometimes that road is not saying anything at 
all).

Remember, online communication is a cheap substitution for real life face-
to-face human interaction.  Before responding to people virtually, 
consider the avenue of making a phone call or setting up a time to meet 
personally.  Virtual communication online should be a supplement to 
actual communication in person.  Be dedicated to building relationships 
away from your mobile devices and computers.  Be committed to being 
approachable not just through email and Facebook/Twitter, but through 
phone calls and coffee times.

Finally, your presence on the web is an extension of your personal ministry. 
We’re looking forward to seeing how you continue to use it to 
communicate the Gospel of Jesus to those with whom you have won an 
audience.
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