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FLORIDA TOURISM BY THE NUMBERS SUMMARY

Domestic
129.1M

Overseas
8.3M

Canada
3.2M

140.6 million visitors in 2023
Up +2.3% from 2022 and up +7.3% from 2019

Domestic visitors accounted for 91.8% of total 

overnight visitation.

Domestic visitation was up +1.1% from 2022 and 

up +10.2% from 2019.

International visitation accounted for 8.2% of 

total overnight visitation, up from 7.1% in 2022.

International visitation came closer to reaching 

pre-COVID visitation, with overseas visitation 

down by -15.2% and Canadian visitation down 

by -21.0% from 2019.



2022 ECONOMIC IMPACT

FLORIDA TOURISM BY THE NUMBERS SUMMARY

Added to Flor ida’s 
Economy

$121.5B
Visitors contributed $121.5B to Florida’s GDP in 

2022, up +19.3% vs 2021 and a record high

State and local governments received $16.3 

billion in additional tax revenues thanks to 

visitors, with each visitor raising $112 on average

Over 2.0 million jobs in Florida are supported by 

visitor spending, 16.8% more than in 2021

Source: Rockport Analytics



HOTEL INDUSTRY

FLORIDA TOURISM BY THE NUMBERS SUMMARY

increase in ADR in 2023 
vs. 2022

+0.3%Average Daily Rate

2019: $145.21 (+1.1%)

2022: $188.14 (+18.9% vs. 2021, +29.6% vs. 2019)

2023: $188.76 (+0.3% vs. 2022, +30.0% vs. 2019)

Occupancy

2019: 72.2% (-1.0%)

2022: 70.6% (+9.6% vs. 2021, -2.2% vs. 2019)

2023: 69.1% (-2.2% vs. 2022, -4.3% vs. 2019)

Rooms Sold

2019: 117.3 M (+1.7%)

2022: 126.3 M (+14.2% vs. 2021, +7.7% vs. 2019)

2023: 123.7 M (-2.0% vs. 2022, +5.5% vs. 2019)

Source: STR
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FLORIDA TOURISM BY THE NUMBERS VISITATION

131.069 M

79.397 M

121.838 M
137.409 M 140.624 M

2019 2020 2021 2022 2023

Annual Visitation

Canada up +19.8%

Overseas up +18.3%

Domestic up +1.1%

Total up +2.3%



FLORIDA TOURISM BY THE NUMBERS VISITATION

35.502 M

30.376 M
25.744 M

36.393 M
40.130 M 40.602 M*

Q1 2019 Q1 2020 Q1 2021 Q1 2022 Q1 2023 Q1 2024

First Quarter Visitation

Canada up +6.9%*

Overseas up +18.4%

Domestic up +0.2%*

Total up +1.2%*

*Preliminary, subject to change



FLORIDA TOURISM BY THE NUMBERS VISITATION

32.265 M

9.702 M

31.918 M 33.510 M 33.647 M

Q2 2019 Q2 2020 Q2 2021 Q2 2022 Q2 2023

Second Quarter Visitation

Canada up +8.4%

Overseas up +11.0%

Domestic down -0.4%

Total up +0.4%



FLORIDA TOURISM BY THE NUMBERS VISITATION

32.500 M

20.239 M

32.848 M
34.551 M 33.995 M

Q3 2019 Q3 2020 Q3 2021 Q3 2022 Q3 2023

Third Quarter Visitation

Canada down -5.0%

Overseas up +15.3%

Domestic down -2.6%

Total down -1.6%



FLORIDA TOURISM BY THE NUMBERS VISITATION

30.801 M

19.081 M

31.328 M 32.955 M 32.851 M

Q4 2019 Q4 2020 Q4 2021 Q4 2022 Q4 2023

Fourth Quarter Visitation

Canada down -20.1%

Overseas up +15.9%

Domestic down -0.8%

Total down -0.3%
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Top Origin States: Domestic Visitors
Calendar Year 2023

FLORIDA TOURISM BY THE NUMBERS ORIGIN MARKETS

TX
5.7%

NC
4.4%

CA
4.0%

NJ
4.8%

GA
10.2%

NY
8.2%

IL
5.1%

OH
5.5%

PA
5.7%

Source: D.K. Shifflet

TN
3.9%



Top Origin States: Domestic Air Visitors
Calendar Year 2023

FLORIDA TOURISM BY THE NUMBERS ORIGIN MARKETS

Air visitors accounted for 37% of Florida’s domestic visitors in 2023.

TX
6.6%

CA
4.9%

IL
6.3%

WI
3.3%

OH
5.4%

PA
6.5%

MI
5.2%

NJ
6.5%

MA
4.7%NY

11.6%

Source: D.K. Shifflet



Top Origin States: Domestic Drive Visitors
Calendar Year 2023

FLORIDA TOURISM BY THE NUMBERS ORIGIN MARKETS

Non-Air visitors accounted for 63% of Florida’s domestic visitors in 2023.

TX
5.5%

AL
5.9%

GA
14.9%

SC
4.9%

TN
5.0%

OH
5.4%

PA
5.6%

IL
4.6%

NC
5.6%

NY
5.3%

Source: D.K. Shifflet.



FLORIDA TOURISM BY THE NUMBERS ORIGIN MARKETS

9.8%

6.8%

4.5%
3.9%

2.8% 2.7% 2.5% 2.3% 2.1% 2.1%

Top Origin DMAs: Domestic Visitors

Source: D.K. Shifflet. Calendar year 2023.



FLORIDA TOURISM BY THE NUMBERS ORIGIN MARKETS

14.9%

5.6% 5.5% 5.0%

2.9% 2.6% 2.5% 2.3% 2.1% 2.1%

New York Chicago Philadelphia Boston Los Angeles Washington,
DC

Dallas-Fort
Worth

Detroit Atlanta Columbus

Top Origin DMAs: Domestic Air Visitors

Source: D.K. Shifflet. Calendar year 2023.



FLORIDA TOURISM BY THE NUMBERS ORIGIN MARKETS

9.8%

5.8%

4.0%
3.2% 2.9% 2.6% 2.1% 1.9% 1.8% 1.7%

Top Origin DMAs: Domestic Drive Visitors

Source: D.K. Shifflet. Calendar year 2023.
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FLORIDA TOURISM BY THE NUMBERS INTERNATIONAL VISITATION

13.889 M

3.891 M 4.513 M

9.720 M
11.540 M

2019 2020 2021 2022 2023

International Visitation

Canada

Overseas



FLORIDA TOURISM BY THE NUMBERS INTERNATIONAL VISITATION

International Visitors by Region: 2023

North America - 32%

South America - 26%

Europe - 24%

Caribbean - 7%

Central America - 5%

Asia/Oceania - 4%

Middle East/Africa - 2%

Source: VISIT FLORIDA



Top Origin Countries: 2023

FLORIDA TOURISM BY THE NUMBERS INTERNATIONAL VISITATION

Rank Country 2019 Visitation 2023 Visitation % Change

1 Canada 4,088,000 3,231,000 -21%

2 United Kingdom 1,334,000 1,143,000 -14%

3 Brazil 1,304,000 1,021,000 -22%

4 Colombia 550,000 565,000 +3%

5 Mexico 499,000 514,000 +3%

6 Argentina 559,000 413,000 -26%

7 Germany 378,000 312,000 -17%

8 Ecuador 246,000 251,000 +2%

9 Chile 208,000 245,000 +18%

10 France 307,000 228,000 -26%

Source: VISIT FLORIDA
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FLORIDA TOURISM BY THE NUMBERS ECONOMIC INDICATORS

1.454 M
1.547 M 1.616 M

1.057 M

1.745 M

2.038 M

2017 2018 2019 2020 2021 2022

Visitor-Supported Employment

+4.5%+6.4%

Includes direct, indirect, and induced jobs supported by out-of-state visitor spending. Source: Rockport Analytics

-34.6%

+65.1%

+16.8%



FLORIDA TOURISM BY THE NUMBERS ECONOMIC INDICATORS

$85.9 B
$91.6 B $96.5 B

$61.7 B

$101.9 B

$121.5 B

2017 2018 2019 2020 2021 2022

Visitor Contribution to Florida’s GDP

+6.7%

Includes direct, indirect, and induced GDP supported by out-of-state visitor spending. Source: Rockport Analytics

+5.3%

-36.0%

+65.1%

+19.3%



FLORIDA TOURISM BY THE NUMBERS ECONOMIC INDICATORS

Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec
2022 $179.92 $216.12 $233.61 $217.20 $187.71 $175.57 $176.28 $153.78 $152.61 $173.52 $178.56 $198.65
2023 $196.61 $227.28 $237.14 $212.84 $184.52 $172.60 $171.71 $150.84 $152.54 $169.67 $171.99 $198.09
2024 $197.77 $229.00 $238.30 $204.66 $185.30

Hotel Average Daily Rate

Source: STR



FLORIDA TOURISM BY THE NUMBERS ECONOMIC INDICATORS

Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec
2022 63.1% 76.6% 81.4% 77.2% 70.0% 71.4% 72.4% 64.9% 62.9% 72.2% 68.6% 67.2%
2023 70.3% 79.4% 80.4% 73.7% 67.2% 69.4% 69.6% 62.3% 61.7% 65.2% 65.7% 65.4%
2024 68.8% 77.2% 78.5% 71.6% 68.5%

Hotel Occupancy

Source: STR



FLORIDA TOURISM BY THE NUMBERS ECONOMIC INDICATORS

Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec
2022 9.49 M 10.40 M 12.26 M 11.33 M 10.58 M 10.46 M 10.97 M 9.90 M 9.29 M 10.86 M 10.02 M 10.15 M
2023 10.62 M 10.87 M 12.20 M 10.84 M 10.21 M 10.17 M 10.54 M 9.48 M 9.09 M 9.93 M 9.71 M 10.02 M
2024 10.58 M 10.73 M 12.09 M 10.68 M 10.56 M

Rooms Sold (Millions)

Source: STR



FLORIDA TOURISM BY THE NUMBERS ECONOMIC INDICATORS
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2.0%

4.0%

6.0%

8.0%

10.0%

12.0%

14.0%

16.0% Unemployment Rate

United States Florida

Florida’s unemployment rate was 0.7 percentage points below the U.S. in May 2024.

Source: Bureau of Labor Statistics



FLORIDA TOURISM BY THE NUMBERS ECONOMIC INDICATORS
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The U.S. Consumer Confidence Index was down by -0.9 points in June compared to May.

Source: Conference Board



FLORIDA TOURISM BY THE NUMBERS ECONOMIC INDICATORS

Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec
2022 109,810 121,830 158,306 128,616 123,206 173,290 186,810 108,584 90,539 125,015 106,052 121,787
2023 105,852 119,447 147,380 115,643 108,602 146,640 160,638 94,802 87,780 111,826 107,820 121,450
2024 107,924 131,106 149,922 109,916

Welcome Center Visitation

Florida’s Welcome Centers greeted 498,868 visitors YTD through April 30, 2024.



Thank You
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