
Samples	 are	 great	 things.	 	 Walk	
through	Costco	on	the	right	day,	and	you	
can	 get	 lunch	 taken	 care	 of	 with	 them.		
Trying	to	get	 toothpaste	through	the	TSA	
line?	 	A	sample	size	of	Crest	will	get	you	
through.	 	 A	 few	 well-purchased	 paint	
samples	can	bring	marital	bliss	to	a	house	
remodel.	 	So	from	the	onset,	 I	 think	that	
samples	are	great.	
	 In	 Tennessee	 the	 other	 day	 I	 saw	
an	 intriguing	 sign.	 	 It	 was	 one	 of	 those	
electronic	 signs,	mimicking	 the	quality	of	
a	 TV,	 just	 less	 colors.	 It	 adverFsed	 free	
samples.	 	 Free	 is	 my	 price	 point,	 so	 I	
looked	again,	noFcing	this	Fme	the	store.		
I	 had	 assumed	 something	 like	 Baskin	
Robbins,	 a	 great	 place	 to	 pretend	 to	 be	
confused	 about	 what	 flavor	 to	 choose.		
But	to	my	surprise	it	wasn’t	an	ice	cream	
store	 or	 a	 Godiva	 shop.	 	 It	 was	 a	
drugstore.	
	 A	drugstore?	 	With	 free	samples?		
Really?	 	Of	what?!	 	I	was	preOy	sure	they	
weren’t	 handing	 out	 samples	 of	 the	
cancer	medicaFon	I	took	for	five	years.		At	
$187	a	pill	(I	took	them	twice	a	day),	they	
weren’t	 about	 to	 give	 those	 puppies	
away!	 	 And	 I	 couldn’t	 imagine	 heart	
medicaFon	 being	 handed	 out	 by	 a	 nice	
Costco-looking	 lady,	 although	 the	 liOle	
paper	 dispenser	 cups	 would	 look	 the	
same,	and	 in	 some	cases	be	as	 tasteless.		
So	what	in	the	world	would	the	pharmacy	
be	giving	away?	
	 So	nothing	doing,	I	turned	around	
to	 find	 out	 what	 that	 was	 about.	 	 This	
adverFsing	 works!	 	 I	 was	 lured	 by	 the	
curiosity.	 	 I	 went	 into	 the	 pharmacy.	 	 It	
looked	 like	 the	Cracker	Barrel	 store,	with	
a l l	 the	 country	 products	 you’re	
accustomed	 to	 seeing	 there.	 	 Instead	 of	
food	being	the	main	product	 in	the	back,	
a	drug	store	anchored	 the	place.	 	 I	went	
to	the	cashier	and	made	my	inquiry:	I	told	
her	 I	 couldn’t	 imagine	what	 kind	 of	 free	
samples	 a	 PHARMACY	would	 be	 handing	

out.	 	 She	 burst	 into	 a	 quick	 laugh,	 as	 if	
that	thought	had	never	crossed	her	mind.		
“Oh,	 it’s	 our	 gelato.	 Do	 you	 want	 to	 try	
something?”	she	asked	me.		Turns	out	the	
place	 was	 also	 an	 ice	 cream	 joint!	 	 I	
politely	declined,	my	curiosity	saFsfied.	
	 TemptaFon	works	this	way	doesn’t	
it?	 	 The	devil	 puts	 a	 liOle	 something	out	
there	 to	 enFce	 you	 (in	my	 case	 anything	
free).	You	entertain	the	thought,	and	you	
turn	around	and	then	the	quesFon	 is,	do	
you	give	in?	
	 SomeFmes	 the	 temptaFons	 are	
fleeFng;	 we	 all	 are	 subject	 to	 this.	 	 I	
walked	 over	 to	 the	 gelato	 side	 of	 this	
store,	and	the	opFons	looked	good.	 	But	I	
kept	 walking.	 	 These	 are	 the	 easier	
decisions	 in	 life	 I	suppose.	 	But	there	are	
many	 lures	 that	 aOract	 us	 that	 are	
weighFer,	 that	 come	 with	 larger	
repercussions,	 and	 the	 first	 samples	 can	
seem	a	lot	sweeter	than	some	gelato	in	a	
pharmacy.	
	 What	 do	we	do	with	 those	 larger	
temptaFons?	 	And	what	do	you	do	when	
you’ve	nibbled	at	 the	sample?	 	The	devil	
makes	 the	 apple	 look	 mighty	 good.	 	 So	
what	do	we	do?		Well,	we	have	to	rely	on	
more	 than	willpower.	 	 There	has	 to	be	a	
force	outside	of	us	to	help.	 	The	first	line	
of	 defense	 is	 prayer.	 	 Praying	 for	
something	 is	 the	 confession	 to	 another	
person.	 	 And	 God	 is	 willing	 to	 listen,	 an	
ever	 present	 help	 in	 Fme	 of	 trouble	
(that’s	Psalm	46,	a	psalm	that	has	been	on	
our	 lips	 lately	 as	 we	 struggled	 with	 the	
hurricane).	
	 In	 all	 temptaFons,	 big	 and	 small,	
it’s	great	to	know	that	Jesus	was	tempted	
even	as	we	are	(Hebrews	4:15-16).		Prayer	
is	 a	 conversaFon	 with	 a	 real	 God,	 who	
truly	listens,	and	who	is	of	true	help	to	us.		
“Taste	 and	 see	 that	 the	 LORD	 is	 good;	
blessed	 is	 the	 one	 who	 takes	 refuge	 in	
him,”	 says	 Psalm	 34:8.	 	 He’s	 there	 to	
answer	if	we	would	only	trust	Him.	

	 I	 felt	a	 liOle	 silly	walking	 into	 that	
pharmacy	 having	 been	 lured	 by	 an	
enFcing	claim.	 	The	sample	turned	out	to	
be	 innocent	 enough,	 nothing	 like	 my	
imaginaFon	 had	 conjured	 up.	 	 But	 the	
ease	in	which	a	teaser	reeled	me	in	was	a	
reminder	of	the	power	of	temptaFon,	yes,	
the	power	of	adverFsing,	something	that	
we	 are	 all	 suscepFble	 to	 but	 not	
powerless	to	overcome.	
Back	on	the	road,	

Craig 

“No	temptaFon	has	overtaken	you	that	is	
not	common	to	man.	God	 is	 faithful,	and	
he	 will	 not	 let	 you	 be	 tempted	 beyond	
your	 ability,	 but	 with	 the	 temptaFon	 he	
will	 also	provide	 the	way	of	 escape,	 that	
you	may	be	able	to	endure	it”		
(1	Corinthians	10:13).	
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