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If the Gospel reading from Luke 10 tells us anything, it tell us that you do not want Jesus 
organizing volunteers here at St. Mark’s. Can you imagine everyone milling around after 
worship, chatting and laughing and getting caught up with each other, and then Jesus 
steps into the middle of the narthex, clears his throat and, holding up a clipboard, says 
loudly, “Excuse me! I need your attention. I still need 70 volunteers for a mission 
opportunity this week. This is a great chance to go out into strange and dangerous 
neighborhoods and invite your self into people’s homes. Oh, and remember not to bring 
anything that might make it easier or safer or more comfortable for you to do that, okay? 
So just come over here and get signed up. Thanks!” 
 
Of course, Jesus wasn’t asking for volunteers. Get that from a first read: Jesus appoints 
the 70 and sends them out. He doesn’t ask for volunteers, and he doesn’t wait to see 
who comes forward on their own. He gives them no money, no bag, no food, no extra 
clothes if they get wet or cold. Sounds like a really good time, doesn’t it? 
 
Probably one reason this passage is so hard for us to understand is that it goes 
completely against one of the fundamental values of our culture: self-sufficiency. There 
is a whole industry dedicated to equipping us to go out and test ourselves. Go to any 
sporting goods store, and you will find everything you need to make it on your own in 
the wilderness. 
 
But the whole point of what Jesus is doing is ensuring that he’s sending these 70 
apostles out to be evangelists, missionaries. So what is important about 70? Perhaps 
Luke is giving us an echo of the 70 then-known nations of Jewish tradition in Genesis 
10. Or perhaps it is connected to God’s command to Moses to choose 70 elders to aid 
him in leading the people of Israel in Numbers 11.  
 
Luke earlier tells us that Jesus had sent out 12 disciples in a similar way, but now the 
number has expanded. This time he sends 70 to all the nations of the world, but they 
are not permitted to have anything that might help them out. 
 
There once was a barber in a small town who had been the only barber in town for 
years. Everyone went to this barber. Then one day a big hair salon franchise came to 
town and opened up shop. They advertised, “All Haircuts for $5.” 
 
The barber’s business began to dwindle. He couldn’t compete with the $5 price. So in a 
last ditch effort to save his business, he hired a business consultant. The consultant 



spent the day poring over the barber’s books and asked many questions. At the end of 
the day, the barber asked, “So what do you think? Should I close up shop?”  
 
The consultant said, “Not yet. I’ll be back tomorrow.” 
 
The next day the consultant showed up with a huge banner to hang in front of the 
barber shop. It read, “We fix $5 haircuts!”  
 
The competition doesn’t always win, does it? 
 
In the closing section of this biblical story, we are told that the competing gods didn’t win 
either. We hear of the great joy and success the disciples had casting out demons, 
healing the sick, preaching the gospel, and overcoming the competition by fixing the $5 
false gods.  
 
Jesus says to them that, while they were out evangelizing, he “watched Satan falling 
from heaven like a flash of lightning” (Luke 10:18). He then warns this army of 
evangelists not to be taken up with their own accomplishments. Rather, they are to give 
thanks that their names were written in heaven. 
 
Jesus gives us the framework for evangelism right here in his instructions to these 
newly appointed 70.  
 
First, they are to bring the gift of peace to those they visit—even if they are not wanted.  
 
Then they are to heal the sick.  
 
And, finally, they are to preach the Good News. They are to teach, preach, and heal just 
as Jesus did when he entered a village. Evangelizing means doing for others. 
 
In a book entitled Creating Customer Evangelists, the authors Ben McConnell and 
Jackie Huba (whose website is The Church of the Loyal Customer) define evangelism in 
a secular, worldly way. They write:  
 

You are an evangelist.  
 
You tell others what movie to see, which computer to purchase, what 
restaurant to visit, which dentist you prefer, which cell phone to buy, which 
books to read, which clubs to join. Your recommendations are sincere. 
Passionate perhaps.  
 
Perhaps you didn’t realize that you are an evangelist—a bringer of glad 
tidings—but your sphere of influence, made up of friends, family, 
colleagues and professional communities realizes it. [1] 

 
From their research into the best practices of some of the most forward-thinking 



companies with legions of customer evangelists who spread the word, McConnell and 
Huba outline and explain the six basic tenets of creating customer evangelists: 

1. Continuously gather customer feedback. 
2. Make it a point to share knowledge freely. 
3. Expertly build word-of-mouth networks. 
4. Encourage communities of customers to meet and share. 
5. Devise specialized, smaller offerings to get customers to bite. 
6. Focus on making the world, or your industry, better. [2] 

 
How interesting that the cultural world and business world can take this very religious 
term—evangelist—and use it to make billions of dollars. How interesting that the very 
word “evangelist” has in the middle of it the word “angel,” which means “a bearer of 
good news.” In Scripture, an angel brings good news. 
 
In this Gospel reading, Jesus gives us a framework for evangelism. Now I know most of 
us are not very comfortable with this term that, in reality, ought to describe every one of 
us. In fact, one major part of evangelism is simply to invite others to share the Good 
News we have received. However, in one study about good-old Lutherans, the result 
indicated that Lutherans invite someone else to worship with them once every 42 years! 
No wonder congregations are not growing! In most communities a minimum of 30% to 
40% of the population has no religious or faith connection, and in some places it’s an 
even higher percentage. Seattle has about a 70% un-churched population.  
 
In Jesus’ time, the 70 were sent to teach, preach, and heal. The concerns of the 
everyday people were demons and sickness. The two are closely related. People 
believed that layers of powers existed between God and humanity, and that these 
powers interfered with nature and human life. 
 
Not much different today, is it? Demons are still present today; they just have different 
names. Today we have the demons of alcoholism and drug abuse. We have the demon 
of domestic violence. We have the demons of greed and oppression. We have the 
demons of power and control. We have the demons of egos and inflated self-image. We 
have the demons of racism and sexism and ageism and hateful, snarky, rancorous 
speech. Some of the demons today have names and some do not. We all have our own 
personal demons with which we struggle. People are as sick today—physically, 
emotionally and spiritually—as they were in Jesus’ time. 
 
So what do we do about it? Do we sit in the pews and listen to the pastor talk about it 
and walk out of here shaking our heads, saying, “How awful!” And then go on with life 
as usual? Or do we try to make a difference? 
 
I believe there are two distortions that may keep us from being evangelists in our world 
today.  
 
The first is the notion that there is too much work to do, and “I am only one person.” 
That is a false notion! Remember Rosa Parks?  



 
The second distorted notion is that, in order to make a witness, we have to stand on a 
soap box on an Aurora street corner passing out Bible tracts or walk down Galena or 
Edgelawn with a sandwich board that says, “Repent!” on one side and “The end is 
near!” on the other side. 
 
No, the most effective form of evangelism we can offer is the way in which we live our 
lives. The best forms of evangelism come in very small ways with random acts of 
kindness.  
 
Satan falls from heaven like lightning when you are in worship and you tell your 
neighbors how important it is for you to be here.  
 
Satan falls when you invite a non-churched friend to come with you.  
 
Satan falls when you get plugged in to one of the multiple ways to share Christ’s 
abundant love in this congregation, when you pray for others, when you make a visit to 
a shut-in or a friend who is hospitalized.  
 
Satan falls when you don’t bow to the pressures of those around you who want you to 
engage in illegal or immoral actions.  
 
Satan falls when you respond with your tithes and offerings to the mission of this 
congregation and our global church—since everything you and I have does not belong 
to us but to God, and we are only returning a portion of what we have first been given.  
 
Satan falls when you welcome new friends into the congregation or greet in a friendly, 
caring way those who visit us.  
 
Satan falls when you celebrate with a family who has good news and when you cry with 
a family who experiences the pains of life. 
 
Don’t be tricked into thinking that you don’t make a difference! We are all evangelists—
for good or for bad. We all make a difference by one small act at a time. The cool thing 
is you don’t have to have a Ph.D. in evangelism. You don’t have to memorize everything 
in the Bible. No, Jesus wants someone who is real and who is willing to share the 
message about who God is and what God has done for you.  
 
People will buy into Jesus because they buy into you! Those who live the way of Jesus 
well are the best marketers of the greatest solutions to the world’s greatest need. What 
a gift you can share! 
  
_________ 
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Reflection Questions: 
 

 Who was it that first helped you know God’s love in your life? 

 How did they do it? 

 In what ways are you an evangelist in your life and in your world?  

  
 


