B R A N D guidelines
Some people talk about brand and refer to slogans and
logos. But it is so much more. The Academy brand is a
reflection and experience of ever ything we do and say,
ever ything we print and broadcast.
The Academy’s brand guidelines provide a foundation of
standards in how our school is visually presented. The
integrity of our visual branding is to be secured through
proper implementation in all areas of reproduction.

LOGO

LOGO

Using The Academy Crest & Logo
The Academy Crest and logo should always
be reproduced at a size that maintains the
integrity of the mark and yields clean, legible
lettering and detail.
C R ES T

• While the school crest is the singular brand mark of The Academ, to
accommodate the technical needs of various media, the above horizontal version
of The Academy logo including a wordmark is available.
• In all applications, the logo should be reproduced at a size that maintains the
integrity of the mark and its par ts. The Academy crest and wordmark should not be
altered in any dimension outside of explained parameters.
• The school crest should not be used exclusively without the wordmark at any
size smaller than 1inch diameter to maintain legibility and detail integrity.
• As pictured, the wordmark should be 50% the height of the school crest. The
bottom foot of the large type should align with the horizontals in the cross for
symmetr y and balance.
• DO NOT attempt to create ar t for The Academy logo, crest, or wordmark for
any application.
• There must be sufficient space around the logo to make sure it stands apar t from
other visual elements. Text, headlines, photographs, or other graphics should never
be closer than 1/3 the diameter of the crest allowing it visual breathing room.
• Do not use a font other than Garamond Pro for the wordmark.
• Crest & Logo files are available for download in appropriate formats.

WORDMA RK

• The crest or logo will only appear one time on each webpage or printed cover
piece.
• There are select approved secondar y logo options and variations on the next
page.
• There is a monochromatic crest and logo option included for replication on a
dark background.
• NO watermarking, screening, or cropping of the crest or logo in any designs.
• NO stretching, squashing of dimensions or separating & spreading elements
within the crest or logo.
• NO adding to or removing from the elements of the crest or logo with the
exception of the approved secondar y Griffin Silhouette logo variation.

C R E S Trationale
Verum, Bonum, Pulchrum – Translated, “The True, the Good, and the Beautfiul,” these three classical “transcednentals” represent the height of our pursuit, Christ
himself embodying all three. These serve as a reference point in all that we strive for at The Academy of Classical Christian Studies
Circle – Having long been the symbol of infinity, the circle represents a completeness and perfection that few other shapes can illustrate. Because the curved line
lacks the harsh angles of intersecting straight lines, it has come to symbolize the all-encompassing and immutable nature of God himself. The side-less circle is
infinitely symmetrical, representing the Christian God who has neither body, parts, or passions.
Concentric circles – Excellence implies hierarchy, a foundational principle for classical Christian education. Some things are more excellent than others, and our love
and affections are to follow suit. St. Augustine calls this proper alignment of the soul the ordo amoris, or the “order of love.”
Shield – A variation on the medieval heater shield, this piece of our “coat of arms” represents a defense weapon that was manageable on horseback or foot. The
biblical imagery of a soldier ready to defend the faith provides us with a vivid symbol of Christian discipleship.
Cross – Of the classification crux immissa, this combination of three Latin crosses and a lower sword blade is known as the cross flory fitch, or cross fitchy. Whenever
three Latin crosses are used together, the symbol of course represents the Trinity. The sword blade at the bottom captures both a symbolism of piety and utility, as
pilgrims would thrust the blade into firm ground during daily devotions and prayer, capturing an iconic picture of Christ establishing the church throughout the
world. The Academy believes the cross of our Lord to be the very power of God to us who are being saved; the wellspring of all gospel activity, including the education of Christian children.
Olive branch – The peace, unity, and concord of God’s people is represented in our use of the olivebranch. Wanting to be at peace with all men and with one
another, and realizing it is the peace of Christ which guards our hearts and minds, the olive branch captures a symbol of God’s perfect wholeness come to our work
and relationships.
Griffin – This majestic half-eagle, half-lion creature of mythology has been used in Christian symbolism to represent the hypostatic union of Christ’s divine and
human natures. Further, eagles have long repr sented dominion of the skies, and lions that of earth, together symbolizing the Lord of heaven and earth.
Rope – This symbol, which compasses the outer edge of the circular crest, represents our being bound together in Christ. As the body of Christ, our lives are intertwined at the deepest part of our being --- our hearts, minds, and souls.

Approved available Crest & Logo variations for production.

Griffin silohuette may be used as a lone icon as a complimentar y distinguisher
applied to a variety of applications.

D O N OT ALT ER AL I GNM EN T
O F CR ES T & WOR D M AR K .

DO NOT A LTER COLORS IN
CREST & WORDMA RK.

D O NOT ALT ER R EL AT I VE S I Z I N G
O F CR ES T & WOR DM AR K .

DO NOT USE OV ER COLORS THAT CLA SH
OR IMP EDE LEGIBILITY A ND RECOGNITION.

D O NOT S UB S T I T UT E F ON T S I N
C R ES T & WOR D M AR K .

The
Academy
of Classical Christian Studies

DO NOT STRETCH DIMENSIONS
OF CREST & WORDMA RK.

B R A N D messaging

Our Mission shares the essence of what our school and community is. Protecting this
messaging through accurate replication and common vernacular in dialoge is extremely
impor tant in an enduring brand identity. Fostering a sense of understanding of this mission
among The Academy community is a great benefit to the broadcasting of our school.

O U R M I S S I O N is to assist parents in shaping students’ affections for
Truth, Goodness, and Beauty, for the benefit of man and the glory of Jesus Christ.

Key Brand Elements
Assisting Parents – The fountainhead of the family is upstream from the life of any school. Our legitimacy and sense of calling flows from being secondary to
the families from which our children come. Therefore, we are committed to being in partnership with families who desire a classical, Christian education for
their child. The implications of this partnership are significant, demonstrating education to be the handmaiden of virtue and wisdom as much as any academic
pursuit. By involving parents in this process, we tap into the most critical piece of shaping a child.
Shaping Affections – Because love is the meaning and essence of the world, what we learn and remember inevitably involves our hearts as well as our minds.
Therefore the brilliance and capabilities of the mind are fully absorbed into the life of the soul lived before the face of God. The result of this approach in the life
of a student is a vivid engagement with facts, since they are seen as the very lineaments of Christ in this world which stir our affections toward Truth, Goodness,
and Beauty.
Building the Kingdom – While education has many fringe benefits, its final purpose lies in living a life of charity for the benefit of our neighbor, and the glory
of Christ and his Church. To be clear, this does not remove your final purpose from earth, since the Incarnation is heaven’s invasion of earth; rather, it orients
our purpose toward the eternal things of God, out of which flows the redeeming of this world and its culture. Our students are gifts not unto themselves, but to
God and all that He has made.
Pursuit of Excellence – Excellence has obvious qualities—the standards by which we live, teach, and order our surroundings. But it springs from a place yet
deeper still—the soul’s pursuit of God Himself. It is our desire to engraft a love for biblical wisdom and virtue in all of our students such that their pursuit of
excellence is an overflow of a deep wellspring of the heart.

COLOR

TYPOGRAPHY

The Academy has three standard primar y brand colors for digital,
print and production purposes. Accuracy in matching and replication is impor tant for brand integrity.
The color Navy is representative of truth. This color is symbolic of
the decisive goal of all academic pursuits at The Academy of
Classical Christian Studies -- all of which is God’s Truth.
In our crest, White depicts purity, balance and illumination.
The color Silver is associated with security, reliability, and
intelligence. This color is symbolic of the permanence of our
model, of Christian discipleship and of the Truth.

Typefaces and how they are presented are as impor tant to The
Academy’s identity as the use of color, graphics & photography.
Clean, well-spaced typography is what distinguishes professional
print and digital communications.
We utilize Open Type fonts which are readily available and useful across platforms including iOS & Windows.

Garamond
The Academy’s primary typeface, is a modern classic serif font with
a large font family available in a wide range of weights and styles.
It is highly legible and suitable for a variety of applications from
invitations to books, especially those with long running copy or
headers with a formal style need.

The quick brown fox jumps over the lazy dog. 0123456789
The quick brown fox jumps over the lazy dog. 0123456789
The quick brown fox jumps over the lazy dog. 0123456789
The quick brown fox jumps over the lazy dog. 0123456789

PANTONE 654C
HEX #20285c
CMYK 100,94,34,27

PANTONE 654C
HEX #ffffff
CMYK 0,0,0,0

PANTONE 428C
HEX #a6a8ab
CMYK 37,29,28,0

A secondar y color palette offers complimentar y colors to our
standard colors allowing suggestions for creative breadth.

PANTONE 428C
HEX #fcc62b
CMYK 1,22,93,0

PANTONE 654C PANTONE 428C PANTONE 428C
HEX #6e6f70
HEX #000000
HEX #f1e4d1
CMYK 58,49,47,15 CMYK 75,68,67,90 CMYK 5,8,17,0

PANTONE 654C
HEX #88cac3
CMYK 46,3,26,0

PANTONE 428C
HEX #f07562
CMYK 1,68,60,0

Gill Sans
Highly legible in small text sizes, sans serif fonts, like Gill Sans, are useful
where the content is not predominantly running text, such as display
screens or posters. It’s clean lines and large font family allow a great
complimentar y font to our brand standard.

The quick brown fox jumps over the lazy dog. 0123456789
The quick brown fox jumps over the lazy dog. 0123456789
The quick brown fox jumps over the lazy dog.
The quick brown fox jumps over the lazy dog.

PHOTOGRAPHY
Photography has a powerful impact on an audience. It provides viewers with a quick and
distinctive impression of our school and is a critical element in telling its stories. Maintaining
high standards and using photographs that suppor t The Academy brand reflects the
excellence of our school.
Content, Color, Clarity and Quality must be considered in selecting photography used in
internal and external communications.

SOCIAL MEDIA
Social media is an invaluable communication medium. As you use tools like Facebook, Instagram & Twitter it is impor tant to develop a voice that represents
our school community in an authentic and engaging manner. Social media promotes the community of our school, which is essential in retention as well as
a significant tool in drawing in the interest of other families.
Only equipped and approved brand ambassadors should have access and responsibility over publishing content to social media. A schedule should be
implemented to ensure a proper balance of informative, inspiring and engaging communications are shared on these platforms. Posts should include an
appropriate variance of post categories like school life, event updates, enrollment solicitation/viewings, athletics, community, inspirational, etc. Rarely are
similar styled posts published consecutively.

MERCHANDISE & GRIFFIN GEAR
The Academy has merchandise, athletic uniforms, fan tees, event or club Tees and more that can be found
across our campuses. In order to maintain our school’s identity and integrity, it is extremely impor tant to
adhere to all brand guidelines when producing such items, and to submit to the Branding Committee for
approval prior to production. This process can be initiated through your Community Coordinator, Athletics
Director or the Branding Committee directly.

PROCESSES & POLICY
With a diverse, multi-campus, multi-grade level community, the frequent graphic needs of our school
are vast in application. The purpose of these processes are to establish an order for submission of
branded assets for our school. This will protect the primacy of The Academy branding, while allowing
latitude for appropriate applications across platforms, whether it be in advertising, athletics, social
media, print, web, curriculum, uniform, signage, the hallways, and beyond.

BRANDCOMM SUBMISSION PROCESS
The following process is for parents, teachers, and school staff who would like to create an Academy t-shirt, sweatshirt,
or other Academy-related print or merchandise item. Please consult the Brand Book before submitting your idea.
Submission Process:
1) BrandComm will meet twice annually (prior to each semester – June/July and January/February) to approve all items
to be released that particular semester. Any requested clothing MUST be submitted for review by this.
2) Any submitting committee/individual must review brand standards found on website and apply standards to items
prior to submission.
3) Item must be approved and/or may include edits for item to be included in approved Spirit Day wear.
4) If item comes from a subcommittee or ‘club,’ item must receive prior approval from committee chair/lead prior to
submission to BrandComm
It’s been said that if variety is the spice of life, then consistency is the substance which sustains.
This process is an effort to maintain consistency and integrity in our branding. Thank you for helping us achieve this goal!

