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FEATURES

A Price Check on Speakers
How do speakers value price their fees?
Aside from high-priced celebrities and
notables, is there a formula for arriving at
a speaker’s fee? We attempt to address the
myths and misunderstandings and shine a
light on how to balance the investment in
a speaker with the end result – an
informed, enlightened audience and a sat-
isfied client.

The Socially Conscious Sponsor
The days of tobacco companies sponsoring
athletic events are gone and we have
evolved to the point where socially con-
scious sponsors are now the norm and not
the exception. How do you decide who you
should engage to sponsor your event? Are
we driven to partner up based on our own
social conscience and/or that of the client?

Using Critical Thinking to Assess
Our Meeting Objectives
Are we challenging outdated assumptions
and are our evaluations really reflective of
participants' viewpoints? Asking the right
questions, the tough questions, and analyz-
ing statistics in an accurate way are part of
what we now recognize as critical thinking.

DEPARTMENTS

EFFECTIVE MEETINGS

Leveraging Speakers’ Expertise Before the Meeting
Speakers have been there and done that. We explore engaging speak-
ers as a creative resource, before the event, to coach the emcee, add
to a panel discussion, provide input on room layout and use their
knowledge of what they've seen work in other meetings.

SPEAKING OF ROI
While You're in the Neighbourhood
Top 10 things to consider adding to your meeting for out-of-town
attendees: tours, meeting clients, experiencing the local culture,
making a sales call, exploring new markets, etc.

ASK THE EXPERT
The Challenges of Event Planning Committees
What do you do when a committee is heading in the wrong direc-
tion with a theme or entertainment idea that you know is going to
be a flop? How do you sell a new idea, and convince the others that
their idea may not be the best choice? 

ON THE OTHER HAND

The Pros and Cons of TED Talks
In this new Speaking of IMPACT department, we offer a platform for
opposing viewpoints on a given subject. In this issue we show that
TED Talks have received a lot of positive press. Meeting planners and
bureaus have also identified a downside: downward pressure on
speaker fees combined with a desire to have shorter presentations.

And, our other regular departments including Industry News,
IMPACT Players and Funny Business.


