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Tourism Projects
The Different Faces of the Hotel

The fact that this section only features 
three projects can be misleading. After 
all, a significant number of the projects 
presented in this catalogue are directly or 
indirectly connected to tourism, and many 
of the large-scale ones feature sizable tour-
ist facilities. This section presents projects 
that are exclusively or primarily devoted to 
tourism.
 Outside the Gulf zone, all the countries 
of the region have impressive world-
renowned natural and historical sites, but 
their tourism potential has not always been 
fully realized. Lebanon historically had the 
most developed tourism industry in the 
region. The Lebanese civil war decimated 
it, but it has recovered significantly. Jordan 
has been gradually developing its tourism 
industry with a fair degree of success for 
decades, but still has considerable room 
for growth. The tourism sector in Syria has 
been growing gradually, but has not yet 
reached its full potential as the country re-
mains relatively closed to the outside world. 
The Palestinian territories and Yemen both 
boast impressive historical and natural 
wealth, but their tourism industries remain 
stifled because of political tensions in the 
Palestinian territories, and because of 
political tensions as well as an inadequately 
developed infrastructure in Yemen.
 The Gulf region traditionally had not 
given much attention to tourism. This is 
partly because it has relatively few sites 
that might be of interest to most tourists 

and partly because its oil wealth has al-
lowed it to avoid developing other eco-
nomic sectors. Dubai has changed that. 
It has accomplished the remarkable task 
of establishing itself as a regional and 
international tourist destination. This is 
even more impressive when considering 
that it only embarked on developing its 
tourism sector during the 1990s, before 
which it did not have any tourism to speak 
of. Tourism now accounts for about a fifth 
of the emirate’s economy. Tourists flock 
to it in large numbers, not because of any 
unique historical or natural sites, but for 
leisure and shopping, as well as for sports 
and business events, particularly during its 
warm winter months. The other countries 
of the Gulf are now trying to emulate 
Dubai’s spectacular success in tourism, 
hoping that it will become a major source 
of income in the post-oil period. It remains 
uncertain, however, if they will be able to 
achieve this goal. Dubai’s success as a tour-
ist destination has depended on its open-
ness to outside markets and an adminis-
trative efficiency that remains unmatched 
in the region.
 Still, there definitely is room for tourism 
growth throughout the region, and some 
of that growth is already taking place. 
The services and facilities available to its 
visitors have improved drastically over the 
past decade, as evident in the quality of 
its airports, hotels, restaurants, shopping 
centers, and cultural facilities.



173Tourism Projects: The Different Faces of the Hotel

 Considering the potentials available for 
the expansion of tourism, both real and 
perceived, it should not be surprising that 
this sector is receiving so much attention. 
It also should not be surprising that a good 
deal of the construction taking place in the 
region is connected to tourism in one way 
or the other. A main declared raison d’être 
for a number of the urban-scale projects 
featured in this catalogue is tourism, and 
almost all of them include hotels as well 
as commercial and leisure facilities that 
partially or wholly cater to tourists.
 The three projects featured in this section 
allow for a more detailed exploration of 
tourism projects. They show the diversity 
that characterizes the region’s tourism in-
dustry as they represent eco-tourism, heri-
tage tourism, and luxury leisure tourism.
 The unrealized hotel in al-Jabal al-Akh-
dar in Oman by Ammar Khammash illus-
trates the exceptional natural wealth that 
the region possesses and a newly emerging 
sensitivity to dealing with it. Khammash 
developed a design that avoids the conven-
tional prepackaged formulas usually associ-
ated with hotel architecture. Instead, the 
design engages the hotel’s dramatic site in a 
powerful, organic, and poetic manner.
 The Solomon Pools Resort in Bethlehem 
by Farouk Yaghmour provides another 

example of the region’s natural and histori-
cal wealth. It also is a programmatically 
challenging project. Yaghmour was required 
to integrate within this large-scale design 
a number of sites of historical significance. 
He also had to negotiate competing require-
ments. These have included incorporating 
tourism and commercial facilities while also 
engaging in heritage preservation and even 
developing symbols of national identity for 
the fledgling Palestinian state.
 Burj Al Arab occupies another end of the 
spectrum. In contrast to al-Jabal al-Akhdar 
Hotel and the Solomon Pools Resort, which 
are associated with unique sites and condi-
tions, Burj Al Arab occupies a nondescript 
coastal desert site. The beach and sea may 
present impressive settings, but in no way 
are they unique. The architects here took 
a route often used for designing buildings 
throughout the Gulf, which is to create a 
spectacle. In that, they fully succeeded. Burj 
Al Arab has become an integral component 
of the Dubai brand. The building is widely 
recognized because of its unusual flowing 
form, its record-breaking dimensions (it 
is the highest building exclusively devoted 
to a hotel and has the tallest lobby in the 
world), and the unprecedented levels of 
luxury it offers its guests.



Designed by Jordanian architect Ammar Khammash of 
Ammar Khammash Architects.

Designed in 2004, but remains unbuilt.

The Sultanate of Oman has been promot-
ing eco-tourism as an integral part of the 
country’s tourism strategy. Oman’s rich and 
varied natural and cultural heritage remains 
little known to foreign tourists, and as the 
country embarks on developing its tourism 
sector, there are attempts at doing so in a 
sustainable manner.
 Reaching a height of about 3,000 m 
above sea level, al-Jabal al-Akhdar (the 
Green Mountain) region is one of Oman’s 
highest, and it boasts cool summer weather. 
It has traditional village settlements, and 
its vegetation, which consists of fruit trees 
and various flowers and shrubs, differs from 
the desert vegetation common in the Gulf 
region. The architect for the project, Ammar 
Khammash, began studying the vernacular 
rural architecture of Jordan as a student, 
and in 1986 he published a book on the sub-
ject, Notes on Village Architecture in Jordan. 
Since then, much of his architectural work 
has centered on developing modern vocabu-
laries with roots in vernacular architectural 
traditions.

 The 70-room hotel occupies a 3,300 m2 
site and has a built-up area of 2,800 m2. 
It is integrated within the dramatic cliff 
it occupies, which constitutes the edge of 
massive dark gray limestone blocks typical 
of the area, and it provides spectacular 
views of the adjacent valley separating al-
Jabal al-Akhdar from another mountain, 
Jabal Shams. The hotel’s low-lying main 
building includes a lobby, administrative 
offices, a kitchen, and a restaurant. In 
turn, it leads to a series of smaller two-
story guesthouse buildings that include 
the hotel rooms.
 Khammash describes the architecture 
of the project as “clinching” to the sharp 
lines of the cliff, cantilevering off it in 
other parts, and also “mimicking” some 
of the natural rock blocks. The result of 
such positioning within the landscape is 
to create an architectural language that is 
“silent, never outsmarting the context.” 
He adds that he provided the frontage of 
the complex facing the valley with an ele-
ment of randomness, “as if what you see 
is half a building and the rest has fallen 
into the deep valley below, exactly as the 
rock layers have been behaving for mil-
lions of years.” 
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Hotel in al-Jabal 
al-Akhdar, Oman



Figures 9.1.1–9.1.4. This hotel 
in al-Jabal al-Akhdar region of 
Oman is visually fully integrated 
within the dramatic rock cliff it 
occupies. The low-lying complex 
follows the forms of the sur-
rounding natural landscape as if 
it always has been there.
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Designed by Jordanian architect Farouk Yaghmour of 
Yaghmour Architects Planners Engineers.

Under construction. Parts of the project have been 
completed, but work has been intermittent because of 
political tensions in the Palestinian territories.

The project is located on the historical site 
of Solomon Pools, only 4 km south of Beth-
lehem and 12 km east of Jerusalem. The 
site features several historical structures, 
including three pools. Two of the pools 
date back to the Herodian period, from the 
early first century, and the third was built in 
1460, during the rule of the Muslim Mam-
luk dynasty. The pools historically served 
as a water reservoir that provided the city 
of Jerusalem with fresh water through an 
aqueduct system. The site also includes an 
Ottoman fort that dates to 1622.
 The $60 million project expresses the sig-
nificant investments that began to be made 
in the West Bank area during the 1990s, 

before the deterioration of the Palestinian-
Israeli peace process. The project covers 
a site of almost 30 hectares and includes 
27,000 m2 of built-up areas. It involves 
rehabilitating the site’s preexisting compo-
nents and also constructing new ones in-
tended to transform it into a national park 
as well as a cultural and tourist destination.
 The 4,000 m2 Ottoman fort is being 
rehabilitated and provided with a 500 m2 
addition to serve as a national museum. 
New building additions to the site include 
conference facilities, a cultural center with 
a craft center that aims at conserving 
traditional crafts, restaurants that serve 
traditional local foods, and a 200-bed hotel.
 Farouk Yaghmour was born in the city of 
Hebron, located less than 30 km from the 
site. He has been responsible for rehabilitat-
ing a number of heritage tourism sites both 
in Jordan and in the Palestinian territories. 

Solomon 
Pools Resort, 
Bethlehem, 
Palestinian 
Authority



Figures 9.2.1–9.2.3. The Solomon Pools Resort project 
aims at developing a historic site that includes 
monuments dating to the Herodian, Mamluk, and 
Ottoman periods into a national park as well as a 
cultural and tourism center. The project combines the 
rehabilitation of existing historic elements with the 
construction of new facilities.
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Designed by the British firm WS Atkins, with Tom Wright as 
lead architect.

Completed in 1999.

Burj Al Arab, a luxury hotel building of 
over 320 m in height, is the tallest building 
anywhere used exclusively as a hotel. Its 
lobby, which reaches a height of over 180 m 
and takes up over one-third of the interior 
space, also is the tallest in the world. It has 
been remarked that the lobby alone can fit 
inside it the old 39-story Dubai World Trade 
Center, constructed during the late 1970s, 
which remained the highest in Dubai until 
the mid-1990s. Burj Al Arab also is the tall-
est building in the world with a membrane 
facade.
 Burj Al Arab stands on an artificial island 
located 280 m from Dubai’s Jumeirah 
Beach, and is connected to the mainland 
by a curving bridge. It is among the most 
widely recognized buildings in Dubai and 
in the Gulf region as a whole. Its architect 
commented that the client wanted a build-
ing that would be affiliated with Dubai, as 
the Opera House is with Sydney and the Ei-
ffel Tower with Paris. Burj Al Arab also has 
emerged as a symbol of the transformation 
of Dubai into a luxury tourism destination.
 As with numerous other buildings in 
the Gulf, this one also is presented as 
resembling an artifact from the Gulf’s 
culture, in this case the sail of a dhow ship. 

Structurally, the building is defined by a 
skeleton of two inverted V’s. A Teflon-
coated “sail”—rather than window open-
ings—covers most of the front facade and 
serves to filter the harsh Gulf sunlight as it 
enters the building’s interior.
 Burj Al Arab has a cantilevered helipad 
near its top and a cantilevered restaurant, 
both located at heights of over 200 m. As 
part of the hotel’s publicity activities, in 
2004 the professional golf player Tiger 
Woods hit several golf balls from the 
helipad into the Gulf waters. In 2005, the 
helipad was temporarily converted into a 
tennis court on which professional tennis 
players Andre Agassi and Roger Federer 
played a game.
 The hotel was the first to use the 
self-declared “seven-star” rating. An 
overwhelming and excessive sense of 
lavishness predominates everywhere. Its 
interiors incorporate 8,000 m2 of 22-carat 
gold leaf and thirty types of marble cover-
ing 24,000 m2. The busy, overdecorated 
interiors (which the building’s architects 
did not design) provide a strong contrast 
to its exterior with its bold modernistic 
lines and forms.
 Burj Al Arab only has 28 double-story 
floors, which accommodate about 200 
suites. Each is equivalent in size to an 
apartment or house, and their daily rates 
easily run into the thousands of dollars. 

Burj Al Arab, 
Dubai, United 
Arab Emirates



Figures 9.3.1–9.3.4. Burj Al Arab is one of 
Dubai’s most recognized buildings. The 
320 m high sail-shaped building is the 
tallest building in the world to be used 
exclusively as a hotel, and it also has the 
world’s tallest lobby.


	Al-Asad part 1
	1al-Asad i-viii with cover
	al-Asad 1-25
	al-Asad 26-50

	Al-Asad part 2
	al-Asad 51-71
	al-Asad 72-92
	al-Asad 93-123
	al-Asad 124-144

	Al-Asad part 3
	al-Asad 145-161
	al-Asad 162-182
	al-Asad 183-213

	Al-Asad part 4
	al-Asad 214-234
	al-Asad 235-255
	al-Asad 256-288 with cover




