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Workplaces
Institutional Branding

The projects of this chapter are devoted to
work, basically office work, but in one case,
also industrial work. The concept of “office work” features considerable diversity.
Although these projects include buildings
where employees toil in standardized office
spaces, they also include ones where whitecollar work takes on more diverse expressions, as in an embassy, a media production
center, or a psychologist’s office.
In terms of scale, these projects range
from sizable multistory complexes consisting of repetitive office space, to a tiny
structure of less than 60 m2. They may be
divided between new projects and rehabilitated structures. Some of the new structures incorporate unusual and advanced
technologies such as integrated wind turbines. For the rehabilitated projects, older
nondescript buildings—one from the 1950s
and the other from the 1970s—have been
redeveloped into contemporary workplaces,
in both cases on a limited budget.
In addition, these projects accentuate the
fact that a wide range of architects are practicing in the region, including pioneering
local designers, foreign architectural offices,
and internationally celebrated architects.
For many of those buildings, architecture
is used to express an institutional identity
or brand. This branding is carried out for
a wide range of beneficiaries that includes
the Abu Dhabi Investment Authority, the
oil industry in Kuwait, Dubai’s Business Bay
District, a Syrian chocolate manufacturer,
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and even an embassy. One way of realizing a
memorable brand through architecture is by
designing the building, or at least a component of it, as a visual spectacle. Therefore,
wind turbines are an integral part of the
Bahrain World Trade Center; an applied
internally lit bent glass facade extends
along the full height of Vision Tower; and
Burj Qatar has an unconventional form of
a cylinder with a rounded top. Moreover,
the Kuwait Oil Sector building resembles an
open book that faces the sea; the form of
the Abu Dhabi Investment Authority building approximates the shape resulting from
cutting and curving a sheet of paper; and
the Media Production City building features
a facade design that alludes to television
pixels through its small, irregularly placed
windows.
In the case of the chocolate factory, the
group’s only industrial building, branding
is achieved through extensively rethinking
the shed housing machinery as a work of architecture that visually articulates and even
celebrates the industrial production process. Branding for the Jordan Kuwait Bank
took on additional challenges. Its architect,
Bilal Hammad, was required to transform
a preexisting nondescript building into one
representing a major local bank, but on a
restricted budget. He therefore had to come
up with a cost-effective solution, which involved applying an additional skin of stone,
glass, and steel to the existing structure’s
front facade.

Embassy buildings definitely involve an
element of branding as they take on the role
of representing one county in the capital of
another. In accomplishing this, the architects of the British embassy in Sana’a had to
deal with multiple challenges. These include
addressing a myriad of security concerns,
but also projecting an unintimidating
image. Also important is representing a
major European country in a conservative,
low-income Arab state that was isolated
from the surrounding world as recently as
a generation ago but that also boasts a rich
historical architectural tradition. They dealt
with these challenges with sensitivity. They
created a design that makes clear references
to the forms and materials of the traditional architecture of Yemen without in any
way compromising the building’s modernity
or creating an architectural pastiche.
The one project in this chapter that does
not involve a branding component is Sahel
Al Hiyari’s Work and Consultation Space
for a Psychologist. Although a “workplace,”
it is designed for one person rather than
an army of office workers, and the nature
of the building’s function requires it to be

inconspicuous. As with the Jordan Kuwait
Bank building, Al Hiyari had to rehabilitate
a nondescript older structure, this time, for
a meager budget of $15,000. He addressed
a very difficult challenge with considerable
creativity, working with conventional, lowbudget, and even substandard construction
methods and materials, but sublimating
them into strong, effective visual and architectural statements.
One final note about those projects is
that although their function—that of the
modern workplace—is of a universal nature
that generally trumps the need to engage
with local identities, the issue of identity
still makes a clear presence in a number
of them. The surface articulation of Burj
Qatar is based on patterns found in various
examples of Islamic art. The Consultation
Space for a Psychologist involves a reinterpretation of conventional local building
materials and techniques. In the case of the
British embassy in Sana’a, since the building’s role involves political and cultural representation across national boundaries, this
encouraged an exploration of both Yemeni
and Western architectural identities.
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Bahrain World
Trade Center,
Manama, Bahrain

Designed by the British firm WS Atkins, with Shaun Killa as
lead architect.
Completed in 2008.
The $150 million Bahrain World Trade
Center consists of two 240 m, 50-story,
elliptically planned, sail-shaped towers
overlooking the Gulf. The buildings, which
are among the tallest in Bahrain, contain
luxury offices and are connected to a preexisting refurbished complex that includes an
upscale hotel and a shopping mall.
The pair of buildings is declared the first
architectural project worldwide to feature
integrated wind turbines. The project
incorporates three massive wind turbines,
which are intended to cover 11 to 15 percent of its electricity consumption. Each
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turbine measures 29 m in diameter and is
suspended from one of three 32 m, 65-ton
structural bridges linking the two towers.
The curving shape of the two buildings is
intended to harness prevailing onshore
breezes coming from the Gulf and to increase the velocity of the breezes as they are
funneled between the two buildings, thus
maximizing the quantity of wind-generated
electricity.
A main challenge for incorporating wind
turbines in buildings is the issue of cost.
In this case, the designers state that they
managed to limit the cost of the turbines to
about 3 percent of the project’s total budget
by developing building forms and components in a manner that is sympathetic to
receiving wind turbines.

Figures 7.1.1–7.1.6. The twin towers of the Bahrain World
Trade Center are presented as the first building complex
worldwide to use integrated wind turbines. The project’s
three wind turbines, each of which is suspended from a
structural bridge linking the two buildings, are expected to
provide 11 to 15 percent of its electricity consumption.

Renovation
and Extension
of the Jordan
Kuwait Bank
Headquarters,
Amman, Jordan
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Designed by Jordanian architect Bilal Hammad of Bilal
Hammad Architects.
Completed in 2002.
This project completely transformed a
nondescript retail and office building
constructed during the early 1980s along
a busy street in the commercial Abdali
district of Amman. The Jordan Kuwait Bank
had moved into the building during the
1990s, and eventually bought it to use as its
headquarters.
The bank approached Bilal Hammad to
give the building a facelift and to construct
a few extensions. These include executive
offices and a meeting room for the board of
directors amounting to about 600 m2 and
parking facilities taking up about 2,400 m2.
The architect was presented with the challenge of visually transforming a building of
no architectural value, and furthermore developing it as part of the branding process
for the bank, all without carrying out any
major interventions to its structural system
or even to its preexisting building shell.
Hammad approached the project by applying a new skin to the building, as well as
designing extensions that further emphasize a new image for it. He thickened the
walls along the building’s ground floor, and
applied to them a sheathing of split-faced,
highly textured stone blocks that projects
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a traditional rustic feel. In contrast, he
sheathed the floors above (including an additional floor extension) with a skin of louvered glass panels, topped by a steel-mesh
canopy. Both additions almost completely
conceal the building’s original street facade.
They instead present a dual facade treatment that connects to the region’s traditional stone architecture along street level
at the base, but projects a high-tech feel
along the upper levels.
In order to keep costs down (the project
cost less than $2 million), the client stipulated that interventions along the structure’s side and back facades be of a more
limited nature. Therefore, as one moves
away from the street facade, additions along
the side facades are confined to applying a
grid of steel tubes topped by a steel-mesh
canopy.
Hammad added a freestanding tower
structure to the east of the building, with
an upper-level pedestrian bridge linking the
two. The tower structure, which includes an
entrance to the complex and office space,
consists of a stone shell that partially wraps
around a glass core articulated by a series of
steel-mesh overhangs. The tower functions
as a visual anchor for the complex and also
serves to further emphasize and strengthen
its new character.

Figures 7.2.1–7.2.3. The renovation and extension of the Jordan
Kuwait Bank headquarters, constructed during the early 1980s, was
carried out on a limited budget. The project therefore consists of relatively minor additions. These include constructing a free-standing
tower and applying a new skin to the front facade. The skin consists
of large, split-faced stone blocks for the ground floor and louvered
glass panels topped by a steel-mesh canopy for the upper floors.

Work and
Consultation
Space for a
Psychologist,
Amman, Jordan
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Designed by Jordanian architect Sahel Al Hiyari of Sahel Al
Hiyari and Partners.
Completed in 2001.
This work and consultation space for a
psychologist is one of Sahel Al Hiyari’s
first independent designs. It was primarily
through this project that he was selected
in 2002 as the first architect to receive the
Rolex Mentor and Protégé Arts Initiative.
He accordingly was selected as the protégé
of Pritzker Prize–winning architect Álvaro
Siza of Portugal.
This is an adaptive reuse project that consists of rehabilitating a small, nondescript
1950s addition to a 1920s structure into a
workspace for a clinical psychologist. The
structure is located in one of the older parts
of Amman.
The project occupies less than 60 m2 and
consists of a main double-height space,
a kitchen, bathroom, and a sleeping area
located on the upper floor. The architect
also added a 20 m2 open forecourt. Otherwise, much of the project is an interior one,
with exterior interventions being relatively
limited.
Al Hiyari worked on the project through
an exploration of local conventional lowcost construction materials and techniques.
These include roughly plastered concrete
surfaces and untreated metal doors and
window grills, which are considered
“substandard” within the local architectural context. He replastered the exterior
surfaces with a roughly textured layer of
concrete mixed with steel powder. The powder is intended to rust, and the resulting
rough texture of the concrete, articulated
by the brownish speckles of rusted steel,
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provides for a calculated harshness that well
tolerates the weathering process.
The protective iron grills placed on the
windows also are treated as a series of
brise-soleil panels. The grills were left to
rust before a protective seal was applied to
them.
The project incorporates the theme of
sliding surfaces. The ground-floor protective grill slides. It may be slid open if those
inside feel a sense of confinement, and may
be closed at other times. The consulting
space also includes wooden sliding panels
that are hung from the ceiling. These function as “overlapping curtains” that allow for
manipulating light and creating a multiplicity of spatial effects, including solidity and
transparency.
Unusual features in the project that
follow up on the theme of exploring local,
conventional low-cost materials include using single blocks of local stone to create the
sinks and toilet for the kitchen and bathroom. Also, galvanized water pipes are used
as lighting fixtures hung from the ceiling,
with light bulbs fixed to their ends.
The project provides a powerful statement about the state of contemporary
architecture within the context of a developing country such as Jordan. It surpasses
the “modernity vs. tradition” debate,
which is caught between the architecture
of culturally specific historical and vernacular vocabularies on the one hand, and
contemporary global vocabularies such as
Deconstructivism and High-Tech architecture on the other. This design, in contrast,
establishes its own modernity that is solidly
grounded in local conditions.

Figures 7.3.1–7.3.4. This small, 60 m2 rehabilitation
project involves a complete rethinking of widespread,
low-cost, substandard building techniques and materials, and redeveloping them within the context of a
carefully articulated architectural vocabulary. Through
this process, rusted surfaces are reconceived as part
of the project’s overall formal aesthetic program, and
galvanized steel pipes are transformed into lighting
fixtures.

Oil Sector
Complex, Kuwait
City, Kuwait

Designed by the Kuwaiti firm SSH International (formerly
Salem Al-Marzouk & Sabah Abi-Hanna) in association
with the Canadian Arthur Erickson Architectural
Corporation.
Completed in 2005.
This $120 million complex is located along
the Kuwait City waterfront. It houses the
headquarters of both the Kuwait Petroleum
Corporation and the Kuwaiti Ministry of
Oil, and consequently consists of two tower
complexes, each serving one of the two
organizations. Each tower complex features
a high-rise building with a convex lens–
shaped plan, with the western tower being
slightly taller than the eastern one. The two
high-rises are linked by a shaft at the south
that houses elevators and lobby space.
Together, they create an arrangement that
opens up toward the shore at the north,
resembling an open book. In addition, each
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of the two tower complexes has a shorter
limestone-clad building attached to it from
the south. These two shorter buildings are
triangular in plan and have inclined roofs,
resulting in prismlike masses.
Finlike projections with triangular
outlines terminate the extremities of the
towers at every floor, further adding a sense
of movement to the rather dynamically
shaped complex.
The curved towers are fully glazed and incorporate an additional layer of cantilevered
fritted glass screens to provide protection
from the sun. The limestone-clad shorter
southern buildings have deeply recessed
window openings for sun protection.
The car parking area located next to the
complex is covered with tensile fabric structures. The architects compare their forms to
the sails of a dhow ship.

Figures 7.4.1–7.4.4. The Oil Sector Complex
presents a dynamic arrangement consisting
of a pair of building masses linked by a
shaft. Each mass features a glazed, curving
high-rise that opens up to the sea.

Burj Qatar,
Doha, Qatar

Designed by French architect Jean Nouvel of Ateliers
Jean Nouvel, with the Cairo- and Beirut-based
international consulting firm Dar Al-Handasah
(Shair and Partners) as engineering consultant.
Under construction.
The $125 million Burj Qatar is a 44-story,
230 m high office building located in
Doha’s West Bay. The cylindrically shaped
high-rise measures about 45 m in diameter
and has a usable floor area of 60,000 m2.
It is rounded at the top and is mounted
by a lightning conductor. The structure
is constructed of steel and concrete and
has a double-clad facade. An aluminum
arabesque pattern taken from historical
Islamic geometric motifs articulates the
exterior facade layer, and is intended to
function as a brise-soleil. The intensity of
these patterns differs according to orientation so as to provide maximum protection
from the sun. The inside layer consists of
a slightly reflective glass membrane that
complements the outer skin as a source of
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sun protection. A system of roller-blinds
further supports the two layers.
The tower is accessed through a garden
that gently slopes downward toward the
lobby, with entry provided through a glass
canopy that surrounds the building and
gives the impression of the tower being
deeply rooted in the earth. The vegetation
and glass canopy overlap so as to blur the
borders between the natural and the manmade. The atrium rises to the impressive
height of 112 m.
The building has been described as an
Islamized version of Nouvel’s 2005 Torre
Agbar in Barcelona, which in turn has
been compared to Norman Foster’s 2004
Swiss Re Headquarters in London. Nouvel
acknowledges the connection with Torre
Agbar. He presents Burj Qatar as an adaptation of the Barcelona building, but also as
one where the need to filter the sun’s rays
becomes a main generator for designing the
building’s cladding.

Figures 7.5.1–7.5.3. Burj Qatar is sheathed by an
aluminum layer of interlaced patterns inspired
by historical Islamic decorative motifs. This not
only aims at connecting the building to its Islamic
context but also serves as the outer membrane of a
multilayer cladding system developed to minimize
the effects of the hot Gulf sun.

Media
Production City,
Riyadh, Saudi
Arabia
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Designed by the German firm Henn Architekten.
Designed in 2004, but remains unbuilt.
This project, which is estimated to cost $10
million, is located on a 6,800 m2 site and occupies a footprint of about 3,600 m2. It has
a combined built-up area of almost 21,000
m2 that includes three levels below ground
and another three above ground.
The building’s complex arrangement of
internal spaces, a number of which are double-spaced, is sheathed by a cubic shell with
a thick undulating roof layer that is barely
visible from street level and that is intended
to provide thermal insulation for the spaces
below. The building seems to hover over
the ground level’s fully glazed facades. This
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impression is even more pronounced at
night, when the interior lighting further
dematerializes the ground floor. The upper
floors are punctured by many small square
openings that allude to the pixels of a
television screen. A strip inserted along the
building’s facades, between the upper two
floors, is provided with an RGB (Red, Green,
and Blue) color model, allowing the facades
to project animated visual arrangements at
night.
The building interior includes studios,
showrooms, offices, supporting facilities,
and an atrium that extends through five
levels. A parking garage occupies the lowest
basement level.

Figures 7.6.1–7.6.6. The facades of the Media Production City building are punctured by many small square
openings that allude to the pixels of a television
screen. A strip inserted along the building’s facades,
between the upper two floors, projects animated
visuals at night.

Chocolate
Factory,
Damascus, Syria

Designed by Syrian architect Sinan Hassan of Sinan Hassan
Architects.
Completed in 2004.
This factory presents a rare example in
the region where an industrial building is
treated as an architectural statement rather
than merely as a utilitarian building shed.
In this exploration of industrial building
as architecture, Syrian architect and poet
Sinan Hassan consciously looks back at the
works of early twentieth-century German
Modernists, including the AEG Turbine
Factory by Peter Behrens and the Fagus
Shoe Factory by Walter Gropius, and even
further back, at the eighteenth-century
Ideal City of Chaux by neo-Classical French
architect and visionary Claude-Nicolas
Ledoux. Hassan was able to pursue this approach since the client wanted architecture
to be an element that expresses and shapes
his brand.
The 4,000 m2 project occupies a one-hectare site located at the outskirts of Damascus, in an open agricultural area. Hassan
designed the complex as three successive,
expansive, horizontally arranged buildings
brought together by a unifying axis. The
first building is a rectangular structure that
houses the main production area. Hassan
compares its exterior envelope to an opened
or flipped-over chocolate box. This production hall, in turn, is fronted by a circle
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that is segmented to include two buildings
within its circumference: a larger building
that houses administrative offices (and connected to the production hall by an elevated
pedestrian bridge), and a smaller building
that functions as a gate to the complex.
The two buildings only occupy part of the
circular outline in which they are located,
leaving a spacious open area in between as
a garden to be used for relaxation and for
events such as receptions. The garden area
also has a glass pavilion that juts out of the
ground at an angle, resulting in a triangular
outline.
The administration building acts as a
hinge that brings together the site’s various
components. Hassan aimed in this project
to create dynamic arrangements of forms
connected through a relation of tension. He
describes them as “skewed cubes” coming
into contrast and colliding with “lyrical
curves,” and also as “crumbling and crumpling elements” that are played off against
“static masses.” In the final result, this
project provides a set of sculptural objects
placed within a man-made landscape in a
manner that also serves to satisfy a set of
programmatic functional requirements.
What could easily have been a run-of-the
mill warehouse-like industrial structure is
developed as an industrial park/corporate
campus.

Figures 7.7.1–7.7.4. This
chocolate factory located outside
Damascus provides an example
of a utilitarian industrial building
treated as an architectural statement. In developing his design
for the project, architect Sinan
Hassan examined the industrial
buildings of early twentiethcentury Modernists such as Peter
Behrens and Walter Gropius, and
also of neo-Classical eighteenthcentury architect Claude-Nicolas
Ledoux.

Abu Dhabi
Investment
Authority
Headquarters,
Abu Dhabi City,
Abu Dhabi,
United Arab
Emirates
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Designed by the American firm Kohn Pedersen Fox
Associates (KPF). Two other American firms also were
involved in the design: Gensler carried out the interior
designs, and EDAW handled the landscape designs.
Completed in 2007.
The $130 million Abu Dhabi Investment Authority (ADIA) headquarters houses one of
the world’s richest government investment
authorities. The Emirate of Abu Dhabi is the
largest of the seven emirates that make up
the United Arab Emirates, and it accounts
for more than 85 percent of the country’s
total landmass. It has an estimated 9.2 percent of the world’s proven oil reserves and
4 percent of its natural gas reserves. Its per
capita income is among the highest in the
world. A good part of Abu Dhabi’s wealth is
managed by ADIA.
At a height of 185 m, the 40-story complex, which is located along Abu Dhabi’s
heavily planted, lush Corniche, is one of the
tallest in Abu Dhabi. It has a built-up area
of more than 87,000 m2 and is linked to an
adjacent eight-story parking structure.
The appearance of the building changes
considerably from one orientation to the
other. It has a free-flowing form that is
generated from cutting a triangular section
from a rectangular sheet of paper and curving it along three points of curvature. As a
result, the building presents two wings
that open up to the Gulf along the south.
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The area located between the two wings
consists of atria stacked on top of each
other. Each level steps back from the one
below it, forming a pyramidal arrangement defined from the outside by a leaning
glass wall. In contrast, along the building’s
northern side, which faces the city’s urban
grid, the two wings come together, linked
by a curving staircase, and present a more
closed facade to the city. Each of the building’s eastern and western facades presents a
smooth, flat curving surface that belongs to
one of its two wings and provides a continuation of its free-flowing form. Most of the
building is clad by floor-to-floor doubleglazing to provide an image of transparency
as required by the client.
The architects present the planted areas
of the building’s atria as modern-day
equivalents of traditional Islamic gardens
and also as extensions of the adjacent green
Corniche parkway. The atria incorporate
natural ventilation, allow for the extraction of heat, and shield the offices from the
harsh sun. In addition, the atria’s glazing
system is shaded by fabric blinds that are
automatically activated when the sun is at
its brightest, thus allowing the building to
go through a process of “furling and unfurling” according to the sun’s movement. The
garden on each floor also is intended to
function as a place for meetings and social
interaction.

Figures 7.8.1–7.8.4. The 40-story Abu Dhabi
Investment Authority headquarters follows
a free-flowing arrangement that features
two wings flanking atria stacked on top of
each other. It presents a closed facade to
the city from the north, but opens up along
its southern side facing the Gulf.

Vision Tower,
Business Bay,
Dubai, United
Arab Emirates
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Designed by the American firm TVS (Thompson, Ventulett,
Stainback and Associates).
Under construction.
The $325 million Vision Tower is prominently located in Dubai’s Business Bay
District. It is situated just off Dubai’s main
traffic artery, Shaykh Zayed Road, and is
intended to mark the gateway to the district
of over 230 multiuse high-rise buildings.
The designers of Vision Tower, TVS, also are
responsible for developing the Business Bay
master plan.
Vision Tower will reach 51 stories and will
include 45,000 m2 of office space. Its main
visual feature is an applied expansive, internally lit bent glass facade that veils most of
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the building’s main elevation and extends
the equivalent of nine stories beyond its
highest floor. The facade’s fold line, located
at one-third the length of the facade above
ground level, allows it to reflect light differently below the fold line and above it. Accordingly, those located at street level or in
surrounding buildings where one’s eye level
is below the bend will perceive the facade
differently from those located in surrounding buildings where one’s eye level is above
the bend.
The architects also state that the bent
glass facade, which provides the building
with a protective layer from the sun, symbolizes the headgear that Arabs wear for the
same purpose.

Figures 7.9.1–7.9.2. The 51-floor
Vision Tower is characterized by
a prominently applied, internally
lit bent glass facade that covers
much of the building’s main
elevation and also extends the
equivalent of nine stories beyond
its highest floor. The facade,
which is intended to provide
additional protection from the
harsh sun, is designed to symbolize the headgear that Arabs wear
for the same purpose.

British Embassy,
Sana’a, Yemen

Designed by the British firm Design Engine Architects.
Completed in 2006.
The brief developed by the British Foreign
and Commonwealth Office for this relatively small embassy building of 1,200 m2
called for a design that meets stringent
security requirements, but that also appears
to be open and welcoming. In addition, the
brief called for a building that represents
British architectural and engineering design, but also integrates local Yemeni skills
and crafts. The complex, which cost about
$11 million (5.5 million British pounds), is
located to the northeast of the Sana’a city
center, to the east of the traditional walled
city, in an area intended as the city’s new
diplomatic district.
The architects divided the site into four
quadrants, with the embassy building set
as a pavilion occupying its center, thus
incorporating an arrangement common to
a number of Islamic garden design traditions. The building itself takes the form of
a board-marked concrete box embedded
within a sloping site. Its blocklike form
opens up at the northwestern corner,
where the consular/visa section is located
and where much of the interaction with
the public takes place. The building incorporates a steel canopy as well as a screen
of horizontally arranged weathered steel
strips attached to its concrete frame and
intended to function as a brise-soleil that
protects its openings from the sun. The
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architects present the brise-soleil arrangement as resembling the traditional interlaced mashrabiyyah screens found in Islamic
architecture, which also help provide
protection from the sun.
A long wall of local volcanic rock that is
hand-chiseled according to traditional local
techniques defines the path leading visitors
from the site’s western gate to the consular/
visa section. The complex also includes a
secluded garden for embassy staff that is
surrounded by a wall built according to local
traditional methods, using mud construction and featuring a basalt fountain at its
center.
From the interior, the building follows
a linear arrangement organized along a
north-south spine functioning as a main
circulation zone and connecting its two
arrival/waiting areas at the northern and
southern ends. The space incorporates
panes of ballistic glass, which satisfies security requirements but also provides a sense
of visual openness, both for those working
in the building and those visiting it.
The complex includes a number of energy
and water-saving features. In addition to
using canopies and brise-soleil screens for
sun protection, it incorporates rainwater
collection tanks and a graywater reuse
system.
The British embassy complex in Sana’a
was a recipient of a Royal Institute of British Architects (RIBA) 2007 International
Design Award.

Figures 7.10.1–7.10.6. The design of the British
embassy in Sana’a brings together the apparently
contradictory needs of satisfying stringent security
requirements and creating an effect that is open and
welcoming. It also is intended to represent British
architectural and engineering design while incorporating local Yemeni skills and crafts. This is evident in
combining board-marked concrete surfaces as well as
steel canopies and brise-soleil screens with traditionally executed basalt-stone and mud-brick walls.

