
 

 1 

Approved and NOT approved Examples of MAP Policy Guidelines  
and Rebate-Related Advertising 

 
The following examples are for a fictitious product, “Cleaner X.” The MAP Price for Cleaner X is $799. 
 
Manufacturer Rebate-Related Advertising (Not Dealer Rebates) 
 
All advertising must include an Advertised Price (MAP Rule 1).  The Advertised Price must not be below 
the MAP price (MAP Rule 2).  The definition of Advertised Price in the MAP Policy excludes manufacturer 
rebates (Definitions, third bullet point). 
 
In practical terms, that means a Manufacturer Rebate advertisement must list a price that meets the 
MAP price (here, at least $799), but it can separately indicate an available Manufacturer Rebate and 
even list the dollar amount of that available rebate.  That is true even if the net number after rebate is 
not listed, and even if that net number works out to less than the MAP price – the Manufacturer Rebate 
is not part of the Advertised Price calculation. 
 

 
  
The “APPROVED” advertisement meets the MAP Policy because the Advertised Price is at or exceeds 
MAP for Cleaner X ($799), and the Manufacturer Rebate is clearly indicated as being offered by the 
Manufacturer (MFG).  
 
The “NOT APPROVED” advertisement violates the MAP Policy because the Advertised Price ($749) is 
below the MAP price for Cleaner X.  The Advertised Price must meet the MAP price (here $799).  
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Dealer Rebate-Related Advertising (Not Manufacturer Rebates) 
 
All advertising must include an Advertised Price (MAP Rule 1).  The Advertised Price must not be below 
the MAP price (MAP Rule 2).  Unlike Manufacturer Rebates, the definition of Advertised Price in the 
MAP Policy includes any non-manufacturer rebates, which includes Dealer Rebates (Definitions, third 
bullet point).  A Dealer Rebate advertisement must include an Advertised Price with the net price after 
the rebate is applied (MAP Rule 2(C)).  That net number must not be below MAP price (MAP Rule 2). 
 
In practical terms, the advertisement for dealer rebates must include an Advertised Price with the net 
number after the rebate is applied, which net number must meet or exceed the MAP Price.   
 

 
 
 

Here, there is an Advertised Price, an available $50 dealer rebate reference, but no net number is listed 
after the available Dealer Rebate is applied, which number must meet the MAP price.  While this 
example works out to that result mathematically ($849 minus $50 dealer rebate would be a $799 price 
that meets the MAP price), it must include the net number in the advertisement.   
 
The advertisement would be approved if Cleaner X was listed as available at “$799 after $50 in store 
rebate offer,” since the Advertised Price would incorporate the dealer rebate and meet the MAP price.   
 
A dealer could also advertise that Cleaner X is available at “$849 before rebate, $799 after rebate,” since 
this advertisement would include an Advertised Price that takes into account the value of the $50 dealer 
rebate and the net number would meet the MAP price.  It would similarly be approved if listed “$799 
after $50 available rebate” content. 
 



 

 3 

 
 
MAP Rule 2(C) requires that all dealer rebate Advertisements must include an Advertised Price of the 
product after the rebate is applied, even if the net number does not violate MAP price.  Here, the net 
number after the available rebate is applied is not listed, which violates the MAP Policy.  If the net 
number were listed and the rebate was even 1 penny, the net number listed would also violate the MAP 
price of $799. 
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Other Advertising MAP Issue – No Price Listed/Add To Cart 
 
Below is another NOT APPROVED example.  All advertising must include an Advertised Price (MAP Rule 
1), and the Advertised Price must not be below the MAP price (MAP Rule 2).  In this advertisement, no 
price is listed, which violates the MAP Policy. This would be a violation even if the customer clicked 
through to add the product to the shopping cart and later saw a listed shopping cart price that met the 
MAP price of $799.  There must be an Advertised Price in the advertisement, and it must meet the MAP 
price of the product.   
 
As an aside, note that this example includes an inaccurate reference that Maytronics’ MAP Policy 
required that no price be listed, which is exactly the opposite of the MAP Policy. 
 

 
 
 


