How to Set Up Google Alerts to Monitor Business Name Mentions

Google Alerts is a free and easy-to-use tool that lets you monitor the web for mentions
of your business name, products, competitors, or any relevant keywords. Setting it up
helps you stay informed about online discussions, media mentions, or new content
related to your business.

Here’s a step-by-step guide to setting up Google Alerts to monitor your business name
effectively:

Step 1: Go to Google Alerts
e Navigate to https://www.google.com/alerts

e  You'll need to sign in with your Google account to manage alerts.

Step 2: Enter Your Business Name as the Search Query
e Inthe text box at the top that says “Create an alert about...”, enter your exact
business name in quotation marks to capture exact matches.

For example:
"Small Business Digital”

e Using quotation marks ensures Google alerts you to instances where your
business name appears exactly, reducing irrelevant results.



https://www.google.com/alerts

Step 3:

Customize Alert Settings

Click Show options to adjust alerts for your needs. Here are important settings to
consider:

How often: Choose how frequently you want to receive alerts

- As-it-happens — immediate notifications
- At mostonce a day — daily summaries

- At most once a week — weekly email digest
Sources: Choose sources for monitoring

- Automatic (default) scans news, blogs, web pages, videos, etc.

- Orselect specific options like News, Blogs, Web if you want to focus alerts

Language: Select the language, e.g., English or English (Australia) for local
relevance

Region: Choose to monitor globally or restrict to Australia for Canberra-specific
mentions

How many:

- Only the best results for fewer, higher-quality alerts

- All results to capture every mention (may include less relevant results)
Deliver to: Confirm the Google account email where alerts will be sent

Step 4:

Create the Alert
Review your settings and click Create Alert.

Google will begin monitoring the web and send you alerts based on your setup.

Step 5:

Manage Your Alerts
Back on the Google Alerts main page, you'll see a list of your alerts.

You can edit, delete, or add new alerts at any time by clicking the pencil icon
(edit) or trashcan icon (delete).

You can also create multiple alerts to monitor variations of your business name,
key products, or competitors.




Additional Tips for Effective Monitoring

e Add variations of your business name to capture more mentions, e.g., "Small
Biz Digital" or abbreviations.

 Use negative keywords if needed to exclude irrelevant mentions. For example:
"Small Business Digital" -job -hiring to exclude job ads.

e Setalerts for competitor names or industry keywords to monitor the broader
market.

e  Regularly check and refine your alerts to reduce noise and improve relevance.

Summary

Setting up Google Alerts to monitor your business name is a simple but powerful way to:

o Track mentions across news, blogs, and the web
e  Respond quickly to customer feedback or PR opportunities
e  Monitor competitor and industry trends

e  Measure the effectiveness of marketing campaigns and press releases

Take a few minutes today to set up your first alert and stay informed about what’s being
said about your business online.




