
 

  



 

  

INTRODUCTION 

YouTube has evolved to be one of the world’s largest video sharing sites. 

Statistics show that almost 33 percent of internet users use YouTube daily, 

that is almost a billion users. Not only is this site a video sharing platform, 

but it now one of the biggest search engines on the internet. Many people 

consult YouTube to be informed on various subjects. Why is that so? Easy. 

It is because it is easier and less time consuming to watch an informational 

video than to read a lengthy article. In other words, videos are much more 

fun and leave a lasting impression. 

 

As an advertiser, this arena represents a wonderful opportunity to be 

leveraged. If you want to reach out to a large number of potential clients 

out there, video marketing on YouTube is a very promising venture. We are 

going to talk about the various ways in which you can take advantage of 

this video sharing site so that you can be able to bring more clients to your 

business or to raise awareness about your product. 



 

  

YOUTUBE ADVERTISING 

Video marketing is pretty much easy once you master the basics of doing it. 

When it comes to YouTube ads, it is relatively easier to get started. There is 

three  main types of video ads you can use on YouTube. We are going to 

walk through each one of them and find out how you can use them to 

maximize traffic. 

 

Making use of In-Display Ads 

So let us say you have a YouTube channel where you post your videos and 

would like to get people to come on over and watch them. if that’s the 

case, In-Display Ads are the way to go. In-Display ads are those yellow-

tagged videos you see in the sidebar of a theme-related video. The tag is 

just there to forewarn the audience that the video is an ad. Once a viewer 

clicks on that sidebar, which they are bound to do especially if you put your 

ad on a specific video related to your product, they are led to your YouTube 

channel or video. 



 

  

So to maximize your traffic, you have to make sure you carefully choose the 

video to which you attach your In-Display Ad. Once the potential client 

comes over to your site, dazzle them with your awesomeness and leave 

behind a calling card; that gives them a link to your official site so that they 

can be learn more about your business.  

 

Boosting traffic with In-search ads 

We have said that YouTube is one of the frequently used search engines 

out there. And when we say search engine we automatically introduce 

“keywords.” That is when In-Search Ads come into play. These are the ads 

that are almost like In-Display Ads, only they appear when certain trigger 

words are punched. Once one types certain keywords, the In-Search Ad 

appears above the content.  Once again, this ad leads to your YouTube 

page, not your website. So make sure you leave behind a good and 

attractive call-to-action so that potential clients are led to your homepage. 

  



 

  

Going a step further with In-Stream Ads 

These are probably the best and most effective video ads out there. But 

you have to be very creative to make the best first impressions. So, In-

Stream Ads are those ads attached to a specific video such that they play 

before the actual video starts. That means the audience is forced to watch 

your ad before they watch the video they clicked on, they can only skip the 

ad after the first five seconds. That means you have to lad those seconds 

with enough punch to draw your audience in. 

 

Attached to this ad will be a link to your website. That means if your video 

campaign has worked, the potential client will be led directly to your 

business site and you are open for business! Due to the large viewership of 

In-Stream Ads, it is the most effective YouTube advertising method. All you 

have to make sure of is that your ad is linked to a very specific, targeted 

video depending on your targeted audience and also to load those first few 

seconds with impressive content. And, voila! success is yours. 



 

 

 

  GETTING STARTED 
 

Now that you know the types of ads to add to your marketing arsenal, you 

must not wait to get started on this worthy venture. Let us talk about a few 

things and tools you might need to put your content out there.  

 

The first step is to create a Google Account. To sign into YouTube, you will 

need a google account. The next step is creating an AdWords account. 

Once all this is done, what’s left is just linking your YouTube account to 

your Adwords account and then you can be able to start purchasing ads. 

The process is pretty much easy and user-friendly. Once all this is done, you 

are ready to get started. 

 

Of course, you need to first plan the type of video you are creating. There 

are many different types of advertising videos out there, from the simple 

ones to the very complex ones that might require the employment of 

professionals and software. Depending on your marketing style and target 

audience, you have to use different techniques. Just make sure that you 

produce quality content to grab the attention of your targeted viewers. It is 

all about making that good first impression. When the video is made, you 

can easily upload it to YouTube.  

 



 

  

MAXIMIZING VIEWERSHIP FOR YOUR ADS 

When you create your ad, you need the maximum number possible of 

viewers to see your ad. There are various methods to use in order to be 

successful. You can always try other techniques that you think might work 

out for you.   

 

CHOOSE YOUR TARGET VIDEOS WISELY 

As you now know, In-Stream Ads are added to specific videos such that the 

viewer will have to watch the first seconds of the ad before skipping to the 

video they intended to watch. When choosing the videos to target, you 

have to be very careful and consider a couple of things beforehand. First, 

you have to know your targeted audience and the videos they are likely to 

watch. Once you know this, you can target those videos and get your 

audiences where they hang out.  

 

Secondly, you have to choose videos that are related to your product. For 

example, when selling vertigo medicine, you have to target all those videos 

that have anything to do with vertigo. This way, you let your audience 

come to you easily. 

You can also be a bit mischievous and target all those videos that your 

competitors have uploaded. This will make the game more fun, don’t you 

think?   



 

  

KEYWORDS SECRETS 

Keywords are very essential especially when we are talking about In-Search 

Ads. These appear when certain keywords are typed. To get the maximum 

traffic, you have to familiarize yourself with the type of words your clients 

are liable to type when searching for a specific content. 

 

For example, let us say you are selling medicine for migraines. You might 

have to target specific words. If you target the word “pain” you might end 

up not being very effective since it will appear for other unrelated pains. 

But you have to be more specific, such words as “headache” or “one-sided 

headache” might land you more hits.  

 

 



 

  

CHOOSE THE RIGHT THEME 

For In-Display Ads, the campaign is a bit difficult. We all know that YouTube 

uses a special algorithm that suggests videos that you might also like. Since 

In-Display Ads appear on the sidebar of theme-related videos, you have to 

be able to know the theme of your ad. This is not as specific a keyword 

targeting but once you get the hang of the themes and topics, your ad will 

be there on the recommendations list.  

 

OTHER METHODS 

There are many ways to go about maximizing your viewership. The more 

you get into YouTube ads, the more you will discover. You might also try to 

retarget your past audience. You have to work on reinforcing their trust 

and faith in you. That way, you won’t lose your old clients or you might 

even convince those you failed to “convert.” 



 

People today are enthusiastic consumers of informational or entertaining 

video content. YouTube is the arena where most of the action takes place. 

For businesses, this presents an opportunity to bait and catch new 

customers or retarget old ones.   

 

All you have to do is familiarize yourself with the different types of video 

ads on YouTube and the advantages of each. You can use all the methods 

at once, there are no rules. You just have to make sure you produce quality 

and pretty engaging material to keep up with your audience. 

 

Always leave your audience with the appropriate calling card so that they 

can be led to your homepage. The advantages of this method of video 

marketing is that it’s relatively cheap. Just make sure you invest your time, 

effort and your creativity. You might need to hire an expert once in a while 

to help you, depending on your strategy.  All in all, YouTube ads are a fun 

and worthy venture. 

CONCLUSION 


