
 

  



 

  

Native Ads Explained 

Native Advertising is an online advertising method that 

matches the type of content to the platform that it being 

published on. It is found mostly in social media feeds and is 

commonly paid for by advertisers. Native Ads are designed to 

NOT look like ads since people are irritated by the number of 

ads that pop up online. Using Native ads is a smart move to 

getting noticed. Your content will blend in with the content that 

is currently published on the platform, thereby maintaining the 

look, feel, and user-experience. 

 

In the past years, 3 in every 4 content producers have 

introduced native advertising in their businesses and that is 

why it is the most used traffic-generating strategy by 

businesses worldwide. 

In order for anyone to be able to use and take advantage of 

native ads, you have to be able to understand exactly how the 

concept works. If this is your first-time hearing about this do 

not worry, I will walk you through the process. 



 

  

Understanding the Native ads principle 

The Disguise  

Native advertising is designed to deliver promo material in a 

way that the user will not be aware of the fact that it is an ad. 

As an alternative, it is designed to look like blog posts and or 

news articles. A deception that works! 

Content Marketing was once THE BIG THING up until Native 

Advertising was introduced and swiftly took over. Native 

Advertising ads are exceptional in that they provide engaging 

content and the landing page normally delivers on promises 

made on the ad. 

While with Content Advertising the sole reason for creating 

content is so you can generate sales, and inform readers of the 

services offered, Native Advertising is centered on convincing 

the reader. However, both methods increase brand awareness. 

As a matter of fact, most people use both terms 

interchangeably although they have their differences and give 

out different degrees of impact. 



 

  

Either way, your emphasis needs to be on providing content 

that intergrates with existing material featured on the website, 

in a unified way that goes without being noticed. 

 

This question may cross your mind:     

 

What advantage do I get from giving Native Advertisement a 

try? 

 

● You get to link with established influencers in the industry 

you are in. 

 

● You will also establish partnerships with dominant 

websites in your line of work. 



 

  

Getting Started with Native Ads 

You can start off by building advertising campaigns. There are 

quite a number of ways in which you can insert your advertising 

message into native advertising campaigns.  

 

Types of native ads 

 

1. Social Ads 

 

This could be your starting point as a newbie to native 

advertising. On your Facebook news feed, advertisements 

appear along with post updates from your network. In your ad 

you can also add a feature that directs people to your landing 

page or your product information page where you can convert 

them to leads. These social ads are not limited to Facebook, 

you can also leverage other social media platforms like 

Pinterest for example. 



 

  

2. Sponsored Content 

 

People love experiencing new things and learning more about 

things. With sponsored content, you can increase brand 

awareness simply by providing content that is informative. 

Sponsored content provides the user with actual value as they 

are given a rewarding user experience. The best part about 

sponsored ads is that they easily blend in with the content that 

is featured on that particular website. 

 

Examples of Sponsored Content: 

 

● YouTube videos 

● Instagram posts 

● Facebook posts 

● And many more… 



 

  

Maintaining the same feel in all of your posts is required and 

important in keeping your target audience focused. That 

stretches all the way to matching the type of font and or style 

used on the website where your ad is featured. You do not 

want to look too foreign. It is however not a condition but a 

sensible recommendation. This is all because visitors 

customarily prefer editorial content over ads. 

 

3. Organic-like recommended content 

 

With this type of content, your brand appears as a 

recommended resource by prominent websites and links 

online. Publishing networks offer campaigns that are centered 

on a PPC model, and that is how they make real money. The 

ads are rooted into the theme so much that readers won’t even 

notice that they are looking at an advert. All the way from 

navigation menus to links within the site. 

 



 

  

Getting your Content Discovered 

Let us now get into networking details and how you can 

generate insane traffic in no time. Imagine if industry giants like 

BBC and maybe Yahoo were to recommend your content 

online? That would be a huge turn of events in the right 

direction now wouldn’t it!  

 

There are websites or networks that focus on helping you get 

your Content Discovered and I will mention only a few. 



 

  

● Outbrain 

o Is one of the top Content Discovery Networks 

o Features Forbes Magazine among other popular brands 

o Nearly 600 million users reached monthly on a global scale 

o Content is analyzed and matched with the best publishers 

 

 

● Taboola 

o Leading Content Discovery Network 

o Nearly over a billion monthly visitors 

o Supports all devices, mobile devices included 

o You can be featured on Yahoo 

 

● Yahoo Gemini Network 

o Show-cases ads within the Yahoo platform 

o Offers search and native advertising in one ad platform 

o Nearly 1 billion monthly users 



 

  

● RevContent 

o Enhance user experience by providing users with content 

they are interested in 

o Adapts to any device  

o Users have two options they can select: either self-service 

or managed services 

 

● Content Ad 

o Flexible options 

o Does not demand a million impressions like other 

platforms 

o Allows publishers to customize native content to match 

websites 

o Reviews websites before approving them 

o Promotes content on every device, globally 

o Targets websites by Geographical locations and Operating 

Systems 



 

  

Other Content Discovery Networks that you can 

try out include: 

● Adnow 

● Adsnative 

● Gravity 

● Adblade 

● Revenue 

● Sharethrough 

● Facebook 

 

You can make use of these platforms to your liking and 

generate traffic to your site in a matter of seconds.  



 

 

  Creating Successful Native Campaigns 

Remember, your main objective is to inform people about your 

brand, but in a refined way that they will hardly notice you are 

selling. Present your content in such a way that your visitors 

will not be able to distinguish between educational content and 

sponsored content. Try to always deliver high-quality content 

to generate loads of traffic that can be converted into sales. 

 

Stay focused on maximizing those click-through rates. You can 

also include videos in the form of tutorials etc. to broaden user 

experience and engage with clients. 

 

Do not be hesitant to go online and check out other successful 

ad campaigns and get ideas from there, without replicating or 

copying content of course. 



 

Concentrate on how they appeal to the senses and capture 

your attention through their highly catchy titles. 

 

Notice the entertainment value they add to their content. You 

stay entertained while being informed about various things. It is 

nearly impossible to get detached. 

 

Be 100% familiar with the industry you are in and know your 

target market needs and deliver. 

 

Keep your content useful and extremely fascinating.  


