
 



  

This is the digital era, everything is changing and online presence has never 

been more important, especially for businesses. Because everyone and 

anyone who wants to make money online realizes the importance of a good 

internet campaign, the race and competition for visibility has become the 

key to digital success. In the simplest of terms, to achieve success, any online 

campaign needs be able to draw attention and traffic. To gain this attention 

and draw traffic, a campaign needs to have a website that ranks high on 

search sites like Google, Yahoo, YouTube…etc. 

This raises the question: how then can websites and businesses rank high on 

search sites? 

In order to achieve high rankings and be on top of search sites whenever a 

search is performed, an online campaign or website needs to implement 

Search Engine Optimization (SEO). Search Engine Optimization is the basis of 

online presence, it does not matter what kind of campaign a business is 

running, websites, blogs, videos, social posts…etc. All these different types of 

campaigns need SEO for visibility on the internet, it is through this visibility 

otherwise known in internet terms as “impressions” that a campaign can 

attract traffic or visitors and hopefully convert part of that traffic into sells. 

 

Introduction to SEO 



 

  Search Engine Optimization 

Defined 
 

Search Engine Optimization is a method of setting up a website so that 

search sites can index it and rank it high whenever a search is initiated 

using a keyword or phrase associated with the website. Google is the 

most popular and most used search site right now; every website 

should be optimized to rank as high as possible in order to attract as 

much traffic as possible. Most companies and internet marketers are 

content with appearing on the first page of google search results, but 

the ultimate goal is being at the very top of those results without 

paying for ads. 

 

Here is an example, a company offering custom-made suits will try to 

optimize their online store to rank high for the long tail keyword: 

custom made suits online. The optimization process for this company 

varies, but one thing for sure is that the text and content they publish 

online will be optimized with the keywords ‘custom made suits online’. 

If the SEO is done correctly, the company will rank very high on the 

search results page for that long tail keyword and stand a great chance 

to receive organic traffic that can be converted into sells. 

 

The basic idea of SEO, therefore, is to attract relevant traffic to a 

website or campaign. Relevant traffic is defined by people who click on 

a link that appears in the search results of a keyword they typed in. 

Chances of making a sell to someone who is searching for the relevant 

product are higher than when they come across a website 

unintentionally. That is the importance of SEO for online campaigns. 

 



 

 

 

 

 

 

  

The first thing to understand about SEO is that 

optimization does not happen over night, it takes 

some time from the point of optimization to 

eventually see the results on search engines. 

However, when the optimization process is followed 

accordingly it is possible to watch as the concerned 

website climbs up the search engine results. 

 

SEO aims to predict how search engines analyze 

websites and how the websites are then ranked on 

the results page. The process of analyzing websites 

by search engines is called indexing, there are 

different factors that are used to index a website. 

The most used search engine, Google, uses special 

software known as robots and spiders to gather 

relevant information on websites. The data collected 

is then used to determine how useful and relevant 

the information contained in a website is to the 

users. An algorithm is then used to rank websites 

whenever a search is performed by a user. 

Understanding the principles of SEO 

Defined 
 



 

  

 

The factors used to index websites 

by search sites include: 

Key phrases and Keyword density 

Number and quality of links contained in a website 

Website traffic 

Behavior of visitors on a website 

Value of the website to the visitors 

Bounce rate 

Engagements with social sites 

  
So when performing search engine optimization on a website, it’s the above-mentioned 

factors that are targeted and manipulated so search sites like Google can conclude that 

the website is very useful and relevant for the concerned search word or phrase. This 

way, the website will be ranked as high as possible on the results page and attract more 

traffic. 



 

  

SEO for Google ranking 

Since Google is the most used search engine worldwide, it makes sense 

for websites to optimize with the goal of ranking high up on Google’s 

search results pages. The only challenge here is that Google often 

updates and switches around its algorithms so websites do not 

manipulate and work their way up the search results page even though 

they are not very useful to the searching users. 

 

 

Basically, SEO for google ranking uses the same factors described above 

but in different ways. Google’s algorithm prioritizes websites that have 

valuable information or services to the users, meaning high-quality 

websites will rank higher than low-quality websites. 

 



 

  

What defines a quality website as per Google standard? 

 

Google algorithm favors long websites that have outgoing links to other high-

quality websites, preferably authority websites, and also receive backlinks 

from quality trusted websites. Buying or trading links with low-quality 

websites does not boost rankings on Google search results page, in fact, poor 

quality links, whether incoming or outgoing negatively impact the ranking of 

a website. For example, a news blog that contains links to credible news 

websites like The Washington Post, Times magazine, Forbes and more, will 

be found very useful to users and as such it will score better with the Google 

algorithm. However, when a website is overstuffed with links in a spamming 

manner, it scores negatively with the algorithm. It is true that getting such 

high profile websites to link back to relatively unknown websites is 

impossible, but there are other trusted websites that can be used to land 

quality backlinks. 

 

The same principle applies to keywords, the use of keywords in a website 

has to be strategic. Gone are the days when websites would be stuffed with 

keywords and top Google search results just like that. Keywords need to be 

used sparingly and effectively. A good example of proper use of keywords 

would be as follows: 

 

•    The keyword appears in the main heading of the content 

•    The keyword appears once in the first paragraph 

•    The keyword appears in the content’s subheadings 

•    The total percentage appearance of a keyword in the whole text should    

not be less than 1% or exceed 2% 

 



 

  
Another important SEO factor that Google factors in when indexing and 

ranking websites is bounce rate. Bounce rate is the amount of time a 

visitor spends on a website. When a visitor clicks on a website and spends 

a while on that website, Google considers that particular website to be 

useful and so it scores better with the algorithm. However, this does not 

limit to just one visitor, the algorithm analyzes time spent by all visitors. 

The higher the number of people who stay long at a particular website, the 

higher that website will rank on the Google search results page. So in this 

context, the SEO goal for a website will be to provide useful, interesting 

and captivating content that keeps visitors engaged. It’s a simple concept: 

keep the visitor engaged for as long as possible. 

 

The functionality of a website also contributes to Google rankings. A 

quality website is one that is accessible to visitors. Meaning, a website has 

to load fast, be compatible with different accessing devices and have the 

least possible down time (time a website spends offline). 

 

Currently, social platforms are trending so the Google algorithm also 

scores website according to social platforms engagements. In simple 

terms, the number of times a website is shared on social sites counts on 

the positive site when it comes to rankings. 

 



 

There is a lot of published material on SEO in different ways but the 

bottom line is usually the same: the most important tip when it comes to 

the topic is SEO is that engaging wins. A website has to impress and satisfy 

its visitors. Satisfied visitors will share the website through social media 

and other platforms and they do not stop there, they will probably 

bookmark the website so they can come back another time. Search 

engines notice this kind of activity and reward the website concerned by 

ranking it high on the results page. Therefore, the ultimate SEO goal for a 

website is to build high-quality relations with visitors through posting 

incredible, relevant and useful content. 

 

So in summary, a website is said to be search engine optimized if it 

contains high-quality content with useful links, has good use of relevant 

keywords, and above all engages the visitors and keeps them on the site 

for as long as possible. When this typical scenario has been achieved then 

SEO goals have been met. 

 

Important SEO tips 
 


