


Simple
Blogging Tactics

If William Shakespeare lived in this century, he probably would have 
said –
 “To blog or not to blog? That is the question…” 

If he did, it would raise a pretty good question, should you blog or 
not?

We’ll come back to that… but first, what is a blog, exactly?
A blog is simply a regularly updated website page, typically run by 
an individual or group, and is generally written in an informal or 
conversational style. 

That’s a very basic and somewhat crude interpretation of course, but 
I’m sure you get the point. Many people run blogs simply for fun, (or 
to have a voice), but then there are others out there, that are making 
their livelihoods from their blogs. You, I suspect want to be part of 
the latter group, generating sales, subscriber or traffic from your 
blog at least. 

So keep reading, as I will soon outline some of the simplest tactics to 
make your blog a success story.

The most important element in “blogging”, (the absolute number 
one cardinal rule) is to keep updating regularly, you want traffic, and 
to get traffic you need to keep the content fresh, this is where 
blogging consistently can help you. It’s simply a tool, much like each 
of the other tools you use to help you in your entrepreneurial 
endeavours. When used effectively, it can be a very powerful catalyst 
for success and notoriety. 

One of the greatest strengths of blogs is that they give you the 
ability to reach customers and leads in a more informal style. You 
don’t have to try and go for the hard sell all the time; you can be 
gentle, provide more information and appear more playful. And 
even better, you can promote your blog posts more easily on Social 
Media platforms because many blogging platforms feature easy to 
use plugins, to allow you to fast share a blog post via your favourite 
channel. 

You want to make sure that you can plug your posts into all the 
popular Social Media platforms, as they give you access to markets 
much greater than your own. The added benefit of running your 
own blog in conjunction with your Social Media accounts, is that as 
you post on your blog not only do you get traffic and ranking on 
your actual blog, you’ll also getting traffic and ranking on your 
chosen Social Media channels.

The more likes and shares or retweets you get on those channels, 
the better your reach becomes on those architectures too, as the 
Social Media crawlers will also reward your popularity with better 
rankings and higher visibility in search results. 

In turn, this will obviously generate higher traffic and footfall for 
your blog or website, and generate higher revenues for you.
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So Why Should You Blog?
Blogs are loved by SEO – The automated web crawlers (used by the 
big search engines) love blogs and blog content, because blogs 
update much more frequently than websites and so blog content is 
favoured, as it allows the search engine more scope for providing 
different advertising and targeted content to the searching users. 
That wouldn’t be as possible if users were all running more static, 
unchanging webpages.

Blogging is a much less formal way of interacting on the web. It 
promotes selling that is indirect and soft, rather than the almost 
invasive, old marketing strategies. Keeping your content fresh and 
updated is key to keeping your traffic and interest up as well, and 
due to the reduced formality, it’s a lot easier to update or “blog” 
more regularly and not appear too forceful. Think of blogging as 
have a conversation with your customer over a coffee in the local 
coffee shop, rather than arriving in formal business attire around a 
conference table, it’s just much more relaxed. Relaxed people spend 
more and procrastinate less.

Regular updates are vital for a successful blogging strategy. You’ll 
want to come up with a timetable that works for your particular 
niche and stick to it, for example, always making new posts on 
Mondays, Wednesdays and Fridays. 

That way your followers and subscribers get used to your timetables 
and know when to check beck for new content, without you having 
to try and draw them back in. Granted, you may not be able to 
convert them to a sale every time but if you have a regular following 
of customers checking your blog three times a week, just by the law 
of averages, you’ll get a percentage of them converting to sales. And 
it will be satisfying to know that you’ve generated those sales with 
only passive techniques, they are coming to you.  You aren’t actively 
going and pulling them in, which relaxes those of you that are 
typically uncomfortable with pitching or selling.
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Why Do Some People Not ‘Blog’?
Blogging does require a large commitment, not only do you have to 
build up the content but it can take weeks before your blog gains 
any traction and starts generating you the traffic that you want. You 
need to stick with it and keep updating and interacting regularly, to 
enable the SEO crawlers to build up enough statistical information 
to give you a good enough page ranking, which then in turn will get 
you more traffic.

Helping your blog gain traction:
So if you’ve decided to blog, obviously you need some level of SEO 
understanding to assist you in directing traffic to your blog and 
website. In the past, keywords and metadata were all the rage, and 
you would find keywords littering articles just to get the crawlers to 
give the post a higher ranking. Thankfully, that practise has mostly 
died, and although keywords are still in use, now it’s more about 
well written content. The crawlers have evolved to the point where 
they can almost read your content and provide a ranking based on 
that read.

How often should I post?

Ultimately you should be aiming to make some form of post each 
day, search engines like blogs that update frequently. In this report, 
I’ve called the algorithms ‘crawlers’, but another well-known name is 
‘spiders’, and I want you to imagine that your posts are food, the 
spiders like food and if you write lots of posts they will come back 
often to get the new food, as creatures of habit tend to do… and in 
turn that will give your blog a higher ranking and greater visibility.

Initially, you might find it hard to post frequently, but bear in mind 
that your posts do not need to be long or deeply involved. You want 
to try and spread your posts out, and try different styles. You will 
know which style has the most response and this will then become 
your well-known ‘voice’ online. For example, maybe three days a 
week you might want to do a larger, more informative update on 
your products, and on the other days you might just want to do a 
short post highlighting an offer on a particular product or service. 
Some days, might just be posting about relevant tips will a soft sell 
at the end, if people want to know more.

Mix it up but keep the pattern the same, so maybe always do an 
offer or a weekend blowout on a Friday, and do larger posts on 
Mondays, Wednesdays and Fridays; maybe advice on blogging or 
Internet Marketing for example. On Tuesdays and Thursdays you 
might do ‘Tips and Tricks’. By keeping to a pattern, your viewers will 
know when to come to your blog to look for the content that 
interests them the most.
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Post Relevant Content
Make sure you are offering something unique. You want to make 
your blog the first choice for readers in that field of interest. 
Amongst you, are your competitors so you need the customers to 
come to you, before the others. 

You want your blog post to support your ultimate aims which might 
be to get sales, or to gain subscribers/notoriety. 

So you want your content to be pertinent to your aims, but you also 
need it to stand out from the crowd. You want to make sure that 
each post you make offers something special, something out of the 
ordinary to your subscribers, or viewers. 

Make Your Blog Interactive
Enable comments with moderation, people like to interact and 
you’re more likely to get a customer, if they can reach out to you to 
discuss your posts or your products or services. Additionally, they 
might provide you with feedback or useful ideas to improve your 
posts, write new ones, or provide better products to your customers 
so feedback is always helpful. The way that the search engines 
crawler algorithms work these days, is that they reward quality (well 
written content and user experience). 

No one like a boring static site, so you must provide opportunities 
for your subscribers or visitors to engage with you. Your ranking and 
search results improve depending on how the crawler can judge 
your content, and what it’s looking for is uniqueness, quality, good 
structure, and the indicators of the user experience you are 
providing. The crawlers know if your site accepts comments and 
allows for easy sharing on social media, and when it finds those 
indicators, it rewards you with a higher ranking, which thereby 
increases your traffic and footfall. 
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To conclude, should you blog or shouldn’t you blog? 
   
Yes, it’s a hard process to start and to gain traction with, it requires 
an amount of patience (and trial and error) to get the right formula 
for your niche, so please don’t expect to be a blogging success 
overnight. But once you’re up and running, and you have settled 
into a regular process of updating, there is no reason why you could 
not be as successful as any other famous blogger. At the end of the 
day, every business starts this way, do not think that because it is not 
a business on the ground – that it does not require you to turn up 
regularly and work at it! It can be done.  A well-run and structured 
blog can pay dividends, far surpassing the effort it requires to 
maintain it. 

One of the greatest advantages of blogging site architectures is that 
all of the frameworks tools have built in functionality to allow you to 
create posts, and update and comment on your blogs anywhere in 
the world, so there is no upheaval…you can post from any 
smartphone, or tablet, or computer. 

So, you can make your blogging fit in with how you work or you can 
take it on the road, if you are someone that holds seminars or 
training sessions, for example, you can add that into your blogging, 
making that too part of your tool set.  It’s really very easy for you to 
keep refreshing and updating your content. 

For example, you could be out and about, and you could see one of 
your widgets doing its’ job and you can easily snap a picture of it and 
make that your update of the day, “Here’s my product doing its job 
here in (insert place)”.  

Whilst not a hard sell, a prospective customer might see that picture 

and think – “Oh! I need a widget that does exactly that”, and there 
you go… one new sale with very little effort on your part.

If your niche allows you to do so in a way that complements the rest 
of your activities, then yes - you absolutely must add blogging to 
your repertoire. Not only does it improve your revenues and ranking 
and traffic, but it can also be fun! It’s a lot less formal and it is 
supposed to be, don’t be a blogger with a super-serious attitude, 
have fun with it, you can always use a bit more fun in your work, 
you’ll enjoy it and your customers and viewers will enjoy it too.

Don’t forget “blogging” can take many forms, if writing posts doesn’t 
work for your arena, you could do podcasts, or vlogs (video blogs), 
the same tactics I’ve outlined above can work just as well for a video 
blog or a podcast as for a written one. 

The same principals apply, you see, all you need to do is find the 
format that works best for you and your niche. It’s time to keep an 
open mind.
  



To conclude, should you blog or shouldn’t you blog? 
   
Yes, it’s a hard process to start and to gain traction with, it requires 
an amount of patience (and trial and error) to get the right formula 
for your niche, so please don’t expect to be a blogging success 
overnight. But once you’re up and running, and you have settled 
into a regular process of updating, there is no reason why you could 
not be as successful as any other famous blogger. At the end of the 
day, every business starts this way, do not think that because it is not 
a business on the ground – that it does not require you to turn up 
regularly and work at it! It can be done.  A well-run and structured 
blog can pay dividends, far surpassing the effort it requires to 
maintain it. 

One of the greatest advantages of blogging site architectures is that 
all of the frameworks tools have built in functionality to allow you to 
create posts, and update and comment on your blogs anywhere in 
the world, so there is no upheaval…you can post from any 
smartphone, or tablet, or computer. 

So, you can make your blogging fit in with how you work or you can 
take it on the road, if you are someone that holds seminars or 
training sessions, for example, you can add that into your blogging, 
making that too part of your tool set.  It’s really very easy for you to 
keep refreshing and updating your content. 

For example, you could be out and about, and you could see one of 
your widgets doing its’ job and you can easily snap a picture of it and 
make that your update of the day, “Here’s my product doing its job 
here in (insert place)”.  

Whilst not a hard sell, a prospective customer might see that picture 

and think – “Oh! I need a widget that does exactly that”, and there 
you go… one new sale with very little effort on your part.

If your niche allows you to do so in a way that complements the rest 
of your activities, then yes - you absolutely must add blogging to 
your repertoire. Not only does it improve your revenues and ranking 
and traffic, but it can also be fun! It’s a lot less formal and it is 
supposed to be, don’t be a blogger with a super-serious attitude, 
have fun with it, you can always use a bit more fun in your work, 
you’ll enjoy it and your customers and viewers will enjoy it too.

Don’t forget “blogging” can take many forms, if writing posts doesn’t 
work for your arena, you could do podcasts, or vlogs (video blogs), 
the same tactics I’ve outlined above can work just as well for a video 
blog or a podcast as for a written one. 

The same principals apply, you see, all you need to do is find the 
format that works best for you and your niche. It’s time to keep an 
open mind.
  


