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Professional Experience 

Edgar Allan 
UX Designer, Enterprise 

(October 2015 — Present) 

‒ Work with enterprise clients to execute their creative strategic vision. 
‒ Translate brand style guides, wireframes, relevant research, and business objectives into innovative digital experiences. 
‒ Collaborate cross-functionally to understand and distill the requirements of development leads, system architects, project managers and 

business partners. 
‒ Create prototypes starting from a mobile-first whiteboard sketch and working iteratively to achieve a high-fidelity responsive composite. 
‒ Represent the agency in stakeholder meetings to plan, critique, test and refine prototypes. 
‒ Work closely with developers to ensure accuracy and efficiency throughout the development process. 
‒ Manage multiple enterprise projects concurrently. 

 

InterContinental Hotels Group (IHG) (March 2016 — Present) 

‒ Lead the design of 9 unique responsive prototypes for WiFi landing pages to be used globally by Holiday Inn, Holiday Inn Express, Holiday Inn 
Resorts, Crowne Plaza, InterContinental Hotels, EVEN Hotels, Hotel Indigo, Candlewood Suites and Staybridge Suites.  

‒ Designed a master template with reusable components to be used across all nine brands. 
‒ For each brand, created a look-and-feel consistent with brand style guides.  
‒ Consulted with the project’s information architect to accurately incorporate instantiated objects and to account for users’ login-in states. 
‒ Participated in on-going workshops and meetings with developers to map web content and functionality from AEM (Adobe Experience Manager). 
‒ Delivered fully fleshed-out composites for iteration and development. 

 

The Weather Channel + Samsung (January—May, 2016) 

‒ Worked with The Weather Channel’s brand team to design the look-and-feel of a weather app showcasing photography taken with Samsung’s 
Galaxy S7 smartphone. 

‒ Designed a weather.com landing page to promote the app and showcase the images captured during the project. 
‒ Consulted with developers after hand-off to ensure successful deployment. 

 

Coca-Cola Scholars Foundation Ongoing 

‒ Assisted with the creation of the foundation’s 2015 Impact Report website, structuring data, contributing to elements of the visual design, and 
building a responsive prototype. 

‒ Collaborated with strategy team to create the sitemap for an upcoming redesign. 
‒ Created high-fidelity wireframes for every component and page in the redesign. 
‒ Currently involved in designing and building a responsive prototype for the website redesign. 

 

Robert Brown Interior Design 
Digital Designer 

(August 2012—November 2015) 

‒ Managed all digital design initiatives at one of the nation’s leading interior architecture firms.  
‒ Designed and developed an entirely new responsive website to drive mobile engagement. 
‒ Created all brand identity and digital assets for Robert Brown Interior Design and its branded projects. 
‒ Authored a clear and concise brand style guide to ensure quality and consistency across the brand. 
‒ Launched the firm’s e-mail newsletter, including the creation of all related assets, look and feel, etc. 
‒ Edited and retouched photography 
‒ Designed and produced print collateral 
‒ Used Adobe Photoshop, Illustrator, InDesign, HTML, and CSS daily. 

 

Education 
Bachelor of Business Administration 
Shorter University — Rome, Georgia 

(2004 — 2009) 

 

Software  Online Resources: 

‒ Sketch 
‒ Axure 
‒ Illustrator 
‒ Photoshop 

‒ HTML 
‒ CSS 
‒ Webflow 

Portfolio: www.mattweaver.co 
LinkedIn: www.linkedin.com/in/mattweaverco 

 


