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Email Marketing Cheat Sheet 
1.       Attention is now, arguably, the scarcest 

commodity on the Internet. Find ways to get 

attention, keep it, and masterfully redirect that 

attention onto your offer. 

2.       Being boring is the biggest mistake people 

make when writing emails to their list. People will 

not be bored in print, or on glass. Find ways to make 

your emails engaging, and entertaining. 

3.       Don’t listen to anyone who tells you that 

short emails work better than long emails. It’s a 

myth. It’s also one of the main reasons many can’t 

build relationships with their subscribers. After all, 

it’s very difficult to engage people in just a couple 

hundred words. 

4.       Open and click through rates are poor 

determining factors when it comes to making sales. 

You can get lower opens and lower clicks and still 

make more money than when the opposite is true.  

Think: QUALITY opens and clicks. 

5.        Understand that people are rarely moved by 

timid people with no backbone. Rough talk is what 

moves people.  

Don’t be afraid to piss people off. As Dan Kennedy 

once rightly said, “If you’re not pissing someone off 

before lunch time, you’re not doing much of 

anything” 

6.      Unsubscribes are a good thing as long as you’re 

writing from a place of confidence and your emails 

demonstrate your true personality. Note: When you 

try to be all things to all people you end up being 

nothing of importance to anyone. 

7.       “Move the freeline” they say, “give away your 

best stuff for free, and people will respond out of 

some moral reciprocity and buy from you”. That’s 

another myth right there. Why? Because...  

free information is the reason information overload 

and overwhelm is such a problem in this business.  

Unless you have skin in the game, you’ll never place 

value on the content you consume, and therefore, 

you’ll rarely, if ever, put that content to use. 

8.       With floods of marketing messages in the face 

of your prospects every minute of every day; it's 

paramount to polarise. It's paramount to stand out. 

It's ultimately imperative you get the attention. 

There’s a reason the National Enquirer is one of the 

most read publications. People crave information 

that’s bizarre, controversial, out of the ordinary. 

Think: How can I use this WITHOUT being hyped up 

and fake? 

9.       Writing subject lines is NOT as difficult as you 

might think. All you have to do is get attention, 

create curiosity, and then pay off the subject line in 

the email. Look at the following 2 subject lines... 

A) Why People Fall for Get Rich Quick Methods 

B) Why People Are Way Too F**king Gullible 

10.      Send DAILY emails: The more you’re inside 

your subscribers inbox, the quicker you’ll build 

relationships. Just know that your emails have to be 

engaging, entertaining, and worth reading. The more 

you email, the more money you make... period. 

11.       Use metaphors, similes and power-words in 

your email copy. Out-change boring, mundane words 

for much more exciting ones. Use a THESAURUS.  

12.       Never know what to write about in an 

email? Okay, dedicate one hour each day to reading 

something valuable about your chosen market. Take 

notes as you go. Write an email about what you 

learned. Not too difficult, is it? 

13.      Tell stories. Yes, you’ve heard this said a 

gazillion times, but are you doing it? Stories are 

remembered up to 22 times more than facts alone. 

Think of your most embarrassing story, write it 

down, and send it to your list. Note: Anything, really, 

can be massaged in such a way where you can fit in a 

promotion. Of course, never make stuff up. 

14.       The opening of an email (intro) is extremely 

important and will determine whether the person 

reads the whole email, or just skims through. Make 

your opening powerful. Cut out fluff words. Use 

active verbs, and of course, use power words too. 

15.       Regrettably, but inevitably, most people will 

not read your emails. This is why it’s important you 

write your emails to please yourself.  

Don’t think you have to be a people pleaser to get 

followers. The opposite is true. When you write for 

yourself (completely uninhibited) you automatically 

get the RIGHT kind of people to follow you, and have 

the added benefit of repelling the rest who won’t.  

This is how you build a loyal list of raving fans, and 

NOT a bunch of fence sitters who couldn’t care less 

about you. 

16.       Created templates to work off. 

Monday: Write an email about a T.V. show or 

movie. Tuesday: Write a motivational email. 

Wednesday: Write a funny email. Thursday: Write a 

controversial email. Friday: Questions & Answers 

email. 
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