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Effective Onsite SEO:
According to leading authorities in SEO, onsite 
SEO is most effective when you follow 4 steps:  

1. Identify Demand
A good onsite SEO strategy begins with solid  
keyword research that naturally flows into content  
creation, relevant link building and content  
marketing.  In the first step, concentrate on dentifying  
where existing demand is in your industry. Use   
keyword tools such as Google AdWords’  
Keyword Tool, Google Insights for Search, Microsoft  
Advertising Intelligence and Wordtracker’s Free  
Basic Keyword Demand to help you identify the  
keywords you will gain the best rankings from.  
Leading SEO companies offer their own keyword  
research tool based on what keyword terms  
competitors are ranking on. 

Keyword research requires you to strategize -- 
you need to check the difficulty of a keyword. For 
instance, if there is extremely high “competition”  
on a particular keyword, you should consider 
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how much it would cost for you to compete on 
that keyword. The answer is, it will probably cost 
more than you can pay as a small business. After  
selecting smart keywords phrases, reflect for  
a moment. Ask yourself if you actually have  
something to offer people searching on that keyword.  
For instance, if you’re a jeweler and you’re  
considering selecting “sale on diamonds”, and 
you are not having a sale on diamonds...you will  
certainly get click-throughs to your site but you won’t 
convert any leads into customers! Last, remem-
ber that keyword selection should be something you  
do consistently as both demand on search terms and 
your business offerings will change. No setting and  
forgetting! 
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content should be arranged in a natural way and 
also contain a 2-3% keyword density for maximum  
effectiveness. (Keyword density is the percentage of 
times a keyword or phrase appears on a web page 
compared to the total number of words on the page.)

Apart from increasing your keyword density, 
you should also take care when naming your 
meta data. Your website’s domain name, title  
tags, other descriptive tags and alt text for  
images should describe your business with your  
keywords in mind, as well. Don’t forget to set up 
Google Authorship. This way, all of your content will be 
linked to your picture and Google+ profile. 

Use schema.org markup on video content so 
that a thumbnail of the video will be found in the 
search engine results page (SERP). Attractive  
images in the results page like this thumbnail  
can increase the click-through-rate to your  
website. SEOMoz offers a great summary on 
how to implement SEO-ready meta data at  
http://www.seomoz.org/blog/the-web-developers-
seo-cheat-sheet.

Link your content to internal pages, where  
appropriate. This helps strengthen your web-
site. For instance, if you have a page dedicated to  
your SEO service and a video on your blog 
that also just so happens to be about your seo  
service, it would be a good idea to link to the page on 
your website containing your SEO video!

2. Create Great Content
Create relevant, purposeful website and blog  
content. Your onsite content should be extremely  
useful to readers who are interested in your  
product or service. Great content can include  
video, humor, education, infographics, controversy,  
politics, current events, downloadable assets such  
as white papers, recorded webinars and much more.  
To guide your writing, think about the problems  
your readers face that are related to your industry. For  
instance, a home building and remodeling company  
might write about how to fix leaking water pipes. A  
landscaper could write about how to landscape  
on a small budget. Content marketing is a solid,  
long-term SEO strategy because it makes information 
shareable and link-worthy.

3. Tune Content
The great content you created in step 2 should both  
engage your audience and communicate with the  
search engines. Increase your keyword density;  
sprinkle your content with your target key-
words so that the search engines know what key-
words to rank you for (the ones you want!) and 
the right people can find you. This should be 
done naturally. Keywords should be sprinkled  
organically; not stuffed. This means that your  
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The company implementing 
your onsite SEO should:
• Do more than just onsite SEO. Onsite SEO  
 works best in tandem with an off-site SEO  
 campaign. The two piggyback off each other. 

• Include best-in-class tracking software. You  
 deserve a full picture of how your SEO  
 campaign is doing.

• Prove themselves. Your onsite SEO company  
 should have a system in place that shows you  
 the specific tasks your SEO company has  
 completed and results you can measure  
 and monitor yourself (or you can call  
 your devoted account manager for a more  
 complete explanation).

• Offer first rate social media and email  
 marketing campaigns to help you promote  
 your onsite content.

• Provide you with licensed images that you can  
 use to beautify your content.

• Practice SEO tactics that are sustainable;  
 It is important that your onsite SEO company  
 not participate in practices that are against  
 Google’s rules.

• Offers professional quality onsite content and  
 content marketing services.

• Be keyword research gurus.

• Adapt and evolve your campaign consistently  
 to fit the needs of a changing market and  
 your changing business.

• Provide customer service. 

• Keep up with the latest Search innovations  
 and algorithm changes.

Keep in mind your readers will enjoy the look of a 
beautiful website. You can make your site more beau-
tiful by using attractive, appropriately placed images 
and by presenting information in unique ways. Always 
be concise! 

4. Track and Promote
Track whether your onsite SEO is producing  
expected results. At the same time you should 
be promoting your content to help people find it 
and share it for you. Some SEO companies offer a  
included proprietary software that tracks your  
rankings, leads and other analytics for you. There are  
also free, less comprehensive tools like Google  
Analytics. To promote your onsite content, invite  
interaction on your blog through “swarming”--enlisting  
your very own staff to comment, “Like”, “Tweet”, 
“Google+” etc. Make use of all your social media  
communities and email marketing to promote our 
content. Link to your content through your other  
well-trafficked web pages. You can even guest blog  
on other high authority sites and link back to your  
onsite content. Last, don’t forget that you “gain 
from giving”. Comment on, Tweet, and generally  
interact with other companies’ and peoples’ blogs. 
They will likely appreciate your assistance and  
interact with you in return. 
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Conclusion
The components of onsite SEO--meta data, onsite  
content and onsite links have a direct influence  
on how your site behaves in search engines.  
A strong onsite SEO program is crucial to overall  
SEO results and will complement your offsite  
strategy. It works! According to leading authorities  
in SEO, onsite SEO is most effective when you  
follow 4 steps: 1) Identify Demand, 2) Create Great  
Content, 3) Tune Content and 4) Track and  
Promote. To capture the most demand for your  
products and services, choose a full service online  
marketing company that offers onsite and offsite  
SEO, social media marketing, pay per click advertising 
and email marketing.

Footnotes:
www.seomoz.org

http://www.seomoz.org/beginners-guide-to-seo/key-
word-research

https://adwords.google.com

http://www.google.com/trends/

http://advertise.bingads.microsoft.com/en-us/bing-
ads-downloads/bingads-intelligence

https://freekeywords.wordtracker.com/

http://schema.org/

https://plus.google.com/authorship

http://www.seomoz.org/blog/the-web-developers-
seo-cheat-sheet
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