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On March 16, Colorado Governor Jared Polis ordered the closure of all the state’s bars and restaurants 
to in-dining service. These closures also included gyms, casinos, and theaters, including movie 
theaters.  Later, Gov. Polis signed an executive order to limit public gatherings to fewer than 10 people 1

for the next 30 days, beginning March 18th.  These precautionary measures are designed to protect 2

public health and contain the novel coronavirus outbreak. The impact of the coronavirus pandemic, 
both from voluntary actions taken by firms and those taken to comply with public health directives, will 
dampen Colorado’s economy. The arts, entertainment, and food industries will face significant 
challenges given the importance of public gatherings to these businesses. While many experts agree 
that it will be months before an accurate account of the impact of the coronavirus pandemic can be 
made, it is important to understand the contributions that creative industries and their related 
occupations make to both the creative economy and the economy as a whole and the dampening 
effects the pandemic will have on this important economic sector.  
 
In Colorado, the arts, entertainment, and recreation industry (represented by the 2-digit NAICS code 
71) accounts for $4.7 billion of the total GRP (gross regional product) and earned $3.7 billion in 2019. A 
downturn in Colorado’s arts, entertainment, and recreation industry could have a significant impact on 
the Colorado economy given that its concentration of jobs is 22% higher than the national average and 
that it accounts for 2.84% of the state’s workforce.  
 

 
 Source: Creative Vitality Suite (2020). Emsi Q1 2020 Data Set [Data File]. Retrieved from http://www.economicmodeling.com. 

 
As of October 2019, Colorado’s unemployment rate was 2.7% and the total number of unemployed 
workers in Colorado was 83,532. Only 1,600 (2%) of those workers were in the arts, entertainment, and 
recreation industry. The figure below compares unemployment rates across Colorado industries and 

1 Jesse Paul, “Colorado governor orders closure of restaurants, bars for at least 30 days to stem coronavirus spread,” Colorado Sun, March 
16, 2020. https://coloradosun.com/2020/03/16/colorado-governor-restaurants-bars-closed/  
2 Jesse Paul, “Governor orders Colorado schools closed, limits gatherings to 10 people and directs ski areas to stay shuttered,” Colorado Sun, 
March 18, 2020. https://coloradosun.com/2020/03/18/colorado-ski-season-ends-gathering-limitations/  
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shows arts, entertainment, and recreation to have significantly lower unemployment rates than 
manufacturing, construction, healthcare and other significant industries.  

 
Colorado Unemployment By Industry 

 
    Source: Creative Vitality Suite (2020). Emsi Q1 2020 Data Set [Data File]. Retrieved from http://www.economicmodeling.com.  

 
While this is good news for the overall health of Colorado’s creative economy, these numbers will likely 
change as a result of the provisions being taken to contain the novel coronavirus pandemic, including 
current restrictions being placed on public gatherings. Colorado’s unemployment claims have already 
risen from 400 on Monday, March 9 to 6,800 just one week later.  If we assume the increase in 3

unemployment is distributed equally amongst all industries based on the market percentage, that would 
mean that 200 more art workers claimed unemployment in just the last week and could account for as 
much as $541k in lost wages in one month alone. If there is even a 2% drop in employment within the 
arts and culture industry, Colorado could see a loss of 694 arts-related jobs, with a total loss of 1,576 
jobs, based on input-output modeling. The result of these losses would be a reduction of $40.3 million 

3 US Bureau of Labor Statistics, “Labor Force Statistics from the Current Population Survey,” March 2020. https://www.bls.gov/cps/  
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in earnings and $3.2 million in taxes. Loss of state tax revenue would likely have an impact on 
Colorado’s ability to meet rising unemployment insurance claims in a system that is already 
underfunded by more than 30%, according to Colorado state Sen. Chris Hansen.   4

 
The food industry is an important sector of the Colorado economy and a subset of the creative 
industries. Looking at the 135 occupations that are directly employed by the arts, entertainment, and 
recreation industry, food service is one of the largest subsectors. Policies aimed at social distancing will 
likely significantly affect the food industry and provisions designed to allow for take out and delivery 
service have by all indications been designed to ameliorate adverse effects to the degree possible.  
 
Comparison of creative occupations by industry sector 

 
 Source: Creative Vitality Suite (2020). Emsi Q1 2020 Data Set [Data File]. Retrieved from http://www.economicmodeling.com. 

 
The relative age of workers in the arts, entertainment and recreation industry may also expose the 
creative economy to risk demographically. Approximately 25% of the industry’s workers are above 55 
(see figure below), and this age bracket is considered the highest at-risk subgroup, with a mortality rate 
ranging from 3%-20%.  5

 
 
 
 
 
 
 

4 Tamara Chuang, “Unemployment claims skyrocket as thousands of Coloradans lose their jobs,” Colorado Sun, March 18, 2020. 
https://coloradosun.com/2020/03/18/colorado-unemployment-claims-surge-coronavirus/  
5 Severe Outcomes Among Patients with Coronavirus Disease 2019 (COVID-19) — United States, February 12–March 16, 2020. MMWR 
Morb Mortal Wkly Rep. ePub: 18 March 2020. DOI: http://dx.doi.org/10.15585/mmwr.mm6912e2  
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Creative Occupations Age Distribution 

 
 Source: Creative Vitality Suite (2020). Emsi Q1 2020 Data Set [Data File]. Retrieved from http://www.economicmodeling.com. 
 

In conclusion, Colorado’s creative economy and associated cultural and service industries are strong. 
Unemployment in these industries has been low, and their impact on the state’s overall economy large. 
It is difficult to predict the full economic fallout resulting from COVID-19 this early on. Without question, 
however, there will be adverse short term effects with unknown longer-term ones. Because much of the 
creative economy depends on social and cultural gatherings, the social dislocation brought on by the 
coronavirus pandemic and efforts to contain it will inevitably result in significant economic pressures on 
this industry and the state’s overall economy.  
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