
Numbers Never Lie: 
The Facts Behind Effective Training 
Technology

$1,208.  That is the price companies 
invest to train and develop a single 

employee according to the Association 
for Talent Development (ATD).  The 
dollar amount equates to $165 BILLION 
spent yearly in the United States.  It’s 
not just money, but time.  On average, 
employees receive 31.5 hours of 
learning per year.

What do these numbers tell us?  
Training is a priority, simple as that.  

You cannot have a successful business 
without a strong foundation.  With 
so much effort devoted to training, 
one question becomes evident: Are 
companies seeing a return on their 
investment?

How Trainers Can Provide 
Answers  
Regardless of individual business 
circumstances, the challenge remains 
the same: discover effective training 
methods to engage employees which 
in turn will help to increase knowledge 
retention.  

That’s where audience response 
technology comes in.  With the right 
approach and technology tools, it’s 
a challenge trainers can take on with 
confidence.

Audience response systems allow 
trainers to embed questions 
into presentations and empower 
participants to respond via a response 
device.  Immediate feedback can help 
training professionals identify results 
and measurably improve outcomes.  

Learn How Audience 
Response Systems Have 
Made an Impact 

67% Increase in Engagement
70% Increase in Participation
61% Increase in Discussion
91% Increase in Learning
35% Increase in Assessment Scores

31.5 hours spent per employee

$165 billion in US being spent on training



70% Increase in 
Participation

91% Increase in Learning

35% Increase in 
Assessment Scores

61% Increase in Discussion

67% Increase in 
Engagement

(Schackow et al., 2004) “Audience Response System: Effect on Learning in Family Medicine Residents”
(Hall et al., 2005) “A Student Response System for Increasing Engagement, Motivation and Learning in High Enrollment Lectures”
(Williams et al., 2003) “Exploring the Use of an Audience Response System as a Vehicle for Content Delivery)

Employee training remains an essential key to 
a company’s success.  But as training demands 
increase, audience expectations shift and 
competitive pressures accelerate, training and 
development professionals must find new ways 
to engage participants and improve retention.

Response technology can give trainers the tools 
they need to measurably improve employee 
engagement and results.  Trainers can use 
technology to enhance their efforts to create 
an informed, engaged and knowledgeable 
workforce – and give their company an 
unbeatable competitive advantage.

Many instructors hand out course review cards 
after training classes to solicit feedback on the 
instructor and material, but the participation 
rate is typically low.  Allowing learners to respond 
to questions or rate their experience using 
response systems can bring participation rates 
up to 100%.  The sooner trainers can analyze 
the feedback, the quicker they can incorporate 
changes to ensure they are delivering the most 
effective presentation.

Peer instruction can enhance corporate 
trainings through the power of crowdsourcing.  
With this method, trainers can include questions 
in presentations using response technology 
and facilitate discussions between learners, 
allowing them to leverage their collective 
wisdom to arrive at the correct answer rather 
than providing the solution.

There’s sometimes the obstacle of trying to 
gauge an audience’s grasp of material during 
presentations.  Response technology provides 
a way to administer real-time quizzes and 
instantly view aggregate results.  Trainers know 
whether to move on to the next concept or if 
they need to spend additional time covering a 
specific topic.  This makes training efficient with 
a focus on the right material.

Some learners may be reluctant to speak up 
in a group setting, which can mean instructors 
who ask for input must rely on a handful of 
extroverts.  Polling software that facilitates 
anonymous audience responses to preset 
questions can broaden the pool of active 
session participants.  Even the shyest learners 
can contribute their responses and become 
more engaged in the conversation. 

Training is more effective when learners actively 
participate in a discussion rather than listen 
to a traditional lecture.  Audience response 
tools make training a two-way conversation, 
embedding questions into presentations, 
enabling audience members to respond with 
clickers and displaying aggregate results 
directly in slides.  When their voices are heard, 
participants pay more attention.


