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Maggie: Welcome to Marketing Moxie, episode number seven. 

Announcer: Welcome to Marketing Moxie with Maggie Patterson, where we get down and dirty for 
all things marketing for entrepreneurs.  Maggie takes a practical, no-holds barred 
approach to helping you take action on what matters to your business, all with her 
signature moxie and sass.  Now, it’s time to roll up your sleeves and dive in. 

Maggie: Hey guys, its Maggie.  And, we are back for another episode of Marketing Moxie.  
Today we’re going to talk about guest posting and what to actually do when you write 
your guest post, because it’s a little more complicated than you might realize.  But, 
before we dive into that I want to get some shout-outs to some of the lovely people 
who’ve given me some wonderful reviews in iTunes.  And, I would love it if you’re 
listening to the show that you stop by and leave a review as well. 

 So, first from the Sassy Sophisticate in Canada, “Love Maggie’s moxie.  Maggie’s 
insight and quick tips are super practical and amazingly effective for small businesses.  
I’m so happy she’s putting them into bite-sized episodes.  I’ll be consuming each and 
every one of them with delight.  Thank you so much from Canada.”  I love you already 
because you’re from Canada and you’re sassy. 

 And, also from Canada, Dale1313.  “This is an easy to listen to podcast that gives great 
tips for marketing, especially small business.  The host is knowledgeable and 
experienced, which makes for a quality podcast.  She also doesn’t bury you with 
industry terminology, which makes this podcast accessible to everyone interested in the 
subject matter.  Great work, Maggie.” 

 And, finally from Cheryl in New Zealand, “Sassy entrepreneurial advice.  I love 
Maggie’s sassy advice.  It is so refreshing to hear a new voice with entrepreneurial 
experience in the podcasting arena.  I cannot wait for future episodes.”   

 Thank you so much to all of you.  I have more reviews I’ll be sharing next time.  If you 
stop by and share a review, I might just give you a shout-out as well. 
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 So, let’s get into today’s episode.  Today we’re going to talk about the nuts and bolts of 
actually writing a blog post for your guest-posting experience.  You’ve gone through the 
research, the pitching, and the figuring out of your story and now it is show time.  Show 
time means that it is time to produce a post that when you send it in they are so stinking 
excited to get, that there is no question they are going to publish it.   

 I have a very special guest joining us for today’s episode, Lacy Boggs, who is The 
Ghost Blogger.  Lacy has got a super interesting background.  She actually started out 
in film school, which makes her, in my opinion, a master story teller.  She then went on 
to become a copy editor and an award winning journalist.  And, now she runs her own 
consultancy, working with people on blogging.  So, she really is the perfect guest for us 
today.  So, let’s dive in and listen in on my conversation with Lacy. 

 Lacy, I’m so glad you joined us today.  I know you do a lot of blogging professionally.  
You actually have been blogging and have won lots of awards in the past, like I talked 
about in the intro, and I want to talk to you today about some of the things listeners can 
do to improve their blog posts, starting with—What is the number one thing that people 
must nail when they are writing a blog post? 

Lacy: So, you have to have your bigger why figured out when you’re writing a blog post, 
because I think too often people just write a blog post for the sake of writing a blog 
post.  So, whether you’re guest-blogging or writing for your own blog, if you’re just 
writing it because you think you’re supposed to, that’s really not good enough. 

Maggie: I totally agree with that. 

Lacy: Yeah, and have it be in service of your readers is the other half of that.  So, whether 
your readers or the person you’re guest-blogging for—you need to be helpful.  You 
need to be—whether that’s being engaging or entertaining, or whether that’s actually 
giving tips and tidbits.  Whatever it is, you have to be in service of the readers.  So, 
those are your first two goals, there. 

Maggie: I love the idea of writing with a goal in mind, versus just, “Oh no, it’s due tomorrow.  I 
need to get it done.”  I think that in anything we’re doing like this, we have to connect to 
the bigger reason for all of it.  It’s not just for entertainment’s sake. 

Lacy: Absolutely, and you know, with guest-blogging, part of the reason can be getting links.  
Part of the reason can be getting traffic.  But, your number one reason needs to be 
helping the reader and helping the person you’re blogging for.  You’re giving some kind 
of value and that needs to be to the fore-front of your mind.  It’s not about you.  It’s 
about them. 

Maggie: Absolutely, and I think the days of blogging for links are over now, thankfully.  Excuse 
me while I do a happy dance.  Not that I have a problem with links, but we really got off 
track there for a while with mass quantities of articles being done just for SEO link juice, 
which is just not cool. 

Lacy: Yeah, and when you’re trying to trick SEO anyway, you’re really fighting a losing battle 
because it’s pretty dang smart and they’re going to figure it out, eventually. 

Maggie: Yeah, one is when you’re—I think with a headline you can be smart about how you 
write the headline, but then you get into these cases.  And, I know this has come up in 
one of the groups we’re in.  You start writing things that don’t actually sound like 
English, because you’re so focused on SEO that it’s maddening.  It’s not good for you.  
It’s not good for the reader.  You’re not serving anyone well. 



Lacy: It’s totally true.  You can keep in mind, “How is my person going to search for this and 
find me?”  That’s good SEO.  But, when you’re pulling up all the tricks and trying to stuff 
or trying to get links just for the sake of getting links, that’s the stuff that Google’s going 
to crack down on. 

Maggie: Yeah, it’s so true.  So, when you sit down to write a post, what kind of things do you do?  
What’s your number one tip, you would say, people need to keep in mind to physically 
write a better blog post? 

Lacy: So, starting with your why is great.  But, the second part would be—remember how 
people read on the internet.  A lot of people are coming to blogging from learning to 
write something else.  So, maybe you learned to write essays.  Maybe you learned to 
write corporate writing at some point.  Or, maybe you’re just used to writing emails.  
But, people read a little bit differently on the web.  So, you need to break it up.  People 
scan more.  So, sub-headings are super important.  Lists, bulleted lists or numbered 
lists, where you pull out your most important topics, are also crazy important.  Because, 
people are going to skim first and if they like what they see when they skim, they’ll read 
more in depth.  So, spending some really quality time writing a headline and then a 
sub-heading is really important.  The way I like to think of it is that you’re headline 
makes a promise or it asks a question and the sub-headings answer the question or 
sell the promise.  So, people try to get coy and clever, and that’s really just not how the 
web works.  You really need to get some meat or tell them you’re going to give them 
meat in that section with your sub-heads.  I think that’s something that people don’t 
understand a lot about the way that web writing works. 

Maggie: I love that because I think we’re all guilty of the skim, even in a Facebook group.  “I 
didn’t read everything,” and the reality is that it’s not writing that university essay and 
typing 10,000 words for kicks because you have to need a work count.  It’s about being 
dynamic and engaging everyone. 

 I know you have a background— 

Lacy: You can still write a long blog post.  That’s not the point.  You can still write super juicy, 
meaty, awesome stuff.  But, you’ve got to break it up to make it more digestible for the 
reader. 

Maggie: Exactly—really, that bite-sized chunk.   

 I know you have a background as an editor, so what things in your opinion would make 
an editor or a blogger cringe when they got a guest post? 

Lacy: So, basic grammatical errors.  Everybody’s going to forgive a comma in the wrong 
place.  Everybody’s going to forgive a typo.  It doesn’t have to be absolutely perfect.  
But, you need to be able to demonstrate that you put some time and some thought into 
it and that you went back and read through it and made sure it made sense.  If 
something’s really off, grammatically, it’s probably wrong.  But, I automatically think that 
the person doesn’t know what they’re doing or doesn’t know what they’re talking about.  
So, if you’re bad at that I suggest getting a friend who’s better at it to look at it or hiring 
an editor because that can be a real turn off for people who are curating content.   

 Another thing is don’t address me as Dear Blogger or Dear Webmaster.  That’s even 
worse, webmaster.  Who even says that anymore? 

Maggie: Yeah, Webmaster is, like, so 1999. 

Lacy: Do research, know who I am.  Know what I write about.  The more personal you can 



make your emails and your blog posts—you need to be talking to my audience.  If 
you’re just talking to anybody, that’s not going to work.  If the person you’re pitching or 
writing for already does have a blog post, look at how they’re formatted.  Go ahead and 
take that extra step. 

Maggie: Yeah, make it easy for them to want to do that. 

Lacy: Exactly—anything you can do to make their life easier is going to make them love you 
and invite you back to do more. 

Maggie: I love that you brought up the Dear Blogger because I’ve had the experience too 
because I’ve been guest-posting about guest-posting so for whatever reason I’m 
getting guest-post pitches now, and they’re hilarious.  My website, 
www.maggiepatterson.com says my name on the top.  Dear Blogger—oh my 
goodness.  You did not even go to my website. 

Lacy: Yeah, I run a food blog just for an example, and somebody pitched me one and a guest 
post about cars.  And, I was like, “I really don’t even know what to do with that,” 
because I don’t write about cars in any way, shape, or form. 

Maggie: I got one about health care devices.  I’m not really sure how that’s connected. 

Lacy: That seems like a good fit, yeah.  So, that’s really important.  Do your research. 

Maggie: Yes, and actually on one of the episodes before this, it’s going to focus on research and 
how to do really good guest post research so you don’t come off looking like a total 
amateur. 

Lacy: It’s crazy important. 

Maggie: Yeah, you and I are singing from the same songbook.  Listeners, make sure you do 
your homework and don’t send any Dear Blogger pitches.  The world will be a better 
place for it.   

Lacy: And, just a word of warning—I actually publish the worst one’s on my Facebook page.  I 
do a little polishing.  I take the names off but I do publish the worst pitches I get on my 
Facebook page, because they’re just funny. 

Maggie: I love that because now I can use that as an example and say, “You don’t want to end 
up on Lacy’s Facebook page.” 

Lacy: Public shaming— 

Maggie: I have, actually, a folder I call the Bad Pitch File and I totally use them as a teaching 
aid.  “This is the type of pitch not to send.” 

Lacy: We had that at work and we would hang them up in our cubicles because they were so 
hilarious. 

Maggie: Yeah, it kind of makes me feel sad for them.  I can’t fix them all.  At the beginning I was 
sending them back really nice notes, “Oh have you thought about this?  You should 
look at this.”  And, then I thought, “This is ridiculous.  This is not a good use of your 
time, Maggie.  Stop being so soft.” 

Lacy: So true.  And, let me just say that by listening to this podcast—by doing even this much 
research into how to do it, you are going to be head and shoulders above the vast 
majority because I get terrible pitches from PR Professionals.  I get terrible pitches from 
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brands that want to be on my food blog.  So, by even doing this much work, you will be 
ahead of the pack. 

Maggie: Thank you so much, Lacy.  That’s such a good point.  Because, I know even in my own 
guest post pitching, I often will get notes back that say, “Thank you for being so 
conscientious.”  And, I’m like, “Doesn’t everyone do this?”  So, it’s a good thing to keep 
in mind.  If you’re taking the time to learn the steps and really understand how things 
work, you are automatically elevating yourself. 

Lacy: Yeah, absolutely. 

Maggie: Thank you so much for being on today.  I hope everyone found this really valuable and 
I’m going to hop over and do the closing. 

 Wasn’t that action packed?  Lacy gave so many great tips and I think Lacy and I had a 
really good dialogue about all the things you need to consider with a blog post.  Let’s 
just hop, quickly, into our take aways. 

 Take away number one is make sure you write in a style that is appropriate for the web.  
That is going down to what is called chunking.  Use sub-heads.  Really concentrate on 
writing for a skimmable style. 

 Take away number two is headlines.  Spend time on your headline.  Make sure you 
research how the headlines are done for that particular publication and that they are 
highly effective, short, snappy and dynamic. 

 And, take away number three—edit, edit, edit.  You cannot edit your post enough.  Take 
time to make sure you can have someone else look at it—a second set of eyes, 
whether it be a friend, assistant, husband, partner—whoever it is.  Have at least one 
other person read it.  Make sure that you take the time to ensure it’s correct and 
complete.  Otherwise, you may be stuck in the water.  A lot of guest posting guidelines 
actually say, “If there’s too many typos, you’re out.”  That’s my paraphrase, but you 
know what I mean. 

 So, that is it for today’s episode on how to actually write that blog post and next week, 
we are going to have another guest on who is going to share with us some really great 
ways to promote your blog content.  Because, once that guest post goes live, what 
tends to happen is we Tweet it out once and then nothing happens.  So, I will catch you 
all again next week for episode number eight, take care. 

Announcer: Thanks for listening to Marketing Moxie with Maggie.  Visit our home base at 
www.maggiepatterson.com for show notes and more episodes. 
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