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MAGGIE: Today on show, we are talking about the why, figuring out some 

copywriting tips and tricks, all with our guest Nikki Groom.  Let's do it.   
 
INTRO: Welcome to Marketing Moxie with your host, Maggie Patterson.  This 

show is dedicated to practical and proven, online and offline, marketing 
ideas that you can take away and apply to build your business, all with 
Maggie's signature, to the point, style and sass.  Let's go.   

 
MAGGIE: I am so excited to have Nikki Groom today on the show.  She is a 

copywriter and Web slinger.  She is so clever when it comes to copy.   
 

What I love about Nikki is, she has such a different style of writing than I 
do.  It goes to show that there are just so many different approaches to 
this that it doesn't matter.  What I really found in this conversation is that 
Nikki just had some really good, little tips that can make your writing so 
much more impactful.  If you are sitting down to write something, you 
definitely want to listen to what Nikki has to say.  Let's listen in on my chat 
with Nikki. 

 
 Hey, everyone.  Today we have copywriter Nikki Groom on the show, and 

we are going to talk about all kinds of ins and outs of copywriting, as my 
first copywriter interview in this whole series, because I feel like people 
don't get what copywriting is all about and have all these misconceptions.  
I'm having all my favorite copywriters on to talk about it.  Nikki, welcome. 
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NIKKI: Thank you.  I'm so happy to be here, and to be the first as well.  I feel 
honored. 

 
MAGGIE: Yeah, you're going to be the first in the series because there are so many 

things around copywriting that are just bananas to me, and people's 
perception.  I thought, "That's it!  I'm having, like, five of my favorite 
copywriters on, and we are going to talk about copy and, like, educate 
people about what needs to happen." 

 
NIKKI: Love it.  It's a great idea.  Love it. 
 
MAGGIE: Knowing your why is a big part of the copywriting process.  How do you 

kind of help people figure that out and communicate it clearly?  It sounds 
a little bit like you're eating the elephant when you say that. 

 
NIKKI: Yes!  I love that you say that.  I always say that the why is so important 

because pretty much anybody could compete with you on the what or the 
how of what you do.  Generally, whys can be a little bit deeper than that, 
and so I just think that that's a great place to start.  I always say, first of 
all, you can't know your why if you don't know your who.   

 
MAGGIE: Oh, goodness.  Yes.  I agree.   
 
NIKKI: Yeah. 
 
MAGGIE: I want to fist pump when you say that. 
 
NIKKI: Yes, so who are you serving?  What are they feeling?  What are their 

challenges?  What are some of the problems that they're up against?  
What do they fear most?  What do they want most?  Then you can sort of 
answer that, "The reason I do what I do is to help people," blank.   

 
 I might say I'm a copywriter, but the reason I do what I do is to give 

women a voice.  Think about your bigger mission, if you'd like, and 
answer it from that point of view in terms of who you're serving.  Yeah. 

 
MAGGIE: Let's say I'm a client.   
 
NIKKI: Yes. 
 
MAGGIE: This has happened.  It happens to me all the time, right?  People come to 

you.  They're very, very excited, but they're not really clear on the why.  
How can we get to the why?  I think that's really hard for some people.   

 
NIKKI: Yeah, and I've had people answer when I've asked people why do you do 

what you do.  I've had people answer that, "Well, because I couldn't stand 
my job anymore, and I wanted to become an entrepreneur."  That's great.  
That's awesome for you, and it totally should be celebrated.   

 
But I just think it's a shift from thinking about what your personal 
motivations were and then thinking more about, "All right, who are the 



people that I want to be working with, what are they going through, and 
how am I going to change their lives, even if it's in a small way?"  Even if 
you're a physical therapist and help someone go through the day without 
as much pain their back or whatever, how are you making a difference? 
 

MAGGIE: Yeah, I like that because I think one of the things is we always think it has 
to be this life-changing event.  A lot of times when you're doing specific 
business things, they're not necessarily life changing, but they could be 
business-changing, or changing how that person shows up in the world or 
what they say.  There are so many different aspects to that.    

 
NIKKI: Exactly.  Yes, very true.   
 
MAGGIE: Nikki, let's talk about this.  There is copy and then there's what I think of 

as, like, the so boring it hurts me to read it.  My eyes are bleeding.  How 
can we find the right voice and really start to infuse our personality in our 
copy and not overdo it? 

 
NIKKI: Well, first of all, I would say that I feel like there is kind of this obsession 

with finding our voice.  You can kind of Google, "How do I find my voice?" 
and you'll find a bunch of different articles and people who talk about this 
all the time.   

 
 I want to say something radically different.  I want to say that you don't 

need to find your voice because you already have your voice. 
 
MAGGIE: Amen! 
 
[Laughter] 
 
 
NIKKI: When I first started out, I was kind of a pro at writing in the style of people 

I admired.  The problem with that was that I was constantly looking to 
other people and feeling somehow inadequate.  I share this because I 
really believe that there's power in sharing your most vulnerable moments 
because you can guarantee that someone else had been there and that 
someone else can learn from your mistakes.  

 
 When I finally let go of trying to sound a certain way and instead allowed 

my words to simply exist, something clicked.  My whole energy around 
writing shifted, and my words just kind of flowed like they hadn't ever 
flowed before.  I don't know if that makes sense, but it's kind of like letting 
go of expectation and just writing from the heart, saying what you really 
want to say, and then just being a damn good editor once everything is 
said and done. 

 
MAGGIE: Yeah.  I think, honestly, that's so much of it.  I think we try to be like, oh, I 

really like how Ash Ambirge sounds.  Then next thing you know, you have 
someone who's dropping F-bombs in their copy who doesn't swear in real 
life. 

 



NIKKI: Yeah, and I've seen some really obscure websites where people have 
clearly tried to emulate what she does, and it's like: I don't think that that's 
coming off how it should.  But if you see Ash in an interview with 
somebody, that's exactly how she shows up all the time.  I feel like 
instead of trying to be something that you're not, just be yourself, and 
people will just feel that energy coming off the page if you do that.  It will 
just feel really real to them. 

 
MAGGIE: Yeah, and I think you make a good point there about consistency.   
 
NIKKI: Yeah. 
 
MAGGIE: It's like when you tell a lie, right?  If you tell one lie, you have to tell more 

lies, whereas if you just are who you are, that consistency of your 
message is very, very strong.  You don't get into a trap of, ooh, how did I 
sound last week? 

 
NIKKI: Yeah, exactly.  Yeah.  Who am I today?   
 
MAGGIE: Oh, I think I'm going to be a little bit of so-and-so. 
 
NIKKI: Yeah. 
 
MAGGIE: You mentioned editing a second ago.   
 
NIKKI: Yeah. 
 
MAGGIE: I think editing, we talk so much about writing, but we don't really talk 

about the editing process.  What are some of your best editing tips? 
 
NIKKI: Mmm!  Sorry.  I'm like, "Mmm!" 
 
MAGGIE: That's juicy. 
 
NIKKI: No, editing is a really big topic just because I think that when you first 

attack a piece of writing, a piece of copy, whether it's a blog post or 
something for your website, a new sales page, or whatever it might be, I 
really think that you should just write whatever comes off the top of your 
head or just go for it first of all.  Just do a first draft.  Don't try and edit as 
you go, which is really hard when you first try and do that.  Just see what 
you come up with. 

 
 Then take a step back.  Maybe leave it for a day or something.  Then 

come back to it and start working with it.  See if it still sounds good.  Read 
it out loud.  That's always a really great exercise to see if it actually 
translates or if it sounds a bit awkward.  

 
 Look at some of the verbs you've used, the adjectives.  Try and tighten 

everything up.  Maybe switch out some words to some more powerful 
ones.  The thesaurus is your best friend in this case. 

 



MAGGIE: Absolutely.   
 
NIKKI: Yeah, and also don't be afraid.  I think, going back to the whole thing 

about writing with personality.  Don't be afraid to make people smile.  Why 
do we think that business has to be so serious, buttoned up, and 
corporatey.  It doesn't.  I really don't think that it does, and I'm a big 
believer in writing in such a way that it kind of feels like a conversation.  It 
kind of feels that you've known this person forever.  Yeah, don't be afraid 
to make people smile.   

 
MAGGIE: Yeah, and, ultimately, I think we forget sometimes in our copy that the 

goal is to get people to know, like, and trust you. 
 
NIKKI: Yes. 
 
MAGGIE: If they feel like it's an intimate conversation, you've just shortcut that 

process and made everything a lot easier for you in terms of connecting 
with your audience and hopefully working with them down the line. 

 
NIKKI: Exactly.  Going back to that consistency piece as well.  If someone reads 

something on your website and then they pick up the phone to speak with 
you, everything is going to flow and it's going to make sense.  They're not 
going to be like, "Who the heck is this person?" because that was not 
them on their website. 

 
MAGGIE: Yeah.  Honestly, that is probably, that dissonance, creating friction like 

that is the worst thing you could do to yourself. 
 
NIKKI: Yes, I agree.  I agree.   
 
MAGGIE: Then people start to doubt you, and they don't trust you anymore. 
 
NIKKI: Yep.  It's so true. 
 
MAGGIE: Let's talk about storytelling.  I personally spend a lot of time on storytelling 

with my clients, but I know it just can go wrong.  There's some stories that 
maybe we don't need to share.  How, when you're working with clients; 
what types of stories do you like to help them share?  Then where are 
some of the areas you see that can just go totally off the rails? 

 
NIKKI: Great question.  I do find that I like to really dig out the juicy tales and 

some of the stuff that maybe people wouldn't necessarily be comfortable 
with sharing.  I do that because I think that the most powerful stories are 
the ones that are real and that kind of include the highlights and the 
lowlights, so it's not just all like, "I did this, and I'm incredible."  It's like, 
"Actually, I went through some tough times, but I turned it around, and 
this is where I am today."  That again kind of forges a real sense of 
connection with people as a result. 

 
 Now that's not to say that there's no room for censorship where 

necessary.  You have to ask yourself, "Does this help the story, or does 



this detract from the message that I'm trying to convey?"  We might not 
need to go into every gory detail about a divorce, you know, if you've 
gone through something like that.   

 
If, on the other hand, you're a life coach who is helping people through 
those kinds of really difficult transitions, then perhaps it would make 
sense to tell your story, but then end with a message of hope.  "This is 
where I was, but, again, this is how I turned things around.  And, today, I 
couldn't be happier." 

 
 I think that there's power in that.  But, yeah, I have heard all kinds of 

stories and sometimes I'm like, "Oh, I don't think that that should go in."  
Generally, the person I'm talking to, they'll say, "I don't think we should 
put that in."  I'm like, "Yeah, I think we can leave that bit out."  But, again, 
it's just about what kind of message are you trying to convey and what is 
going to help really get that across.   

 
MAGGIE: Yeah, I think it's so, so important, especially just like that censoring piece 

of, like, "Is this appropriate for my audience?" 
 
NIKKI: Yeah, exactly, like, "Do they need to know this?"  Yeah. 
 
MAGGIE: I know with myself, even my own writing, sometimes I think, well, I'm their 

copywriter marketing person.  Do they really need to know this?  Probably 
not.   

 
NIKKI: Yeah.  Yeah, that's true, I guess. 
 
MAGGIE: They don't really care that I have a raging case of PMS and I hate the 

world right now.  That's not really relevant to what I'm talking about.   
 
NIKKI: There's kind of two ways of looking at this because I feel like sometimes, 

especially on Facebook, people portray this perfect life.  Sometimes that 
can be irritating.  Like, oh, my goodness.  I'm never going to measure up 
to this person.  This person has an incredible existence.   

 
 But on the flipside, I think that sometimes being really negative can be a 

turnoff.  Maybe saying my life was awful and this happened, and then this 
happened and this happened.  Maybe you don't need to go there, you 
know. 

 
MAGGIE: Yeah, no one wants to work with someone who is a hot mess. 
 
NIKKI: Yeah, exactly.  There's a middle ground.  Again, if there is a point to you 

telling that story, then tell it, but make the point afterwards. 
 
MAGGIE: Perfect.  Nikki, as we wrap up, are there any kind of last pieces of wisdom 

you have for people when they're starting to think about their copy and 
whether they're writing their own or they're looking to outsource it? 

 



NIKKI: I would say, particularly if you're trying to write your own copy, that so 
often we get stuck in our own heads.  We think, "Oh, I'm not good 
enough.  I can't write this stuff."  Just give it a go.  If you don't start writing 
something, then you've got nothing to edit.  Write and see what you come 
up with.  Maybe attack it a few different times, a few different days, and 
don't be afraid to call in the experts.  If you're really pressed for time, I just 
really believe that it's better for you to focus in your zone of genius and 
pull in people to support you in that so you can really flourish. 

 
MAGGIE: Well said. 
 
NIKKI: Yeah. 
 
MAGGIE: Nikki, where can people connect with you and learn more about you? 
 
NIKKI: I didn't get too crazy with my website.  It's just NikkiGroom.com, so it's 

nice and easy to remember.  Hop on over and say, "Hi."  Also, I'm on 
Twitter: @NikkiGroom.  The same.  Then Instagram, Facebook - I'm 
everywhere.  I love social media. 

 
MAGGIE: Yeah, and Nikki has a very adorable dog. 
 
NIKKI: I do.  I do. 
 
MAGGIE: Which is the superstar of her social media accounts. 
 
NIKKI: Oh, I know.  I'm like, maybe I shouldn't be posting so many pictures of 

her, but she's a sweetie. 
 
MAGGIE: You know, though, I live vicariously through you because I don't have a 

dog.  I only have cats, and I'm not getting a dog. 
 
NIKKI: Ah. 
 
MAGGIE: So you keep it up with those pictures. 
 
NIKKI: Okay, okay.  We'll do. 
 
MAGGIE: Awesome.  Thank you so much, Nikki. 
 
NIKKI: You're so welcome.  Thanks, Maggie. 
 
MAGGIE: I think I should just start having people on the show with accents all the 

time because I think it makes us sound so much more sophisticated.  I 
love Nikki's accent so much.  Let's talk about our takeaways.   

 
Number one: Creating the why in your business can be tricky, but it is so 
essential for your copywriting.  If you don't understand the why of your 
business, the why of your story, it's going to be very, very hard to write a 
single word of copy.  Look for why your business is needed by your 



audience and really go from there.  Once you learn to write like this, it's 
going to flow naturally. 

 
 Takeaway number two: Make sure you're using your voice in your copy.  

Nikki and I really talked about this.  The reality is, this is something I see 
all the time, that Nikki sees all the time.  People are trying on other 
people's type of voices, and it sounds wrong.  If you don't sound like 
yourself, you're doing yourself a major disservice.   

 
 If you're the actual you, it's going to be really easy to be consistent 

through your blog, your about page, social media, on phone calls.  No 
one is ever going to be surprised.  You're not going to create this 
dissonance where people are like, "What?  You don't sound like that."   

 
 I've been told in my writing, and I was told this, like, literally years ago 

writing letters back and forth to my friends in university and high school 
before we had email--I'm dating myself.  I know--that my voice, I talk like I 
write, and I write like I talk.  I think that that should always be your goal.  
Read it out loud, and if it doesn't sound like you, you need to go back and 
revisit that. 

 
 Number three: Powerful stories can be so impactful.  No one wants to see 

the perfect version of you all the time.  Keep in mind though that you don't 
have to air out all your dirty laundry all the time either.  Be cautious.  Be 
smart about what you share.  Make sure it's relevant to your audience.  
But this finely honed, perfect, shiny version of you is crap, so that doesn't 
have to come through in your copy either.   

 
 If you want to learn more about Nikki, you can hop on over to her website 

at www.NikkiGroom.com.  You can also learn more about everything we 
talked about in today's show at 
http://www.MaggiePatterson.com/episode52 where all the show notes 
and the takeaways will be there.  And, if you want to join our group and 
continue the conversation after the show, you can head over to 
www.MaggiePatterson.com/group.   

 
 That is all, today.  Next week, we will be back with Courtney Johnston of 

the Rule Breaker's Club, and we are going to be talking about launch 
copy.  Talk to you all soon. 

 
OUTRO: Thank you so much for listening.  Hop on over to our home base at 

http://www.MaggiePatterson.com for the show notes and more episodes.  
And you can join the Marketing Moxie Facebook group at 
www.MaggiePatterson.com/group.  And remember, as Yoda says, "Do or 
do not.  There is no try."  That's what having moxie is all about. 
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