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MAGGIE: Hey, everyone.  Welcome back to the Marketing Moxie Show after our 

brief holiday hiatus.  It is January 2015.  Let's get going. 
 
INTRO: Welcome to Marketing Moxie with your host, Maggie Patterson.  This 

show is dedicated to practical and proven, online and offline, marketing 
ideas that you can take away and apply to build your business, all with 
Maggie's signature, to the point, style and sass.  Let's go.   

 
MAGGIE: Hey, everyone.  In today's episode, Episode #48 if you were keeping 

track, and "48" will help you find the show notes over at 
www.MaggiePatterson.com/episode48. 

 
 We are trying something totally new today, and I'm calling this the Moxie 

Challenge.  I've been trying to think of ways that we can shake up our 
marketing for 2015, how to make it more meaningful, more impactful, and 
not get in a rut.  

 
 I was actually lying in bed, and I totally scrapped the episode idea I had 

for today because I was like, "You know what?  I need to do something 
different."  A lot of this comes from my own reflection of doing things, and 
I was thinking a lot about marketing overall.  We do all these things.  It's 
not necessarily meaningful.  It doesn't connect with our audience, and we 
just keep doing them.   
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 It's sort of like when I go to one of our favorite pubs.  I always order the 
same sandwich.  This sandwich - oh, my gosh.  If you eat meat, sorry all 
my vegetarian and vegan listeners, but this sandwich is the bomb.  It's a 
turkey sandwich with cranberry mayonnaise.  It never disappoints, so I 
play it safe and always get this turkey sandwich.  Literally, my mouth is 
watering right now.  I think I have to go there for lunch today.   

 
 The reality is that if you're always playing it safe and getting the turkey 

sandwich and not adding anything new to your marketing or 
experimenting, what's going to happen?  You're going to be in a rut, and 
you're missing the rest of the awesome menu.  So don't be the turkey 
sandwich lover.  Try something different for 2015. 

 
 Clearly I'm hungry because I'm going to talk in a lot food analogies, 

apparently.   
 
 The reality is that if you're always doing the same things, you're never 

going to grow.  A lot of this has been a reflection for myself, so I have 
gone ahead and created what I'm calling the playground, the sandbox for 
my business.  I'm challenging myself to try new things within the confines 
of that, and the rules I'm using for that is that there is no failure.   

 
We need to just try and see what happens.  Give it some time to breathe, 
to grow, and to move.  I'll share which one of those things I'm actually 
doing first.   

 
 I am issuing to you, my friends, the very first Moxie Challenge, and we're 

giving it the hashtag #MoxieChallenge.  If you want to share it on social 
media, please, please do, and you can tweet me @MagsPatterson on 
Twitter to let me know what you are going to do.   

 
 I'm going to issue you five ideas for your challenge.  You can also add 

your own, but it'd be awesome if we all did one of these things and then 
were able to report back.  My challenge to you is to try out one of these 
things in January or when you are listening within the next 30 days.  Let's 
dive into the five things I have picked.   

 
Number one: LinkedIn Publishing.  If you run a B2B business, LinkedIn is 
so ignored.  I have referred to it in the past as the dentist office.  But I will 
tell you this.  In all the years I didn't have a website, LinkedIn was my go-
to.  That's really where I would get most of my business.  LinkedIn 
Publishing gives you the ability to publish a post on LinkedIn, and I will 
link up some resources for all of the things I'm talking about today over in 
the show notes at www.MaggiePatterson.com/episode48.   
 
The reality with LinkedIn publishing is it's so cool.  It's got a built in 
audience for you.  Instead of guest posting on your friend's kind of 
questionable blog that four people read, why not go to LinkedIn with a 
built in audience, which a community you've already built and go from 
there?   
 



Maybe you don't want to publish blog content, but you've got lots of great 
visual content.  Consider doing SlideShare because SlideShare 
integrates with LinkedIn.  I've talked about SlideShare in the past, but I'm 
definitely going to link that up in the show notes for you. 
 
Number two: Give your about page a little bit of a makeover.  If your 
about page starts with something like, "I graduated from Cornell in 1997," 
we've got a problem, my friends.  Your about page, despite its name, is 
not about you.  It is about your audience and your ability to serve them.  
Really take a hard look at your about page, and how you can refresh that 
bad boy up.  Your about page is probably one of the most visited pages 
on your site.   
 
We've talked about about pages lots on this show, and about pages need 
TLC.  You can spend all the time you want on a blog post and everything 
else, but if your about page doesn't land, it doesn't connect, and it just 
feels icky for people, they're not going to work with you.  They're going to 
run screaming.  It's going to give a bad first impression.  I can't even tell 
you how many bad about pages I read on a day-to-day basis, and just 
because that is literally I am on the Internet looking for bad about pages.   
 
Connected to about pages is number three - write three stories connected 
to your business.  Storytelling is so important in what we do.  It's what 
humanizes us and creates connection.  Stories really are what makes you 
memorable, what makes things meaningful and engaged with people.  If 
you're not telling stories in your business, you're missing a prime 
opportunity.   
 
Plus, everyone likes a good story.  It pulls you in.  If you look at the 
popularity of Serial, hello, it's because we wanted to know if Adnan did it.  
I'm not going to spoil it, but I don't think I have any answers on that.  I'm 
more confused than ever.   
 
Write.  Literally sit down, pen and paper, and write out three or four 
stories to your business.  Use some prompts from the Storytelling 
Shortcut to get you started.  
 
These could be fun and off-color stories.  I think I've shared in the past 
the story of one of my very first PR jobs being asked to cook chicken 
fingers and I remember thinking, "Oh, my gosh.  I have $60,000 in student 
debt," which to my American friends might not seem like a lot, but in 
Canada it is.  "And I am cooking chicken fingers.  Six years of post-
secondary education.  What the what?  No!"  But it taught me that 
sometimes you just have to comply, which is probably why I'm self-
employed now.  Thank you, chicken fingers. 
 
Try to find those little, funny stories that really add some color.  I actually 
a few I'm working on right now, which you will be hearing soon for future 
episodes.   
 



Number four: Give guest posting a try.  Guest posting, my friends, it may 
not generate mega traffic back to your website.  It may not be the be all 
and end all, but putting yourself out there does this magical thing.  It 
creates credibility for you.  I feel pretty confident in my own business and 
in my clients' businesses that I have worked with on guest posting that 
getting on a big name publication, that getting on the right niche 
publication can work magical things.  You are creating a body of work, 
which makes you look like an authority.   
 
That's actually kind of one of my New Years resolutions - stop using the 
word expert.  I think expert is overused, so we're going to use the word 
authority today.  I'd love to hear your New Years resolutions if you want to 
tweet me, or your intentions, or your core desired feelings, and I'm totally 
off track with that. 
 
Back to guest posting.  Guest posting, my friends, can do so much for 
you.  It's really a matter of figuring out where's the right target based on 
where your clients actually hang out and going from there.  I'm going to 
have a great resource I'm going to link to in the show notes to help you 
pitch your guest posts.   
 
Number five: I have talked in the past about customer marketing and the 
importance of making your clients into the hero.  To that end, I want to 
challenge you to interview one of your clients, to do an audio, to do a 
video, and really talk to them about the work you did together and how it 
impacted their business.  The best stories we are going to tell is about 
how you "change lives."  Maybe it's not life changing, like, hey, I lost 100 
pounds or I found the cure for something, but the work we all do on a day-
to-day basis does make a difference, and we need to highlight that so that 
other customers can see the opportunities.   
 
Do the interview.  Sit down with them and really dive in to what it is you 
did together.  It doesn't have to be long.  Audio, video, you could even do 
a written case study to share as a blog post.  And don't feel like it's icky to 
ask them this.  You are going to highlight how successful and awesome 
they are.  That's a win right there for them.   
 
It goes so much deeper than just a quote.  I think we're quote immune in 
so many ways.  If you can get in there and do that, it'll make a huge 
difference. 
 
What are you going to do to make your marketing meaningful?  What of 
these five are you going to choose as part of your Moxie Challenge?  Just 
start by picking one.   
 
Now, you may be wondering -- or maybe you're not, but I'm going to tell 
you anyways -- what am I going to do.  I am actually going to really focus 
on number one, LinkedIn Publishing.  I've had that on my list for six 
months, and I just haven't got around to it.  Now, publicly declaring it, I am 
going to start publishing on LinkedIn at least once a month.  I'm going to 



do that for 90 days and see what happens.  When I get a post up, I will 
definitely share it with you in the show notes. 
 
If you want to make an impactful difference, you have to be willing to 
experiment.  You have to be willing to not eat the turkey sandwich ever 
time, although I'm totally having the turkey sandwich for lunch.  I think I've 
earned it by having my son home for the last two weeks.   
 
If you want help doing this, I have something really cool for you.  Please 
note: Promotional time now, so, if you don't want to be promoted to, just 
turn me off.  But really, this is awesome.  You don't want to miss it.   
 
I am launching, for 2015, something called the Cellar Club.  I will link this 
in the show notes.  The Cellar Club is really my answer to helping more 
people make their marketing meaningful.  It is a group experience, but it's 
not an accountability.  It's not a mastermind.  It's really about hands-on, in 
the trenches, getting things done.  
 
It is at a sweetheart of a price, which is available for Marketing Moxie 
listeners for $197 for 3 months.  We are going to cover storytelling.  We 
are going to cover guest posting and interviews and blogging.  We are 
going to get a lot of stuff done.   
 
Now, if that freaked you out, everything I just said, it's not about adding 
more crap to your plate.  It's about finding the right things that are going to 
connect for you and doing it in a way that's logical instead of all these 
disparate, little tactics all over here, all over there, that you're kind 
shoestringing together.  You're going to come up with a master plan.   
 
I would love to have you in the Cellar Club.  It starts in late January and 
runs through the end of April.  You will get many exclusive resources, 
access to me -- that sounds really weird saying access to me.  I mean it's 
not like I'm Beyonce or something.  But the reality is, you can get my 
eyeballs on your stuff in our workshops, and we will have lots of different 
things going on every single month. 
 
I hope you will consider joining us over in the Cellar Club.  It's not the 
dusty kind.  It's the kind with really big vats of wine, and it's high end, and 
it's lush, but it's still affordable because, you know, that's how we roll 
around here.   
 
Please pick your thing and report to us.  Use the hashtag 
#MoxieChallenge.  As always, I am @MagsPatterson on Twitter.  That is 
all, my friends.  No takeaways because your five takeaways were listed 
out already. 
 
Thank you so much for listening, and I hope to see you over on social 
media or in the Marketing Moxie group on Facebook, which you can join 
at www.MaggiePatterson.com/group.  I will see you all there, my friends.  
Thank you so much for listening.   
 



Oh, any questions about this other club, you can email them to me at 
Maggie@MaggiePatterson.com.  I would love to hear them because I 
want to make sure that if you're going to do this with me and go on this 
journey that it is right for you.  Thank you so much, my friends.  
 

OUTRO: Thank you so much for listening.  Hop on over to our home base at 
http://www.MaggiePatterson.com for the show notes and more episodes.  
And you can join the Marketing Moxie Facebook group at 
www.MaggiePatterson.com/group.  And remember, as Yoda says, "Do or 
do not.  There is no try."  That's what having moxie is all about. 
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