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MAGGIE: Hey, everyone.  Today on the Marketing Moxie Show, my guest is Denise 

Duffield-Thomas from LuckyBitch.com.  Let's do it. 
 
INTRO: Welcome to Marketing Moxie with your host, Maggie Patterson.  This 

show is dedicated to practical and proven, online and offline, marketing 
ideas that you can take away and apply to build your business, all with 
Maggie's signature, to the point, style and sass.  Let's go.   

 
MAGGIE: Today I am so pleased to have our guest, Denise Duffield-Thomas, from 

LuckyBitch.com.  She is a money mindset coach, and we are actually 
going to talk about her books and marketing of those books, and just 
marketing in general and how to get your money mindset all straightened 
out for that.  Denise is the author of Lucky Bitch and Get Rich, Lucky 
Bitch, which I've both read.  I'm sure that's no surprise because I think we 
all know how much I love reading and books.   

 
And for me personally, those books were kind of the entry point to me 
realizing that I had some major, weird, thought patterns and issues 
around money, which, you know, 18 months later, I've done a lot of work 
to get over.  And I know that sounds really woo-woo if you haven't been 
there, but the reality is we all have a jacked up relationship with money, 
and if you can kind of redefine that and get to the root of it, things will be a 
lot simpler.  So let's listen in on my conversation with Denise. 
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 Hey, everyone!  It's Maggie here on the Marketing Moxie Show.  Today 
we have Denise Duffield-Thomas from Lucky Bitch joining us.  Denise, 
welcome to the show. 

 
DENISE: Hey, Maggie.  I'm so excited to be here all the way from Newcastle, 

Australia. 
 
MAGGIE: Newcastle to Canada, the Commonwealth is coming together today. 
 
DENISE: Yea!  God save the Queen. 
 
MAGGIE: You know, in school we used to have pictures of the Queen and saying, 

"God save the Queen," and I was trying to explain that to some American 
friends and they thought I was making it up. 

 
DENISE: We did as well.  I really remember this beautiful picture we used to have, 

and she was in a gold dress and, you know, that's how a queen looked.   
 
MAGGIE: You know what?  We probably have that same one.  They probably did a 

run for all around the Commonwealth and put it in every school.   
 
DENISE: So true.  I love it. 
 
MAGGIE: One of the things I want to talk to you about today because the show is 

focused on marketing is your book and using your book as really kind of 
that gateway drug into the Lucky Bitch universe.   

 
DENISE: Yes. 
 
MAGGIE: What made you kind of pick the book and why don't you just talk a little bit 

about the experiences of putting together the book, getting it out there, 
and then we can talk a little bit about the marketing after that? 

 
DENISE: Yeah, sure, so I self-published my book, and anyone who is listening, I 

think books have this place in our society where they're seen as kind of 
this amazing, mythical thing that suddenly one day someone is going to 
tap you on the shoulder and give you a book contract.  It very much -- it's 
-- you know, authors are definitely put on a pedestal, I think.   

 
 And when I self-published, I realized, "Oh, my God.  Anybody can do 

this."  And then the other thing is people think you are credible just by 
virtue of having a book, which is kind of a weird thing.  And the other good 
thing about having a book is that your family finally understands your 
business.  Even though if they do not get in any way what you do, they 
can say, "Oh, my daughter has a book," and people get it.  So that's why I 
say, first of all, everyone should definitely write a book just for the 
credibility fun stuff of it.   

 
 But then, secondly, the marketing stuff of it, I'd heard from so many 

people that writing a book is a great way to promote your stuff, and it can 
be a really great business card for your things or, you know, whatever 



you're selling.  And so there's no mystery behind it.  I sat down; for my 
first book, I sat down and I wrote it word-for-word.  You know, I sat there 
with a Word document. 

 
 For my second book, I kind of constructed it, I guess.  You know, I used 

transcriptions of my course.  I sent it to an editor who kind of shaped it 
together for me and sent it back to me.  And I padded it out with stories 
and client stuff and extra little bits.  Then we self-published it through 
Amazon, which literally means you upload a PDF to their system and you 
upload a cover, and there's really no mystery behind it.  Anyone can do it.  
But I think a lot of people think that a book in itself will make money.  And, 
to be honest, it does make a little bit of money, but it really has to be a 
bigger vehicle for your message, for maybe your higher cost products and 
offerings. 

 
MAGGIE: You know, I think it's an interesting point too about self-publishing 

because I think a lot of people think, "Oh, I'm going to wait for a book 
deal."  And, like, if you talk to anyone who has actually gone through the 
book deal process and all the money they've spent on marketing the 
physical book, they're not making money from being an author.   

 
DENISE: No, you may as well do it yourself. 
 
MAGGIE: Exactly. 
 
DENISE: And have full control over it.  And, I mean, the good thing is you can do it 

yourself.  The bad thing is you have to do it all yourself, obviously.  But if 
you're a bit of a control freak like I am a bit, you don't have to wait a year 
and a half for somebody to do it.  You can have full control over the cover.  
And I've actually seen a lot of people, especially with the cover, get really 
burned by traditional publishers.   

 
MAGGIE: Yeah, and you know as well as I do when you walk through the 

bookstore.  What do you look for?  You look at the covers. 
 
DENISE: Yeah, absolutely.   
 
MAGGIE: So crappy cover, your book is not selling, and then it's a bust and your 

mom has ten copies in the basement. 
 
DENISE: Exactly, and self-publishing doesn't have to be like that anymore where 

you have to do this yourself because you can go through Amazon.  You 
can go through iBooks.  You could do whatever, and Amazon even have 
the self-publishing arm, so my book always looks like it's in stock.  Then 
literally Amazon prints it and sends it to the person, which is so cool, and 
you don't have to boxes and boxes of it in your mom's basement.   

 
MAGGIE: Which is awesome.  So what would you say your biggest lesson you 

learned from the entire process of publishing both the books? 
 



DENISE: That anyone can do it.  It's not -- it's just like anything else in business.  
You have to have the persistence to make it happen.  But I honestly 
thought it was just this mysterious thing that you had to be deserving of 
being a published author, and actually anyone can do it.  And that's the 
good and the bad thing, obviously.  Literally anyone can have a book, so 
there's a lot of rubbish out there, but then the good thing of it is that 
there's very, very low barrier to entry.  That's the biggest thing I learned 
about self-publishing. 

 
MAGGIE: Yeah, which I love because, hey, we've all got a business budget to 

adhere to. 
 
DENISE: Absolutely.  And the first one I did, I literally did it all myself.  I did the first 

cover myself.  I formatted it, all that kind of stuff.  The second time, it 
actually cost me, let's say, $6,000 to put that book together because I got 
a graphic designer to do it.  I got a formatter.  I got, you know, the two 
girls who were working on it doing kind of the editing and shaping.  And 
so that cost a bit of money to put that together, but the first one, it cost me 
like nothing.  So you can totally choose your own budget for your book. 

 
MAGGIE: Which I love, and knowing kind of the way your business works and 

following you, the reality is these books are really the gateway.  How do 
those--? 

 
DENISE: Yeah. 
 
MAGGIE: You know, if that's the entry point into the Lucky Bitch universe, how does 

that move them then into the paid programs? 
 
DENISE: Yeah, absolutely.  When I said I created that second book, which is Get 

Rich, Lucky Bitch, I actually created it from transcripts of the first time I 
ran my program, which is the Lucky Bitch Money Boot Camp.  I 
condensed those down, and I really struggled at first thinking how much 
do you put in a book format versus how much you put in the course.   

 
MAGGIE: Mm-hmm. 
 
DENISE: And I actually went on the side of being really overgenerous because I 

was thinking obviously I'm going to hold some stuff back, but it's really the 
experience that people are joining the course where they're joining the 
community.  They're getting the videos.  They're getting all that extra stuff.  
Yeah, the course is a lot more expensive than the book, but the difference 
between reading a book and joining a course are completely different, so 
I really urge people, you know, be generous.   

 
Give away your best stuff because people will get so excited about that 
that they want more and they will join the next thing.  You don't have to 
worry about them going, "Oh, well, I've received everything now.  Like, 
you know, I never have to work with that person again." 

 



Some people do, but more often than not people, like, get so excited by 
the taste of the drug and they're like, "Ooh, what else can I do?  Oh, okay, 
here's what I do."   

 
And what I did was pulled out some very simple bonuses and just said, 
"Hey, look.  Here I talk about tracking money.  If you want one of my 
tracking money sheets that I give to my Lucky boot campers, come over 
to the bonus site and I'll just give that to you."  So pretty much at the end 
of every chapter was, well, I've got this on audio, so just come over to the 
bonuses and you can have it.   

 
It wasn't -- honestly, the bonuses aren't super amazing, but some of them 
it just seems like, hey, a checklist that I didn't want to put in the book.  
You know, you can strip some little things out that don't make sense 
being in a book anyway, and just give people an incentive to come over to 
your site and to opt into your newsletter, and then that way they are 
connected to you.  And then maybe they go on your newsletter list, and 
they get your newsletter every week, or they join your Facebook group 
and they get to know about you.  But it's really taking them from that book 
over to your world, and that's the best way to do it.   
 
The other thing is, I very much talked in the book about the boot camp, so 
don't be afraid to talk about what's next because say it's like if you have 
people over for dinner.  Some people, the dinner is enough.  Other people 
are, like, wondering what else you've got.  It's like is there dessert.   
 
And sales, I really see, is just like saying, "Hey, here's the next thing.  
Would you like some dessert?"  Some people are done with dessert.  
Some people are like: "I would really like some coffee after this."  And you 
can keep them going, right, because it's like, well, people just want to 
know what's the next step.   
 
I see that very much from the book just saying to people, well, this is the 
next step.  This is the next step from working with me, and it could be a 
course.  It could be booking for a solo session.  It could be whatever.  
Whatever you decide is the next step.  If you don't offer it, some people 
will leave hungry. 
 

MAGGIE: Yeah, and I think it's a really good point in terms of how to make it not 
only just offer the next step, to make it very clear how that next step 
builds. 

 
DENISE: Mm-hmm. 
 
MAGGIE: Like in your book, you're very specific about that.  It's like, if you want 

more it's like here's what you do next, so there's no guesswork.  I think we 
assume too many times that people know what they're supposed to be 
doing. 

 
DENISE: Absolutely.  And, you know, that definitely evolves over time.  I would say 

the first time I wrote a book, which was my first book, Lucky Bitch, I didn't 



want people to come over to my site.  I was so blocked around it.  Every 
time someone even bought the book, I was like, "Please don't buy the 
book.  Oh, it's got spelling mistakes in it.  Oh, don't come to my site.  It's 
not perfect."  And I really had to get over that perfectionist stuff and I 
really see women in business who are successful are the ones who go, 
"You know what?  It's not perfect, but it's useful for people." 

 
MAGGIE: Mm-hmm. 
 
DENISE: And how it is now will help some people even though it's not perfect. 
 
MAGGIE: We talk about being Lucky Bitches.  Let's talk about how being a Lucky 

Bitch applies to marketing. 
 
DENISE: Oh, yeah. 
 
MAGGIE: How do you think we can all be luckier bitches in our marketing? 
 
DENISE: For sure.  So the whole concept behind Lucky Bitch is that success has 

steps that you can take, right, predictable things that you can do in the 
real world to create success.  And so even though on the outside people 
go, "Oh, she's so lucky." 

 
MAGGIE: Mm-hmm. 
 
DENISE: You actually know that you've created it through a combination of work 

and intention.  I'll give you a perfect example around podcasting, right, the 
reason why that we're talking.  

 
 In September, it's spring in Australia in September, I was like, oh, it's 

spring.  I really felt like a bit of an awakening.  My baby was about six 
months old, and I was like, oh, I really feel like talking to people again.  I 
feel like doing some podcasts.   

 
 And, you know, you can set the intention to do podcasts because that's a 

really great way to get yourself out there to do interviews.  But it takes a 
lot of work to actually make it happen, so I do about, say, 10 or 12 a 
month since I decided that in September.  And I've already got maybe 12 
booked in for next month.  That does not happen by accident.   

 
 Again, as people are going, "Oh, Denise, you're everywhere.  Oh, you're 

so lucky that people want to interview you, and you're so lucky that your 
list grows so quickly."  And I'm like, "Hell no, bitches!  That takes work to 
do."   

 
 So, you know, you can set the intention because that is really powerful.  

It's like, you know, I've written a list of people who I want to interview with 
and people who I want to read my book.  But then the other 50% is, okay, 
I'm actually going to do it.  I'm actually going to go out and pitch people.  
And, you know, we're pitching people all the time for stuff like this, so 
again, whatever it is that you want to create, do both.  Do the intention.   



 
Release any blocks that you have around it.  You know, I had to release 
blocks around, "Nobody wants to listen to me," or, you know, "I'm not 
famous," or whatever it is.  You have to do that work as well.  But then 
you have to go out and actually, like, get some shit done. 

 
MAGGIE: Yeah, and I think, honestly, we can settle the intensions, but if you aren't 

going to follow through, don't bother. 
 
DENISE: Mm-hmm. 
 
MAGGIE: It's like trying to lose weight.  It's like if you set the goal on Monday and on 

Tuesday you're eating some horrible, awful, train wreck food and stop 
going to the gym on the second day, things aren't going so well. 

 
DENISE: It's interesting you said that because I'm in the process of losing weight at 

the moment, and I went to see some -- you know, I love going to see 
professionals, the same with marketing.  If I want to do Facebook ads, I 
go see the expert.  So I was seeing this person about (indiscernible) and 
she knows me very well because she's in my boot camp and all that kind 
of stuff.   

 
And I said, "Oh, people come to me and they say, 'I just want to manifest 
money.'  And I go, 'Great, here are some of the things that you should do.'  
And they go, 'Oh, but I just want to manifest it.' And that's how I am with 
weight loss.  I'm like, 'I just want to manifest it.'"  And she goes, "Great.  
Like, why don't you do a little bit of exercise?"  And I'm like, "No!  I just 
want to manifest it." [Laughter] 

 
 And it's the same with marketing, right?  Your business doesn't just 

manifest.  You have to meet the universe half way. 
 
MAGGIE: Yeah.  And honestly, that's always been -- my best friend would tell you.  

Like from the second we started working, now I've always been that 
person who just gets shit done and, like, makes things happen.  People 
are like, "Oh, you're so lucky."  I'm like, "There is no luck here, people!  I 
am making this happen."   

 
 Like, even when I met my husband.  My friends were like, "Oh, you're so 

lucky."  I'm like, "No, no, I engineered this, my friends.  I worked hard for 
this guy to show up." [Laughter]  

 
DENISE: For sure.  Yeah, absolutely, and that's the funny thing about being a 

Lucky Bitch, right, because you know what goes behind it.  And that's why 
I think, for anyone listening, what business goals you want in your life, 
you know, just find the expert.  Throw everything at it because your 
business dreams are too valuable for you to sit back and wait for 
somebody else to give them to you because they won't.  It's totally up to 
you.   

 



And it's never as hard as you think, though, don't you think, Maggie?  
Like, you have to do the hustling, but then you realize that, I mean, there's 
steps to it.  You know, there are no secrets behind a lot of success.  You 
just find the steps or find someone else who has done it and just do the 
steps. 

 
MAGGIE: You know, it's interesting.  A lot of the work I end up doing with my clients 

is really not about even showing them the steps.  It's giving them the 
permission to do the steps. 

 
DENISE: Oh, yeah. 
 
MAGGIE: They know exactly what they're supposed to do, but they need me to go, 

"You know what?  You're good enough.  Go.  You're good." 
 
DENISE: So true! 
 
MAGGIE: Go do (indiscernible). 
 
DENISE: That's so true.  Peeps, stop buying courses.  There's no magic bullet. 
 
MAGGIE: Unless you're buying Denise's course or something from me, of course.   
 
DENISE: Well, yeah, of course.  But like, you know, sometimes you have the 

strategy, and it's like you still look: There must be a more complicated 
strategy than this.  And there's not.  

 
 Like I was listening to Ryan Deiss speak at a conference, and he's laying 

out his whole marketing plan.  And I'm like, that's like marketing, okay, not 
101.  Let's call it 202.  And I'm like, surely he's going to break out, like, the 
super secret stuff that only, you know, secret people in this room should 
know, and it's not.  The secret, I guess, is the basic, you know, doing the 
basics again and again, the consistency and the mindset stuff that you 
were just saying.  Like, give yourself permission even if you're not perfect.   

 
And, you know, that's what I talk about with money.  It's like, a lot of us 
think, you know, I have to tick these boxes and then I'm allowed to be 
rich, whether it's I have to be a certain weight or I have to be perfect or I 
have to have these extra things in place, some of which we cannot 
change, like our height, our race, our agenda.  And then I'm allowed to be 
rich, successful, whatever.  That's a bullshit story. As soon as you let 
yourself be who you are right now and still have the things that you want, 
they will come much quicker. 

 
MAGGIE: Yeah, that's the most basic.  Again, it's like what you were just saying 

about marketing advice.  It sounds so basic, but you're like: We don't 
practice it on a day-to-day basis.  We're like, "Ooh, I'll have the photo 
shoot when I lose ten pounds."  And it's like, well, I'm probably not going 
lose the ten pounds, and I'm not going to be making more sales because 
my website looks like crap. 

 



DENISE: Exactly.  And you know what?  I am a big believer in great photos makes 
up for a lot of other stuff.  You know, every time I've had good photos, just 
a new photo shoot, it feels like everything in my site is upgraded even 
though I only just recently got a logo.  You know, I've been without a 
proper brand really for a long time.  But every single photo shoot, you're 
right.  Beforehand I was like, "Maybe I should wait."  And I would still have 
the janky photos I took in my mom's basement.   

 
MAGGIE: You know it's true, though, because I just went through this website 

process myself, and that started off with photos.  I had a huge resistance 
around it, like nervous breakdown.  And normally I don't react that way, 
but there was just all this crap tied up in it.  But now that the photos are 
done, now that the website is done, I see the impact that it's having 
directly on my business in terms of sales, and I'm like, "You idiot.  You 
should have done this sooner." [Laughter] 

 
DENISE: Exactly. 
 
MAGGIE: Now that you're through it.  So what's -- Denise, just to kind of wrap this 

up, what is the number one thing you wish entrepreneurial women knew 
about money because I know that we all have lots of money stories going 
on, myself included? 

 
DENISE: You know how Elizabeth Gilbert said recently something like your fear is 

the most boring thing about you? 
 
MAGGIE: Yes. 
 
DENISE: Something like that.  And I've been thinking recently for all the years that I 

really put money itself on a pedestal, as money is this shiny, perfect thing.  
Actually, money is quite boring, I've realized.   

 
And money doesn't care if you're skinny.  Money doesn't care if you're 
perfect.  It's okay just to be kind of you and exactly who you are and to be 
as rich as you like.   

 
You don't have to be Kim Kardashian rich.  You know, that's how our 
society sometimes puts people on a pedestal of, you know, rich for you 
could be whatever.  It could be living in an earth ship in New Mexico.  It 
could be living in a teepee.  It could be living in a mansion.  It's totally up 
to you.   

 
 I think the thing that I want people to know is exactly how you are now, 

nothing has to change.  You just have to give yourself permission to 
except more money in your life.  Nothing else has to change.  You can be 
-- like I'm in my office at the moment, and it's a pigsty because I've had 
Willow in here trying to distract her.  She's pulled out every single book.  
She's tipped over the bins.  She's done all this stuff.  And my husband 
came in and he goes, "Ooh, is this the office of a millionaire?"  And I was 
like, "Yes, it is."  Like, F-you. 

 



MAGGIE: Yeah, real life is happening here. 
 
DENISE: Yes, it is, as a matter of fact.  And, you know, I hear so many women's 

stories, and basically they're telling me all the time why they can't be rich.  
It's like, oh, because of this or that.  And it's like, no.  None of that is true.  
Let the scales fall from your eyes around money.  It's totally for you as 
much as anyone else. 

 
MAGGIE: Yeah, I love that.  Good, practical advice.  Great news, listeners.  If you 

hope on over to the show notes at MaggiePatterson.com/episode46, we 
have an awesome Christmas bundle giveaway that Denise is offering.  So 
if you hop on over there, and you leave some comments, someone will be 
a lucky winner of that bundle.  And I will have all the details on it over on 
the show notes page.   

 
 Denise, thank you so much.  Where can everyone find you and learn 

more about what's happening at Lucky Bitch? 
 
DENISE: Yes, so really easy: LuckyBitch.com.  And I've got lots of freebies on 

there like money blocks and how to do pricing and all that kind of stuff.  
But I was going to say around the winning thing, a few people would have 
heard that and gone, "Oh, but I never win anything."  

 
MAGGIE: Yep. 
 
DENISE: And I just want everyone listening, you know, that's the first step is to 

change your thoughts around money and just think, "Hey, why not me.  I 
can win stuff as well.  I can be a Lucky Bitch too." 

 
MAGGIE: Yeah.  Honestly, I think if you -- with winning contests, if you can open 

that up, that channel, it's quite helpful because I can tell you when I'm 
going to win something.   

 
DENISE: Totally!  It's fun. 
 
MAGGIE: I remember being 12 years old and being at a dance, and it was like a 

spotlight dance in the '80s.  And they said whoever the spotlight goes on 
gets this, like, Paul whatever, Paul Young record.  And I was like, I'm 
totally going to win this, and I did.  And ever since then, whenever I 
decide I'm totally going to win this, it invariably happens. 

 
DENISE: I love it. [Laughter] I love it; love it. 
 
MAGGIE: My poor parents.  I don't think they knew what to do with me, but that's 

another story.  Denise, thank you so much for your time today.  Listeners, 
hop on over and get yourself entered into the draw for the Christmas 
bundle. 

 
DENISE: Thanks, Maggie. 
 



MAGGIE: All right, our takeaways, they will -- everything for today's show will be 
over at www.MaggiePatterson.com/episode46.  You'll have the show 
notes, the link to something special I'm going to talk about in a minute, 
and all the takeaways, so let's do this. 

 
 Takeaway number one: I love how Denise talked about the book as being 

a calling card.  It's a way to legitimize your business, even if you self-
publish.  I think it's very easy for us to think, "Oh, I self-published.  It's not 
the same."  It is.  And the barrier to entry is so low.   

 
 Takeaway number two: Denise talked about how, with the book, it's really 

just about sitting down and doing it.  And she talked about how the first 
book literally was a total do-it-yourself project, zero budget, and book 
number two cost her about $6,000.  With Amazon publishing, we have 
such a great tool and ability to do this for ourselves if we're so inclined.   

 
We don't have to wait for a traditional book publisher.  We don't have to 
wait for anyone, so if a book is on your plan, which honestly I think it is for 
most entrepreneurs, it's something you can make happen in 2015.  And, 
you know, really think about some of the things Denise said in terms of 
the structure, the flow, who she had involved when she paid the $6,000 to 
have it done, and go from there. 

 
 And number three, when we were talking about marketing Denise called 

out it's not just about setting a goal or intention, and I believe so strongly 
in this.  A lot of things for us are ideas, and we never -- we stay stalled in 
idea stage.  We never get out of it.  We're like, "Oh, that'd be great."   

 
And the difference between people who are successful and not is action.  
Set the intention and then you follow through.  The more action you can 
put behind something, the more apt you are to succeed.   

 
And sometimes that's not always going to be the case.  And I think 
Denise and I touched on this a little bit.  But you need to actually get 
some momentum going before you can make that call.   

 
Denise has a great giveaway for us.  She is giving away a money mindset 
bundle, which is a $97 value.  What we're going to do, listeners, is one 
week, you have one week from when this show airs to comment on this 
post and tell us why you would like this bundle.  And then I am going to 
draw from Random.org, just pick one of the comments randomly, and you 
are going to get the mind money bundle, and that's a $97 value.   

 
 You know what?  I'm really excited to share that with you because there 

are some great tools, some meditations, and some stuff to really get you 
kind of thinking about that.  And I think that if you've done this type of 
work before, it's always important to go back and do it again.  And I hope 
you will join me, so you can enter into the draw with your comments on 
why you would like the bundle over at MaggiePatterson.com/episode46. 

 



 And, as always, if you want more moxie, you can join us over in the 
Facebook group at www.MaggiePatterson.com/group.  I hope to see you 
over there, and we will keep the conversation going.  Have an awesome 
day. 

 
OUTRO: Thank you so much for listening.  Hop on over to our home base at 

www.MaggiePatterson.com for the show notes and more episodes.  And 
you can join the Marketing Moxie Facebook group at 
www.MaggiePatterson.com/group.  And remember, as Yoda says, "Do or 
do not.  There is no try."  That's what having moxie is all about. 

 

Show notes at: http://maggiepatterson.com/episode46   
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