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TRANSCRIPT  

Maggie: Welcome to episode number three of Marketing Moxie with Maggie Patterson.   

Announcer: Welcome to Marketing Moxie with Maggie Patterson, where we get down and dirty on 
all things marketing for entrepreneurs.  Maggie takes a practical, no holds barred 
approach to helping you take action on what matters to your business, all with her 
signature moxie and sass.  Now, it’s time to roll up your sleeves and dive in. 

Maggie: In today’s episode, we are going to talk about a topic I consider a brand deal breaker.  I 
do a lot of copywriting on a day to day basis for my clients, and this is something I feel 
very strongly about.  Have you guessed what we’re going to talk about?  It’s critical to 
your credibility on your website.  Of course, I’m talking about the about page.  Your 
about page is really one of the very first pages on your website that anyone will go to 
when they find out about you.  They want to find out about you, what you do, what you 
offer, what you serve.  It is truly one of the most visited pages on your site.  I cannot tell 
you how many times I arrive on a website and the about page is all messed up.  It’s 
wrong—it’s talking about you—you—you—you—you.  It’s not a page to be a resume 
page.  The idea of the about page is to educate people who are reading it, whether it be 
members of the media who want to interview you or potential customers, about who 
you work with, how you work with them and why you’re qualified to do that.  You want to 
communicate what’s unique about you.  So, there’s this careful balancing act that 
needs to go on.  About pages are tricky.  They require this balancing act between being 
about you and your customers.   

 So, today we’re going to talk about how you can achieve that fine balance and get 
everything onto that about page without being a small novel.  In my business, I actually 
write a lot of about pages.  This is one of my top selling services.  It is one of the 
hardest things to write.  It is so—so hard to write about yourself and not feel like a total 
braggart.  It’s hard to see your accomplishments for what they really are.  And, it’s 
definitely difficult, sometimes, to find the right words to express everything you want to 
get out.  They key is you don’t want to sound ridiculous, but you need to serve 
everyone’s needs, because you need to get into the heart of you, what you’re all about 
and your offering. 

 From a customer perspective, you really want that about page to pull them in so they 
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see themselves in what you offer.  You want them to strongly identify with what you’re 
saying.  The idea is, you want them to read it and say, “Oh my gosh.  I’m in the right 
place.”  You also want that same response from any other person who’s checking you 
out, whether that be someone who’s going to part with you and invite you to an event—
you want them to go to the page and feel like, “Ahh—she’s the right person,” or, “He’s 
the right person for me.”  The idea is that the basics are there in one easy, bite-sized 
piece.   

 So, to expand on this, I have a great guest today.  I’ve invited Erica Strauss for more 
perspective.  Erica’s a copywriter who works with female entrepreneurs to help them 
create copy that pops with personality.  And, what I love about Erica—she’s got a fresh 
and fun style.  And, she’s actually a former celebrity gossip reporter.  I have to tell you, 
as someone who loves celebrity gossip, as soon as I met Erica I thought, “This is going 
to be the kind of girl I’m going to like.” 

 She’s going to give us her take on about pages and we’re going to just quickly go 
through some questions to really get to the heart of the matter.  As someone who works 
with about pages, Erica works with them—I think we’ve dug out some great insights 
that will really help you take action at the end of this episode. 

 And, our first question is—so, Erica, what’s the biggest issue you see with about 
pages? 

Erica: Well, this is a good one.  Okay, the biggest issue that I see with about pages is—really, 
your about page kind of needs to be a balance of who you are and what you can do 
with your people.  I see a lot of people that either make their about page all about them, 
which it needs to.  That needs to be there.  They either make it all about them or they 
make it all about what they can do for the other person.  And, of course people—they 
do, they care about what you can do for them.  But, I think it’s a really, like, fine line.  
You need to make sure that you have a good enough balance that you let them know 
who you are and why you’re the right person for the job, but also address what you can 
do for them. 

Maggie: I love that answer because I think, you know, you and I are totally aligned from that 
perspective, because nothing makes me more crazy.  I go to an about page and I’m 
like, “Well, what do you do?  It’s great that you have three kids in cheerleading and you 
love fiddle music.  But, I don’t know anything about what you can do for me.” 

Erica: Right, what does that tell you about how it’s related to what they do? 

Maggie: And, if I’m a member of the media digging around in your site, I need to know who you 
work with and what you do. 

Erica: Absolutely.  They need to recognize themselves when they see the page. 

Maggie: They want them to identify and say, “Hey, I’m in the right place.  Okay, let me read on.  
Cool, you have three kids in cheerleading.  I can work with that.” 

 What advice do you have for someone who wants to just make some quick changes to 
their about page and just improve what they have already? 

Erica: Okay, well, in my experience, I feel like that about page really has four main jobs or four 
main elements.  So, I think you need to make sure that you have, obviously, who you 
are, which can be really simple.  I mean, that can be your name.  And, then what you 
do.  And, then who you do it for.  And, that’s also the piece that speaks to what you can 
do for other people.  And, then also, which is a huge thing, why you’re the right person 



for the job.  And, I think there’s a couple ways to do this.  And, these are easy tweaks 
that you can make, including, like, your credentials—you went to school for something 
you got your degree in.  But, also sharing, like, relevant parts of your story or any life 
experience that you’ve had that helped you better serve your people, basically.  You 
need to build trust and credibility, because at the end of the day, people buy from who 
they trust, so I think including things on your page that are going to build trust and really 
prove that you’re the best person for the job. 

Maggie: I think you make a really great point, because media and media relations and PR and 
content—everything comes back to that story.  So, if you have a really mechanical 
about page that makes you sound like a robot, the media’s not going to wan to have 
you on air to talk to you.  They’re going to be like, “Wow, she’s really boring.” 

Erica: You do not want to be boring on your about page.  How about that? 

Maggie: At the same time, you probably shouldn’t be something you’re not.  You shouldn’t go 
super kooky if you’re not. 

Erica: Well, yeah, that’s another thing, too.  I always say you need to try to present yourself in 
the best light without, like, going too far.  There’s a certain line between showing your 
personality and just being, like, totally crazy and just, kind of, word vomiting on your 
about page. 

Maggie: Yeah, and there’s the whole thing in just appropriateness.  If you’re a lawyer and you’re 
running a small practice, you’re going to have a very different level of what you’re going 
to present versus someone who runs a business that’s knitting really cool scarves. 

Erica: Oh, yeah.  Your target market has everything to do with how you can structure and how 
much you can share on your about page. 

Maggie: So, Erica, in your opinion—I know you write a ton of these.  I know lots of people have 
had you do writing for them.  I love your style.  I love your vibe.  What is the one thing 
that people must include on their about page? 

Erica: Oh my gosh, okay.  The one thing that people need to include on their about page—
and, I don’t think a lot of people think about this—is a call to action.  At the end of the 
day, like, every page on your website should be driving your reader to do something.  
And, I think we forget if we’re not writing a sales page—if we’re not trying to pitch 
people in particular, we forget that there needs to be a point to the whole thing.  So, I 
mean, on your bio page it can be really easy, because you can, like, just ask them to 
sign up for your list.  Send them to your services page.  Ask them to sign up for a 
consult, maybe just like your page on Facebook if that’s where you are in your 
business.  So, basically have some way on your page for them to either buy from you, 
learn more about you, or just keep in touch with you. 

Maggie: Oh my word—wasn’t Erica awesome?  Don’t you love her?  And, I always love Erica 
because she’s a fellow short girl.  I haven’t mentioned this before, but I’m short and 
Erica’s short, so I always feel an affinity with my short sisters, if you will.  

 If you want to learn more about Erica, you can hop on over to the share-notes at 
www.maggiepatterson.com/episode3.  And, that’s episode number three. 

 Are you ready to dive into our take-aways so you can go away and get your about page 
in order?  The number one thing you need to remember about your about page is that 
it’s not all about you.  Like I talked about earlier in the episode, and Erica touched on, 
the about page is a balancing act.  So, you need to find a way to meet the customer’s 
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needs while enforcing that you are qualified for what you’re looking for.   

 The second thing you want to take away from about pages is—be clear.  Stay away 
from jargon.  Make sure what you do, who you work with, is well served.  Be sure to be 
a little bit boastful.  I know a lot of times we shy away from talking about our 
accomplishments, but you need to be carefully communicating those accomplishments 
in such a way that people know that you know your stuff—that you are the right person 
for the job.  If there is one place in the world you should brag, it’s on your about page.  
Now, bragging context—that’s the thing.  Because, you don’t want to be that person—
but, make sure you are creating that confidence in you and what you do. 

 And finally, that about page, for anyone, whether it be a customer or anyone else on 
that site—you want that about page to really appeal to them on an emotional level, so 
they feel like it’s handled—so they know you’re the right person.  Make it easy to say 
yes to you.  And, I will probably say—make it easy to say yes to you in every single 
episode, because really, that’s the goal of marketing with moxie.  If you’re out there 
promoting yourself, you want to make sure every single time, that people feel 
connected and that you’re authentic and that you’re the real deal. 

 Now, if you want to find your worksheet with some tips on how to improve your about 
page put together from myself and some of the tips Erica talked about, hop on over to 
the show notes at www.maggiepatterson.com/episode3, and that’s number 3 not three 
written out.  Remember, Patterson is with two T’s. 

 I would love reviews on this show.  If you would like to leave me a review on iTunes, I 
may give you a shout out on a future episode.  I would love to hear where you’re from, 
what you’re doing and what you are going to take away from this show and implement 
so you can do some marketing with moxie.  Thanks for much for checking it out.  I’ll 
catch you again soon. 

Announcer: Thanks for listening to Marketing Moxie with Maggie.  Visit our home base at 
www.maggiepatterson.com for show notes and more episodes. 
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