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Maggie: Welcome to Marketing Moxie, episode number eight. 

Announcer: Welcome to Marketing Moxie with Maggie Patterson, where we get down and dirty on 
all things marketing for entrepreneurs.  Maggie takes a practical, no-holds barred 
approach to helping you take action on what matters to your business, all with her 
signature moxie and sass.  Now, it’s time to roll up your sleeves and dive in. 

Maggie: Hey everyone, it’s Maggie.  I’m here today with a really exciting topic.  I know some of 
you may not think it’s exciting.  But, this is something you should get excited about—it’s 
what to do once your guest post is published.  It’s the very last episode in the guest 
posting series.  The reason I am just so stoked to talk about this topic, is because 
hello—at the point you have a published post, you have something that is magical, that 
truly makes you look like an expert and that you can leverage the ever loving out of for 
months and years to come.  So, today we’re going to talk about what to actually do.   

 Now, let’s take a step back and I’m going to put this into perspective.  One of the 
biggest complaints I hear from people is, “That guest post didn’t yield me very much.”  If 
we go back to the very beginning, we talked about all of the reasons to do guest 
posting.  But, once the post is published, it is really up to you to make the most of it.  
I’m going to walk through a couple of tips and tricks to do that—things I do personally 
and things that I implement with clients and then we’re going to have a guest expert join 
us.  Our guest expert today is Sophie Boudreaux.  She’s a fellow Canadian.  She’s a 
social media speaker and consultant.  She speaks extensively about this kind of stuff 
and what I love about Sophie’s style—when it comes to social media, she’s very 
practical and she doesn’t use a lot of jargon.  So, we’re going to hear from Sophie in 
just a few minutes. 

 So, the thing I really want to touch on before we get into talking with our guest expert is 
the idea of making yourself available the day the post hits.  A lot of times what happens 
is—people don’t really pay attention to what is going to happen, when things are going 
to be published.  They’re not monitoring for it.  So, once your post has actually been—
the editor’s got it.  They’ve said, “Hey, it looks good.  We’re going to run it.”  Ask for a 
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date.  Keep a Google Drive document of all the dates of upcoming things so you can 
plan accordingly because the date that post launch is, you really want to make the most 
of it.  Number one—you want to be sharing it on social channels.  You want to set up a 
process so that you can make sure every post goes out that way. 

 The other thing you want to do is really make sure with a guest post that you’re 
available to respond to comments.  Keep monitoring for comments that day and for the 
next few days at the very minimum to answer questions.  That is something that editors 
and bloggers will tell you they absolutely love.  The more you can show that you’re 
invested and that you’re grateful for that opportunity, the more apt they’re going to be to 
have you back.  It’s just good form.  If someone’s taking the time to comment, you have 
someone who’s interesting connecting with you.  So, get yourself out there and really 
do it.  It’s really simple, just good manners. 

 The other things you want to be making sure you’re doing is really promoting that post, 
not only the day of, but forever more.  So, I actually had a chance to sit down with 
Sophie, who’s one of my clients.  I work with her day in and day out in her business.  
We are going to talk about what to do once your guest post is published. 

 So, Sophie—thank you so much for joining us today on Marketing Moxie.  I just have a 
couple questions I wanted to talk with you about today about the best way to go about 
promoting your guest post and just in general, your blog content.  I know you’ve written 
some articles on this and as someone who works in social media all the time, obviously 
this is the type of content you’re out there promoting.  So, let’s start with—what are 
some of the most effective ways to promote guest posts once they actually are 
published? 

Sophie: Well, I think starting with the basics is good.  So, the most obvious way to start sharing 
the content is to start posting it on all of your social media platforms.  So, if you have a 
twitter account, a Facebook page, Pinterest board—making sure that that content 
makes it to those tools in a timely manner, when the article first comes out should be 
your first stop.  But, you should always take it a little bit further as well.  So, thinking 
about your email readers—a lot of them forget that their email readers might be 
interested in some of those guest posts.  They usually just stop at the social media stuff 
and don’t think of sharing it with their email lists that they’ve been a guest on another 
blog or a podcast or a video interview.  So, making sure that you actually announce it to 
your email list, whether it’s in your next newsletter or as a send just on its own, is a 
really good solution.  Also, sharing on your own blog—because not all of your readers 
on your blog will be newsletter readers.  So, making sure that you’re either not sharing 
the entire article—there’s a couple ways people will do this.  One is that they’ll snip a 
short excerpt of the article and links to it, inviting people to click over if they want to see 
the full version, or they’ll actually write an article that’s closely related to what they 
wrote on the other blog post or on the interview and mention that they’ve been a guest 
on X, Y, Z blog or website, and link over to it that way.  So, those would be probably my 
top three choices.  You can always get more strategic after that.  But, those would be 
where I recommend where most of my clients actually start their promotion. 

Maggie: I love that you brought up both the email and using it on your blog, because I think so 
many times we just tweet it out once and that’s it and we wait for something else to 
happen.  And, it’s such a good credibility boost.  The more people you can get eyeballs 
on those things and the editor is going to love you because you’re helping drive traffic 
to that article as well. 

Sophie: Absolutely, and I think that that’s the key to getting invited over and over again or on 



other blogs, too, that people know that you’re sharing their information and helping 
them at the motion and they’re keener on having you back. 

Maggie: Completely.  I know for me, I’ve had some repeat blog post opportunities and it’s 
because they love that I was able to follow through.  I was there answering comments 
and I was actively promoting and I wasn’t just treating it as, “Oh, yeah.  Thanks for 
that.”  Because, really it’s a relationship that’s a two way street.  I think a lot of times we 
rely on the publishing blog to do all the work and that’s not really the way it should be. 

Sophie: Yeah, and I think as long as you’re keeping in mind that even though there’s a 
secondary purpose, which is to drive traffic to your website, the primary purpose of the 
person inviting you to their blog is to provide information to their audience.  So, it’s 
really not about you in the first place.  And, as long as you can make it as easy as 
possible to make people feel like the objective is not just about you.  That will help in 
what you’re doing and in your efforts to get more of these placements. 

Maggie: That’s a good point for us to remember in the business all the time.  It’s not all about 
you.  A lot of times when something gets published, we share it once and then we don’t 
use it again.  So, what are some new ways we can breathe some new life into that 
content and continue to leverage it for months to come in social media? 

Sophie: There are tons of ways.  Depending on your business model and what your objectives 
are, that can both be very different from business to business.  But, first and foremost, 
content does not need to be shared only once.  That is a big lesson for a lot of people.  
I am guilty of doing it too, sometimes.  I just kind of set it and forget it and then really 
forget it.  But, pulling that content once in a while from your archives to write more 
tweets or actually share again on your Facebook page, is not a bad thing.  Not 
everyone will have caught the article the first time.  You might have some new followers 
who aren’t aware of the contribution.  So, starting there again—that’s kind of the basic.  
Pulling it from your archives and re-sharing is completely fine.  And, then going a little 
bit further and looking at, “What else can I do with it that could be interesting?”  so, 
some of the things that I’ve seen some of my clients do is ask themselves, “What kind 
of content can I spin-off from the information that I shared in that article or interview and 
use either as a video or a blog post on my own blog?”  Some people have actually 
created slideshows with the information that was provided, so they summarized it and 
made it very visual and blog posted as I mentioned a little bit earlier.  Others will start 
building a library of the things they contribute and use it in their practice, especially if 
they’re in the posting business, as teaching material for their client.  So, rather than 
pulling up and re-writing this over and over again.  They can actually refer clients 
directly to those articles when they want them to learn more about that topic, or even as 
an introduction to a discussion that’s a little bit deeper.  So, that can be another really 
good way to repurpose that content.  You’re not reinventing the wheel and you’re 
making sure that the information goes that much further.  The other thing you can do, 
which is something I did, actually with you Maggie, is use your interview reference 
materials.  So, if you’re being interviewed somewhere, someone wants your expertise, 
and you happen to have written about that topic, pull up those articles and send them 
over to your interviewer.  That adds credibility to what you’re going to say.  The 
interviewer sees that other people have valued your opinion in that field or on that topic 
and it just adds that much more depth to the discussion that you guys could have.  So, 
those are all ways where you can reuse and re-elaborate to make things easier and just 
to say, “Okay, here’s the information that I’ve shared.  How can I be useful and take this 
a step further in whatever I’m doing,” or, “How can I translate this to something that’s 
relevant to a different audience or to my own customers in a way that makes sense?” 



Maggie: I love those tips.  They’re very practical and I think it’s really important that we take the 
time to do the guest posting and we take the time on the back end to really use that 
content to the full potential.  I know for me, one thing I’ve done in my business that’s 
been very effective and I encourage my clients to do is—when questions come up on 
social media, I use that as a way to answer the question.  Instead of me typing out a 
big, long response, I’m like, “Oh, you know what?  I wrote an article for X, Y, Z 
Publication.  This sums it up nicely.”  It just really fills that knowledge gap. 

Sophie: Yeah, I have a lot of travel clients that do that.  They write so much about the 
destinations they’ve seen and experiences that they’ve gone through, that they can 
literally build a library of references for their own clients, so that when they’re trying to 
book someone in the destination, they can share their personal experiences, which is 
invaluable, especially in a world of online bookings and things like that.  That’s just 
something that those big booking sites can’t provide to the customers. 

Maggie: I had also just loved the idea of—it’s such a personal touch to be able to say, “Here’s 
something I’ve written.  You aren’t going to have to go search on Google for this 
information about going to Tuscany.  Here it is.”  That’s very compelling and I know, for 
me, from a customer point of view, I’d be thrilled to get information sent to me like that. 

Sophie: It really does add that human factor to it, even though it’s online and digital information.  
It makes people feel like you’re taking care of them, which, for a lot of small 
businesses, is crucial. 

Maggie: I guess it’s crucial in social media, too.  It’s a danger.  We become very robotic. 

Sophie: Yes. 

Maggie: No one likes a robot.  You don’t want to do business with a robot, unless it’s my 
Roomba cleaning my house.  Then that’s another matter. 

Sophie: People like to play with robots for a very short amount of time. 

Maggie: Then they get bored, unless they’re vacuuming. 

Sophie: Exactly. 

Maggie: So, what’s the one thing, as a social media pro, that you wish people knew about 
promoting their content on social media? 

Sophie: I think one of the most important things that people overlook all the time is the fact that 
this kind of stuff can absolutely be systematized.  So, you can develop a system around 
it so that you’re very consistent when you provide a guest post in what you can offer in 
terms of promotion.  And, when I’m talking systems, I’m not talking a big high-tech 
computer program that will help you do fantastic things.  Although, if that’s what you 
want to do, go for it.  I’m just talking about sitting down and going, “Okay, here is blog 
post number one.  Here are some of the things that I’ve done to promote it.  Here are 
some of the ways I can reuse and leverage my content and here are the things that I 
will do on a consistent basis, moving forward, every time I provide a guest post to 
someone.  So, that way that helps you when you’re writing the content.  As soon as 
you’re done writing the article, you know that you have to start thinking about Facebook 
posts and tweets and Pinterest content.  So, you can start preparing in advance so that 
you can really jump on the band wagon as soon as possible to start promoting that 
content.  And, same thing—if you’re writing the content knowing that you want to 
leverage it for other things later, that can influence the way you’re formatting it or the 
information you’re providing in it, because you know there’s going to be a continuation 



to it.  So, just knowing and having that system in place can make this a whole lot easier 
for you and save you tons of time when it comes time to actually hit the ground running. 

Maggie: I love that you brought up systems.  I think so many times we don’t have systems in 
place for things like this.  Even a simple check list can make a huge difference, in terms 
of the follow through in your business or if you have a team making sure that everyone 
understands what needs to happen and when. 

Sophie: Exactly.  It really gives guidance to everyone and even if you’re just a one man team, it 
gives you guidance as to what your next steps are as well and it just makes sure that 
you’re presenting yourself in the most professional and most useful way to the 
audience that you’re going to be exposed to. 

Maggie: We’ll have to have Sophie back another time to talk about systems, because Sophie 
and I are both systems lovers.  I’m going to admit it. 

Sophie: It’s a bit of an addiction, I have to say. 

Maggie: You know, I didn’t have any systems, probably, in my business until six or seven 
months ago.  And, now everything has a system.  The piece of mind I have when I go to 
sleep is unbelievable because I just know it’s handled.  I don’t need to worry about it.  
It’s a bit of a compulsion.  I’m warning everyone now.  Once you start, you’re not going 
to be able to stop. 

 Thank you so much, Sophie, for joining us today.  We appreciate your insights.  I think 
we had some really great nuggets and we are going to move on to your take-aways for 
this episode. 

 Aye Carrumba!  Didn’t Sophie have a lot of good tid-bits?  I’m sure you were madly 
writing down notes.  Now, a lot of the stuff that we’ve covered in today’s episode will be 
in the accompanying hand out or worksheet for you.  And, you can grab that over at 
maggiepatterson.com/episode8.  And, that’s the number eight and Patterson with two 
T’s, of course. 

 So, let’s do our take-aways for today.  What things do you absolutely need to do the 
day your guest post is published?  The very first thing is make sure you’re available.  
Make sure you’re there to answer questions, and that you’re commenting, that you’re 
monitoring for things on twitter, and that you’re available and you’re engaged.  The 
second one is—share it on your social networks.  Create a graphic if there wasn’t one 
with the post.  Really make it dynamic and get people interested.  There is something 
magical, truly magical.  And, I’ve said magical a lot in this episode.  But, it is magical 
having something that’s published by someone else.  It is so much stronger than you 
publishing your own content.  It is so much more apt to be seen by way more eyeballs 
and you need to share that loud and proud.  The last point of the things you want to do 
is—make sure that you create a press page on your website.  This is something I’m 
going to delve into in more detail in a future episode.  But, a really great press page will 
help you showcase your credibility.  The other thing to consider is getting logos up on 
your website once you’ve done a whole series of guest posts.   

 So, I hope you’ve found this guest posting series super informative.  You can go all the 
way back to episode number four, five, six, seven and eight—they’re all focusing on 
guest posting.  I invite you to go checkout the worksheets on the website and if you 
want to learn more about guest posting, you can purchase the entrepreneur to expert 
guest posting book over at my website.  And, that was the very first time I’ve done a 
plug.  So, it sounds kind of weird.  But, I’m really proud of that book.  It brings together 



literally years of experience doing that stuff hands-on, especially for a two year project I 
did for a client where I placed hundreds of guest posts.  It was a crazy ride, let me tell 
you that.  It talks about systems.  It talks about the best way to write your pitch.  It really 
covers a lot of ground.  And, you can hop on over to the website.  It’s right there and 
you can find it over at maggiepatterson.com. 

 So, thank you so much for checking it out and we’ll see you again later.  And, next week 
we have a great guest and we are going to bust up the format.  We’re going to go a 
little bit freestyle.  So, we’ll see you all again soon. 

Announcer: Thanks for listening to Marketing Moxie with Maggie.  Visit our home base at 
www.maggiepatterson.com for show notes and more episodes. 

Show notes at: http://www.maggiepatterson.com/episode8 

 

   

   

http://www.maggiepatterson.com/
http://www.maggiepatterson.com/episode8

