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TRANSCRIPT  

 Maggie: Welcome to Marketing Moxie with Maggie Patterson, episode number six. 

 Announcer: Welcome to Marketing Moxie with Maggie Patterson, where we get down 
and dirty on all things marketing for entrepreneurs.  Maggie takes a practical, no-holds 
barred approach to helping you take action on what matters to your business, all with 
her signature moxie and sass.  Now it's time to roll up your sleeves and dive in. 

 Maggie: In episode number six we are going to get down and dirty on one of the 
scariest parts of guest posting, the pitch.  This is where people get stuck.  They make a 
fatal mistake.  Or, they just don’t plain do it because it’s too scary.  If you are just joining 
us for the guest posting series on Marketing Moxie, you can check out episode number 
four and episode number five, which look at the why of guest posting and guest posting 
research—the pitch.  It implies a lot of things.  It might imply you’ve been watching too 
many shows in advertising and the pitch is when you go into a big board room.  The 
pitch might be a sales pitch, if you’ve ever worked in sales.  When you work in PR and 
Publicity, the pitch is when you make ‘the ask’ of the Blogger or Reporter.  So, today we 
are going to really break down the anatomy of making a great ask, of putting yourself in 
the position for them to totally say, “Hell yes, I want this guest post.”  I think I’ve said 
Hell yes a lot in this guest posting series, but that’s the goal of all this.  I want you to get 
way more yes’s than you get no’s. 

 Let’s talk quickly, though, about the no’s before we get into how you’re going to get a 
yes.  It is normal to get no’s.  Getting no’s still a good thing.  If you’ve ever worked in 
sales, and we are probably going to bring up sales a few times today in the episode—if 
you have ever worked in sales, you know no’s are a great way to get to the yes.  So, 
don’t be afraid of doing it.  That’s the worst thing anyone is going to say to you in this 
process.  You’re pitching people by emails, so it’s really low risk.  Unless you create a 
pitch that is ready to be mocked, you will be just fine.  And, I can guarantee you that if 
you’re listening to this and taking notes and figuring out what you need for a great guest 
post, there’s no way you’re going to be an object of ridicule.  There’s a lot of different 
ways to structure your guest post pitches and there are a lot of templates out there.   

 I touched on this in an earlier episode and I feel very strongly about the use of 
templates.  Using a template can really stifle the process.  It can really result in you 
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looking like you’re using a template.  Any time, for anything you get a template, it’s a 
guideline.  You need to take it and make it your own.  So, the stuff I’m going to share 
with you today about the anatomy of a great guest post pitch is a guideline.  It’s a 
starting point.  It’s to help you put something together that is still you, that is going to 
make you look great.  So, let’s dive in.  There’s lots of elements.  You’re going to want 
to get out your pen. 

 The very first thing you need is the bloggers name.  If you are sending them an email, I 
know this sounds so basic, but Dear Blogger isn’t going to cut it.  You need to turn over 
every stone using Google you can if it’s not on their website.  Then, and only then, is it 
okay to send Dear Blogger.  But, if the person’s name’s on the header of the website, 
don’t address it to Dear Blogger, because then you’re going to look foolish and you’re 
going to get deleted. 

 The second thing you need is a great opening line.  A line I really, always have used is, 
“I wanted to get in touch with you.  I read your article on this—or, I regularly read your 
site.”  Let them know you’re engaged with their work.  Give them a signal that you know 
what they’re all about.  You’re a person that’s part of their tribe.  And, you respect what 
they do.  Do this with an authentic voice and only say it if it’s true.  People know when 
they’re being manipulated, trust me.  You know when you’re trying to be worked over or 
when the words are just a little too perfect.  Don’t the hairs on the back of your neck 
stand up when somebody’s just a little too perfect?  I’m not a fan of that.  There I go 
having a little bit of moxie in today’s episode.  There’s your little dose of moxie for this 
round.   

 So, really give some thought up front to that opening line, then I’d just get into the pitch.  
Give your pitch a headline.  Make it a headline that’s in line with the style of the 
publication.  If they like less posts, Five Ways to X, Y, or Z.  Three Ways to Break Free 
From whatever it is.  If they want a personal story, it can be My Journey into This.  If 
you are really stuck on headlines, go read some tabloids.  I’m serious, go stand at your 
local store and read the Enquirer headlines.  You will get some real hum-dingers really 
quickly.  I trust you.  There’s lots of resources out there.  I will link a couple up to writing 
great headlines.  The idea is that you create a vision of your article on their site and that 
they can say yes to it.   

 The next thing you’ll do under that is provide a summary of your idea.  I always like to 
intro the idea, setup the problem and then talk about the specifics of what I’m going to 
deliver.  So, if I’m going to deliver a guest post, I would say something like, “This article 
I’ll include will look at X, Y, and Z.”  Be specific, keep this short.  I would not go more 
than five or six lines.  At that point, it’s getting too long and it’s getting boring. 

 Resist the urge to over pitch.  I repeat, resist the urge to over pitch.  Over-explaining is 
going to dig you into a hole.  If it is not clear, leave it and get a friend to read it or find 
someone else who can help you with it.  Don’t get yourself into a situation where they 
don’t know what you’re talking about, it’s rambling and you’ve lost them.  Be clear and 
be concise.  Please don’t be too cute because if I’m a busy blogger, cute is not going to 
cut it.  Save the cute speak for your website where it might be more appropriate for 
your specific audience. 

 The next thing you want to include once you’ve got your pitch is a two line bio—who 
you are, who you serve, what you do and why you’re qualified to do it.  Why are you 
uniquely qualified to talk about this topic?  So, if I was writing a guest post and I was 
pitching it on press releases—I always come back to press releases, but it’s a mainstay 
topic in my life as a publicity/communications person.  If you were going to write about 



press releases, I would say something like, “Maggie’s been doing PR for 15 years and 
has probably written 100,000,000 press releases.”  I may not say exactly that, but you 
get the jist. 

 The final element I like to include in all my pitches, and I will walk you through this, are 
writing samples.  Take the best, most relevant writing samples you have and just 
provide a link through to them.  That shows them that you can write.  It is every blogger 
or editor’s nightmare to have a guest contribution when they have to spend hours 
editing, because they won’t do it.  They will just delete it and that will be the end of that. 

 Understand going into this process, while no is a very real option, constructive 
feedback is another one.  Once you send that pitch and you’ve put it together, make 
sure it’s proof-read.  Make sure it’s correct and complete.  Get someone else to read it 
before you send it, because a typo can quickly sink your case.  You may get feedback 
asking you for additional ideas.  You may get feedback asking for clarification.  Be kind 
and be of service.  Please do not take any of that personally.  They are asking 
questions for a reason and it’s not a no.  So, it’s on its way to being a yes.  So, take the 
time to respond to them.  Be super responsive and really provide them with exactly 
what they are looking for.  I actually had this experience back in the fall when I was 
pitching a column for a regular contributor for a website and I really wanted to do this.  
And, because I was “newer” in the online space, the individual was having a bit of a 
hard time figuring out if I was going to be a good fit.  So, I went through a lot of hoops.  
But, the payoff was worth it.  So, just persevere through it.   

 The last part of your pitch is to make sure that when you’re sending out all your pitches, 
you’re keeping a good record.  Don’t just let them languish in your email because if that 
pitch doesn’t get accepted in a few weeks, you’re going to want to follow up on it.  
Sending an email a couple weeks later and saying, “Hey, I sent you this pitch—just 
wanted to touch base and see, basically, if you want to say yes or no.  I just wanted to 
follow up and see if this is a go or not.”  Following up in that way is just a gentle push.  
Think about all the emails you get in your inbox.  Actually, let’s not.  I know, for me, 
that’s super scary.  That’s my own fault.  I’ve got multiple emails going into my Gmail.  
My assistant would tell you it’s a hot mess, probably.  The idea is that you’re able to 
follow up and be courteous and then if it doesn’t happen, you can take that pitch and 
shop it around somewhere else.  Keep good records.  Keep track of where you’ve 
pitched.  Keep track of the date.  If you can use Boomerang, Boomerang it to come 
back so you can follow up if nothing happens on it.  Make sure that you also don’t pitch 
so many at once that you break down.  If you only have a couple hours to write every 
week, you don’t want to get in a situation where you have five yes’s.  Now, I am sure 
someone just thought, “Oh my gosh, that’s a great problem to have.”  It’s a great 
problem to have until you’re all on deadline and can’t do your work for your clients and 
you’re starting to go loopy.  If you are going into this process and you’re not very 
confident about writing, take the time now to recruit writing and editing resources to 
help you.  There’s lots of people who can ghost write, that can edit, that can provide a 
polish.  I provide polish on pitches and articles all the time for people to make sure they 
feel really comfortable.  I’m in no way plugging myself, but make sure you have a circle 
of support to make this happen.  If you’re going to take the time and energy to invest 
this in your business, you want to set yourself up for success.   

 So, we’ve gotten towards the end of the episode.  We’re just over the ten minute mark 
and I like to make this super bite sized and super powerful.  Now, it’s time for the take 
away round for this episode.   

 Take away number one is on templates.  Take templates in the spirit in which they were 



intended.  Take them and make them your own.  Do not let that be a fill-in-the-blank for 
you.  Set yourself apart by understanding how it actually works. 

 Number two—make sure you do your homework and proofread that sucker before you 
send it out.  Take the time to write the pitch so that it’s clear, correct, and concise.  
Make sure you answer all the possible questions they have.  If you don’t have writing 
samples, link to your best blog post on your blog.  If you are newer, put it into context.  
“I have been a psychotherapist for 14 years.  I’m just starting to work with patients 
online.”  See what I’ve done?  I’m explaining why there might not be any samples.  “Oh, 
but my work was published in 2013 in Psychology Today—no link because of 
subscription.”  I know Psychology Today is on the newsstand, but anyways—you get 
where I’m heading with that. 

 The third thing you want to do is put some systems in place so that you’re keeping 
good track of your pitches—so that you can follow up on your pitches—so you can pitch 
them somewhere else if they are not accepted.  The key to pitching is preparation and 
having the right preparation in place, and really seeing through each point of that pitch 
is going to make it a yes.  It is going to make your life so much easier.  Who wants to 
waste time and cycles on reading bad pitches?  Not bloggers, not editors—and, you, 
my friend, are far too smart and far too talented to spend your time writing pitches that 
are not going to get accepted.  They’re not going to move your business along. 

 So, let’s all make a pledge at the end of this episode.  I will never send a pitch that 
says, “Hey, Dear Blogger.  I will do my homework and I will send my pitches the right 
way.”  The world will be a better place for it and the fact that you’re taking the time—
and, I said this last episode—to listen to this and actually make it a priority.  It means 
that you will be part of the 1% that actually sends good pitches that get accepted—that 
you can be successful with guest posting. 

 In the next two episodes, we are going to have some special guests.  We are going to 
have a blogging expert on next week and then the week after that, in episode number 
eight, we are going to bring on a social media expert to talk about how to promote 
those posts.  Enough solo episodes for me.  Enough blah, blah, blah for Maggie—let’s 
bring in some Pros who can tell us and give us some great insight in how to make the 
most of this.   

 You can find everything we talked about today, including the worksheet, over in the 
show notes at http://www.maggiepatterson.com/episode6. And, thank you so much for 
listening, and I’ll catch you all again soon. 
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