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TRANSCRIPT  

Maggie: Welcome to episode number five of the Marketing Moxie podcast with Maggie 
Patterson. 

Announcer: Welcome to Marketing Moxie with Maggie Patterson, where we get down and dirty on 
all things marketing for entrepreneurs.  Maggie takes a practical, no-holds barred 
approach to helping you take action on what matters to your business, all with her 
signature moxie and sass.  Now, it’s time to roll up your sleeves and dive in. 

Maggie: Today we’re going to keep talking about guest posting, one of my absolute favorite 
strategy and tactics we can use as entrepreneurs, to move us from entrepreneur to 
expert.  Today’s topic might be a little bit dry and I’m going to try to make it fun.  It is 
research.  Now, research might be really boring for some of you, but every great guest 
posting campaign starts with amazing research.  Now, a lot of your might be thinking, 
“This is the Marketing Moxie podcast.  Maggie, come on.  We’re the type of people who 
go out there and get it done.”  Well, people who go out there and get it done, in my 
mind, also do their homework.  This is not a matter of playing it safe.  It’s a matter of 
you looking like a pro.  Research on your guest posts is what separates you from the 
amateurs.  When you go out there and put your name on a pitch, you want to make 
sure it’s going to be a hell yes every single time.  So, take the time up front.  Carve it 
out and do that research so that you look flipping awesome every single time.  There’s 
no room for you to look like a rookie.  Your reputation is at stake. 

 Now, research—let’s try to make this as fun and informative as possible.  When you go 
out to start researching your guest post, it’s really important you have at least a general, 
schematic idea of what you want to be writing about.  Starting off from, “I don’t know 
what I want to write about and I don’t know where I want to post,” is a recipe for 
disaster.  So, get really clear on where you think your clients might be hanging out, or 
your prospective readers, or whoever you’re looking for through your guest posts.  
Come to understand what kind of things you feel comfortable addressing and not 
addressing.  Now, that is part of a much larger story-telling exercise, but I’m going to 
give you one little tip in this episode that will help you really get to the heart of what you 
want to guest post about very quickly. 

 The number one thing I recommend you do is really, just start looking at where other 

http://www.maggiepatterson.com/episode5


people are guest posting.  I am a huge proponent of keeping your eyes on your own 
paper, except for when it’s competitive intelligence.  Understanding where the coach 
down the road posts is going to give you a good starting place.  Do I want you to mimic 
everything they’re doing?  Absolutely not, but this is a jumping off part.  It’s a way for 
you to hack the system and get in. See what kinds of things and what kinds of posts are 
being written on those sites.  What kinds of things are your peers writing on?  What 
kinds of opinions are being expressed?  That gives you a good survey of information to 
figure out, “Hey, how can I do this a little bit differently?  What’s different about my 
voice?”   

 A very common thing I will hear from people is, “Well, that story’s already been done.”  
I’ve got news for you.  Most stories have been done.  What makes a story different, is 
your unique approach.  So, really going and looking at what’s already been done is a 
great indication.  So, maybe you want to post on the site Brazen Life.  I think that that’s 
a great target for a lot of people starting out because it covers careers, leadership, 
development, entrepreneurship—it covers a lot of things and it’s a very reputable site.  
Go and actually read the articles and see what they’re writing about.  Figure out where 
there might be a hole.  Finding a hole where you know the readers would be interested, 
but it’s not something they’re covering, is a sure fire way to get your post accepted.  
Take the time to get intimate with that site and understand where you can add value to 
the leadership.  Doing that homework will make it so much easier for people to say yes 
to you because they will understand that you get what they want—that you know the 
mission of that website, that you are the type of person they can rely on to write a really 
kick-ass post.   

 Another great way to get started with your guest post research is Google.  It’s the most 
basic tip I could ever give you.  So, let’s say you want to guest post on DYI Crafts.  DYI 
Crafts plus guest post in your search—DYI Crafts plus guest blogging, guest 
contribution—you get my drift.  Use that to its full potential and really get in there.  
Google can reveal and surface a lot of information quickly, that’s why it’s the Google!  
So, don’t forget about that in your search.  Take the time to dig down through those 
results.  Again, read the articles.  Get to know the sites.  Look for information on guest 
contribution, guest articles.  Look in the about us, the contact us.  You will quickly be 
able to start finding places that are going to accept guest posts.  Take those and track 
them so you have them all on one place so you can come back to them.  When you are 
in research mode, just keep researching, because you need to be in the groove.  I 
know, for me, research is something I do almost daily because I’m often doing it for 
clients.  But, I really enjoy it, but have to be in the right head space.  But, once I start, 
there’s no stopping me.  I’ll produce you a list of 100 guest post targets. 

 Look at things that might be out of the norm for your industry.  A lot of times we get 
stuck in the same vortex, if you will.  Polar vortex is on my mind, because I’m here in 
cold Canada and its super polar-vortexy.  But, we as entrepreneurs, get stuck in our 
vortex and in the same darn circles, over and over.  So, look at where you can step 
outside your industry.  Maybe you work a lot with accountants.  Go look at an 
accounting website versus the same old site.  Don’t get stuck in a vanity target of 
posting for your peers all the time.  Yes, you’re going to do some things for boosting 
credibility.  But, also be looking for where your ideal customer is hanging out.  If your 
ideal customer is never going to see that, it’s a vanity target and you really should not 
be spending all your time on vanity targets. 

 Number three—and, this is one of my absolute favorite tools.  I’m such a nerd, but I 
love this—Topsy.  If you don’t know Topsy, it is going to blow your freakin’ mind.  If 
you’re a Twitter kind of person, you are going to love this.  Now, Topsy is really a search 



engine tool for Twitter.  So, if you’re looking for guest posts—well, what happens when 
someone has a guest post?  You quickly will go Tweet it out, right?  Because, you’re 
excited—you want to share it with your tribe.  It’s just the right thing to do, and we’re 
going to talk more about that in an upcoming episode.  So, you’re going to go and 
you’re going to Tweet it.  Well, Topsy will help you unearth those.  So, maybe you’re 
looking for wedding guest posts.  Search that in Topsy to see what the last Tweets on 
that have been.  Then you can backtrack from there.  You find the site.  You click thru 
and off you go.  Those are some very basic methods to make sure you’re able to find 
targets.  I can recommend lots of other ones.  There’s lots of lists of guest posting 
targets.  I don’t always find those are super up to date, but Google lists of guest posting 
targets and you will find a treasure trove.  They’re not always higher quality sites.  I will 
make a point of linking to Topsy in the show notes, as well as some of those guest 
posting lists that are a good starting point. 

 Now, once you’ve done all this research, it’s really important.  I said this off the top, but 
I’m going to reiterate it—that you take the time to go through the website, that you go 
through and find what kind of content—Do they do guest posts?  Do they do something 
else?  Are they really focused on personal stories?  Get to know that site.   

 A second step that’s part of your research is find the key players in that organization—
whether it be a blogger, the editor—start following them on Twitter.  See what kind of 
things they’re interested in.  Get to know them.  When you go to pitch, it’s going to be a 
lot easier if you have some sort of knowledge and insight into who they are in their 
professional position and in their personal position.  Create a Twitter list of people you 
want to follow, because you’re interested in guest posting on their site.  That’s not 
sleazy.  It’s not tacky.  It’s just good form.  You’re being a great contributor by doing your 
homework in advance. 

 I have a nine year old son, so I get the word homework.  It’s not a word we all like.  But, 
this is fun homework because this is the homework that’s going to make you look 
awesome.  I cannot tell you, over the course of my career, working on guest posting 
programs, how many notes I have received back.  And, this is not to boast.  This is to 
give you insight into the experience of bloggers.  I have received so many notes back 
that say, “Thank you for doing your research.  Thank you for taking the time to read my 
website.  Thank you for writing something that is actually topical.”  I have, personally, 
started to experience this in the last little bit—getting pitched on all kinds of crazy 
things.  When you write to your blogger, when my name, Maggie Patterson, is on the 
header of the website, that person has not done their homework.  By doing your 
research, you are going to be able to quickly set yourself apart and that will make it so 
much easier for them to say yes.  And, if they don’t say yes, at least it’s not going to be 
a, “Hell no.”  It’s going to be a, “Maybe not now.  Let me think about it.”  Or, maybe 
they’ll recommend something else. Playing by the rules and having some good 
etiquette is my version of moxie when it comes to research for guest posting, because 
you’ll be a class act and people will remember that.  People will want you to contribute 
again and again because you’ve got it locked down and you are delivering value. 

 So, in today’s episode, we are going to walk away with three great take aways.  
Number one—be super clear on who your ideal customer is and where they might be 
hanging out.  Do a little bit of research on that, first.  Number two—take the time to get 
to know the websites.  Really go in there and find the hole.  Where can you talk about 
something that they are not talking about?  Where can you add a unique perspective?  
What are they totally missing on their site that they need to have on there?  And, 
number three—make use of tools like Google and Topsy.  Make use of all the resources 
available to you to really unearth the right guest posting opportunities.  Don’t be afraid 



to go after targets that don’t drive from vanity.  Your program will be more successful 
the more time you spend on this up front.   

 Now, a final word to the wise—don’t get stuck in research paralysis.  That idea of 
analysis paralysis—if you were ever in university doing primary or secondary research, 
you know what I’m talking about.  You get stuck and you can’t write the paper because 
you’ve just done too much research.  At a certain point, you need to pull the trigger.  
We’re going to need to move through the process.  So, if you need to because you’re 
the type of person that will keep researching forever.  Find ten great targets and stop.  
That’s right—ten and stop.  Because, that is going to fuel your guest posting for quite a 
while. 

 Today’s worksheet is going to just give you a check list of things to work on for guest 
post research—really short and practical.  But, I want you to be able to fill in your ideal 
customer and really just get down to the business of researching guest posts. 

 I hope you found this episode helpful.  You can find everything over in the show notes 
at www.maggiepatterson.com/episodenumber5.  And, I will catch you all soon.  Take 
care. 

Speaker 2: Thanks for listening to Marketing Moxie with Maggie.  Visit our home base at 
www.maggiepatterson.com for show notes and more episodes. 
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