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MAGGIE: Welcome to Marketing Moxie, Episode #26. 
 
INTRO: Welcome to Marketing Moxie with Maggie Patterson where we get down 

and dirty on all things marketing for entrepreneurs.  Maggie takes a 
practical, no holds barred approach to helping you take action on what 
matters to your business, all with her signature moxie and sass.  Now it's 
time to roll up your sleeves and dive in.   

 
MAGGIE: Hey, everyone!  I am super, super excited for today's episode.  We are 

diving into the wild and wonderful world of Twitter.  I have been on Twitter 
a really long time, but it's only really been in the last six months I've 
ramped up my presence, and I have learned a lot about Twitter.  I've 
actually worked on a lot of corporate Twitter accounts, which is a little bit 
different from a personal account because I'm not necessarily going to 
tweet out the same type of things, so steep learning curve for me. 

 
 Liz Azyan, our guest expert today, is an absolute Twitter rock star.  She is 

going to share her story of how she actually quit her Ph.D. to work in 
social media, how that came to be.  It's a really fun and interesting story, 
why she loves Twitter so, so much, and really some great power tips on 
how to make the most of Twitter. 

 
 Let's dive in and listen to my conversation with Liz. 
 
 Hey, everyone.  We have a guest expert today joining us on Twitter.  Liz 

Azyan is going to join us and talk about her very cool back-story, all the 
things she loves about Twitter.  I actually found Liz in the B School 
community because we're both B Schoolers, and when she reached out 
to me to share her story, I was just like: we have to talk about this 
because she gave up her Ph.D. after falling in love with social media and 
has done some really cool things since.  Liz, why don't you fill us in on 
this leaving your Ph.D. story?  We don't hear this every day. 

 

http://www.maggiepatterson.com/episode26


LIZ: No, it's totally not the everyday story, and it's totally, like, one of the 
stories that I kind of feel should I share it or should I not.  But I thought, 
you know, I'm a big follower of Brittany Brown.  I don't know if you know 
who she is. 

 
MAGGIE: Yeah, absolutely. 
 
LIZ: I love Brittany, right?  And she's all about vulnerability, and I feel that it is 

very vulnerable to share a story like this, but I feel that when you share 
stories like this, you really connect with other people because you're 
sharing that vulnerability.   

 
 Yeah, so today I'm going to tell you a little bit about that story.  Basically, 

a few years ago, I was doing my Ph.D. and I kind of hit a brick wall.  And 
it was about -- my page is all about community engagement online, and I 
really knew what my why was in doing this research.  It was about how 
can I get local government to communicate better with citizens so that 
people can live happier and healthier lives within their community, but I 
had a big problem.  I wasn't getting enough data for my research, and I 
was doing grounded theory as my method of research, which meant that I 
don't have any assumptions going into the research or any theory before I 
started the research. 

 
 I just let the data emerge on itself, and I would come up with my own 

theory at the end.  This meant that I did have to have a considerable 
amount of data to allow that data to emerge organically.  So one day, 
because I was having this problem that I couldn't get enough informants, 
so I was like this is a big problem.  If I don't have enough data, how am I 
going to finish this research? 

 
MAGGIE: Yeah.  Am I going to be stuck doing research forever? 
 
LIZ: I know.  Yeah, and you could totally do that.  You could go on forever and 

ever and ever.  So I actually reached out to one of my informants, met 
them face-to-face, went for lunch, and he said why don't you follow these 
15 names?  I have 15 names for you.  Go on Twitter and follow them and 
just interact with them, and see what happens.  And these people weren't 
necessarily working in government, but they were people who were 
talking or like companies that were working towards the same goal, like 
they wanted to help government to communicate better. 

 
 So I went on there, and then I met a lot of -- just 15 people on this list.  I 

followed them, communicated with them, told them I was a student, and I 
basically started a blog because I saw, ooh, everyone is tweeting blog 
links, so maybe I should start a blog so I have something, you know. 

 
MAGGIE: Yeah. 
 
LIZ: So I started a blog, and it kind of blew up from there.  I started getting so 

much traffic, and more people started to add me on Twitter, and I just kind 
of became like the go-to person because I was sharing a lot of value in 



the community.  I was sharing my research and all this stuff that I was 
learning.  So I was practically just telling them, oh, I'm learning this today, 
I'm learning that today, because I didn't have enough respondents.  I 
wasn't actually sharing any kind of valuable data stuff. 

 
 But then one day, because I had built up like a valuable community that 

trusted me, I just said, I really need to interview government people so I 
could get some data.  Within two weeks, I managed to interview 20 
people from government from different -- 

 
MAGGIE: Wow!  And that says something for government.   
 
LIZ: Exactly.  How was that even possible that I was struggling and, within two 

weeks, like all I did was actually tweeted what I needed, and I included a 
link to Doodle, which is kind of like a calendar thing at that time. 

 
MAGGIE: Yes!  I love Doodle. 
 
LIZ: I love Doodle, but I don't use that anymore, but at that time that was the 

thing.  So I just kind of like made slots, and I was like, okay, just pick your 
slot.  And things just kind of -- so I didn't have how many, like a number 
where I said I needed how many people.  

 
MAGGIE: Mm-hmm. 
 
LIZ: I just wanted to see how many people would come.  So 20 people came, 

and they were booking slots.  It was amazing!  And the data I got, like, 
people just wanted to share everything because I think they knew I would 
do something amazing with it or, you know, kind of come up with 
something useful. 

 
MAGGIE: Yeah. 
 
LIZ: So within two weeks, I finished all the 20 interviews, and what was great 

was every time after I got off an interview because I did it mostly on 
Skype, or if they were within the local area, I'd meet up with them.  So 
whenever I came off a conversation because these people were on 
Twitter, I was like, oh, my God; I had this amazing conversation with, you 
know, whoever. 

 
MAGGIE: Yeah. 
 
LIZ: And used their Twitter handle.  And it will get retweeted and people would 

see that I'm a real person. 
 
MAGGIE: Yeah. 
 
LIZ: I was talking to someone on the phone, and so that was kind of like mind-

blowing because that whole sequence of talking to someone in real life, it 
also helped me to grow my community because people were kind of 



really seeing that I'm different from some other people because I'm 
connecting on a real level. 

 
MAGGIE: Yep. 
 
LIZ: It kind of teed it up where I gave up my Ph.D. was basically where they 

came to a point that, okay, I had gotten all my data.  All I need to do now 
is write it.  And this is possibly the hardest part of the Ph.D. is that -- 

 
MAGGIE: Absolutely. 
 
LIZ: It's all about you now.  You've got to sit down, put your head down, and 

do it.  And for some reason every part of my body kind of rejected that 
kind of whole activity of wanting to just sit down and do it because I really 
enjoyed blogging.  Blogging and writing an academic paper was totally 
different. 

 
MAGGIE: Mm-hmm. 
 
LIZ: You know.  Blogging is like you really just want everyone to 

understanding what you're doing whereas in the academic world, if 
normal people understood what you were writing, it's probably not that 
good. 

 
MAGGIE: Yeah, exactly.  You need to have lots of big words in it. 
 
LIZ: Exactly. 
 
MAGGIE: Complex sentence structures, all kinds of things. 
 
LIZ: Yeah, and it's totally not me.  I had changed.  I was so into the impact I 

was making and seeing the impact.  So one day that was kind of playing 
on my mind and I knew that my body wasn't kind of letting me do it, but 
what really changed it up for me was when I was on -- I had a scholarship 
to do my Ph.D. 

 
MAGGIE: Okay. 
 
LIZ: And the sponsorship, you know, it kind of goes onto just a certain amount 

of years, and then they kind of cut it off.  And I had reached that time 
period where they're not going to give me any more money.  I'm in 
London now, and this is not my country.  It's either I get funding somehow 
to stay here -- 

 
MAGGIE: Yeah. 
 
LIZ: -- or I'm going back.  I'm going back to Malaysia.  So I just tweeted.  I 

said, guys, I need a job or I'm going to have to go home. 
 
MAGGIE: Exactly. 
 



LIZ: And what was amazing was that tweet got retweeted so many times, and 
it even came with a hashtag that other people created, not me.  People 
were starting to tweet "keep Liz local". 

 
MAGGIE: [Laughter] 
 
LIZ: I thought that was hilarious. 
 
MAGGIE: Oh, my gosh.  I love it! 
 
LIZ: But it's so sweet, right?   
 
MAGGIE: That's awesome. 
 
LIZ: I was like: that's amazing.  I actually got teary eyed because I was like, I 

can't believe people are doing this.  And what was amazing was people 
started to say, Liz, give me your LinkedIn link so we could retweet that 
because people wanted to help, but they didn't know how to, so they were 
kind of giving me ideas on how I could do it.  And so I kind of, okay, I 
spruced up my LinkedIn, which wasn't very good.  But I said, okay, guys, 
this is my LinkedIn, and then that got retweeted a few times.  And then 
somebody DM'd me on Twitter and said, Liz, why don't you put your blog 
as a place of work, so then I could write you a testimonial? 

 
MAGGIE: Ah, smart! 
 
LIZ: Yeah, I was like, I totally did not think of that.  I didn't -- I mean who -- at 

that time this was like five, six years ago.  How would anyone think of 
putting your blog as a place of work so people could write testimonials 
about it? 

 
MAGGIE: Mm-hmm. 
 
LIZ: I would totally not think of that, so this first guy did it, and then I tweeted 

my gratitude to him for writing that testimonial, and then it snowballed 
from there.  More people started to write testimonials.  And with a space 
of like a few days, 28 people had written testimonials, and I'm not just 
talking about short, snappy testimonials.  They were long, and they were 
about my character, and not just about the stuff I was sharing.  They were 
like, Liz is charming, and it was really personal to me.  And I just broke 
down in tears because I was like -- it was like an almost out of body 
experience because you feel -- 

 
MAGGIE: Believe me, I was getting a little misty there for a minute.  I'm like 28.  

That's amazing.  Just that rally of support for someone they know, like, 
and trust is pretty amazing. 

 
LIZ: Yeah, and they haven't met in person, by the way. 
 
MAGGIE: Yes. 
 



LIZ: And it's all through, like, mostly Twitter and my blog.  And it was just 
amazing.  I think I cried a good few days because they kept rolling in.  
And it came to a point where I was just thanking people for retweeting 
and writing testimonials.  Somebody said to me, Liz, you should have an 
auto responder for thank yous because it's just like -- 

 
MAGGIE: Yeah. 
 
LIZ: -- every tweet, thank you, thank you, thank you, thank you.  And so it was 

just that unbelievable.  What really was the tipping point was when I 
wanted to express my gratitude to all these people because it just really 
touched me so much.  At that point I said even if I didn't finish my Ph.D., I 
said I know I had done something. 

 
MAGGIE: Yeah, for sure. 
 
LIZ: Yeah.  And I had thought at that point I feel it's enough, you know. 
 
MAGGIE: Mm-hmm. 
 
LIZ: You just felt this is what I wanted.  I wanted to know that I made a big 

impact, and that had happened.  So it's like what else am I doing?  
 
 What really made me realize I needed to change my kind of thought was 

when I wanted to express my gratitude, basically all those testimonials, I 
gathered all of them, took snippets of a screen shot, and put them all in a 
video that I created, and it had the background music of With the Help of 
My Friends with the Joe Cocker sort of -- 

 
MAGGIE: Very good choice. 
 
LIZ: Yeah.  It was like because that's how I felt because I thought -- I just said 

thank you so much for all.  You know, I put their Twitter handle, you know, 
to just acknowledge who they are.  Thank you so much for all the people 
that have helped me.  You don't know how much it means to me.  Even if 
I don't get a job, I seriously, you know, I can't thank you enough.  And that 
went viral.  That video went viral.   

 
MAGGIE: And then from there, you know, fast forward all these years later, and 

you're teaching social media.  You have a very strong community. 
 
LIZ: Yes. 
 
MAGGIE: Great reputation.  You've accomplished a lot and, I mean, all because of 

the power of Twitter.  So talk to me about how much -- like, why should 
we love Twitter, because Twitter is awkward for a lot of people?  That 100 
and -- I can't even think of it.  It's 140, 160. 

 
LIZ: 140 characters, yeah. 
 



MAGGIE: 140, and that's very limiting for a lot of people, so why do you love it so 
much and why should we embrace it more? 

 
LIZ: Well, Twitter is kind of like a water cooler.  You could kind of dip in and 

out o it, and you don't have to talk about anything very specific.  And it's 
almost like sometimes the stuff that you talk about that aren't kind of 
expert information, I would call it -- 

 
MAGGIE: Yeah. 
 
LIZ: Is actually the ones that make the relationships because it's the stuff that 

make us who we are are what connects us to other people.  Say if we had 
children or that sort of stuff, that common value and belief with other 
people is what connects us.  And Twitter is such a good place to do that.  
The other thing why I love Twitter is I like to say it's portable. 

 
 
MAGGIE: Ah, good point. 
 
LIZ: It's so portable.  A Facebook is not portable because it just kind of sits 

there.  People can't have conversations back and forth on it.  It's not 
portable.  And it's portable because, when you go to events, what is the 
main method of communication? 

 
MAGGIE: True. 
 
LIZ: It's Twitter, right?  And events are amazing places to connect with people 

without actually even talking to them.  You could just connect with people 
after the event.  You just look up the hashtag for the event, and then 
you're like, oh, I want to connect with that person, that person.  It's like a 
little business card without giving the business card. 

 
MAGGIE: Absolutely, yeah.  I've actually had some amazing experiences coming 

home from events and people I just didn't get to meet or hook up with.  
Afterwards on Twitter, that's where it happened.   

 
LIZ: Yes. 
 
MAGGIE: And then those have led to other opportunities and conversations and 

interviews and just experiences that we wouldn’t have if we didn't have 
that kind of Twitter water cooler to hang out at together. 

 
LIZ: Absolutely.  And it's also where you kind of throw any question and kind 

of get an answer almost immediately.  You can do that on Facebook, but 
it's limited to people who already liked your page, but even then they're 
probably not seeing your update or on your personal page.  But even that, 
you're kind of like, you know, you have to wait until your thing goes up in 
their news feed because it might not be instantaneous as well. 

 
MAGGIE: Yeah.  You're at the mercy of the algorithm. 
 



LIZ: Exactly.  So Twitter is great for that.  If you have a problem, just throw it 
out there because not every one of us have loads and loads of followers.  
Some of us only have a few, say, like on Facebook or anywhere else.  
We might not have a lot of following, so we really depend on a small 
connection of people that trust or know us.  But on Twitter, you could 
throw it out to the world, put a hashtag on it and, BAM, you could be 
connecting with someone who is not even following you.  

 
MAGGIE: Yeah, so let's talk a little bit about followers.  I mean I noticed you have 

just under 10,000 followers.  That's a good chunk of followers. 
 
LIZ: Yeah. 
 
MAGGIE: And I know with you they're not like spammy followers.  They're really 

followers, so what tips do you have if you want to go?  Let's say you have 
500 followers now and you want to increase your reach.  What's kind of 
the best way to go about that? 

 
LIZ: So the best way that kind of from my experience is start getting, going to 

events and tweeting something of value at the events.  When you are at 
the event, you're creating bonds with people who have similar interests.   

 
MAGGIE: Yeah. 
 
LIZ: And it's a very real platform because people know you're a real person, 

and it's like you know when their attention span at that time is on that 
hashtag. 

 
MAGGIE: Yeah, absolutely. 
 
LIZ: So they're likely to follow you because it takes three seconds, right, for 

any other online platform to grab someone's attention.  But when you're at 
events, and you're, at the same time, looking at the same hashtag, that's 
when the attention span is like ten fold.   

 
MAGGIE: Definitely. 
 
LIZ: Yeah, so that's great.  But what I've noticed, I just recently went to an 

event of entrepreneurs just last weekend, and what I noticed is the 
biggest mistake people make is they don't really know how to create 
valuable tweets when they're at the event.  They're like tweeting pictures 
of themselves at the event or the notebook at the event or the chairs at 
the event, but they're not tweeting what the content of the event is.   

 
MAGGIE: Yeah. 
 
LIZ: So how are people going to know that you are someone of value to follow 

if you're not showing yourself as somebody who likes to share knowledge 
or kind of just be a valuable member of their community because, when 
you want someone to follow you, you're saying I'm a valuable member of 
your tribe.  You should really follow me, or I can provide that lead to your 



tribe.  That's one tip I want to give because events, that's kind of how I 
grew my following.  I went to loads of events, and I tweeted valuable 
content.  I even got -- at this time before social media was an actual job, I 
was paid to tweet and blog at events.  

 
MAGGIE: Wow! 
 
LIZ: That's how valuable it was because people just didn't know how to tweet 

fast and pick up on quotes from the -- this is another tip.  When you tweet 
at events, and there's most likely the speaker is to be somebody who is 
an influencer, somebody who really is respected in that community.  So 
when you tweet a quote of them and then you tag their name, their twitter 
handle onto it, it's likely they're going to retweet it or favor it or tweet back 
at you and say thank you for tweeting about my presentation.  I'm glad 
you enjoyed it.  Instantly you get that connection with an influencer, and 
that in itself kind of raises your stock in a way. 

 
MAGGIE: Yeah, for sure. 
 
LIZ: Because people see that, hey, she's talking to that person. 
 
MAGGIE: Yeah, more people will follow you and just that snowball effect of that 

connect.  Every single connection results in more connections on Twitter, 
which is a beautiful thing. 

 
LIZ: Exactly.  Exactly, and that's like you'd be surprised how many people 

follow you just because of that.  And another thing is it's great for getting 
opportunities.  You could even -- I once tweeted a speaker at … who was 
a New York best selling author.  I said would love to tweet you, while he 
was giving the keynote speech.  Then when he got off, he said I'm going 
to be in London -- because we were in a different country -- I'm going to 
be in London next week.  If you want to interview me, totally, come and 
meet me at this event I'm going to be at. 

 
MAGGIE: That's awesome! 
 
LIZ: I know.  And then from that interview that I did with him, which was a 

video, you know, I had -- he tweeted that video, and I got loads of 
followers from that. 

 
MAGGIE: It's a very -- going back to the very beginning, it's a very real human way 

to connect versus automating your followers or just trying to pick up 
numbers. 

 
LIZ: Exactly. 
 
MAGGIE: It's real people.  So what are a couple of other tips for using Twitter in 

general?  What are your secrets?  Give us your secret sauce, Liz. 
 
LIZ: Secret sauce.  Okay.  You know what?  It might surprise you, but my 

secret sauce, and I've been doing some soul searching in the past year 



because I had all this success, and I couldn't understand it.  In the 
beginning I was like, why do I have all this success? 

 
MAGGIE: Yeah. 
 
LIZ: I didn't -- you know you're at that place that you couldn't quite understand 

why.   
 
MAGGIE: You're like: but I'll roll with it. 
 
LIZ: Yeah, I'll roll with it, but then I thought, you know, I'm going to be 

somebody who is going to be teaching social media to other people, so I 
thought I need to understand what did I do that worked, so I could tell 
people this is what you need to do.   

 
 So I took the last whole year and took loads of social media courses and, 

as you might guess, there was a lot of cookie cutter stuff.   
 
MAGGIE: Oh, yeah! 
 
LIZ: And you know what?  I did trial them all just to see the difference between 

what I did before and what if I did a cookie cutter thing.  What difference 
would it make?  And it's totally different.  Cookie cutter stuff only lasts 
short-term.  And you kind of have to do it very systematically. 

 
MAGGIE: Yeah, for sure. 
 
LIZ: And almost kind of be anal about it.  And I hate that because I feel like I'm 

a very organic person, so my top kind of three tips is something that's 
very organic, and it's easy to do if you could kind of digest it the way that 
kind of I'm delivering it. 

 
MAGGIE: Yeah. 
 
LIZ: The first one is help people whenever you can.  So I have this kind of 

short blog on my site that says all about how you need to be serving and 
not selling to build your relationships on Twitter or anywhere on social 
media.  And that is kind of what it means that you kind of have to be in 
that mindset where you're just helping people.  And it's kind of like -- I like 
to use the analogy that it's kind of like putting gas in your car or water into 
your body.   

 
MAGGIE: Completely. 
 
LIZ: It's the fuel.  Yeah, it's the fuel that keeps it running.  And people really 

value that, and people trust you because you're there for them instead of 
like a lot of the cookie cutter type of advice.  It's more kind of, I think more 
about me, me, me, me. 

 
MAGGIE: Yeah. 
 



LIZ: Yeah, you have to put your content out there.  You have to put your links 
to your thing, to your products and all that, which is all great.  You should 
do that once in a while.  But always use the 80/20 rule: 80% is you 
helping people or it's about other people; 20% is about you.  So the 
minute, say, you've shared eight tweets that are valuable to other people, 
then you can share two tweets that are about you.  So that's kind of like 
number one. 

 
MAGGIE: Yeah, that's a good rule of thumb for sure. 
 
LIZ: Yeah.  My second kind of top tip is, whenever possible, meet people in 

person or get people to talk to you on the phone whenever possible.  
Always take the relationship to the next level because that's going to 
solidify your relationship with that person, which then leads on to that 
person recommending you to other people because they know that you're 
real.  You stand out because you've taken that extra effort to get to know 
them better.  And I'm surprised that actually a lot of people don't do that, 
and they really should do that more.  It's like I think the best way to put it 
is if you go on Match.com, right? 

 
MAGGIE: Yep. 
 
LIZ: You can't be like messaging forever.  You've got to meet the person at 

some point if you want to kind of have a relationship with them.  You can't 
just -- even if it was just to meet as a friend, you have to meet in person 
because, if not, how is that friendship going to progress? 

 
MAGGIE: And you know I love that advice because the more I personally got into 

the online world, the deeper my connections are when I've met people at 
events, when we got on the phone.  There's just people I've randomly 
done a Google Hangout with because I'm like, hey, like, let's hang out 
and chat.  Let's find out -- I'd love to know what's going on in your 
business, how I can help you.  And some great, great things have 
happened because of just those very real, very human connections. 

 
LIZ: Yes, absolutely.  And isn't it wonderful that sometimes things that happen 

after that connection is things that we can't believe are happening? 
 
MAGGIE: Exactly!  Well, I mean, let's talk a little bit about you.  Liz had an 

adventure.  This will be airing in July, but when she was in New York in 
early June and it was because she had connected with some people that 
she knew online.  So, Liz, why don't you just kind of briefly tell us your 
famous in New York story? 

 
LIZ: Okay.  I'll call this story my 15 seconds of fame.  Basically what happened 

was I managed to get myself on a Times Square billboard.  And as you 
can imagine, that's not something that we think is possible to do.  It's kind 
of like how do you get up there?  Do you have to be on a TV show, or do 
you have to pay a lot of money, or do you have to, I don't know, do 
something really crazy to get up there? 

 



MAGGIE: Yeah, exactly. 
 
LIZ: Be on the news or something.  So what happened was, I had connected 

with a few people on a private Facebook based on a course that I had 
joined.  And we connected last year, I think, so we'd known each other for 
a good few months.  I had made an announcement on LinkedIn saying 
that I was coming to New York.  One of them had seen my update and 
said, Liz.  And what's funny is she saw it on LinkedIn, and then she sent 
me a message on Facebook.   

 
MAGGIE: Yeah, that sounds about right. 
 
LIZ: Yeah, because it's fluid, right?  Social media is like you could connect 

with anyone anywhere, whichever is the easiest, so that's why it's 
important to have a presence kind of at the major platforms so people can 
connect to you.  Basically what she did was, she sent me a Facebook 
message saying, "Liz, you know, I'm a New Yorker.  Let's meet up." 

 
MAGGIE: Yeah. 
 
LIZ: "You're not going to be here again.  We don't know when you're going to 

be here, so let's meet up."  So I said yeah, sure, that'd be fantastic.  And 
then she told another friend from the same group that I was coming.  And 
what's funny was, of course the group is big, but I had once done a 
Google Hangout with this other lady.  And she said, hey, I've done a 
Google Hangout with her.  I'd love to meet her as well.  So she came as 
well. 

 
 And so we met, was it two days ago, in New York.  And we were -- she 

was like, where do you want to go, Liz?  And I don't mind.  Anywhere.  
She said, okay, you have to go to Rockefeller Center.  I said okay, let's 
go.  

 
 So as we were walking, we saw this billboard saying, "Do you want your 

face up on this billboard?  Come inside to find out."  And I obviously said 
to my friends, yeah, I kind of want to do it, but I know it's going to be -- 
they're going to ask for a lot of money or -- 

 
MAGGIE: There's a catch. 
 
LIZ: Yeah, I thought it was a pure gimmick.  But then I thought, you know 

what?  We're here.  Let's just go.  Let's just go and ask and see what 
happens.  If they ask for a lot of money, we'll just walk on and go to 
Rockefeller Center.  

 
 And then we walked in, and then she said that all we had to do was buy 

one thing, all three of us could get into the same picture, it doesn't matter 
how much the thing is, and our mouths dropped.  We were like, huh!  And 
it's not an expensive store.  A tank top is like $4 or something. 

 
MAGGIE: You're like: right on!  Hook it up. 



 
LIZ: Exactly.  So what happened was, because we were there, my friend 

bought a tank top, but I saw this lovely bracelet.  I bought it too.  My friend 
saw a watch, so it kind of worked, their gimmick, you know. 

 
MAGGIE: Yeah, for sure. 
 
LIZ: All three of us bought something in the end.   
 
MAGGIE: And now you're talking about it too, so a win for that brand. 
 
LIZ: Exactly.  Yeah, so to give them a little bit of shout out, it's the American 

Eagles Outfitters.  If you're in New York, anyone in New York, just go into 
the store.  Buy something.  You'll get your picture up there.  So that's 
what happened.  We kind of just bought it, and they took our picture in the 
store.  And then five minutes later, BAM, our faces were out there.  And 
we had to tweet that went with it with our Twitter handles, and it had a 
hashtag of our Facebook group.  So we kind of like did -- we really went 
all out and tried to promote ourselves for some reason. 

 
MAGGIE: But, you know the chronology of events is what is interesting there.  It's 

very cool that you were in the Times Square billboard, but what's really 
cool to me is you put it on LinkedIn, and then there was this chain of 
events because you had these connections, which got you to New York, 
to meet them in New York, which got you to do these things. 

 
LIZ: Yeah. 
 
MAGGIE: That just wouldn't have happened otherwise, which I think is really, for 

me, I think for a lot of us, is the magic of social media.  You just never 
know who's going to show up in your life. 

 
LIZ: Exactly.  And I was saying I have a blog post, and people could read all 

about it, but I was also saying in the blog post, if I wasn't with them, I 
probably would have never saw the billboard. 

 
MAGGIE: No. 
 
LIZ: Because I probably would be busy looking at directions. 
 
MAGGIE: Yeah. 
 
LIZ: Or I wouldn't have walked down that road because my friend didn't lead 

me down that road, so there's so many things that could have happened if 
I wasn't with these people.   

 
MAGGIE: Exactly, and now you have this very cool story about the time you were 

on a New York billboard in Times Square. 
 
LIZ: Yeah, I'll be telling it until the day I die, for sure. 
 



MAGGIE: Yeah, well, it's a great story.  Liz, thank you so much for your time today.  
Where can everyone find you and learn more about you and what you're 
doing? 

 
LIZ: First of all, you could follow me on Twitter.  It's liz_azyan, and you could 

go to my blog, my website, which is digital-matchbox.com.   
 
MAGGIE: Thank you so much, Liz.  It's been a blast. 
 
LIZ: Thank you. 
 
MAGGIE: Isn't Liz fantastic?  What I especially loved is how practical Liz is and very 

down to earth.  And here are the takeaways for the episode.  Use 
hashtags to gather more followers using common interests and by 
delivering value.  Like in everything we talked about in the Social Smack 
Down series is that you need to be delivering value.  If you're just there to 
serve yourself, forget it.  Go do something else.  Go do some sleazebag 
marketing.  Just cut out social media.  Social media is about community 
and connections, so you need to be using that when you're out there on 
Twitter. 

 
 Takeaway number two, use Twitter to help people, and you are going to 

see more results.  Liz is the perfect example of that.  When she shared 
the story of how she used Twitter to get references from people she had 
been connecting with and actually turned that into a job and now 
consultancy, you can see the power of those relationships formed on 
Twitter. 

 
 And the third takeaway: wherever possible, take Twitter offline and make 

personal connections.  If you're going to an event, follow the hashtag.  
This is something I have done, and it's actually been really good for me 
before the event to help warm up because I am an introvert, as I've 
established in past episodes.  I know it's hard to believe for some people, 
but it's true.  So it lets me kind of connect with people at events, know 
who to look out for, have that entry point for conversation.  And, post 
event, it's been a great way to keep track of some people that maybe you 
didn't get to connect with or that you personally, you did connect with and 
you'd love to connect with a little bit more, make sure you're linked up on 
social media.  Use Twitter and other platforms in conjunction with real life.   

 
 I am actually, at the time of recording this, just getting ready to go to 

World Domination Summit, and this reminds me, I need to get on that 
hashtag and really start tracking.  I know lots of people are going, but I'm 
sure there's lots of people I don't know are going that I would love to 
connect with when I'm there.  So I will report back on how that worked for 
me because we're all about the real life experience here on the Marketing 
Moxie Show.   

 
 If you want to get the show notes, as well as the handout for this episode, 

you can hop on over to www.MaggiePatterson.com/episode26.   
 



 Now, my friends, next week we are going to wrap up the Social Smack 
Down series with a solo episode where I am going to give you a little 
glimpse into my world of social media, and I'm actually going to share 
some lessons from my other business that many of you may not know 
about and how I've used Pinterest and YouTube to support that business.  
It's not going to be super long, but it's going to be very, very practical to 
get you doing some very specific things on those two platforms.  I love 
those two platforms, and they've been very good to my crafting business, 
which I don't talk about a lot on the show, but I'm multi-passionate.  I 
really love my glitter.  What can I say? 

 
 And if you loved today's episode, definitely tweet Liz.  Let her know.  Get 

connected with her.  And we love ratings and reviews.  Every single week 
I say it, but I love ratings and reviews because I am personally really, 
really focused on my podcast right now, and any love you can give me 
over on iTunes would be greatly appreciated, or share it with a friend.  My 
friend, Amanda Gunther, just shared it not that long ago, and I have lots 
of great feedback from people discovering the show, so share the love.  
Put some more Marketing Moxie out there into the world. 

 
 Thank you so much for listening, and I will catch you all soon. 
 
 
OUTRO: Thanks for listening to Marketing Moxie with Maggie.  Visit our home base 

at http://www.maggiepatterson.comfor show notes and more episodes. 
 

Show notes at: http://www.maggiepatterson.com/episode26 
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