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MAGGIE: Welcome to Marketing Moxie, Episode #25. 
 
INTRO: Welcome to Marketing Moxie with Maggie Patterson where we get down 

and dirty on all things marketing for entrepreneurs.  Maggie takes a 
practical, no holds barred approach to helping you take action on what 
matters to your business, all with her signature moxie and sass.  Now it's 
time to roll up your sleeves and dive in.   

 
MAGGIE: Hey, everyone.  I am so excited to have Episode 25 today.  It means that 

I have got through 25 whole podcast episodes.  It has been a wild ride, 
and I absolutely love podcasting so much.  I want to thank all of you for 
listening.  I really appreciate you letting me into your head, into your car, 
into your ear buds, into your Mac Book Pro.  Wherever you let me go, I'm 
always thrilled to be there, and thank you so much for listening. 

 
If you're really digging the show, please share the love.  Give me a review 
or a rating on iTunes.  This is the summer of Maggie promoting her 
podcast, so I'm going to say that every single week.  I will be doing some 
shout-outs in a couple weeks when we are caught up because I record 
ahead.  And, actually, for me, as I record this, it is bitter sweet.  It is the 
last day of school, and my last 23 minutes of freedom before my son is 
home all summer, so that's why I sound so excited.   

 
Today we are talking about Google+.  I have Google+ expert and my go-
to girl personally in my business on all things Google+, Sandy Sidhu.  
Sandy is a fellow Canadian, a good, good business friend of mine.  I've 
actually had the chance to meet her in person.  She's absolutely fantastic.  
She's very down to earth, very approachable.  If you have questions 
about Google+ after this episode, hit us up on Twitter and definitely ask 
away.   

 



Google+ is a bit of a scary social media platform for a lot of us.  Sandy 
and I walk through all things Google+ and all the different things you 
could do to get started and some of her power tips for using it.  Let's listen 
in on my chat with Sandy. 

 
Hey, guys.  The Social Smack Down continues today.  We have guest 
Sandy Sidhu.  She is going to talk to us about using Google+.  Do not let 
Google+ scare you.  It is a very powerful tool, and Sandy is really going to 
fill us in on some easy and practical ways to use it.  Sandy, welcome to 
the show. 

 
SANDY: Thanks for having me, Maggie.  I'm excited to be on the Social Smack 

Down segment. 
 
MAGGIE: I'm a big fan of alliteration, so smack down was the first thing that came to 

my head. 
 
SANDY: It works for me. 
 
MAGGIE: Talk to me about Google+.  A lot of us are really scared of it.  I don't have 

time.  Is it dying?  Why is Google+ worth our time?  Why should I make 
space for it in my business? 

 
SANDY: Sounds good.  Without knowing the inner workings of what's happening at 

Google, I can't predict their future product plans and launches, just like we 
don't know what's happening with Facebook.  We only really can tell once 
we see the end result of the changes.   

 
As far as I can see, as far as I know, Google+ is not dead.  It's alive and 
kicking.  There are people who are active on it.  There are people who are 
participating and joining every single day.  So, on that side, don't worry 
about that. 

 
In terms of why should you make space or why should you make time for 
another social network and why Google+, if you had to choose.  Well, I 
can look at it for several reasons.  Google loves everything Google, so 
purely from a not social networking point of view, like let's just look at the 
technical aspects. 

 
MAGGIE: Yep. 
 
SANDY: When you share content on Google+, it actually gets picked up by 

Google.  To add to that, when you're actually searching on Google, most 
of us, you know, we log into our email, whether that's gmail.  We don't 
actually go and log out when we go and do a search.  So the content that 
you're seeing in your search results is actually influenced by your 
contacts and the people that you've circled.  That content rises to the top 
and gets shown to you first.  Add those two together, you've got content 
that's getting picked up by Google faster, and now you've got people who 
are searching and more likely to find your content. 

 



Right away, you're going to see an effect of getting more traffic if you're 
hitting the right search terms and whatnot.  That's from a more sort of 
technical, SEO point of view.  I'm not saying to just go on Google+ and 
start just link dropping and dumping all your content because that's the 
equivalent of -- that's not really being social.  That's like going to an in 
person event and just talking in keywords.  I can't take credit for that 
statement.  I think it's actually like Scott Stratton on marketing who coined 
that, but it's essentially the same thing, right?  You have to kind of always 
find that balance.   

 
If you're just looking from the point of view of getting your content found, 
Google+ will do that a lot faster because, how many times have you 
actually seen content from Facebook on Google?  You won't.  It's more of 
a walled garden.   

 
MAGGIE: Yeah. 
 
SANDY: They have their own issues between Facebook and Google going on, so 

that stuff actually doesn't show up.  So from just a search point of view, 
your content will get found in search and whatnot.   

 
From a social point of view, and just an overall experience, Facebook is a 
mishmash of our entire past.  Most of us have been on it for seven, eight, 
nine years, depending on when you joined.  It's like a hodgepodge, right? 

 
MAGGIE: Totally. 
 
SANDY: You've got your family, your ex-boyfriends, girlfriends.  You started adding 

colleagues.  You started adding professionals.  You started adding things 
you like.  And how many of us go and unlike pages?  You know you've 
probably got like Backstreet Boys in there with Mashable, all of these 
things competing for your attention.  And, not to mention, things like story 
bump and edge rank.  You don't even really know what you're looking at 
anymore because, at any given time, Facebook is reading your 
messages, reading your preferences, just total stalking you and trying to 
bring up that content and get you to engage with it. 

 
MAGGIE: That's why I get so many buzz feed quizzes. 
 
SANDY: Exactly.   
 
MAGGIE: I'm like - no!  I need to block these.  How do these keep showing up? 
 
SANDY: Come on, Maggie.  Which princess are you most like?  We really want to 

know.   
 
MAGGIE: I've taken them all.  Which '80s heartthrob are you?  Which '90s 

heartthrob are you?  I could tell all of them. 
 
SANDY: Amazing!  Google+ is almost like a complete fresh start.  It's like you 

leave all of that behind.  I'm not saying ditch Facebook.  I love Facebook.  



I spend enough time on there.  I'm really active.  But Google+ is like a 
place to start all over and kind of clean slate.  You don't have to -- 
because a lot of people are like, oh, my family and friends.  And I'm like, 
they're not on it.  They weren't on Twitter either.  They're probably still not 
on Twitter, so I really see Google+ as an extension of Twitter.   

 
You're going on there having conversations and connecting people with 
people that you don't necessarily know but have common interests.  
That's really sort of what the Google+ experience is.  Clearer UI, not 
having to deal with automated posts.  What you see is what you get.  
Nothing is getting bumped to get your attention because it's competing for 
ad dollars.   

 
That's a longwinded answer for your question of why people should 
spend time, but just kind of getting a little more deeper in that is that there 
are communities.  There are people having, depending on what industry 
you're in, what niche you're in, what your interests are, those communities 
exist on Google+.  It's a matter of being able to expand your reach and 
build more connections.  

 
I'm not saying ditch Facebook or ditch Twitter or ditch Pinterest, but you 
might want to just say, hey, you know what?  Maybe I can spend 15 
minutes less a day on those sites and go and connect with people and 
find some interesting content over on Google+. 

 
MAGGIE: You made a pretty compelling argument why we need to be on Google+.  

I'm sold.  I just need to actually do it, like so many of us do, because 
we're busy running businesses.  What's the best place to get started with 
Google+? 

 
SANDY: Sure.  Once you've actually completed your profile and, again, your profile 

can be as complete as you want it to be, so you can put links in your 
about that link back to, let's say, your OptIn or your website.  You can put 
all of the places that you contribute to.  You can set up authorships so 
that your avatar shows up when people search on Google, so then that 
leads to an increase.  Studies have shown that that leads to an increase 
in click-throughs.   

 
Once you've kind of gone through all the basics and set up your profile 
picture, your cover photo, start posting content on your page so that when 
people come and click through, they find stuff that's interesting about you.  
But you want to spend the bulk of your time interacting elsewhere 
because, let's face it.  You may think Google+ is a ghost town, but really 
your experience is a ghost town because you haven't circled people yet.   

 
You haven't gone outside of your, let's say, newly constructed house in a 
new neighborhood, right?  Until you get out there and start meeting 
people, it is going to feel like there's nobody around because there's 
nobody coming to your house.  You've got to get out there and interact 
with people, comment on threads.   

 



I think the easiest place to start to do that, you know, obviously you could 
search for people you already know or industry leaders.  But finding a 
couple of communities that are interest and industry based -- sorry -- 
interest or industry based, so if you're a social media expert, you might 
want to join a couple of social media communities, or if you're into 
podcasting, the same thing.  Then you can expand into interests, so I'm 
part of a couple of women entrepreneur communities because I like to 
serve women entrepreneurs.  And I don't only want to stick around other 
online marketers.   

 
I think really it is tough sometimes to find time to go in and dive into a new 
social network, but you can find one piece of it that really works for you.  
So whether that's communities or even hangouts, like in my case I have 
fallen in love with hangouts.  I love doing my webinars in a hangout 
format and having that live interaction.  You may decide that's going to be 
your entry point, and you're going to start doing weekly Q&A or a panel 
session and building your community that way.  Or you may decide, you 
know what, I'm just going to find one or two communities and just get 
super active and build relationships with people that way. 

 
MAGGIE: I like the idea of picking an entry point so it's not so intimidating to try to 

do it all at once. 
 
SANDY: Mm-hmm. 
 
MAGGIE: This is one mystery question I have about Google+, and I'm going to use 

your time selfishly to get this answered.  Is there a way to get people to 
circle you back besides circling them and, you know, commenting?  Is 
there some trick I'm missing? 

 
SANDY: That's a good question.  You mean if, for example, without you having to 

go circle them, to have them circle you? 
 
MAGGIE: Well, no, if I circle them.  Okay, so if I circle them, and I'm actively -- like 

I'm very curious.  Circling is a bit of a mystery to me because a friend 
request, you almost kind of have like a mental system, whereas circling, 
you know, I don't have to run you through a filter, so it's a little easier to -- 

 
SANDY: Right. 
 
MAGGIE: -- kind of be "friends" on Google+. 
 
SANDY: I would say that if you had to compare it with another social network, it 

would be more like Twitter and following. 
 
MAGGIE: Yeah. 
 
SANDY: Because, like you said, Facebook, it's trying to become more of an open 

platform where your posts are becoming defaulted to public. 
 
MAGGIE: Yeah. 



 
SANDY: But it really started as a private platform, so that's why it's like the whole 

friend request, whereas Twitter kind of broke down those walls, and it was 
like, hey, you can follow anyone, and anyone can follow you, but it doesn't 
have to be reciprocal.  They can see -- unless you make your thing 
completely protected -- 

 
MAGGIE: Yeah. 
 
SANDY: -- everything you're sharing is in public.  So I would say that if you had to 

compare and kind of make that switch in your brain, it would be sort of 
like what you do on Twitter is a similar thing to what you do in Google+.  
You can go and circle someone, and they'll get notified that you've added 
them to your circles.  They won't know what circle you've added them to, 
but you don't have to reciprocate, so you don't necessarily have to circle 
them back if you don't want to.  Is that kind of -- 

 
MAGGIE: Yeah, that's really helpful actually because then it's a way of thinking, 

from a strategic point of view, as the following type strategy on Twitter.  I 
think that that's a great analogy, and I'm sure that really helps listeners 
kind of frame up how that works and, you know, how to really approach it 
so you're not really stuck on the, well, they don't really like me.   

 
SANDY: Yeah, it's less -- I mean, eventually you may connect with people on 

Google+ that you become friends with, but I think that whole like friends, 
acquaintances, people I know -- 

 
MAGGIE: Yeah. 
 
SANDY: -- is really the Facebook mindset and how Facebook originated, whereas 

these other platforms, even Pinterest or Instagram to some degree.  You 
follow people who post interesting content, and it's less about whether 
you actually do know them.  That comes down the line. 

 
MAGGIE: What are kind of the best tips you have for us if, let's say, I decide I'm 

going to work on communities or commenting and liking comments?  
What are some of the best tips you have for us to make the most of our 
time on Google+? 

 
SANDY: Go where the conversations are already happening.  There are a ton of 

hangout shows that happen every single day of the week.  There's 
actually -- the name escapes me right now, but I know I'm connected with 
him on Google+, but there's a person who has a website.  I think it's 
called like HOAshows.com.  And they list all the hangouts happening, so 
that's a great place because these are live shows.  Again, you know 
people are showing up live.   

 
MAGGIE: Mm-hmm. 
 
SANDY: They have the event posted, so it's a great way to engage with people 

during that, like, 30 to 60 minutes, and that you know that these people 



are paying attention.  The good thing is that that, like say for example 
they posted an event, that that comment thread, it doesn't just disappear 
once the event is over, so a lot of people will still pay attention long after 
the actual -- say the event was today, Thursday, at 1:00 p.m., but they're 
still going to get the notifications, like tomorrow, that someone is 
commenting on watching the show.  That would be a great way to engage 
with people long after the content is complete and still build those 
relationships. 

 
Again, it's going somewhere where you know there are conversations 
happening as opposed to just posting something on your profile and 
going, oh, no one shared it, no one has liked it.  If you don't have a lot of 
time to spend, go where you know people are already showing up.  
Hangout shows are a great place to do that. 

 
MAGGIE: I will find the link for the hangout shows.  As we wrap up, Sandy, I mean, 

you've offered a lot of different tips and tricks.  What's one final thing you 
think everyone should know about Google+? 

 
SANDY: Oooh, one final thing.  It's really -- I mean, I hear a lot of times from 

people that, oh, it's intimating; it's hard to figure out.  It really isn't once 
you just take some of that time to just spend a couple of minutes every 
day and get used to it.  Even with the hangouts, you can practice them in 
private as much as you want before you go live.  But the biggest thing is 
that you just have to pick one place and start. 

 
MAGGIE: I like that advice because I think we've become so addicted to Facebook 

or other social media platforms that we don't remember what it was like 
seven, eight years ago when we started on Facebook.  I used to laugh 
hysterically when I got on Facebook because I'm like, I so don't get what's 
going in. 

 
SANDY: Exactly, but you get used to it.  Then when they make a change, like they 

changed the timeline, we're like oh, my God, this is the end of the world.  
Then like the next day we don't even remember.   

 
MAGGIE: Yeah. 
 
SANDY: The same kind of thing happens.  It's new.  You're like, oh, I don't know 

how this works.  But before you know it you're doing hangouts every day 
of the week. 

 
MAGGIE: It's funny.  You know, I remember when someone introduced me, 

probably about 18 months ago, to hangouts.  She said, well, why don't we 
do a hangout?  I said to her, what's a hangout?  Then I started using them 
quite regularly, and now I can't even imagine running my business without 
them.  I use them socially too, like I have a group of girls.  We'll get on 
and hang out together on a Friday night. 

 
SANDY: Exactly.  And like I was mentioning earlier, now I run my webinars through 

hangouts.  For me, the longest time doing webinars with like the 



traditional webinar software, A, was expensive, and it was just clunky, 
and I just didn't like the way the overall experience felt.  Now it's like, you 
know, you just broadcast through YouTube.  It gets recorded to your 
channel.  You can add the chat function underneath.  It's total bootstrap, 
but it's so effective.  And, at the end of the day, it's about connecting with 
your community.  Again, super easy to do. 

 
MAGGIE: And I will confess Sandy has a really, really great guide to using hangouts 

in your business, and I'm going to link up to that in the show notes 
because I told Sandy when I beta tested that guide for her that she had 
just saved me $1,200 a year U.S., which, being in Canada, is a 
substantial amount of money, so it's worth exploring some of these 
options and pushing out of your comfort zone because it's really the way 
things are going.  And I think that, as more and more people use it, it'll be 
a low barrier way to get them onto your webinar. 

 
SANDY: Mm-hmm.  And again, it's not about falling in love with a platform.  You 

know, it's falling in love with what it can do for you, and that's how you 
have to look at it.  Find the piece that works for your business and then go 
from there.   

 
MAGGIE: And I think that that's an interesting point because the whole idea behind 

this entire series was to put social media back in its kind of place in your 
marketing mix and really use it as a strategic enabler versus kind of a 
crutch for our business.   

 
SANDY: Mm-hmm. 
 
MAGGIE: Sandy, where can we find you and learn more about the work you do and 

all the goodness you have going on on Google+? 
 
SANDY: Awesome.  I can be found at SandySidhuMedia.com.  On my site there 

are links that can take you to my various offerings related to Google+ and, 
like Maggie mentioned, the webinar guide. 

 
MAGGIE: Sandy is also a podcaster.  She has the Business Ignite Show, so I will 

link up to that in the show notes as well.  Thank you so much, Sandy, for 
your time today and your expertise. 

 
SANDY: Thank you. 
 
MAGGIE: Whoo!  That was a lot of Google+, my friends.  But Google+ is a pretty 

robust platform when you start thinking of Google+ as less about sharing 
updates like you would on Facebook or another platform, and you start 
thinking about how it integrates into Google, how that impacts things like 
authorship and being found through search on Google, and then you add 
in things like Google hangouts.  It's very, very compelling.   

 
Then the group function, I do think that groups have a lot of potential as 
we move ahead and people get, you know, kind of tired, more tired of 
Facebook.  I know it's hard to imagine that happening though.  I've been 



on Facebook a really long time, so I think if Facebook ever goes out of 
fashion, it's going to be traumatic for many of us. 

 
Let's talk about the episode takeaways.  One of the things that Sandy 
talked about, and this actually really resonated with me because I go back 
and forth on Google+ -- sometimes I'm really on it, and then other times 
I'm not -- is to really consider Google+ a fresh start.  When we started on 
Facebook and Twitter, we didn't have any followers or anything else, so 
you've got to remember when you start on Google+, it's the same thing.  
Give it a fresh start.  Keep an open mind, and don't get so caught up in I 
don't have 10,000 followers.  It doesn't matter.  You're going to connect 
with people in a different way on a new platform. 

 
One of Sandy's best pieces of advice was pick an entry point for Google+.  
Start with just one part.  Maybe you're going to start participating in live 
hangouts.  Maybe you're going to join some groups and network in there.  
Maybe you're just going to work on building up your circles.  Don't try to 
jump in with both feet and do everything all at once because we all know 
what happens is good intentions, they will fly by the wayside.   

 
As they say, the road to hell is paved with good intentions.  Don't we all 
know that?  Eh-hem, my summer diet plan.  Just kidding.  I'm going to 
have some more s'mores next weekend though.   

 
Tip number three, takeaway number three because we're not here to talk 
about s'mores, are we, is to go where the conversations are happening 
on Google+.  If you're just posting very passively, you're not going to get 
the same level of engagement if you were participating in a hangout or 
group or something else.  So figure out where people are.  Comment.  Be 
active.  You need to be there and be engaged and really thinking about 
how you want to interact with people.   

 
Think about when you first started using Facebook or LinkedIn groups.  It 
was the same thing, so really go where the conversation is happening.  
Add a lot of value.  Be of service.  And then your circle and your reach 
and your influence on Google+ will start to grow.   

 
If you want to hook up with Sandy, all of her links are in today's show 
notes, and the show notes and the checklist for today's episode are over 
at www.MaggiePatterson.com/Episode25.  

 
I've also linked up to Sandy's Twitter handle and her Google+ handle.  If 
you want to connect with her, please do that over there.  And we would 
love, both Sandy and I, to hear what you're going to do about Google+, so 
hit us up on Twitter.  That's where I like to make the action happen for the 
podcast.  And that is all, my friends.   

 
We will catch you all next week when we actually have another guest 
expert coming on to talk about Twitter in Episode #26.  Twitter is a bit of a 
mystery for some of us.  She has some really great tips.  Can't wait to talk 
to you soon.  Bye. 



 
OUTRO: Thanks for listening to Marketing Moxie with Maggie.  Visit our home base 

at http://www.maggiepatterson.comfor show notes and more episodes. 
 

Show notes at: http://www.maggiepatterson.com/episode25 
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