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MAGGIE: Welcome to Marketing Moxie, Episode #13. 
 
INTRO: Welcome to Marketing Moxie with Maggie Patterson where we get down 

and dirty on all things marketing for entrepreneurs.  Maggie takes a 
practical, no holds barred approach to helping you take action on what 
matters to your business, all with her signature moxie and sass.  Now it's 
time to roll up your sleeves and dive in.   

 
MAGGIE: Hey, guys, it's Maggie.  We are here for the luck 13 episode of Marketing 

Moxie.  And I did say lucky.  I know some people are superstitious and 
don't like the number 13, but I love it.  I was born on a Friday the 13th, 
and I have embraced it wholeheartedly.   

 
 I don't know.  Maybe that doesn't make me superstitious.  Maybe it makes 

me a little off kilter.  Nothing surprising there, I suppose.  So I'm going to 
go walk under some ladders once I'm done recording this and maybe 
have some black cats cross my path.   

 
 Without any further ado, I want to introduce you to our guest expert for 

today.  We are going to talk about content and copywriting with Jules 
Taggart from Amp & Pivot.  I wanted to have Jules on the show because 
she is very smart about how she writes her copy, and she definitely has a 
vibe that's storytelling and a little bit different, but she's not trying too 
hard.  She's very genuine.  I adore Jules.  She's become a good friend, 
and I think you'll really get a lot out of our conversation, so let's dive in. 

 
 Hey, everyone.  I want to introduce our guest expert for today, Jules 

Taggart.  Jules is a fellow copywriter and content strategist, and I just love 
how Jules writes.  I've learned a lot from reading Jules' writing.  And I 
wanted to bring her on the show today so we could have a chat about 
copywriting.  Jules, welcome to Marketing Moxie. 
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JULES: Thank you for having me. 
 
MAGGIE: Let's really dive in here.  What does everyone need to know about 

creating or writing their copy? 
 
JULES: I would say that the first thing you need to know is that you're probably 

not being picky enough when it comes to your readers.  Our readers are 
really picky about visiting our sites, right, like they get there.  They spend 
two seconds, maybe, figuring out if what we have is good enough for 
whatever they want to read.  And we, on the other end of it as a writer, 
spend so much time trying to figure out how to make people happy 
instead of allowing them self-select.  To allow them to self-select, you've 
got to be really picky about who you serve.  Choosing a really narrow 
niche will help with that. 

 
MAGGIE: Ooh, that's good, really pithy advice.  So if I'm going to sit down and write 

my copy because maybe I'm not ready for a copywriter, maybe I don't 
have a budget, maybe I'm just the kind of person who thinks I'm a really 
good writer, if I'm going to sit down and do it myself, what were some 
things I need to watch out for? 

 
JULES: Don't spend too much time with the first draft.  I would say, create a shitty 

first draft as fast as you can.  Come up with the main -- you know, if 
you're blogging, for instance, come up with the main three or four or five, 
however many topic or points you're going to make about your topic.  
Maybe flush those out a little bit, but that's your first draft.  That's all you 
need.  You don't need an intro and an outro and transitions and story.  
You don't need any of that stuff at the beginning.  Get that first draft done. 

 
 Then go back and spend the rest of your time that you're going to create 

writing this post on the copy editing side.  Choosing the right words, 
creating an intro story that really ties it all together, creating transitions, 
that kind of thing.  But all the magic happens after you write your first 
draft. 

 
MAGGIE: So if I am creating copy, and I know that, whether you have a copywriter 

on retainer or whatever, we're all writing a lot of copy.  What would be like 
your best-kept secret that you could share with us today? 

 
JULES: Ooh, my favorite secret about copywriting is that verbs are powerful.  I 

think, when we're writing, you know, that shitty first draft, and we get it 
out, the key is to go back, when you're spending time copy editing, and 
highlight all the verbs in your content.  Then use the thesaurus.  That's 
what it's there for.  Go in, and if you, you know, wrote the word "to 
wander" or something, type "wander" in the thesaurus and see what else 
it can come up with.  It will come up with tons of ideas that will infuse your 
writing with a little more personality and a little more interest. 

 
MAGGIE: I think you've just busted out a major secret because I do that too.  I 

totally will be like, oh, I don't like this word "embrace".  What else can we 



come up with?  And I know that I'm always so excited when I find the right 
word because, as much as there's so many options in language, we all 
tend to use the same words over and over and over and over again. 

 
JULES: Yeah, absolutely.  The thesaurus is amazing for that. 
 
MAGGIE: Do you have any words?  Like, I know you've written about this in the 

past, but this is one of my favorite topics.  What words do you feel are 
overused right now?  What words do we kind of need to avoid or dig a 
little deeper for? 

 
JULES: Oh, God, Maggie.  I was reading your recent blog post about the word 

"authentic".  That is at, like, the top of my list of words that I just -- I think it 
once had meaning, and now all the meaning is lost for the word 
"authentic".  "Unique" is the same way.  I think nothing is truly unique 
anymore.   

 
MAGGIE: Yep. 
 
JULES: And especially ideas on the Internet.  Oh, my God.  You've got to be 

kidding me if someone thinks they've come up with a unique idea.  
Figuring out how to talk about your ideas without using those overused 
words is pretty key. 

 
MAGGIE: Yeah.  You know what one of my other ones besides "authentic" is?  

Juicy.   
 
JULES: Oh, juicy.  Yep. 
 
MAGGIE: Juicy is for juice.   
 
JULES: Ah, yeah. 
 
MAGGIE: It reminds me of having, like, an angry two-year-old who just discovered 

juice and, like, banging his sippy cup.  Mommy, juicy.  No!  No! 
 
JULES: It reminds me of those, like, velour track pants.  You know what I mean? 
 
MAGGIE: Oh, my gosh, yes! 
 
JULES: That say "juicy" on the butt.  Yeah.  No on "juicy", for sure. 
 
MAGGIE: Yeah.  And I think, sometimes, if you find that you gravitate towards those 

words naturally, dig a little deeper.  Please, find the other word. 
 
JULES: Yeah. 
 
MAGGIE: And just because everyone is saying they're authentic doesn't mean they 

are. 
 



JULES: Again, thesaurus, like, the thesaurus is amazing.  Head over there and 
figure out what you can say instead. 

 
MAGGIE: Let's talk a little bit about storytelling.  I know you tell a lot of stories in 

your writing.  What are some tips for injecting more stories to really show 
our own personality in our writing? 

 
JULES: Going back to that, you know, crappy first draft idea, you don't have to 

create a story at the beginning.  I think people get really caught up in, oh, 
my God, how am I going to put a story into this blog post from the 
beginning.  The story kind of comes at the end.  It's like a headline.  For 
me, I always write my headline, it's like the last thing I write because, by 
then, I know exactly what I've just written about.  And so it makes it a lot 
easier. 

 
 The same thing with a story, infuse the story at the end.  After you have 

your crappy first draft, go back.  I usually look at verbs within my content.  
Let's say I was writing about the best running shoe for spring, how to 
choose the best running shoe for spring.  I might look at the word 
"choose" and try to come up with a story in my life or my experience 
where I have had to make a choice recently.  That's one way to tie the 
two together so they don't seem totally disconnected.  But at the same 
time, you're not telling a story about shoes.  You're telling a story about 
something else where you've had to make a choice and how you made 
that choice, and then you're tying that into how you've chosen running 
shoes. 

 
MAGGIE: Kind of like I wove a keg party story into my post about being authentic. 
 
JULES: Which was nicely done, by the way.  I loved it. 
 
MAGGIE: Listeners, we'll link up to that one, so you can check that out because I 

have to say it's one of those writing moments when I was particularly 
pleased with myself.   

 
JULES: That's when you know for sure that you've done it right when you look 

back, and you're like, oh, yeah, that story just totally nailed it.   
 
MAGGIE: And I think it's one of those things, going back to what you said at the 

very beginning about being clear about your audience.  If my audience 
doesn't really get the feeling of being at the frat party when you're in 
fourth year and you're so over it, you know, you're probably not going to 
love working with me. 

 
JULES: Exactly.  Yeah, or if you had a really, you know, corporate audience that 

just, they may remember that, but they don't want to hear about it, then 
again, it's not a good fit.  But because you know your audience so well, 
you knew that story would work. 

 



MAGGIE: Exactly.  Let's talk a little bit about headlines.  You mentioned them a 
minute ago.  Headlines are one of those things people really struggle 
with.  Do you have any suggestions, tips, tricks for writing headlines? 

 
JULES: Man, I would say headlines are one of the things I struggle with too.  I 

always write them at the end.  I think that's one thing that I've figured out 
through trial and error.  I never try to write it at the beginning.   

 
Also, this is maybe bad advice from an SEO standpoint, but I don't try to 
write for keywords necessarily.  I try to write for something that I think 
would get opened.  If I look, like today I was on Medium, and on the best 
of Medium, just kind of seeing what was there because I love Medium. 

 
MAGGIE: Yeah, me too. 
 
JULES: I love all the stuff there.  So I'm on the best of Medium, and it lists like 20 

posts.  I can go through each one, and I probably opened 5 of the 20.  It 
was the headline that made me open them, so I try to look at other 
headlines and say: what's working about that?  Why did it make me want 
to open it?  And a lot of the ones that I really like are conversational.  That 
has to do with my own audience.   

 
My own audience likes a conversational style, so it works for my 
audience.  But you've got to know, again, who you're serving so you know 
kind of what they're looking for.  Then I would say look at other headlines 
that are in your industry or your niche, and see what people are doing 
well, and see what you click on. 

 
MAGGIE: Yeah, that's good advice.  In one of the business groups I'm in, we had a 

big debate about … the subject line in the last couple weeks.  It really 
came down to the fact that, as much as we're her audience, that particular 
headline did not -- it was Sleep Your Way to the Top. 

 
JULES: Ooh.   
 
MAGGIE: Which, in the context of the story, I understood, but it was one of those 

things you're like, is that just a low blow or is that effective marketing?  
We really talked it out, and we ended up being really divided.  It goes to 
show that one person's great headline that would have made them click is 
another person that's going to make you delete. 

 
JULES: Oh, yeah, absolutely.   
 
MAGGIE: What final parting words if someone wants to really get started with 

copywriting, and they just feel really stuck and overwhelmed?  Where 
would you recommend they start? 

 
JULES: I would say, start on your blog because, depending on how often you get 

to post, so let's say you post once a week, you're updating content there 
so much more regularly, so you have so much more time and room to 
practice.  Where updating the rest of the pages of your website, your 



about page, your services page, those things happen a little bit less 
frequently, and they're kind of a bigger deal.  They feel more weighty.   

 
A single blog post is just a single blog post, so I would say anything that 
you can do to play with your blog and see what works for your own 
audience.  Then track and measure it.  See what people are clicking on, 
and see what headlines work, and what stories produce comments for 
you or social shares or whatever it is that you're using to track success. 

 
MAGGIE: I love it.  That's really, really good advice.  A little bit of trial and error 

never hurts anyone.  Jules, where can we find you if we want to connect 
with you?  Hook us up. 

 
JULES: Yeah. 
 
MAGGIE: Tell us all the details. 
 
JULES: Sure.  You can find me at AmpandPivot.com.  And I'm Amp and Pivot on 

most social media or Jules Taggert on social media.  And then, I'm 
running a free blog revival challenge, so it's a lot of copy editing hack.  It's 
everything that happens after your first draft.  That happens April 7th to 
the 13th.  You can sign up for that at ampandpivot.com/blogrevival. 

 
MAGGIE: Awesome.  Okay, so, guys, if you want to get some copy editing hacks, I 

definitely will be joining in on the challenge because I think that writing is 
an art, and you always need to be evolving.  So, you know, invest a little 
time and don't be too hard on yourself.  Jules and I use a thesaurus 
extensively, so we give you a free pass to do that too. 

 
 Thank you so much for listening, and we will catch you soon. 
 
 …has got all the insider secrets of what copywriters do, so let's get into 

our takeaways.  Takeaway number one, just get that crappy first draft out 
of you.  Stop over-thinking it.  Don't focus on making it perfect.  Just let it 
go.  Get it out of you.  Don't worry about your headlines.  Don't worry 
about the main points.  Everything else can come in the second draft.   

 
 Takeaway number two, Maggie and Jules' number one secret: the 

thesaurus.  I can barely say the word "thesaurus".  Can you hear me?  I 
can't say it, but I use it faithfully.  I have tried editing this like seven times, 
and I give up.  I can't say thesaurus today.  Oh, there, I just said it.  I don't 
know why I have such a hard time with it.  If you do too, don't worry.  You 
can still use it. 

 
 Go through and find all your action words.  Find those verbs, and find 

better words.  "Embrace" could be so many other things.  "Clear" could be 
"lucid".  Think of those nice, really evocative words you can use.  That 
was a great word: evocative.   

 
 Takeaway number three, really focus on finding a good story.  Use what 

Jules called a nested loop to bring people through your story.  Find a way 



to inject a story that's related to what you're talking about.  If you're talking 
about shoes, find a story related to shoes or a time you had to make a 
choice.  Make those stories things people can connect with to bring your 
content to life.  Really practice this on your blog, and you will be well on 
your way.   

 
 If you wanted to learn more about Jules and get your worksheet for 

today's episode, you can hop on over to the show notes at 
www.MaggiePatterson.com/Episode13.   

 
And the comment review challenge is underway over in iTunes.  Make 
sure you get your reviews of the shows up.  I want to hear your feedback.  
Once you do that, email me and let me know.  Let me know what your 
screen name is in iTunes, and everyone who gets in there and reviews 
from now until the 15th of April will be entered to win a copy of the 
Entrepreneur to Expert eBook.  I'm going to give away two copies.  If I 
have a lot, a lot of reviews, which I'm hoping for, fingers crossed, I will 
probably draw for even more.   
 
Thank you so much for listening.  Thank you for taking the time to head 
on over to iTunes.  I really do appreciate it, and I will catch you all again 
soon.   

 
OUTRO: Thanks for listening to Marketing Moxie with Maggie.  Visit our home base 

at http://www.maggiepatterson.comfor show notes and more episodes. 
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