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"People influence people. Nothing influences people more than a recommendation from a trusted friend."

REFERRAL PROGRAMS

Here are some ways to promote referral programs:

Monetary Rewards: 
You can offer your customers instant cash when they
successfully refer a friend.
 

Though similar to customer loyalty programs, referral programs are based on a different model, by incentivizing word of mouth
marketing. The goal is to motivate your existing customers to tell their family and friends about your product and service.
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Points Rewards: 
Your customers will be encouraged to make more referrals –
the more referrals, the more points they accumulate which
they can redeem for rewards.

Gift Cards: 
Your customers can refer a friend and in exchange you give
them a gift card to your store. This is better than a cash
incentive because it can only be used at your business which
creates a quick sale – even if they weren’t planning on
buying anything, now they might as well with the gift card.

Donate to a Charity:
When a customer successfully refers a friend, you donate to
a charity/fund you support. In some cases, people choose to
shop at certain places not only for products but for what the
company stands for.

Reward both the referrer and the referred: 
When the new customer buys something, you could give
credits to both them and the person that referred them. This
is a great way to earn customer loyalty.

Product giveaways on social media: 
You can email participants to share a code via social media
and when a certain number of referrals have been made, they
get a free item.

Raffle Draw: 
When a customer is referred, both them and the person who
referred them automatically get put into a Draw and have the
chance to win something. You need to make sure its easy for
people to join, as well as pick a great prize.

Benefits of referral marketing:

- Wider marketing reach/potentially attract a new client base
- Customers are more inclined to trust recommendations from family and friends
- Improved customer retention rate
- Increased engagement online – more traffic generated to your website
- Increased brand awareness and reputation
- Social media boost


