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Digital Marketing is all about engaging with your audience and prospective customers 
through digital channels i.e. Online - where people are already spending a lot of their time.

DIGITAL MARKETING

Search Engine Optimization (SEO)

Email Marketing 
 This is a very effective way to communicate with your target audience and has some of the 
highest conversion rates of all digital marketing. You can use emails to promote your content, 
discounts and events, as well as direct people to your website. By sending regular updates to 
your email subscribers, you can build and nurture a relationship.  
 
As an example, you can start off with: 
 
 

This was the topic of our November edition Newsletter.  If you can recall, SEO is the process 
of optimizing your website so that it can appear higher in search results on Google. The 
ultimate aim of this is to increase the amount of traffic your website receives.  

• Customer welcome emails 
• Follow-up emails to website visitors who downloaded or purchased something 
• Holiday promotions 
• Subscription newsletters/blogs 

Common Types of Digital Marketing
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Digital marketing doesn’t just have to be online,
it can be offline as well – referring to marketing

that’s not exclusively carried-out through the
internet (e.g. Radio, Television, Electronic

Billboards among others) 

DID YOU KNOW...

Social Media Marketing

Pay-Per-Click (PPC)

This was the topic of our December edition Newsletter. Having a page on Social Media can 
help increase your brand awareness, increase traffic and also interact with your 
customers. Furthermore, you can pay to have advertising on Facebook, Twitter, and 
Instagram, which is easier to track and monitor than traditional marketing.   

PPC is a type of marketing where you pay a fee each time one of your ads is clicked. A 
common type is GoogleAdWords—this lets you pay for top slots on Google’s search results 
at a certain price. You can also use PPC as Paid Ads on Facebook, Promoted Tweets on 
Twitter and Sponsored Messages on LinkedIn as mentioned above.  

One of the biggest advantages of digital marketing is its ability to reach a well targeted audience. This way 
you know your ad is going to the intended person which increases your brand awareness in the specific 
market you are in. As such, you will likely reduce your advertising costs, since you will not be wasting 
valuable advertising dollars on campaigns that never reach your intended audience. By targeting location, 
demographics, and other characteristics, you have a higher probability of converting a potential customer 
into a sale.   

Why is Digital Marketing Important? 
 

This is a marketing technique used to create and distribute valuable and relevant content 
with the aim of attracting and retaining a well-defined audience. For example: Blogs, In- 
person events and experiences, Apps, Games, Videos, Online Brochures, Infographics and so 
on. 

Content Marketing


