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There are many questions marketers should ask about their brand’s audience. What 
types of videos are they watching? Are they interested in particular channels? What 
devices do they use to watch them? The answers to these and other questions will help 
guide your video marketing strategy. Whether placing ads or publishing original videos, 
the right audience insights help marketers ensure their content is getting in front of the 
right people, on the right platform, at the right time.

To provide insights into consumer behavior in the online video space, Luth Research 
conducted a six-month study tracking over 6,000 individuals from its digital panel as 
they yielded more than 4.5 million title views on YouTube. This e-book breaks down the 
findings2 from that study to give marketers a foundational understanding of how they 
can better incorporate video marketing and advertising into their company’s strategies.

1. https://blog.hubspot.com/marketing/video-marketing-statistics#sm.0001k66kohdjad8jsnd127xa93lw2 
2. The findings represented as percentages are all rounded to the nearest whole number (excluding values less than “1”).

From watching clips of Ellen DeGeneres’ The 

Ellen Show on YouTube to Lady Gaga’s latest 
adventures on Snapchat, video consumption 
has taken over the online world. Make no 
mistake; this isn’t just an opportunity for 
entertainers to strut their stuff. Companies can 
make themselves known through this medium, 
too. In fact, 64% of consumers are more likely 
to make an online purchase after watching a 
company’s video.1 On the B2B side, a reported 
96% of organizations use video in their 
marketing campaigns, and 73% of those see 
positive ROI as a result. Video’s growth and 
success as a marketing tactic is real, and 
marketers would be wise to take notice.
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One of the most important things to note about video consumption is that genre 
matters. By looking at the most popular genres across all devices and audiences, Luth 
Research identified the following insights. What’s important to note is the variety of 
content people consume.

of viewers watched a people & blogs video

of viewers watched an entertainment video

of viewers watched a music video

of viewers watched a how-to & style video

of viewers watched an education video

In addition to these five popular genres, more than 30% of audiences watched videos 
in the “film & animation,” “comedy,” “science & technology,” “gaming,” and “news & 
politics” categories. If you think your industry wouldn’t do well with video, think again. 
From video-style blogs to interesting science clips, people are turning to visual content 
for a number of different reasons.

How do video genre preferences differ between men and 
women? Interestingly, there’s less difference than you’d 
expect. The five most popular genre categories are identical 
for both sexes, and in the same order: “people & blogs,” 
“entertainment,” “music,” “how-to and style,” and “education.”

Genre & Gender

72%

69%

66%

55%

51%
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The first major difference comes when looking at the percentage of viewers watching 
each genre. Seventy-four percent of men watched a “people & blogs” video, compared to 
just 70% of women. The biggest difference was in the “science & technology,” “gaming,” 
“news & politics,” “sports,” and “auto & vehicles” genres, where there were over 10% more 
male viewers than females for each category. The data suggests that more men are 
watching YouTube videos than women, but also that women are less likely to stray away 
from watching the five top genre categories.

The second difference appears when we look at the breakdown of total duration of video 
consumption by genre. For men, 12% of video duration was spent in the “people & blogs” 
genre. Women, on the other hand, spent 14% of video duration in the genre. 

In fact, women had higher video duration times than men in each of the five most 
popular genres. While fewer women may be watching YouTube videos, those who 

do are engaged for longer periods of time compared to their male counterparts.
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Some of the top performing YouTube 
channels have subscriber bases in the 
tens of millions.3  For example, The Ellen 

Show currently has just shy of 19 million 
subscribers. If you’re looking to advertise 
on YouTube, you should consider this 
traffic when deciding where to target 
your advertisements.

On the other hand, if you’re looking to 
create a YouTube channel for your 
company, this data will help you 
determine the performance metrics that 
make the most sense for your content. 

3. https://vidstatsx.com/youtube-top-100-most-subscribed-channel

Coming in first for viewing time, the Minecraft content source 
channel PopularMMOs attracted 1% of Luth’s panel and 
accounted for 6% of the total views. The second-most 
watched channel was comedic gaming and animated video 
source Markiplier, racking up 2% of the panel and accounting 
for 4% of total views. Gaming video source DanTDM (aka 
“The Diamond Minecart”) finished third, attracting another 
1% of the panel and  4% of total views.

Total Viewing Time
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While these viewing times are impressive, it’s important to remember that all three of 
these channels are dedicated to gaming. Watching others play games typically means 
sitting through long stretches of gameplay. In this context, it makes sense that gaming 
channels would make up the top of the list for total viewing time.

There are many metrics to study when 
measuring the popularity of an online 
video channel. Genre plays a huge 
part in determining what works best. If 
you think your channel will feature 
long-form content like gaming, hours 
of view time makes sense. If you’re 
focused on short clips or comedy 
sketches, then tracking your views and 
total viewers might provide better 
indicators of performance.

4. https://www.forbes.com/sites/zackomalleygreenburg/2016/07/13/full-list-the-worlds-highest-paid-celebrities-of- 
2016/#2caee336d9c2

AdeleVEVO easily claimed the channel with the most viewers as 
6% of Luth’s panel was dedicated to watching this talented 
woman. (She’s one of the most popular singers around, after all!)4 
Second was the pop culture countdown channel WatchMojo, 
attracting 4% of the panel. Third belonged to Ellen DeGeneres’ 
The Ellen Show, making up just under 4% of the panel.

Most Channel Viewers
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Despite the popularity of the “people & blogs” genre, the 
percentage of viewers varies widely by device. While 73% of 
the “people & blogs” audience watched these videos on a PC, 
only 61% did so on their phones (tablets fell in-between, 
attracting 66%). Similar trends can be seen in the 
“entertainment” genre, drawing 69, 60, and 65% of viewers 
across PC, phones, and tablets, respectively. Of the top five 
genres, “music” had the most consistent viewership across all 
devices (65, 63, and 59%, respectively).

Device & Genre

YouTube behavior varies widely when compared 
across devices. The average user visited the site 
14.5 times per month on a PC, compared to 21 
and 27 times per month on phones and tablets, 
respectively. The average YouTube PC visit 
lasted 55 minutes, compared to 14 and 21 
minutes for phones and tablets, respectively.

These findings suggest that users are more likely to watch either longer-form content 
or multiple videos during one session on a PC. Due to the nature of mobile devices, it 
makes sense that users visit YouTube in more frequent, yet shorter bursts. Watching 
videos in between errands or moving between YouTube and other apps are a couple of 
explanations for this behavior.

Device & YouTube Visits

Luth Research tracked viewership across three device categories: PC, phone, 
and tablet. Let’s take a look at how viewership across these devices played out.
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Today’s marketers should work to find out what online communities would most enjoy 
their content, where those communities congregate, and what their audiences’ typical 
content consumption behaviors are like.

The passively tracked data available through Luth Research can answer these questions 
and help marketers decide how to incorporate video into their company’s marketing 
strategy. Using the previously mentioned data about genre popularity, for instance, a 
company that turns an animated explainer video into a blog-style explainer video could 
see a huge uptick in views simply by catering to what their consumers want.

By doing this, that same company could acquire specific data about their audience, not 
only by identifying what genre of video performs best, but also what topics, styles, and 
durations they prefer.

Marketers are constantly adapting to their 
consumer changing preferences in order to keep 
their efforts relevant and ensure they’re delivered 
in the right way. However, today’s marketers 
have a unique advantage over those who came 
before. Modern market research technology 
gives them the ability to target specific audiences 
and their online behaviors in new ways — video 
consumption insights included.

CONCLUSION

www.luthresearch.com

As video’s popularity grows, these metrics become necessary tools for modern 
marketers. For more information about online video consumption and other audience 
tracking opportunities for your organization, contact Luth Research at 800-465-5884.



METHODOLOGY

The ZQ Intelligence™ tracking technology captures a wide spectrum of digital data 
points, including sites and apps visited, video viewing, ad exposure, and in-app metrics.

The YouTube data presented here was sourced using Luth’s Audience Insights product. 
The findings were based on more than 4.5 million title views over the course of six 
months on YouTube from consumers’ computers, smartphones, and tablets. Both 
website and app data were included and analyzed. Luth categorized the online videos 
into sixteen genres, from “people & blogs” to “pets & animals.”

Leveraging its proven ZQ Intelligence™ tracking 
technology, Luth Research passively measures a digital 
panel of consumers on an ongoing basis. The monthly 
sample size includes more than 20,000 individual panelists 
located exclusively in the United States and approximates 
the national population distribution.

Resources:
ZQ Intelligence™ tracking technology, Luth Research

http://www.business2community.com/youtube/use-youtube-better-target-audiences-0910847#hsSVi6wW0SqZXxIR.97

Contact Luth Research for more information.
www.luthresearch.com


