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reFramed – The Great Storyscape

Films at all budget levels are now expected to be multi-faceted 
experiences, with audiences moving away from ‘passive viewing’, 
to becoming fully engaged and participatory in narratives. Games, 
social media, apps and interactive platforms all provide new 
spaces and viewing experiences, but with all the competing noise, 
how can filmmakers find their audience?

reFramed – The Great Storyscape is an opportunity to hear an 
array of leading film and digital sector innovators discuss the 
creative potential of new technologies when developing film 
stories and building audiences.

reFramed – The Great Storyscape is presented by Lighthouse in 
partnership with Talking Point, with support from the Creative 
Skillset Film Skills Fund and the Creative Skillset Craft and 
Technical Skills Academy.

The event is part of Brighton Digital Festival 2013. Run by 
members of Brighton’s arts and digital communities, Brighton 
Digital Festival is administered by Wired Sussex in association 
with Lighthouse and supported by Arts Council England and 
Brighton & Hove City Council.

WIFI: Duke’s at Komedia – password: dukes2012
Hashtag: #reframedfilm



Presented by:

Supported by:

Thanks

We’d like to thank: Creative Skillset, Arts Council England, Brighton 
Digital Festival 2013, Wired Sussex, Brighton & Hove City Council 
and Esmée Fairbairn for their generous support and the teams and 
technical crew at Picturehouse Cinemas, Duke’s @ Komedia, and 
Lighthouse. For filming the event: the staff and students from City 
College Brighton & Hove and Brighton Live Productions. Finally, thanks 
to all the speakers and attendees for making this conference possible.



10.00 Registration   

10.30   Hilary Perkins

11.15 Christian Fonnesbech

12.15 Philo van Kemenade

12.45 Lunch

14.15 Luke Ritchie 

15.00 Simon Pummell & Lizzie Francke

16.00 Break

16.20 Transmedia & the (R)evolution of Audience Behaviour

 Panel: Christopher O’Reilly, Katie Ellen, 

 Christian Fonnesbech and Hilary Perkins                                    

 Moderator: Christopher Smith

17.30  End

17.30 Drinks @ Lighthouse 

 28 Kensington Street, BN1 4AJ

From 7pm, attendees are invited to the Digital Late, presented in 
partnership with Brighton Museum & Art Gallery. Blending fiction 
and reality, digital and physical, the Digital Late will include DJs and 
performances, games designed by young people and the presentation 
of a new collaborative artwork created by writer Jeff Noon, and 
creative technologist and artist Tom Armitage. Jeff will also read a 
selection of his new Spores, 140 character twitter length stories. 

Schedule



Hilary Perkins

Hilary Perkins has been 
commissioning, executive producing 
and directing content for media 
organisations since 2001. Her 
work involves bringing digital and 
traditional media professionals 
together to find ways of creative 
thinking and working, and delivering 
online experiences to wide ranging audiences. She has 
previously been a Multiplatform Commissioning Editor at 
Channel 4, delivering large-scale digital work for flagship 
programmes like Skins, Misfits and Utopia, and running a 
development slate for new cross-platform drama projects. 

Other work has been as editor of Film4.com, managing the 
digital teams behind Channel 4 News and Factual sites, and 
Film4’s first multiplatform commission Dreams of Your Life. 
Prior to this Hilary ran digital teams, produced social action 
projects and events at BBC Radio 1, and led the digital team 
at BBC 1Xtra.

Website: cowbite.org   Twitter: @cowbite



Christian 
Fonnesbech

Christian Fonnesbech has directed 
and produced more than 35 online 
and transmedia projects. He has 
repeatedly explored the way 
dramatic content works, as well as 
how it is developed and produced – 
both across media types and across media channels. Over 
the last decade, he has developed and refined a narrative 
format that combines social networking with games and film 
in a single experience.

After three years of work, Christian and his team are about 
to launch Cloud Chamber – a transmedia story about a 
young astrophysicist who betrays her father and risks 
insanity in order to save mankind. Cloud Chamber rethinks 
drama for the paying public in the Internet age. Produced 
by Vibeke Windeløv (Breaking The Waves) it stars Jesper 
Christensen (Casino Royale) and Gethin Anthony (Game of 
Thrones). 

Website: www.facebook.com/CloudChamberMystery Twitter: @cfonnes 



Philo van Kemenade

Philo van Kemenade likes working 
with data and video to construct 
stories that are born on the web. 
He believes we are currently lacking 
an interactive storytelling language 
that fits the nature of the web and 
feels we need multidisciplinary 
experimentation to move this field forward. Together 
with Gilles Pradeau he initiated Popathon, a series of 
participatory events to encourage multidisciplinary 
collaboration in the field of web-native storytelling.

Philo works at DataShaka on a data management platform 
that helps to make better informed decisions based on 
unified data. Besides this he enjoys teaching others about 
programming in Python, interactive online video and web-
native storytelling and has done so at places like General 
Assembly, Goldsmiths College London and BBC Academy.

Philo graduated from the University of Amsterdam with 
a degree in Artificial Intelligence and moved to London to 
study Cognitive Computing at Goldsmiths College. There 
he combined art, science and philosophy and focussed 
his research on using interaction data for filtering and 
reconfiguration of online video material.

Website: www.fromtimetoti.me Twitter: @phivk



Luke Ritchie

Luke Ritchie is the Executive 
Producer of Nexus Interactive Arts, 
the interactive division of Nexus, 
the three-time Cannes Lions Grand 
Prix winning animation studio 
and production house, set up in 
Shoreditch, London in 2000. Nexus 
Interactive Arts is the collaboration between filmmakers and 
creative coders, where experiences are brought to life across 
installations, websites and mobile devices. Since at Nexus, 
Luke has led the department to be awarded two FWA’s and 
a Webby Nomination for the WebGL short film, The Carp and 
The Seagull, and a Webby honoree for Project Runway, an 
interactive installation on New York’s High Line. 

Luke studied in Edinburgh and at the National Film and 
Television School. Having taught himself to code in the early 
2000s, he first started making interactive experiences for 
the television industry. Later he started and worked for a 
number of interactive production companies before joining 
unit9 in London. As Executive Producer, Luke founded and 
ran the Brazilian office of unit9 for 3 years. Returning to the 
UK in 2012, he joined Nexus Interactive Arts as its Executive 
Producer. 

Website: www.nexusproductions.com Twitter: @nexuslondon



Simon Pummell

Simon Pummell is best known 
for directing the BAFTA winning 
documentary transmedia project 
Bodysong, described by TIME 
magazine as  “an utterly mesmerising 
and humbling portrait of humanity.” 
In the decade prior to Bodysong, 
he made numerous award winning animated films for UK 
television, including Secret Joy of Falling Angels, which 
won the Grand Prix at Oberhausen Film Festival and was 
nominated for the Cartoon d’Or (European Animated Film of 
the Year).   

Simon’s most recent feature film, Shock Head Soul, 
premiered in the Orizzonti Competition at the 68th Venice 
Film Festival (Cinema Section of the Venice Biennale) 2011. 
He is currently in post-production on the feature film and 
transmedia project Brand-New U.

Website: www.pummell.com 



Lizzie Francke

Lizzie Francke is a Senior Production 
and Development Executive at the 
BFI’s Film Fund, recently overseeing 
films as diverse as Andrew 
Kotting’s Swandown, Terence 
Davies’ The Deep Blue Sea and Ben 
Wheatley’s Sightseers. She was 
formerly a Development Producer for the UK Film Council’s 
Development Fund where she oversaw the First Feature 
programme.

Lizzie started her career as a film critic in the early 1990s, 
contributing to the Guardian, The Observer, Sight and Sound 
and Screen International, and also wrote the book Script 
Girls: The History of Women Screenwriters in Hollywood.  In 
1997 she was appointed Artistic Director of the Edinburgh 
International Film Festival, which she re-established as a key 
showcase for British cinema.

Lizzie has co-produced and acted as Executive Producer on 
various titles including Trauma, Control, And When Did You 
Last See Your Father, Better Things and Vinyan, the second 
film from cult Belgian director Fabrice du Welz.

Website: www.bfi.org.uk Twitter: @lizziefrancke 



Christopher O’Reilly

Christopher O’Reilly is the co-
founder and ECD of Nexus and 
Nexus Interactive Arts where he 
leads creative development across 
the studio. He co-founded the 
London-based company and over 
the last fifteen years it has gone on 
to become one of the world’s leading 
independent animation studios. Its extensive work in film, 
TV and commercials includes the Oscar nominated short 
This Way Up, a Grammy nominated music video, as well as 
three Cannes Grand Prix winning commercials, and several 
coveted yellow and black D&AD Pencils.

Christopher co-founded Nexus Interactive Arts in 2010, 
which works in the innovative space where filmmakers and 
programmers collaborate to create innovative installations, 
web and app based projects and explores interactive 
filmmaking.  It has won two Webbys and recent picked up 
an FWA for the innovative interactive film The Carp and The 
Seagull.

Christopher has worked as a mentor, producer or writer on 
short films and been a participant on the Animate! scheme 
and Channel 4’s Mesh and Air schemes.  

Website: www.nexusproductions.com Twitter: @owhylie 



Katie Ellen

As Senior Distribution Manager with 
the BFI’s Film Fund, Katie Ellen’s role 
includes looking after lottery funding 
that aims to widen audiences for 
both independent British film and 
specialised film (including foreign 
language and documentary features). 

Katie particularly focuses on films that show alternative 
approaches to distribution, such as those exploring new 
release models and creative marketing strategies, and she 
also leads the cross-media strategy for lottery-funded 
film projects. Recently supported films include the multi-
platform releases of A Late Quartet and Ben Wheatley’s 
A Field in England, the innovative audience development 
project behind Ken Loach’s Spirit of ’45, and the upcoming 
release of Clio Barnard’s A Selfish Giant. Katie also manages 
the Film Export Fund, which aims to promote British talent 
and film sales internationally.

Website: www.bfi.org.uk Twitter: @bfi



Christopher Smith

After studying screenwriting at the 
University of California, Christopher 
Smith joined the audiovisual 
collective Addictive TV. At Addictive, 
he was involved with the production 
and live performance of a wide range 
of experimental films, audiovisual 
cut-ups and motion graphics. This included performances 
and screened work at festivals and venues across the globe, 
including Le Centre Pompidou and the National Film Theatre. 

For over 10 years Chris was a Creative Director for digital 
advertising agencies - producing campaigns, ads and digital 
products. This work included award-winning installations 
for The O2 music venue, innovative interactive products 
for Barclays, and groundbreaking and award winning 
applications for brands including Toyota, Barclaycard, 
Marks & Spencer and Playstation. In 2012 he set up the 
film and transmedia production company Modern Moving 
Image, where he is currently developing a feature film and 
a transmedia documentary. Chris is also the Director of the 
East End Film Festival’s digital and future filmmaking strand 
Emerge.

Website: www.citizensmith.net Twitter: @cismith 



reFramed workshop 

10.00 - 17.00 Friday 27 September @ Lighthouse

Linked to the reFramed conference, this is a hands-on 
collaborative workshop during which digital creatives will 
have the opportunity to work alongside award-winning 
filmmakers on a selection of live film projects at various 
stages of production and development. Led by Matt Locke 
of Storythings, this session will introduce some simple 
tools to help understand the new patterns of audience 
attention, new behaviours and drivers for participation, the 
difference between distribution and circulation, and how to 
successfully build audiences online (see is.gd/reframed).

Spaces for this workshop are very limited. If you are 
interested in participating, please speak to a member of the 
Lighthouse team. 

Matt Locke founded Storythings in 2011 as a creative studio 
helping clients tell stories in an age of digital attention. 
Recent clients include Google Creative Labs NY, CLM, Pulse 
Films, Penguin, Faber & Faber, BBC, Welcome Trust, WWF, 
Dazed & Confused, CP&B, Random House & CNN. Before 
starting Storythings, Matt worked in digital media for over 
15 years, including as Head of Innovation at BBC New Media, 
where he led many ground-breaking open data projects. He 
then went to Channel 4 to lead their Education department, 
commissioning cross-platform, and was also Head of 
Multiplatform, running projects including Million Pound 
Drop, Big Brother, Skins and Misfits.



Lighthouse is a digital culture agency based in Brighton, 
which supports, commissions and exhibits new work by 
filmmakers and artists. Working with a wide range of 
partners, our programmes aim to show how important 
artists and filmmakers are in a changing media landscape, 
and are presented in galleries, festivals and cinemas 
nationally and internationally. Lighthouse is a leading venue 
for events in central Brighton. As well as hosting our own 
events, we provide spaces for commercial hire. If you’d like 
to know more about what we do, or our venue in Brighton, 
please get in touch. www.lighthouse.org.uk

Based in Brighton, Talking Point produces industry led 
training programmes for film and television practitioners, 
working alongside the industries to ensure its training 
and consultancy work are relevant and meaningful.                 
www.talkingpoint.uk.net

About Us
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