
 

 

 
 
 
PRESS RELEASE  
 
Lighthouse’s award-winning Artistic Director, Honor Harger, moves on, heralding next 
stage in development of Brighton-based digital culture agency. 
 
Lighthouse has announced today [9 Dec] that its Artistic Director is to be moving on to 
pastures new early next year.  Honor Harger will take up a new position as Executive 
Director of a major international arts venue in early 2014.  The recruitment of her successor 
begins today. 
 
Honor leaves the organisation in a strong position for its next stage of development. During 
her four-year tenure, Lighthouse has grown in ambition, profile and reach, presenting shows 
from groundbreaking artists such as Trevor Paglen, David Blandy and Timo Arnall; 
commissioning new work from the likes of James Bridle, Semiconductor and The Otolith 
Group and supporting the creation of Brighton Digital Festival, which is helping make 
Brighton one of the fastest growing and most successful digital hubs in the country. During 
this time, Lighthouse also began a major partnership with the British Film Institute to manage 
its BFI shorts programme, and to co-manage Film Hub South East. 
 
Honor herself was recently named one of the most influential and innovative people working 
in the arts, culture and the creative industries in the Guardian and Hospital Club’s h.Club100 
list. 
 
Anthony Lilley, Lighthouse’s Chair says: ‘Whilst I, the team and the trustees are sad to see 
her go, Honor’s new position will be an incredible opportunity and we wish her very well.  
Her time at Lighthouse has been truly transformational and seen the organisation expand its 
reach and impact enormously.  We are proud of her commitment and leadership and the 
work of the team and she leaves with our enormous gratitude.   If “the only way to predict 
the future is to build it”, we look forward to what happens next.’ 
 
Honor Harger says: ‘The past four years have been hugely rewarding and enjoyable, and 
leaving Lighthouse has been a very difficult decision to make. There has never been a more 
important time to illustrate how technology is changing society. Lighthouse’s role in showing 
how artists, filmmakers and creative practitioners do that is pivotal in today’s arts landscape, 
and I look forward to seeing how the organisation continues to lead the national 
conversation in this area. With such a wonderfully talented and committed team, and a rich 
and valuable network of partners, Lighthouse has a very bright future.’ 
 
Harger will take up her new position in early 2014.  More details will be available in due 
course.  Recruitment begins today for a new Artistic Director to co-direct Lighthouse 
alongside Miriam Randall, Managing Director. To express interest visit: 
www.lighthouse.org.uk/opportunities. 
 
For further information, please contact: Chloë Barker, PR & Communications 
Consultant, on 07921 866109 or at chloegudrun@live.co.uk 



 

 

 
Notes to Editors: 
 
Lighthouse 
www.lighthouse.org.uk  
Lighthouse is a digital culture agency based in Brighton, UK. By supporting artists and 
filmmakers, through commissioning, exhibition and professional development, they 
demonstrate that digital culture is about more than technology and tools; it is about ideas, 
emotion, learning, and aesthetics. In the past 18 months, they have presented or 
coproduced solo shows by David Blandy, The Otolith Group, Kutlug Ataman, 
Semiconductor, Iain Forsyth and Jane Pollard, Lynette Wallworth, and Trevor Paglen, and 
shown work by Blast Theory, Invisible Flock, Rafael Lozano Hemmer and over two dozen 
other artists. Lighthouse manages the high-level film scheme, BFI Shorts, in collaboration 
with the British Film Institute, which has 17 major short short films in production at present. 
They also run the UK’s leading mentoring programme for filmmakers – Guiding Lights – 
which supports rising film talent by connecting them with some of the industry’s greatest 
names, including Sam Mendes, Alex Garland, Kenneth Branagh and Barbara Broccoli. 
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