
 

 

 
 
 
PRESS RELEASE  
 
Digital culture agency Lighthouse celebrates funding news as part of Arts Council 
England National Portfolio announcement 
 
Brighton’s digital culture agency, Lighthouse, is celebrating the news that it will continue to 
receive funding as part of Arts Council England’s National Portfolio, a network of galleries, 
theatres and museums that forms the backbone of England’s arts and cultural landscape. 
 
Lighthouse supports artists and filmmakers working at the intersection of art, technology and 
digital culture by commissioning and exhibiting their work. A founding partner of Brighton’s 
Digital Festival, Lighthouse also manages of the BFI Shorts programme, which saw three 
young filmmakers receive BAFTA nominations earlier this year.  
 
The news that Lighthouse will continue to receive Arts Council England National Portfolio 
funding is further recognition of the organisation’s impact and influence locally, nationally 
and internationally and its potential for future growth as a UK leader in digital culture.  
 
Lighthouse’s Artistic Director, Juha van’ t Zelfde says: ‘This is fantastic news for Lighthouse, 
the artists we support and the audiences we serve. It demonstrates the Arts Council’s faith in 
us and our focus on creating a home for emerging practices, cross-discipline collaboration 
and developing new work.’ 
 
Executive Director Miriam Randall, says: ‘This is a real accolade given the tight financial 
times the arts sector is currently facing. The investment gives us a solid foundation to build 
an exciting new phase for Lighthouse, enabling us to keep expanding our artistic ambition, 
profile and reach.’ 
 
For further information, interviews and images please contact: Chloë Barker, 
Lighthouse PR & Communications Consultant, on 07921 866109 or at 
chloegudrun@live.co.uk  
 
Notes to Editors: 
 
Lighthouse 
www.lighthouse.org.uk  
Lighthouse is a digital culture agency based in Brighton that supports, commissions and 
exhibits work by artists and filmmakers.  Occupying an important strategic position at the 
intersection of the art, film and creative industry sectors, Lighthouse creates vibrant, 
inspirational programmes that show how important artists and filmmakers are in a changing 
media landscape. Through programmes of commissioning, exhibition and professional 
development, Lighthouse demonstrates that digital culture is about more than technology 
and tools; it is about ideas, emotion, learning, and aesthetics.  Lighthouse shows work in 
their own venue in Brighton, and works in partnership with galleries, museums, festivals, and 
cinemas nationally and internationally.   In recent years they have presented or coproduced 



 

 

solo shows by David Blandy, Trevor Paglen, Mariele Neudecker, The Otolith Group, Kutlug 
Ataman, Semiconductor and numerous other artists. Lighthouse manages the BAFTA 
nominated and Cannes Festival award winning film scheme, BFI Shorts, in collaboration with 
the British Film Institute. They also run the UK’s leading mentoring programme for 
filmmakers – Guiding Lights – which supports rising film talent by connecting them with 
some of the industry’s greatest names, including Sam Mendes, Joanna Hogg, Kenneth 
Branagh and Barbara Broccoli.  
 
 
______________Ends 


