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• Lexus Canada, as a committed supporter of the art and 
design communities, is launching the 2018 Canadian 
Design School Challenge 

• Lexus is inviting students from schools across Canada 
to create an installation concept that reflects the brand, 
elevates the 2019 Lexus UX, and showcases individual 
style

•Overall winning team’s concept will be brought to life 
in a display at one select 2019 Canadian Auto Show 

• Top three submissions awarded $1,000.00 prize, and 
overall winner awarded $5,000.00

PROGRAM OVERVIEW



LEXUS DESIGN SCHOOL CHALLENGE

OBJECTIVES

• Create a design concept for an installation that will be brought to life at the 
2019 Auto Show circuit that is Lexus brand aligned, creative, innovative, and 
has “stopping power”

• The design should be inspired by the new 2019 Lexus UX

• Provide exposure to up and coming Canadian designers via event exposure, 
digital support, and PR media

• Reward students for their contribution to design community

• Provide student an opportunity to apply their design expertise to a real top 
tier brand
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PRIMARY TARGET:

• 35 - 49

• HHI $125K+

SECONDARY TARGET:

• 50+ (50% fall in this category)

THE CONSUMER WANTS:

• An unforgettable, one-of-a-kind experience

• Their vehicle is a luxury they can justify for  
themselves

• Prestige, Status & Reward

• Unprecedented STYLE

THE CONSUMER IS:

• Interested in expressing their unique personality, taking more risks to 
make bolder statements

• Contrarian & Provocative

• Affluent folks who put a priority on style vs. aesthetic

• Align to design in all elements of life (work, home, car, clothing)

• At minimum, have a loose connection with arts and culture 
community

TARGET AUDIENCE
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Brand Position: To create amazing experiences by transforming function into emotion, 
performance into passion and technology into imagination

• Stimulate the senses and ensure that Guests are not passive recipients, but active participants, 
co-creating their own luxury experiences

• Give Guests a one-of-a-kind, luxury experience that engages the emotions

• Provide Guests with exceptional service at every interaction or, omotenashi

• Create an experience that leaves Guests feeling as though they have experienced amazing

LEXUS – “EXPERIENCE AMAZING”
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LEXUS BRAND OVERVIEW
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LEXUS BRAND OVERVIEW
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2019 LEXUS UX – VEHICLE PROFILE
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• 2019 Lexus UX will be showcased on a turntable, 
approximately 18 feet in diameter 

• Finished in a light grey suede material on the top and 
sides

• Vehicle will be on turntable, rotating slowly throughout 
the show

• Design should focus on the stationary area around the 
vehicle and turntable area, allowing for vehicle to 
rotate without obstruction

• Nothing should touch the vehicle, and turntable must 
be fully able to turn 360 degrees

• Nothing should obstruct the vehicle, and height should 
be under 2 feet to not block the vehicle

DISPLAY DETAILS
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• All submissions will be judged by a standard set of criteria in order 
to ensure fairness

• Each of the criteria will be equally weighted and are outlined 
below:

• Lexus Brand Representation (Performance, Style, & Design Focus) – 25%

• Creativity of Concept – 25%

• Feasibility of Development and Implementation – 25%

• Target Audience Relevance – 25%

• Special consideration to be given to social media interaction

JUDGING CRITERIA
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• Three (3) finalists will be chosen to participate in a live panel 
presentation session on December 5, 2018 in Toronto

• One (1) representative from each group will be flown to 
Toronto on December 5* and will stay the night at Le Germain 
Hotel

• Finalists will arrive in the morning, present their design in the 
late afternoon, then join the group for food and beverages in 
the lounge

• Finalists will fly home the following day

• The winning design will be announced by December 12, 2018

*Date subject to change

JUDGING CRITERIA
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• For more details visit: Lexus.ca/

• Submit all entries to 
submissions@Lumency.co

• Any questions or concerns, contact:

Adi Underwood
416-481-3920 x231
adi.underwood@Lumency.co

SUBMISSION INFORMATION

mailto:submissions@Lumency.co
mailto:adi.underwood@Lumency.co
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• Brief Delivered to Schools – October 5th

• Portal Open for Submission – October 15

• Ideas Submitted to Lexus – November 30

• Live panel judging – December 5

• Concept Chosen by Lexus – December 12

• Installation – Design premieres at one select 2019 Auto Show

KEY DATES
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THANK YOU


