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This article requires additional quotes for authentication. Please help improve this article by adding quotes to trusted sources. Un sources of material can be challenged and removed. Find sources: Beti Bachao, Beti Padhao Yojana – news · newspapers · books · 1.1 Films JSTOR (August 2017) (Learn
how and when to remove this template message) Beti Bachao Beti PadhaoCountryIndiaPrime Minister(s)Narendra ModiMinistryA joint initiative of MoWCD, MoHFW and MoHRDLaunched22 January 2015; 5 years ago (2015-01-22)StatusActive Beti Bachao, Beti Padhao (transl. Save the girl child, educate
the girl child) is a campaign of the government of India aimed at generating awareness and improving the effectiveness of welfare services intended for girls in India. The scheme was launched with an initial funding of ₹100 crore (US$14 million). [1] It is primarily aimed at the clusters in Uttar Pradesh,
Haryana, Uttarakhand, Punjab, Bihar and Delhi. [3] According to census data in India, the child sex ratio (0-6 years) in India was 927 girls per 1,000 boys in 2001, dropping to 918[1] girls for every 1,000 boys in 2011. A 2012 UNICEF report ranked India 41st among 195 countries. [citation needed] In the
Population Census of 2011, it was revealed that the population ratio of India 2011 is 919 women per 1000 men. The Sex Relationship 2011 shows a downward trend of the census 2001 data. On the occasion of international day of the girl child in 2014, the Prime Minister, Narendra Modi, called for the
annihilation of female fetusicide and invited proposals from the citizens of India via the MyGov.in portal. [4] The Beti Bachao, Beti Padhao (BBBP) [1] scheme was launched by PM Narendra Modi on January 22, 2015. [6] It aims to address the issue of the declining child sex relationship image (SRC) and is
a national initiative jointly run by the Ministry of Women and Child Development, the Ministry of Health and Family Welfare and the Ministry of Education. It initially focused multi-sector action in 100 districts across the country where there was a low CSR. On August 26, 2016, Olympic Games 2016 bronze
medalist Sakshi Malik was made brand ambassador for BBBP. [7] The hashtag #SelfieWithDaughter was promoted on social media in June 2015, which began when Sunil Jaglan took the sarpanch of the town of Bibipur, Jind in Haryana, a selfie with his daughter Nandini and posted on Facebook on June
9, 2015. [8] The hashtag gained worldwide fame. [9] Reasons for this initiative Further information: Female foeticide in India Sex-Selective Abortion or Female Fetusicide Led to a Sharp Drop in the Proportion of Girls Who Are Unlike Boy Inne in Some born in India. Ultrasound technology has made it
possible for pregnant women and their families to learn the sex of a fetus early in a pregnancy. Discrimination against girl babies, for various reasons, has combined with technology to result in a rise in abortions of fetuses identified as female during ultrasonic testing. The trend was first noted when results
from the 1991 national census were released, and it was confirmed to be a worsening problem when results from the 2001 national census were released. The reduction in the female population of certain Indian states continues to worsen, due to the 2011 national census showed. It has been observed
that the trend is most pronounced in relatively prosperous regions of India. [10] The dim system in India is often blamed; the expectation that a major fad should be provided for girls so that they can marry is often cited as a major cause for the problem. [11] Pressure for parents to provide great dullness for
their daughters is the most intense in prosperous states where high standards of living and modern consumers are more common in Indian society. Rates of female foeticide in Madhya Pradesh are increasing; the rate of live births was 932 girls per 1000 boys in 2001, which dropped to 918 by 2011. It is
expected that if this trend continues, the number of girls will drop below 900 per 1000 boys by 2021. Strategies that strategies used to successfully execute the scheme are: Implement a sustained social mobilization and communication campaign to create equal value for the girl child and promote her
education. Place the issue of decline in child sex ratio/sex ratio at birth in public discourse, improvement of which would be an indicator for good governance. Focus on gender-critical districts and cities. Support The Govt of India has formed a National Executive Committee to promote Beti Bachao Beti
Padhao (BBBP) across the country. The committee has been organizing a number of programs to promote Save Girl Child and to Educate Girl Child since January 2015. Dr Rajendra Phadke is the National Convenor of BBBP Abhiyan. [citation needed] The Beti Bachao campaign is also supported by the
Indian Medical Association. [13] References ^ a b Archived Copy (PDF). Archived from the original on 5 November 2014. Retrieved 5 November 2014.CS1: archived copy as title (link) ^ K Sandeep Kumar, Rajeev Mullick (19 May 2017). UP govt sounds vigilant about Beti Bachao Beti Padhao scheme
fraud. Hindusston Times. Retrieved 12 June 2017. ^ Press Trust of India (March 28, 2017). Haryana govt warns people against fraud under Beti Bachao-Beti Padhao scheme. The Indian Express. Retrieved 12 June 2017. ^ PM Narendra Modi invites ideas about Beti Bachao, Beti Padhao. DNA India.
October 11, 2014. Retrieved 12 June 2016. ^ PM to Launch 'Beti Bachao, Beti Padhao' Program of Haryana. Newindianexpress.com. Retrieved 12 June 2016. ^ PM Narendra Modi to launch 'Beti Bachao, Beti Padhao' from Haryana. The Economic Times. Retrieved 12 June 2016. ^ Sakshi Malik brand
ambassador of van Bachao, Beti Padhao's campaign in Haryana. August 24, 2016. Retrieved 24 August 2016. ^Mohan, Rohini (30 June 2015). How PM Modi's Beti Bachao, Selfie Banao campaigner became an outrage to rewrite gender-skewed script in Haryana. The Economic Times. Economic Times.
Retrieved 1 July 2015. ^ Sanyal, Anindita (28 June 2015). #SelfieWithDaughter trends worldwide after PM Modi's Mann kiyg Baat. NDTV. Retrieved 1 July 2015. ^ Choices from regional press, V. p. 68. ^ Panwar, Preeti (June 29, 2012). Female fetusicide: Death before birth. Banker seda. Archived from the
original on 11 March 2015. Retrieved 27 September 2012. ^ Gupta, Suchandana (3 October 2011). Skewed sex ratio: MP launches 'Beti Bachao Abhiyan'. Times of India. Retrieved 27 September 2012. ^ Indian Medical Association. Journal of the Indian Medical Association. Indian Medical Association. 105
(7–12): 711. 2007. Visitation on Beti Bachao, Beti Padhao The Census (2011) data showed a significant declining trend in the Child Sex Ratio (CSR) between 0-6 years with an all time low of 918. The issue of decline in the CSR is a key indicator of women's disembonment as it reflects both, prenate
discrimination manifested by gender-biased sex selection, and post birth discrimination against girls (in the form of their health, nutrition, educational needs). The main factor behind the Child Sex Relationship which is so detrimental is the low sex ratio at birth (SRB)2. Social construct discriminatory girls on
the one hand, easy availability, affordability and subsequent misuse of diagnostic tools on the other, are critical in declining CSR. The strong socio-cultural and religious biases, preference for boys and discrimination towards daughters highlighted the problem. Beti Bachao, Beti Padhao (BBBP) Scheme
Goal : The overall goal of the Beti Bachao Beti Padhao (BBBP) Scheme is to celebrate the girl child and enable her education. The goals of the Scheme are as below: To prevent gender-biased sex selective elimination. To ensure survival and protection of the girl child. To ensure education and
participation of the girl child. Monitoring targets Improve the sex ratio at birth (SRB) in selected gender critical districts by 2 points in a year. Reduce gender diversions in Under Five Child Mortality Rate from 7 points in 2014 (latest available SRS report) to 1.5 points per year At least 1.5 % increase per year
from Institutional Deliveries. At least 1% increase per year from 1st Trimester ANC registration. Increase enrollment of girls in secondary education to 82% by 2018-19. Provide functional toilet for girls in every school Districts. Improve the nutritional status of girls - by reducing the number of underweight
and anemic girls under 5 years old. Ensure universalization of girls' attendance and equal care monitored, using joint ICDS NHM Mother Child Protection cards. Promote a protective environment for Girl Children by implementing the Protection of Children from Sexual Offences (POCSO) Act 2012. Train
elected Representatives/Grassroots functions as Community Champions to mobilize communities to improve CSR and promote Girl's education strategies If the issue of decline in Child Sex Ratio is complex and multidimensional, a multi-sectoral strategy governed by the core principles of respect,
protection and fulfillment of the rights of girls and women, including ending gender discrimination and violence, will be adopted. The core strategies will be as follows: Implementing a sustained Mass Media advocacy outreach campaign with a 360° media approach to create equal value for the girl child and
promote her education. Placing the issue of decline in CSR/SRB in public discourse, improvement of which would be indicative of gender balance. Focus on districts and cities low on CSR for intensive and integrated action. Strengthening capabilities of Panchayati Raj Institute/Urban Local Bodies/Elected
Representatives/Grassroots workers as catalysts for social change, in partnership with local community/women/youth groups. Liaison with Communities to challenge gender stereotypes and social norms. Facilitating service delivery structures/schemes and programmes responds sufficiently to issues of
gender and children's rights. Enhancer inter-sectoral and inter-institutional convergence at District/Block/grassroots level. Children Girl, Sector - Education scholarships, subsidy, etc. Fill out the Form (downloadable form or link from online form) View (1 MB) MB)
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