
Kindle in 30 Challenge 
with Kristen Joy, The Book Ninja
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Week 3 

Writing  

Book Organization 

There are publishing standards for the components of your book, but those standards 
can be broken for Kindle. For example, there are a lot of things that go into the Front 
matter in a traditionally printed book. All of that same information would be wasted 
space in Amazon’s Look Inside feature where you want a reader to be able to see 
some of your content, not just a bunch of front matter. Look at other books in your 
genre to get a feel for what is included in the Kindle versions of those books. For all 
books, Kindle or Print, Fiction or Non-Fiction, you will have the following:

1. Copyright Page

2. Front matter (i.e. everything before the main body)

3. Back matter (i.e. About the Author, Glossary, Upsell, image credits)

Book Organization: Fiction for Kindle

✓ Teaser (optional). Sometimes at the very beginning of the book, you will find a page 
with a paragraph or two meant to hook the reader and draw them in, making them 
wonder what is going to happen next. The back cover copy can be the same thing. 
Since Kindle has no back cover, this might be a good way to draw your reader into 
the book in Amazon’s Look Inside feature.

✓ Title Page. In print, the “half title” page is just plain text of the title of your book on a 
white background. There are no images or anything else. The full title page looks 
very much like the cover. For Kindle, the cover image is already imbedded in the 
book file so you don’t really need a title page that looks like the cover. 

✓ Copyright page. You do need one in Kindle. In print, the copyright page is on the 
back side of the full title page. With Kindle, you can choose to put this at the back of 
the book, but I don’t recommend it. Having a professional-looking copyright page is 
one thing that will help remove an appearance that you are self-published. You want 
to let your potential readers see that you are as professional as possible, so keep 
this in the front.
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✓ Dedication. This is optional, but people love reading dedications, so… It usually 
appears after the copyright page

✓ Table of Contents. For fiction, depending on the type you are writing, this may be 
optional. I would include it with Kindle because it allows readers to skip through the 
book to a point where they want to be, especially if their reader doesn’t retain the 
bookmark of where they left off in reading the book.

✓ Free opt-in. Comes after TOC

✓ Prologue. This is optional depending on the type of fiction you are writing. This is 
the fiction equivalent of an introduction, setting the stage and possibly giving some 
background.

✓ Main body. This is the collection of short stories, poetry, chapters in a novel, etc. 

✓ Epilogue. It is like a wrap-up with a tease as to what could happen next. It is sort of 
a “where are they now” for characters introduced in the book. It is especially helpful 
if your book is part of a series and there is another to come.

✓ Thank-you page.

✓ Next book teaser.

✓ Acknowledgements. This is a “thank you” page for those who helped you to get your 
book written and edited, your beta readers and reviewers, etc. Again, open books in 
your genre and study them. In traditional publishing, this is usually placed right after 
the dedication at the beginning of the book. Because Kindle shows a lot of the front 
matter in the Look Inside, this is better placed at the back of the Kindle book.

✓ Glossary is optional depending on the type of fiction you are writing. If you created 
an entire world, a glossary can help your readers understand the world you are 
writing about.

✓ About the Author

✓ Other Books By… a nice thing about Kindle is the ability to go back after you have 
written other books and edit this page before uploading a new version. You can also 
add a tag like “Collect them all” so people know they can look for other books in 
your series.

✓ Supporting product ad for whatever you want to sell to people. This is where money 
is made. Think beyond your book to determine what you can offer.
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Book Organization: Non-Fiction for Kindle

✓ Title Page

✓ Copyright page

✓ Dedication

✓ Acknowledgements can be at the back of the book but many times for non-fiction, 
they can boost your credibility. For instance, say you have someone help you who is 
extremely well-known and popular in your niche. You want that person’s name at 
the front of your book in the Acknowledgements. It will increase your credibility for 
all those looking at this.

✓ Table of Contents

✓ Free opt-in

✓ Introduction

✓ Foreword: a long testimonial that is not recommended for these short Kindle books. 
More suitable for print.

✓ Main body 

✓ Thank-you page (optional)

✓ Resources List (optional)

✓ Glossary of terms for niche/industry

✓ Legalities/Permissions: for images, quotes, etc.

✓ About the Author

✓ Other Books By…

✓ Ads

Copyright Page

In your member’s area, there is a MS Word template for non-fiction self-help, non-
fiction business and Kindle. It doesn’t matter which you use or whether you are writing 
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fiction or non-fiction, copyright pages are basically the same. Those templates have all 
the information written for you. You just need to insert your details.

✓ © Year Your Name, e.g. © 2015 Kristen Joy

✓ Publishing company name/address/website/email: a minimum of email so media 
can find you if they want to quote your book or interview you.

✓ Any disclaimers (for finance, medical and similar fields)

✓ Cover design and illustration credits. This is a legal requirement. Cover design and 
illustration are copyright owned by them, not by you. It is standard practice in the 
design industry per Ethical Guidelines, so this is copyright law and you must state 
the credits.

✓ Photo credits (optional): if you use the same photographer or the same person’s 
illustrations throughout the entire book, there is no need putting that on a whole 
page in the back of the book. Put it on the copyright page.

✓ All Rights Reserved clause (in your template)

How to Write Better: Go from “good” to “GREAT” fiction 

➡ Start your story off with a BANG! Movies are a great thing to study for writing. How 
many times have you gone to a movie, an action adventure film, and you are thrown 
into this life or death scenario right out of the gate (e.g. Indiana Jones)? That is 
something that is going to reel readers in and get them hooked so they have to stay 
with it until you answer the question you pose at the beginning of the book. Don’t 
start your story with backstory. People don’t care about it and you can add it inside 
the story. The beginning of the book needs to pull them into a scenario that is going 
to keep them on the edge of their seat. You can create this scenario with emotions, 
with scenery, with drama, etc.

➡ Keep the worry factor you start off with intact. Keep the reader’s concern about your 
character(s) going through the book. Don’t be predictable. Find a way to do 
something in your story that isn’t what a reader expects. 

➡ Write long dialogue, explaining everything (this is easy for authors) but then re-write 
it 75% shorter (difficult for authors). It is doable and you will like it much more. 
People don’t want descriptions of everything given to them in great detail. They 
want to leave something to their imagination.
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➡ MAKE emotion, don’t describe it. If describing an anxiety attack, for example, don’t 
say “his heart started beating faster.” We know this happens with an anxiety attack. 
Word it in a different way, keep it mysterious. Put yourself in your character’s shoes 
and describe how you feel at that moment.

➡ Capture your Characters’ voices
๏ Listen to them. Your characters are people, too
๏ Journal. Keep a journal for your main protagonist and antagonist in the story and 

for any other main characters you think are important enough that you need to 
know their thought patterns, habits, etc. These are their journals. In that journal, 
you are going to ask them questions and they will answer. It is how they will 
communicate with you. Your character’s responses are going to come from your 
subconscious, creative mind.

๏ Present scenarios to your characters, e.g. “What would you do if…?” Let the 
character answer. It will make them real to your readers.

๏ Take a personality test as your character, i.e. your character is taking the test.
๏ Ask yourself “What motivates them?” What motivates your characters to make 

the decisions they are making, to do what they are doing? Ask these questions 
in the journal and let the character answer.

➡ Don’t be afraid to lose someone important. It grips emotion and readers will keep 
reading because they want to know what happens to everyone else.

➡ Make it worse, make it worse, then make it worse right before the climax and 
resolution. It keeps readers on the edge of their seat.

➡ Play with Point of View. Learn the rules and then forget them.

➡ Does your story move you? Do you feel emotion, whatever that is, when you read it. 
If so, you have a good story.

➡ TRUST YOURSELF. If anyone, even one person, has told you that you are a good 
writer, you need to trust that and trust yourself.

Writing Better Non-Fiction: Keeping readers engaged

➡ Read the reviews. What are one and two star reviews complaining about? Give 
them what they want. Fill the gap.

KINDLE IN 30 CHALLENGE ©2015 KRISTEN JOY WEEK 3: WRITING, PAGE !6



➡ Include examples, case studies, stories, etc. Don’t just give dry, straight-up facts. 
You don’t even have to write all the stories. Your clients can write them for you by 
telling their story in their words.

➡ Make it personal. Instead of using “they,” avoid it. “You” is personal so switch it up to 
say “You” so that you are talking to that one person reading your book. Change up 
some of the “you” to “we” when it is a thought where you want to be all inclusive and 
include yourself in the statement, e.g. We’ve all probably heard this phrase 
before…”

➡ Use all 5 senses in your book: taste, sight, smell, hearing, touch. Depending on 
what you are writing, the genre, one or two of these will be more prominent and 
important, but try to touch on all five in your book.

➡ Include resources with links throughout your book. Readers love resources. Refer to 
Week 2:Publishing. 

➡ Remove these two words as much as possible: 
๏ That
๏ Very

➡ Make it evergreen, i.e. not time sensitive. If you are writing about social media or 
web site design, things that change constantly in their respective industries, it is 
difficult to do this. Concentrate on broad concepts, methods, tools for how to use it. 
You will have to include some descriptive, narrow details, but keep in mind that 
when you do, you will have to update these every 6 months to reflect changes in the 
industry.

➡ Keep it short and to the point. Describe it once and leave it alone to keep readers 
from putting down your book.

➡ Make chapter titles consistent in wording. Don’t title Chapter 1 “How to capture a 
fish, step 1” and Chapter 2 “Feeding your fish.” If you are doing steps, do steps. If 
you are doing tips, do tips. If you are doing strategies, do strategies. Don’t have one 
chapter with a short title and the next with a long one.

➡ If you need to, write boring and dry… then ask “How else can I describe this 
concept?”

➡ Stay within your theme of a chapter. Limit how many rabbit trails you go down. If 
you start talking about something that is different from the theme of a chapter, that 
is something you need to move to another chapter or save for another book.
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➡ Read sections aloud to a friend. This is one of the easiest ways to find where you 
have hang-ups or find parts that are too dry or boring. It helps to see if they are 
engaged and listening or if they pick up the phone and check the time or try to run 
to the bathroom every few minutes to get away from you. 

Week 2 Writing Homework 

✓ Use Checklists and Worksheets

✓ Keep track of your book’s organizational structure with the Organization Checklist in 
your members area.

✓ Read over sections as you write. Limit editing, just look for points to polish up a 
little.

✓ Write, write, WRITE!
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