
Kindle in 30 Challenge 
with Kristen Joy, The Book Ninja  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Week 2 

Marketing  

Constructing the Perfect Bio 

Fiction

✓ Refer to yourself in third person. Do not speak in terms of “I”

✓ Brag about any writing awards you’ve won—blog, poetry, short-story, anything.

✓ Make it fit your personality. Be creative! Don’t make it boring.

✓ Make it fit your genre: dark/brooding, quirky, humorous, lighthearted, geeky, human, 
etc. Always keep it personal and share some of your personal information. People 
like this.

Non-Fiction

✓ Refer to yourself in third person

✓ Showcase your credentials (Ph.D., M.D., etc.). You can showcase awards, too, but 
in non-fiction you are proving yourself an expert first and if you have letters after 
your name, use them. If you don’t, it doesn’t mean you don’t have life experience 
that qualifies you to write your book. Showcase what you have that proves you are 
an expert.

✓ Show off media coverage. If you’ve ever been on television or a famous blog or 
news source, or radio interview, etc. tell about it.

✓ Highlight other books you’ve written

✓ Make it fit your personality. Be creative!

✓ Add a few personal details (where you live, pets, family, etc.)

Where do you put your bio? 

There are two different versions of an About the Author page and each is positioned 
differently in your book: the short version goes right after the Table of Contents; the 
long version goes after your “Thank you” page.

KINDLE IN 30 CHALLENGE ©2015 KRISTEN JOY WEEK 2: MARKETING, PAGE !2



List Building Tricks…  

The Sexy Opt-In

This is a free opt-in that you are going to put at the beginning of your book, right after 
the Introduction so that people who are reading your book or people who are just 
browsing through the Amazon Look Inside are going to have an invitation for them to 
go to your website (or your mail service) and get something free from you. This is how 
you can get a lot of people on your list so you can communicate with them in the 
future whenever you are releasing a new book, doing a public appearance or book 
signing or radio/tv interview, etc. You can use the same opt-in in each book in the 
same series or you can change it up and have multiple opt-ins you choose from to use 
for each book.

➡ Embed AND spell out the link. Make it pretty simple to type in for someone who 
doesn’t have a reader that allows direct linking from the page. Embed the link in the 
text so that if they have a reader on which they can just click a link, it is even easier 
for them to get onto your list.

➡ Make your link a domain name or settle for a pretty link. I prefer a URL/domain 
name that is easy and doesn’t have a lot of characters for this link. I personally use 
my URL, jumpstartmybook.com for my free opt-in. If you don’t have a good URL to 
use, you can use a pretty link, but it is best to use a domain name.

➡ ALWAYS include a Call to Action (CTA). This is simply telling your viewer to do 
something, in this case to “go get it.” For example, “go here to get my free [xxx]” or 
“go download my [xxx] here.”

The Ninja Opt-In 

Below you see a screen shot from an Amazon Look Inside of author Drew Canole’s 
book Juicing Recipes from Fitlife.TV Star, Drew Canole. This is what I call a Ninja Opt-
in. This author offers a free video tutorial. Instead of just having text linking to the opt-
in, he took a photo of his video and put that in his Kindle book. Using xhtml or with the 
help of a programmer, you can, as he did, embed the link for the opt-in page in the 
picture. Viewers can click the picture from the Look Inside to go to the opt-in page. 
The video doesn’t play inside the Look Inside, but opens up the viewer’s browser 
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where they can opt-in and get an email with a link to watch the video. This is a brilliant 
ninja trick! You don’t even have to buy his book to get on his list. 

Note: he could have used just FitLife.tv URL for his link but he made a “pretty link” or 
shortened link to a page on that site, fitlife.tv/kindlevideo, to take the viewer to a page 
where they can sign up for his list.

Including Links in Your Kindle Book 

Including links in your Kindle books can be more than an opt-in page link at the front 
of the book. You can link any number of things throughout the text of the book such 
as:
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๏ Resources you recommend (affiliate or not). Get a pretty link for your affiliate link to 
a relevant product or service website and embed that into your book on a resource 
page for your readers to get more information. Of course, you don’t have to include 
only affiliate links in your resources but can also link any kind of resource you think 
would be beneficial to your readers and would make your book more valuable to 
them.

๏ Other People’s Books. You can link directly to other books on Amazon or you can 
link to a download page for a .pdf book, etc.

๏ Your own books

๏ Products you recommend. This can work for fiction as well as non-fiction if you are 
talking about a specific product available out there somewhere in the world and 
have a link where the reader can go purchase that product.

๏ Programs and courses you recommend. This is perfect for non-fiction.

๏ Non-Amazon affiliate resources. Anything that is NOT on amazon.com as an 
affiliate link is allowed.

๏ Links do not just need to go to items people can buy! They can be links to things 
you recommend or things you talk about in your stories, things people may need to 
do more research on or just to enhance the reader experience by helping them to 
find more information in articles, websites, etc.

Why include links in your Kindle books?

➡ Readers LOVE resources!

➡ Links make it easy for readers to learn more

➡ Recommending products, services and your other books can make you money. 

➡ The book becomes interactive, an entertaining experience rather than just 
something someone is reading.

Where To Link?

๏ Within the text (non-fiction). AFTER your reason for recommending it and your 
description of the product or service, you can put a link or embed the link in the 
title. For example, I recommend DropBox all the time as a perfect resource for 
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working with designers, artists, etc. I will have the word “Dropbox” as a bullet point 
in my text and then explain it. The word Dropbox has a link embedded in the word.

๏ Chapter summaries. At the end of each chapter, you can have a summary of the 
chapter content with a list of resources related to that content.

๏ End of the book. At the end of the book, you can include a full Resource Guide or 
Recommended Reading or Other Books by [your name] or a Glossary, etc. and on 
these pages, include links to relevant information.

How to Link

Amazon:

Amazon Associate is Amazon’s affiliate or referral program (you get a commission for 
referring someone to a product that they buy). Here are some important rules regarding 
Amazon’s Terms of Service for the Associate Program:

DO NOT LINK to Amazon with an Amazon affiliate link!!!! Let me say it another way: do not 
put links in your books to anything on Amazon—including your own books—if that link is an 
Amazon Associate link. You will lose your account. 

Do link to Amazon with straight, normal, regular, non-affiliate links. Do link to your books on 
Amazon. Do link to your Author Central page on Amazon, but do not link to these using your 
Amazon Associate account.

Affiliate Links:

Affiliate links can be ugly. My affiliate link to promote Dropbox looks like this: 

http://www.dropbox.com/referrals/NTEwMxg3NDYxOQ 

Who wants to type that in from a device that doesn’t directly link? It is awful. But this 
can be “fixed” or improved easily. A number of apps are available to help you change 
this kind of link to something more appealing:

๏ Pretty Link Plugin (WordPress) is a great way to manage long ugly affiliate links. It 
makes it very easy to make your link whatever word you want. You just copy the 
link, paste it into the plug-in and identify what word you want to use/how you want 
the link to read. The link will then be www.[yourwebsite.com]/[your word]. For 
example, my dropbox link above goes from that long, ugly link to: 
KristenRecommends.com/dropbox. I went to my KristenRecommends.com 
Wordpress website, installed the Pretty Link plugin, added the link above with the 
word “dropbox” and produced this link on one of my own websites. 
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๏ TinyURL.com (free) lets you customize the word but it will be tinyurl.com/[your 
word]

๏ BudURL.com (free trial) is a good option if you want to start tracking data like how 
many clicks, where they click from, etc. They have a landing page for you and you 
can use a custom domain.

๏ bit.ly (free account, fee-based; contact for pricing), capture tracking data and 
optimize marketing tactics.

It is important to describe the product/service associated with a link in your book, what 
it does and why it is important for your reader and not just have a bunch of links trying 
to sell things. That makes it less likely that Amazon will remove your links.

Thank You Page 

Including a Thank-you page is an acknowledgement to your readers, an 
acknowledgement that they read it, and made it to the back of the book. Give them 
some love on this page. Tell them how much you appreciate them. Share your website 
and let them know how they can get in touch with you. Make it crazy simple and easy 
to share your book with their friends because the best advertising is word-of-mouth.

How do you structure the page? 

1. Start with an acknowledgement. For example, “I hope you enjoyed [title of book]” 

2. Next, reinforce the book’s benefits, whether it was meant strictly to entertain, as an 
escape from reality, humor, something to help them overcome a block in their lives, 
etc.

3. Then, make it easy to share! For example, “With the quick links below you can…”
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4. Appeal to their charitable side, e.g. “It will help others…” Tell them how it is going 
to help other people, help their friends or how their friends are going to enjoy it. If it 
is non-fiction, tell them specifically how it will help. For example, for me I might say, 
“It will help others get past their writing blocks and finally get their book done.”

5. Ask for a review! If you don’t ask for reviews, you will never get them. Give 
reasons why you want the review, i.e. “I would really appreciate your feedback so I 
can discover ways I can improve it; I want to know how it helped you…” etc.

6. Finally, you want a salutation and signature. This salutation should be something 
like “I’ve really enjoyed sharing my heart/passion with you…Have a great day” etc.

7. Under your signature place your links to: 

๏ your Amazon Author Central page, a free resource you can get at 
AuthorCentral.Amazon.com. Make sure you get this right before you hit 
“Publish” on your first book. You have to have a book published on Amazon 
before you can get approved for one and once you have it, go back to the book 
and add the link.

๏ your website page listing ALL your books. These listings on a web page can be 
Amazon affiliate links! As long as they aren’t inside the Kindle book, you are 
good.

๏ your Social media share links for Twitter and Facebook

๏ your website/blog. If you don’t have one, get one. They are inexpensive, easy 
to create with Wordpress and online resources and they are an important thing 
to have to grow with you and your audience of fans.

The Upsell 

Is it wrong to try to upsell your customers who buy your book(s)? No. Even fiction 
writers should do it. Royalties rarely make an author rich. That is just a fact. They can 
be a nice supplement to your income and cover your smaller bills, but in very few 
cases will they pay all your bills and fewer still will they make you rich. 

Readers want MORE from you, including more books. If you can help them with more 
entertainment, inspiration, or education, you are obligated to let them know how. That 
is your responsibility as an author. And, you want to engage readers beyond your 
book. Make them enter your world, learn more, get more, experience more of you and 
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what you have to offer. You don’t have to offer a lot of things but choose one thing you 
can use to get readers on your mailing list and one thing you can use to upsell them at 
the end.

Non-fiction Authors can sell…

๏ Companion PDF workbook

๏ Coaching

๏ Video training course. You can even turn your book into a course.

๏ Info product (another e-book or report)

Fiction authors can sell, too. You can sell… 

๏ your character’s favorite recipes in a .pdf e-book: a cookbook of your protagonist’s 
and antagonist’s favorites

๏ printable character trading cards: simple trading cards you can get designed on 
fiverr.com (which can also help you nail down the look of your characters)

๏ coloring pages/coloring book in .pdf format

๏ printable bookmarks: design them to fit your book and the reader can download, 
print and cut out

๏ look at free opt-in ideas from Week 1 Marketing and make them bigger.

How to Sell the Upsell

➡ Include a photo (of you, the product you are selling, etc.) There needs to be some 
kind of image

➡ Headline like, “You don’t have to do it alone”

➡ Description of what they are getting: benefits (i.e. what is in it for them, what are 
they going to gain); and for non-fiction, bullet points

➡ Call to Action. People have to be told what to do. Most don’t want to think for 
themselves. Assume every reader is stupid. It will force you to tell them what to do 
step-by-step and that will make you more successful because you will cover your 
bases for the readers who do need to be told every move to make. AND don’t forget 
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to include a URL, your website where they can go to get whatever it is you are 
selling! I include in the back of my books a link to the website 
KristenonDemand.com where people can go to get one-on-one coaching.

Week 2: Marketing Homework 

✓ Use Checklists and Worksheets

✓ Write your main (long) author bio for the back of your book

✓ Shorten your author bio for use in the front of your book. I have given you samples 
of my own proven structure in your members area so no excuses in getting this 
right.

✓ Write your free opt-in page. You don’t have to create your free opt-in yet, but you 
need to write the copy for the page where the readers are going to go download, the 
page in the back of your book.

✓ Write your Thank-You page

✓ Decide on your Upsell. You don’t have to create it yet if you are still writing, but 
decide on what you are going to sell.

✓ Create your Upsell and write your Upsell page
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