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Week 1 

Marketing  

I do these trainings by outline, so I will be teaching you a lot as things come to mind. 
Be sure to pay attention, have something to take notes with, and print out the 
worksheets and checklists that go along with this training (in your members area) so 
you can do the exercises along with me. I encourage you to hit pause on the training 
video while you do the exercises and work your way through it instead of listening to 
the entire video first and then going back and having to listen to it again. We will take 
things step-by-step, very methodically, to make it easier for you to be able to complete 
your Kindle Challenge and complete your book by the end of the Challenge.  

Marketing needs to start before you publish your book.  Yes, you can start after, but 
you will see more success if you start asap.

Marketing Basics 

Ask yourself, “Is My Idea Sellable?” Is it something people are going to want to buy.  

✓ Would it fit in a category (preferably two) on Amazon? At kristenrecommends.com/
amazonlist you will see the current list of Amazon bestsellers, updated hourly. To the 
left you will see all the categories.  Sometimes, those categories are not going to 
match up with the category choices you get when you upload your book to Kindle 
because Amazon is constantly tweaking and changing them.  Don’t worry about it.  
The categories in general stay the same. What is important is whether your book 
will fit into two (two because you get to choose two when you upload it to Kindle) 
categories. If the answer is “yes,” it is book that will probably sell because it can fit 
into categories where people are actively looking for content.

✓ What are the Top 100 Best Sellers in one of those categories about? What topics 
are currently being written about in those categories? Do a little research, both with 
fiction and non-fiction, to find out what kinds of books are being written in those 
categories.

✓ Has anyone ever told you “You really should write a book about that.” If more than 
one person tells you that, it is probably sellable.
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✓ Are there social media groups about that topic? Are there groups on Facebook, on 
Linkedin? If so, that is a tribe, people who are hungry for more information and you 
are the one to give them more information.

✓ How many other books are on Amazon in your topic area? What kind of books are 
they? Simply do a keyword search on Amazon to find out.  Do a search on Google 
for those keywords.  If there are many results, it is a topic people are interested in 
and if it is a topic people are interested in, there is a market for a book.

List-building Basics 

Why a List?

With all the options available in social media for communicating with your fans, why 
do you need a list?

➡ It is your list, in your space and controlled by YOU. Facebook can delete groups 
whenever it wants.  Google Plus can remove circles.  Linkedin can remove 
groups.  You have zero control over what they can do with your list. You want a 
list that is controlled by you.

➡ With a list of your own, you can sell to buyers over and over and over…You can 
follow up with the people on your list at any time with other products and services 
you have to offer.

➡ Easily keep track of leads, customers, and reviewers. You can have multiple lists 
and separate or segment them to better target information sent to the people on 
those lists in the future.

➡ Having a list is the difference between writing books and selling books, the 
difference between an author (who writes) and an “authorpreneur” (who sells).

Software

To create and manage your list, you are going to need mailing list software. A few 
options are:

๏ MailChimp, mailchimp.com, has a free option and is a good option to at least get 
you familiar with the tools. They have paid options you can grow into and are 
inexpensive.
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๏ Aweber, kristenrecommends.com/bestemaildelivery, is a bit more powerful than 
MailChimp.  it has the ability to do multiple lists giving you much more flexibility to 
grow. If you see yourself as an authorpreneur right from the start and are not just 
testing the waters with authoring books, go ahead and get started with Aweber.

๏ Get Response, getresponse.com, is another service similar to Aweber with the 
same capabilities and at pretty much the same cost.

๏ Constant Contact, constantcontact.com, has no way for you to make an email opt-
in form on your own web site. They send your people to a form on the Constant 
Contact web site. They have great templates for sending out newsletters or 
coupons, but for managing your list with the most power, you need a different 
service.

The Ethical Bribe

An opt-in is a mailing list created when people who have or have not purchased your 
book go to your web site and see something free that 
they are interested in and to receive it are willing to 
“opt-in” to an email mailing list. When you have a book 
and an opt-in, you want to give what is known as the 
“ethical bribe.” This is a form of payment you have to 
give up in exchange for the visitor’s email address and 
their permission to contact them over and over again. 

You don’t need to ask for anything more than a name 
and email, and you shouldn’t. Some have success 
asking for no more than email, but I like getting a name 
so I can communicate with that person using a name.  
It is more of a personal touch and I like that.

What types of bribes can you give away for non-fiction?

๏ Checklists (pdf). People love these. Something like 
a publishing checklist is very popular. In your 
member’s area you will find quite a few checklists to 
accompany your course material. So much of the 
feedback I am getting revolves around people 
wanting more checklists.

KINDLE IN 30 CHALLENGE ©2015 KRISTEN JOY WEEK 1: MARKETING, PAGE !4

http://kristenrecommends.com/bestemaildelivery
http://getresponse.com
http://constantcontact.com


๏ Flow charts (pdf). If you teach any kind of a process at all, flow charts are 
awesome. You can take people through the process at a glance and it is something 
they can pin to their wall.

๏ Resource Guide (pdf). I just gave you four resources for email services. I could put 
those along with others on a page as a resource guide and say, “Here is what I 
recommend for you to get started.”

๏ Quick Start Guide (pdf). Whatever you are teaching in your book or overall series, 
create a 5-7 page quick-start guide (used to be called “report” but no one wants a 
report anymore) as a companion.

๏ Planner/Calendar (pdf). This is something themed that enables people to set due 
dates and deadlines that are specific to you and your book series.

๏ Audio interview/training (mp3). If you’ve been interviewed by anyone or have 
conducted a training of an hour or so, make that your free gift.

What about fiction? Hardly any fiction authors do this and they should! A.G. Riddle is a 
best-seller on Amazon and has this pop-up on his/her web site. I wouldn’t use “join the 
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email list” but would offer something free. This is effective for getting people to sign up 
for sneak peeks, giveaways etc. notice how this tells the reader exactly what to 
expect: “2-3 times per year, no spam, never shared.” Now this is excellent for giving 
people peace of mind, but the rate of contact with the reader is not enough.  This 
should be more like 2-3 times per month. What types of bribes can you give away for 
fiction?

๏ Sneak Peeks. Give these right away as soon as they sign up.

๏ Maps. If you are building a world and creating a world for your novel, a map of your 
world or a section of your world makes sense. You could give a different section of 
your map with each book in the series. You can make the reader sign up for a 
different list in order to receive each new section of the map so you can track from 
where people are coming to your opt-in. Humans hate missing pieces. We like for 
things to be complete. So this is a good way to keep them coming back.

๏ Character profiles. You can do the same thing as with maps and give away a 
different profile for a different character with each book.

๏ Recipes. How about a character’s favorite dish or dishes printed with a description 
of the character on a .PDF and why the character likes this dish? Make your 
characters real! The most successful fiction is filled with characters we think exist 
somewhere. It is believable.

๏ Coloring pages. These pages based off characters and scenes and objects inside 
your book are perfect for younger audiences and in some cases, adult audiences, 
too.

๏ Graphics/Desktop wallpaper. Designed right, it will always remind the reader of 
your book.

Book Reviews 

In this example (right) you see I have 21 
customer reviews with an average of 5 stars. 
Most of those people I don’t even know. But I had 
to start somewhere. 

Where do you find reviewers?
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๏ Topic-based Facebook groups. Look for groups that already exist around your topic 
that you can join and begin to participate with.  Social media is just that: social. You 
cannot just show up and ask for reviews. You need to be there and over several 
weeks let them know who you are and that you are an expert, answer questions, 
make comments, participate in conversations, be helpful, etc. These groups exist 
for fiction topics as well as non-fiction and you can go into those groups asking for 
suggestions, opinions, etc. People in these groups love to share their opinions.

๏ Other social media groups. If you are writing non-fiction for corporate types, 
Linkedin is great.

๏ Email opt-in that is a separate list of only book reviewers. I posted in a couple of 
Facebook groups that “I am writing this book series and building a list of people 
who want to be book reviewers and nothing else…I am not going to try to sell to 
you… you get a free copy of book in pdf format…if you want to review books, 
register…” I had over 60 people register. I separated them out and sent book one 
to list one, book two to list two, book three to list three and book 4 back to list 1 
again. It made all the reviewers want to buy all the books because no reviewer got 
all the books. You only need two to three reviews posted right away when your 
book hits Amazon to get the ball rolling, and I was able to get plenty of reviews with 
this approach

๏ Friends/Family. If you have no one else, at least you have friends and family.

Steps to Get Book Reviews

1. ASK!

2. Send a PDF of your manuscript. Just let them know it is a very rough, unedited 
version going to the editor now (it will make them feel special to know they got a 
copy before it was ready for public consumption). NOTE: the more you make them 
feel special, the more likely you are to get that review.

3. Ask for confirmation that reviewer received the manuscript and ask them when you 
can expect the review.  In the same email where you send the manuscript, say “I 
don’t trust email, so when you get this, write back to let me know that this got to 
you…also, when you write, please let me know when it fits into your schedule that I 
can expect your review.” Let them know it is okay if they don’t read the whole thing 
but to skim the areas that are of interest to them so they can give you feedback 
and a review.
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4. When they give you the date, mark that date on your calendar. Ninety-nine percent 
of the time they won’t have it for you.

5. Mark your calendar with dates to follow up one week, three days and one day 
before the date when the review was to have been submitted. This email should be 
along the lines of “hey, you promised me a review on xx date. That is a week from 
now and I am just checking in to see how it is going.” Let them know you will be 
sending them a final copy of the edited book as a “thank you” and that you would 
like to feature their review in the front of the book (known as “Praise For” page) as 
well as put the review on Amazon when the book goes live. Hopefully, Amazon will 
show the Praise For page in the “Look Inside” so readers can see what others 
have said about your book inside your book — though it is up to Amazon what they 
show. NOTE: the reason I say send a PDF of your manuscript and a PDF of the 
final copy is because if reviewers want the .mobi file, the format necessary to read 
on their Kindle, it encourages reviewers to buy the book.  This looks like a verified 
purchase to Amazon and they are more likely to approve the review.  Amazon does 
not always approve a review. They can look and see that you are friends on 
Facebook and refuse a review because you are friends with the author. You are 
going to encounter some reviewers unable to post reviews because Amazon is 
really cracking down. 

6. Once someone submits a review, stop sending the follow-up messages. Mark that 
date on your calendar so you don’t keep bugging them.

7. When your book is available on Amazon, copy/paste their review in an email WITH 
a link to your book’s listing, send email thanking them again, tell them you used 
their review inside if you did and ask them to post it on your Amazon listing.

Building a Powerful Community 

The most powerful method I have found to build a community is a Facebook group. If 
you create a Facebook group, and I highly recommend you do…

➡ Create the group around your niche/topic, or world if writing fiction. This is the key to 
making a Facebook group work really well. Do not create a group about you or your 
book. If you are writing a fiction book about zombies, for example, create a zombie 
apocalypse Facebook group; if you are writing adult mysteries, create a mystery 
books fan group. People in your audience will congregate there and share other 
books—which is fine. This makes it a stronger community, lets you get ideas for 
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other books or about your competition, and makes it possible for you to say “Hey, I 
wrote this book…check it out.” 

➡ Set rules. Don’t let spammers take over. You are going to have to monitor it, make 
sure people know what the rules are (how people are expected to use the group, 
spamming will not be tolerated, expect them to share resources and ideas, etc.) and 
then boot out the rule breakers. Keep it a community!

➡ Monitor the group regularly. Check in daily. Once you see buzz starting, certain 
people will rise as “leaders” in the group. Ask them if they want to become Admins 
and oversee activities in the group. Start the group, build it, and hand it off.

Week 1: Marketing Homework 

✓ Print and use Checklists and Worksheets.

✓ Research your topic/idea to find out what is out there on Amazon and Google.  
What kind of best sellers are out there on your idea/topic to see if your idea is 
sellable.

✓ Choose your opt-in gift and then schedule time IN YOUR CALENDAR over the next 
week or so to create it.

✓ Pick an opt-in system.  Research list services, try out the free services, send some 
test emails, see what works for you and choose one.

✓ Make a reviewer list (also in your worksheets) of people you want to review your 
book. Ask for reviewers in our Kindle in 30 Facebook group.

✓ Take ONE step toward building your community/posse. You need people who have 
your back.
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