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Overview 

In this book, Wolf puts his visual art expertise to use for 
entrepreneurs, giving pointers on creating a brand, 
connecting with your desired audience/consumers, and 
finding success and happiness through your work. The 
book is very stylistic, with black and white triangles on 
every right-hand page. Wolf chooses his words 
carefully, guiding readers to the answers rather than 
stating them directly, inviting everyone to ponder his 
words and determine their truth for himself or herself. 

Editor’s Note: There are no chapter breaks in this book, as
each word of the author is careful chosen to nurture 
creativity, and to re-ask the questions of who you are, what 
your brand is, and what your message is. Therefore, we have 
aimed to logically order our summary into appropriate 
subsections, grouping related topics. We encourage you to 
purchase the book to better understand the author’s intent. 

“When we’re ready to wake up for a moment, work hard 
together, and tap into our creative mind, we’re going to

change the world for the better. We can all be a part of this.” 

Introduction  

Wolf is not providing definitive answers, but rather 
challenging readers to think, ask questions, and take 
action based off their findings. Life is an ongoing 
process, a piece of art you must constantly work on. The 
“Next Creative Class” are those who create good in the
world through creating new products, services, or 
groups, on the basis of positive values. While you may 
not be successful the first time, you must act on your 
ideas and experiment in order to achieve anything 
meaningful. Every single thing about you projects a 
message to others, so make sure you are saying the 
right thing, and ensure that it is something positive. It 
takes courage to start your business, work for your 
passion, and persevere through inevitable failures and 
roadblocks. Have the guts, and trust your gut. If success 
is realizing your potential, then wealth is your legacy. 

Once you find or create your own unique niche in your 
market you will be the leader. To create a great brand, 
ask yourself these two questions: 

1. Who am I talking to? 
2. How can I help them? 

“To be interesting, be interested.” 

On Connections 

Great branding establishes a meaningful connection. 
Realize that everything and everyone are part of one 
interconnected, living system. When you understand 
this, life become easier. It is therefore crucial to connect 
to those around you. One way to do this is to find 
something in each person to compliment, always 
ensuring that it is both real and meaningful. 
Demonstrate to others that you value their truth and 
beauty, both personally and through your brand. You 
must learn to set your ego aside, for it truly is about 
your audience, not you. If you want to be influential, 
you must care — about the world, about other people, 
and about your product. Developing a keen sense of 
empathy will allow for insights into others and their 
problems. While you can’t control people, reality, or the 
market, you can connect with each. 

“You must be a translator & connector 
of ideas & cultures.” 

On Intangibles 

While the core economic aspects of a business are easily 
measured and ordered, with a brand there are less 
measurable factors such as trends, emotions, culture, 
and the idea of being “cool.” You must aim to strike a
balance between hard-lined measurements and such 
immeasurable factors. 

“Everything that’s elusive in our human experience 
calls for art, not for science. In these realms, 

the artist is always stronger than the researcher.” 


